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VISHISHT SHIKSHA SAMMAN- 2025 &
VISHISHT SEWA SAMMAN- 2025

Vishisht Shiksha Samman & Vishisht Sewa Samman recognizes the academicians, researchers and philanthropist
who are aggressively and innovatively leveraging challenges to make education and society more proactive,
productive and essential. This fosters innovative ideas and thought process and enables the individuals to drive and

respond quickly to changing trends in education and society in future.
To judge this, our distinguished panel comprises of various eminent academicians, researchers and renowned

personalities from every section of the society. This year the panel has recommended one name for Vishisht Shiksha
Samman 2025 under the contributions in the field of Higher Education, and Vishisht Sewa Samman 2025 for the
contribution in the Social Services.

Recipient of Vishisht Shiksha Samman -2025

Prof. (Dr.) Satish Chander Sharma is currently working as Pro Vice Chancellor BBD-Babu
Banarasi Das University Lucknow Uttar Pradesh. Dr. Sharma worked as a Director
(Approvals & Recognition) and has been Director IQAC with a tag of NAAC A+ Grade as
Health University manual and UGC 12-B Status credited to my office during my tenure for
SGT University Gurugram NCR Delhi. He feels proud to be a Professor of OB & HR in the
field of management part of my academic journey. He has done my Masters in the field of
applied Industrial Psychology and M. Phil in Organizational Behavior from Delhi University. Then he pursued MBA
(HR) and completed doctoral degree Ph.D in the field of Business Administration. Dr. Sharma have worked as
Faculty, Dean and Director with many academic institutions like IMS- Ghaziabad, IMR -Ghaziabad, IMT-CDL
Ghaziabad, SASIIT, Mohali- Punjab Technical University, MCM, Udaipur- Rajasthan Technical University, BMU-
Baba Mastnath University Rohtak. He have passion for teaching and learning new skills, and have published 12
books, 10 chapters , 5 Patents and more than 60+ research articles in Scopus, Web of Science and reputed national
and international journals and magazines. He has delivered many invited talks & lectures as a keynote speaker at
national and international level events. He also associated as a member with many reputed organizations like AOM-
USA, ISTD, HRD Network and as editor with many journals and magazines. He has been awarded many times in the
field of education as higher education leader. Currently he involved in promoting AEDP (Apprenticeship Embedded
Degree Program) brain child of UGC which is going to be a game changer for employment generation globally for
Indian graduates.

Recipient of Vishisht Sewa Samman-2025

(In the Memory of Smt. Bhagwati Devi & Pt. Mansaram Gautam Shahyji)

Shri Navdeep Sud of AATMSUKH AATMDEV AASHRAM (For Living Gods) from
Hoshiarpur- Panjab. He is Retired as Deputy Director General, Ministry of Labour &
Employment in the Rank of Joint Secretary to Government of India. He Served from Nov,
1987 to Feb, 2019. He is presently working as Advocate Punjab & Haryana High Court,
Chandigarh. He is highly engaged in the Activities in the field of intellectually & Physical
disability and President of Tek Chand Sud Charitable Trust, running from 2012, totally free Aatmsukh Aatmdev
Aashram (For Living Gods), Hoshiarpur with 72 children on roll with 8 on wheel chair & 6 bedridden. He is also
Vice- President of Society Human Rights & Just activities Cause Society for working in the field of Human Rights.
Shri Sud is also President of Bhagwan Dass Sood Charitable two Charitable & Spiritual Trust Hoshiarpur. After 24
years of litigation, Trusts property worth crores was got vacated & possessed for the cause of Charitable Trust.
Litigation was entirely funded by personal resources. He is also engaged as Secretary Virkat Kutir Ashram Trust with

commitment to work in the spiritual field.
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VISHISHT SHIKSHA SAMMAN- 2025 &
VISHISHT SEWA SAMMAN- 2025
Shri Jagpreet Singh Tuteja (Blood Ambassador) is Shaheed Udham Singh Sanvedna Seva
Samiti. He also associated with Seva Bharti as Rameshwar District Executive Member &
Nagar Chief Shri Guru Gobind Singh ). He has Notable Contributions in Blood Donation as
he has organized numerous blood donation camps since 2019 in collaboration with MY

Hospital, Red Cross Society, Choithram Hospital, and Greater Kailash — approximately
550 blood donation camps. One of the organization's major achievements is bringing
together various social groups active in blood donation and organizing joint blood donation

drives. For the past five years, a free Blood Call Centre has also been operated in Indore,
through which around 1 Lakh blood donations have been facilitated (run by Gold Coin Seva
Trust and Shaheed Udham Singh Sanvedna Seva Samiti). He is also working for Environment and his team conducts
plantation drives at various locations, ensures the care of planted saplings until they grow, distributes seed balls, and
creates awareness to encourage environmental responsibility. Mr. Tuteja Support for Differently-Abled Persons and
provides assistance to neglected, differently-abled, and helpless individuals lacking even basic necessities. They
work to arrange proper treatment and help them reintegrate into mainstream society. He is working hard for
Employment and during the COVID-19 pandemic, many people lost their livelihood. To help them, an employment-
support service was initiated that has now connected around 3500 people, and 1500 individuals have been directly
or indirectly linked with job opportunities.

Recipient of Vishisht Sewa Samman-2025

(In the Memory of Smt. Usha Khanna, On the Behalf of-Global Institute
for Childhood Disability, Amritsar)

Shri Umesh Sharma is Chairman Disabled Care Foundation, Jammu (A Parents
Association of Persons with Autism, Cerebral Palsy, Mental Retardation & Multiple

Disabilities). He is Member of Expert Committee (Advisory Board of Disability, J&K UT)

and Member of Local Level Committee, District Jammu (National Trust). He has rich

Experience of 24 Years in the field of Intellectual Developmental Disability (IDD).
Mr. Sharma is Advisor of Special Olympic Bharat, Jammu District and Ex Member of Executive Council of NCPO-
Parivaar. He also played a vital role in approval of Composite Regional Centre (CRC) for Jammu in July 2013. Land
for this Project has been allotted and approved by Administrative Council of Union Territory of J & K. Similarly,
rented Building for the establishment of same has also been acquired at Gandhi Nagar, Jammu. Cost of this Project is
29 Cr. Services available at the centre are as under: Occupational Physiotherapy, Speech therapy and hearing,
Psychological Assessment & Intervention, Special education, CBR/ADIP/Other outreach, Vocational training and
rehabilitation, Social work and placement. The parents Association of persons with Autism, Mental Retardation
Cerebral Palsy & Multiple Disabilities are working for their rights and implementation of various schemes of Govt.
of India enshrine under the various Acts
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Devi Ahilya Vishwavidyalaya, Indore

Prof. Rakesh Singhai

Viee Chancellor

Message

L am delighted to note that the Vishisht School of Management (VSOM) is organizing the 12th International
Conference (VINCON-2025) on “Sustainable Global Business Practices and Inclusive Growth.” The
conferences are necessary to bring in culture of information exchange and feedback on developing trends
in Business Practices and Social Development.

The theme of this year's conference, “Sustainable Global Business Practices and Inclusive Growth,”
highlights the need to align global business strategies with principles of environmental stewardship and
social equity. As the conference convenes on 13 December 2025 at Gandhi Hall, Indore, it provides a timely
platform to reflect on how businesses can contribute to amore responsible and inclusive global economy.

In today's rapidly evolving technological and socio-economic landscape, sustainability and inclusive
growth have become essential to long-term success. Together, these priorities support the creation of a
resilient and forward-looking global business environment.

By bringing together academic insights and practical perspectives, this conference offers opportunities to
deepen understanding, enrich professional discourse, and inspire innovative approaches to ethical and
sustainable business management. It also serves as a catalyst for collaborative thinking, encouraging
participants to explore new frameworks and solutions that can drive meaningful progress in both local and
global contexts.

1t is my hope that the outcomes of this forum will foster continued dialogue and contribute to shaping a
future where global business practices are both sustainable and inclusive in their impact. I am confident
that the ideas exchanged here will stimulate further research, strengthen industry-academia partnerships
and guide decision-makers toward more responsible leadership.

1 extend my best wishes to Vishisht School of Management, Indore for organizing this conference. May this
gathering serve as a stepping stone toward building a more equitable, environmentally conscious and
globally progressive business landscape.

Warm regards,

(Prof. Rakesh Singhai) N

Vice Chancellor @9_'1 G

Ind ( Prof. Rakesh Singhai )
ndore

Dated: 02-12-2025 Vice Chancellor

== AR =, =ik - 452 001 (3.8, Yo/ Rabindranath Tagore Marg, Indore - 452 301 (M.P.) Bharat
T f Tel (O 4 31-731-2521887 (R) #01-731- 2401780, 2403404
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VISHISHT EDUCATION SOCIETY

(Registered under MP Society Registration Act 1973)

Conference Patron's
Message

Dr. Naveen Yograj

Managing Director & Conference Patron

Itis with great joy and pride that I extend my heartfelt welcome to each one of you for our 12th International
Conference on “Sustainable Global Business Practices and Inclusive Growth”, on Saturday, December
13th, 2025.

This conference is more than just a gathering — it is a dynamic platform for exchanging visionary ideas,
thought-provoking discussions and innovative practices that shape the future of business and society. As
we stand at the crossroads of rapid globalization and transformation our collective mission is to foster
sustainable growth while ensuring inclusivity across communities and economies worldwide.

Through this event we aim to bring together distinguished experts, practitioners and participants from
diverse sectors of the business world. By sharing insights and experiences we will explore strategies that
not only strengthen business sustainability but also promote equity, resilience and long-term socio-
economic progress on a global scale.

I encourage each of you to actively participate, share your perspectives and embrace the spirit of
collaboration. Let this platform become a catalyst for driving meaningful change, nurturing innovation
and building a more inclusive and sustainable future for generations to come.

1 look forward to the inspiring discussions, pioneering ideas and fruitful partnerships that will undoubtedly
emerge during this transformative journey.

Thank you for being an integral part of this significant occasion.

Warmest Regards,
Dr. Naveen Yograj M A

Conference Patron Dr I\ia:/ ee_n Yograi
Vishisht Education Society : gra)

Managing Director &
Conference Patron




VISISHT SCHOOL OF MANAGEMENT

(Recognized from Govt. of M.P. & AICTE and Affiliated to Devi Ahilya University)

- Conference Chair's
| Message

Dr. S.M. Anas Igbal

Director (Academics) & Conference Chair

Dear Delegates,

It gives me immense pleasure to welcome you all to the 12th International Conference on “Sustainable
Global Business Practices and Inclusive Growth”, on December 13, 2025, at Vishisht School of
Management, Indore.

This conference marks yet another milestone in our continuous journey of creating a platform where ideas,
innovation and inclusivity converge. The theme of this year resonates deeply with the urgent need to
balance economic growth with sustainability and social equity.

We are delighted to share that this year; we are organizing the conference at Gandhi Hall, Indore. Gandhi
Hall, also known as Mahatma Gandhi Town Hall, is a prominent public building located in Indore. It serves
as a multi-purpose civic centre and cultural hub for the city. The hall is named after Mahatma Gandhi, the
Father of the Nation, in honour of his contributions to the Indian independence movement. So, everyone is
warmly welcome to join us there. This gathering brings together researchers, industry leaders,
academicians and students to deliberate on practices that drive growth while ensuring inclusivity and
sustainability.

I encourage you to make the most of this opportunity by sharing knowledge, building collaborations and
engaging in meaningful discussions. Together, we can shape policies, practices and mindsets that will pave
the way for amore resilient, fair and sustainable global economy.

On behalf of Vishisht School of Management, I extend heartfelt gratitude to all contributors and
participants. May this conference inspire us all to take bold steps towards sustainable innovation and
inclusive progress.

Thank you for your presence and participation.

3

Warm regards, -

Dr. S. M. Anas Igbal =
Conference Chair Dr.S. M. AnaS. Igbal
Vishisht School of Management Director (Academics) &

Conference Chair




Message by the
Conference Coordinator

(Conference Coordinator)

Dear Delegates and Participants,

It is my profound honor and privilege to warmly welcome you to the 12th International Conference on
Sustainable Global Business Practices and Inclusive Growth, being held on Saturday, December 13th, 2025.

This academic gathering is not just a platform for discussion but a celebration of ideas, innovation and
collaboration. The challenges of our globalized world demand business models that are not only profitable
but also responsible, inclusive and sustainable. Through this conference, we aspire to bring together
scholars, industry leaders, practitioners and young researchers to exchange knowledge and co-create
pathways toward a more equitable and sustainable future.

The chosen theme reflects our commitment to addressing the needs of today's interconnected economies. By
emphasizing sustainability and inclusive growth we seek to inspire fresh perspectives, innovative
frameworks and practical solutions that balance economic advancement with social responsibility.

We are deeply grateful for the esteemed presence of distinguished speakers, experts and participants who
enrich this event with their insights. I encourage you to actively engage in the sessions, share your
experiences and contribute to the dialogues that will shape new directions in global business practices.

As the organizer, I take immense pride in welcoming you to Indore—our vibrant city that harmonizes
tradition with modernity. I sincerely hope this conference not only adds value to your academic and
professional journey but also leaves you with fond memories of Vishisht School of Management's culture of
hospitality.

Together, let us embark on this journey of ideas, learning, and collaboration—toward building a world that
thrives on sustainable practices and inclusive growth for all.

Mr. Robin Neema
(Conference Coordinator)
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Ms. Priyanshi Dubey Ms. Anushka Naidu

(Editor Souvenir) (Editor Souvenir)

In alignment with this year's theme of “Sustainable Global Business Practices and Inclusive Growth,” this
conference embodies our shared vision of fostering dialogue, innovation and collaboration for a better
future. It is a proud moment to witness scholars, practitioners and thought leaders from across the globe
coming together to deliberate on ideas that balance economic progress with social equity and
environmental responsibility.

The conference stands as a platform not only for academic enrichment but also for building connections
that extend beyond boundaries. Each research paper, presentation and discussion reflects the dedication,
intellectual rigor and passion of our contributors, making this event a valuable repository of knowledge
and inspiration for years to come.

As Conference Secretaries, it has been our privilege to coordinate this endeavor and ensure a meaningful
experience for all participants. We sincerely appreciate the meticulous efforts of authors, presenters,
reviewers and delegates whose contributions have brought this event to life.

We hope that this conference inspires you to carry forward the spirit of sustainability, inclusivity and
innovation into your future pursuits. May the ideas exchanged here spark new research, nurture
collaborations and lead to transformative practices that shape a more equitable and sustainable global
society.

We extend our heartfelt gratitude for your participation and commitment which has made this academic
gathering truly significant.

Welcome to Indore- A hub of ideas and Inspiration!

Ms. Priyanshi Dubey Ms. Anushka Naidu
(Editor Souvenir)

(Editor Souvenir)
Coordinator Conference Secretariat

Coordinator Conference Secretariat




PLENARY FUNCTION OF 12th INTERNATIONAL CONFERENCE on

“Sustainable Global Business Practices and Inclusive Growth”

(VINCON-2025)

Organized by- Vishisht School of Management (VIPSAR), Indore

December 13, 2025 (Saturday) | Venue- Gandhi Hall, Indore

Registration (9:00 am Onwards)

Swagatam Breakfast ;»9:30 Onwards

Plenary Session (Online) -

10:15 AM- Online Speech of Special Guest — Dr. Viktor Savchenko Research Fellow, Uehiro Oxford Institute,
University of Oxford, Associate Professor of the Department of Civil Law Disciplines, V.N. Karazin Kharkiv

National University, Ukraine

10:20 AM- Online Speech of Special Guest - Dr. Muhammad Alkirom Wildan, Faculty of Economics and Business,
Trunojoyo Madura University, Indonesia & General-Secretary of The Indonesian Association of Economic Doctors

INAUGURAL SESSION

10:30AM Welcoming the Dignitaries by the Anchor

10:32AM Lightning of the Lamp & Saraswati Vandana by the Students of Crayons International School

10:35AM National Anthem

10:40 AM Sapling Presentation

10:45 AM Welcome Speech by Conference Chair/Convener - Dr.S.M.Anas Igbal

10:50 AM Introductory Speech by Conference Patron- Dr. Naveen Yograj

11:00AM Releasing of Conference Souvenir (Prof. Anushka Naidu & Prof. Priyanshi Dubey)

11:05SAM Speech of Guest of Honor & Keynote Speaker— Mr. R. Siddharth, IFS- Diplomat & Principal
Policy Advisor, UN Headquarters, New York

I11:15AM Presentation of Vishisht Shiksha Samman & Vishisht Sewa Samman

11:25AM Speech of Guest of Honor— Prof. Milan KRAJNC, Professor of Public Management at the
European Center for Peace and Development, University for Peace, United Nations-Monaco

11:35AM Releasing of Monograph on Organisation Behavior/ Self Management (Col. Dr. V. K. Gautam,
Ms. Meenakshi G. Trivedi & Maj. Gen. Dr. Rajesh Chaba/ CAR.K.Manocha)

11:40 AM Speech of Special Guest - CA. Shweta Agrawal- Chairperson FICCI-FLO, Indore

11:45 AM Releasing of College Newsletter- Campus Voice” (Ms. Suhani Maheshwari)

11:50AM Speech of Special Guest- Ms. Anna Rogovskaya- Deputy Business Ambassador of Russia to
India & President- Russian Business Club

11:55AM Speech of Special Guest- CA Navin Khandelwal- President- Indore Management Association
(IMA), Indore

12:05 PM Speech by Guest of Honor- Prof. (Dr.) Vinith Kumar Nair, Vice Chancellor- Symbiosis
University of Applied Sciences, Indore

12:15PM Memento Presentation to Guests

12:20PM Vote of Thanks by Conference Coordinator Prof. Robin Neema

12:25PM Conference Theme based Performance by the Students of Crayons International School

12:30 to 02:00 PM Technical Sessions (Parallel) in-

Technical Session-01- Main Hall

Technical Session-02- Green Room




PLENARY FUNCTION OF 12th INTERNATIONAL CONFERENCE on

“Sustainable Global Business Practices and Inclusive Growth”
(VINCON-2025)

Organized by- Vishisht School of Management (VIPSAR), Indore
December 13, 2025 (Saturday) | Venue- Gandhi Hall, Indore

2.00 PM @ Lunch

PANEL DISCUSSION on “Will AI Kill Creativity or Supercharge Gen Z's Imagination?”
3:00PM Formal Introduction & Welcome of Panelists by Anchor-
3:10PM Welcome of Panelists- Dr. Dharmendra K. Mehta Director — FMS, PtINIBM, Samrat
Vikramaditya Vishwavidyalaya, Ujjain, Madhya PradeshDr. Meenakshi Sharma, Associate
Director- Mangalmay Institute of Management & Technology, Greater Noida, Uttar
PradeshMrs. Pooja Upadhyaya Chair- Industry Advisory Board- India, University of East
London Dr. Sandesh Mahajan- Film Maker & HOD- Mass Communication- Pandit Deen
Dayal Energy University, Gandhinagar, GujaratDr. Akhilesh Kumar Mishra- Professor &
Head, Department of Management Studies PIET, Panipat, Haryana Dr. Saikat Gochhait-
Editor in Chief- IGI Global, Symbiosis International University, Pune, Maharashtra
3:20PM Welcome of Panel Moderator — Dr. Charul Jain, Dean Students’ Welfare- Symbiosis
University of Applied Sciences, Indore, Madhya Pradesh
3:25PM Panel Discussion Hours
4:25PM Concluding Remarks
4:30 PM Memento Presentation to the Guests
4:40 PM Panel Discussion Conclude
Plenary Session(Online)-
4:45 PM- Online Speech of Special Guest — Dr. Amit Phillora Senior Escalation Specialis-, Amazon,
Hyderabad
4:50 PM- Online Speech of Special Guest — Mr. Mochamad Ali Imron, Department of Economics, University

Malaya, Malaysia

VALEDICTORY SESSION
5:00PM Inviting the Dignitaries on the Dais by Anchor
5:05PM Sapling Presentation
5:10PM Welcome of the Guests by Conference Patron Dr. Naveen Yograj

5:15PM Speech by Guest of Honor- Prof. (Dr.) Satish Chandra Sharma, Pro Vice Chancellor- Babu
Banarsi Das University, Lucknow Speech by Guest of Honor- Dr. Sachin Sharma - Director-
Collegiate Development Council, DAV V- Indore

5:25PM Releasing of Text Book on “Start Up” (Prof. Robin Neema, Prof. Priyanshi Dubey, Prof.
Suhani Maheshwari & Prof. Anushka Naidu)

5:30PM Speech by Guest of Honor- Col. Dr. V.K.Gautam- Director- CAPE, Ahmadabad

5:40PM Best Presentation Awards

5:45PM Participants Certificate Presentation

6:00 PM Memento Presentation to the Guests

6:05PM Vote of Thanks by Conference Chair- Dr.S.M.Anas Igbal

6.10 PM i@ Alvida Tea
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PAPERS PRESENTATION SCHEDULE

Main Coordinator (Offline/Physical)- Prof. Priyanshi Dubey

Main Coordinator (Online)- Prof. Rajendra Malviya

OFFLINE TECHNICAL SESSIONS

OFFLINE TECHNICAL SESSIONS- 1
Venue- Main Hall (Timing: From 12:30 PM Onwards)
Faculty Coordinator- Prof. Yogesh Vakare

CZPCBM, CVM
University, Vallabh
Vidyanagar, Gujarat

Dean-Academics -
Sanchi University of
Buddhist-Indic
Studies, Sanchi, (MP)

Track No Technical Session Session Expert Session Expert Session Expert
Theme- 1 Sustainable Global Dr. Chetali Agrawal Dr. Smita Singh Dr. Dhaval Pandya
Business Practices Dean Research- Vision Noida Institute of Dr. Baba Saheb
Group of Colleges, Engineering and Ambedkar Open
Chittorgarh, Rajasthan Technology, Greater University,
Noida, Uttar Pradesh Ahmedabad, Gujarat
OFFLINE TECHNICAL SESSION- 11
Venue- Green Room (Timing: From 12:30 PM Onwards)
Faculty Coordinator- Prof. Vasundhra Gawde
Track No Technical Session Session Expert Session Expert Session Expert
Theme- 11 Inclusive Growth Dr. Krunal Soni Dr. Naveen K. Mehta | Dr. Ira Bapna

Director- Maharaja
Ranjit Singh Group
of Institutions,
Indore (MP)

ONLINE TECHNICAL SESSIONS

ONLINE TECHNICAL SESSION- 1
Venue- Room No. Court Room (Timing: From 11:30 AM Onwards)
Faculty Coordinator- Prof. Rajendra Malviya

Management & Technology,
Gidderbaha, Punjab

Track No Technical Session Session Expert Session Expert
Online All Sub Themes Dr. Syed Sajid Hussain Dr. Isha Kaur Rakhra
Presentation University School of Department of Business
Busme.ss, o Administration,
&h?(ﬁg;rh Uglversny, Awadhesh Pratap Singh
ohall, Funja University, Rewa (MP)
ONLINE TECHNICAL SESSION- II
Venue- Room No. SB 101 (Timing: From 11:30 AM Onwards)
Faculty Coordinator- Prof. Anuj Sharma
Track No Technical Session Session Expert Session Expert
Online All Sub Themes Dr. R. K.Uppal Dr. Kirti Agrawal
Presentation Principal, Guru Gobind Director, ITERC
Singh College of College, Ghaziabad,

Delhi NCR
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PAPERS PRESENTATION SCHEDULE
Main Coordinator (Offline/Physical)- Prof. Priyanshi Dubey
Main Coordinator (Online)- Prof. Rajendra Malviya

ONLINE TECHNICAL SESSION- II1
Venue- Room No. SB 102 (Timing: From 1:00 PM Onwards)
Faculty Coordinator- Prof. Kamlesh Mali

Track No Technical Session Session Expert Session Expert
Online All Sub Themes Dr. Shiji Shukla Dr. Ravindra Gharpure
Presentation Parul Institute of Central Institute of Business

Management & Research,
Parul University, Vadodara,
Gujarat

Management, Research &
Development, Nagpur

“May God Bless All of Us”
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{GUEST WRITERS}

How to Lead Global Politics with the Dynamic Leadership Model in
Turbulent Political Conditions?

Guest Writer- Academician Prof. Ddr. Milan Krajnc, Author of the Dynamic Leadership Model and
Founder of the New Scientific Discipline of Dynamilogy. Professor of Public Management at the
European Center for Peace and Development, University for Peace, United Nations-Monaco

Today’s world is experiencing a period of pronounced political instability: polarization is rising,
international relations are becoming strained, traditional leadership structures are losing legitimacy, and
institutions are facing pressure from rapid technological, social, and economic changes. In such an
environment, classic leadership models prove inadequate, as they are based on hierarchy, linearity, and
reactive responses. Global politics demands a new concept of leadership that transcends ideological
frameworks, bureaucratic processes, and personal interest. The Dynamic Leadership Model, originating
from the interdisciplinary field of dynamology, offers exactly that: a model that understands global politics
as a living organism guided by the principles of nature, psychology, and systemic dynamics. This article
presents an approach through which global political leaders can maintain stability even in the most
unpredictable political environments using the Dynamic Leadership Model.

1. Political Systems as Living Organisms
The Dynamic Leadership Model is grounded in the logic that all social and political structures behave

similarly to natural systems: they possess their own rhythm, energy, and point of equilibrium. Political
unrest emerges when a system becomes energetically over loaded whether due to excessive centralization,
communication breakdown, or loss of trust between people and institutions. A leader using the Dynamic
Leadership Model does not attempt to force a system into stability but rather enables the system to re-
establish its natural flow. They understand that conflict is a natural part of evolution—not necessarily a sign
of disintegration.

2.The Principle of Fluidity in Global Leadership
One of the core principles of the Dynamic Leadership Model is fluidity. Political stability does not arise

from rigid structures but from the ability of institutions and leaders to adapt, respond, and transform. In
practice, this means: flexible governance structures, adaptive international policies, clear communication
systems, avoidance of ideological extremism, and acceptance of multi-faceted realities. In turbulent
political conditions, fluidity becomes a decisive advantage, as it enables leaders to recognize threats and
opportunities quickly—without losing ethical grounding or strategic clarity.

3.The Role of Psychological Security in Global Stability
Psychological security—the ability of individuals and institutions to act without fear of sanctions or

manipulation—is a cornerstone of the Dynamic Leadership Model. In politics, fear often leads to
populism, polarization, wrong decisions, corruption, and excessive centralization of power. A leader who
understands the psychology of crowds knows that political unrest is not only an economic or security issue
but primarily a psychological one. When citizens lose their sense of security, they also lose trust in
institutions . The Dynamic Leadership Model, therefore, introduces practices such as open communication,
transparency of processes, stabilization system protocols, preventive psychological analysis of groups, and
identification of systemic “energy blockages” within institutions.
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{GUEST WRITERS}

4.The Leader as a Stabilizing Force, Not as a Ruler
In classical politics, the leader is viewed primarily as a decision-maker. In the Dynamic Leadership Model,

the leader is seen as a stabilizer of the system—someone who understands the energy of political processes,

knows how to de-escalate conflict, maintains international balance, and connects diverse interests into a
coherent whole global politics does not require new ideologies, but leaders who can recognize the
fundamental natural laws of human behavior.

5.Implementation of the Model in Global Politics
The Dynamic Leadership Model enables strategic approaches such as early recognition of political

tensions, formation of dynamic international coalitions, prevention of institutional collapse, rapid
stabilization of conflict zones, and the development of new economic and social paradigms. The most
successful global leaders lead not by force but by understanding systemic flows. The Dynamic Leadership
Model provides them with clear, measurable, and applicable guidelines.

Conclusion
The Dynamic Leadership Model is a response to the political reality of the 21st century, where linear

approaches are failing, classical diplomacy is losing effectiveness, and people are facing existential fears
and fragmented information. Global leaders who wish to maintain stability must realize that politics is no
longer just a space of power, but a space of dynamic systems that must be led with clarity, psychological
sensitivity, and an understanding of natural laws. The world no longer needs leaders who fight for control. It
needs leaders who understand the dynamics of life, systems, and people—and it is these leaders who will be
able to guide global politics into a future that is more stable, humane, and in harmony with natural
principles.
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From Enlightened Shareholder Value to Mandatory Due Diligence: A Comparative Analysis of the

Fiduciary Code of Capital in the Anthropocene
Guest Writer- Dr. Viktor Savchenko, Ph.D in Law, Associate Professor, Hosted Research Fellow,

University of Oxford; Associate Professor in Law, V.N. Karazin Kharkiv National University, Ukraine

The escalating environmental crises and systemic inequalities of the Anthropocene have precipitated a
fundamental schism in the legal architecture of global business, forcing a critical re-evaluation of the fiduciary
code that governs capital. While the United Kingdom maintains its reliance on the "Enlightened Shareholder
Value" (ESV) model, which prioritizes director discretion and transparency, the European Union has radically
pivoted towards a "Mandatory Human Rights and Environmental Due Diligence" (mHREDD) regime,
crystallized in the newly adopted Corporate Sustainability Due Diligence Directive (CSDDD). This article
aims to evaluate the comparative efficacy of these diverging regulatory philosophies—the UK's disclosure-
based Section 172 of the Companies Act 2006 against the EU's liability-based obligations—to determine

which legal mechanism effectively internalizes corporate externalities in global value chains.
To achieve this, the research employs a functional comparative methodology, combined with a rigorous

meta-analysis of empirical compliance data and judicial outcomes from the 2023-2024 reporting cycle. It
synthesizes findings from the Grant Thornton Corporate Governance Review, the Ipsos/DBT Director

Perceptions Study, and the Novata CSDDD Cost Survey.
The investigation reveals a stark functional dichotomy between the two regimes. The quantitative analysis

of FTSE 350 reporting demonstrates that the UK's "soft law" approach has fostered performative rather
than substantive compliance. Although 100% of the sampled companies produce the required Section 172
statements, the data indicates that 82% rely on narrative disclosures referencing stakeholder engagement, yet
only 16% provide concrete evidence of integrating this feedback into strategic capital allocation. Interviews
with executive directors further confirm that the subjective duty to "have regard" to stakeholders has had a
minimal impact on boardroom decision-making, often functioning as a retrospective reporting exercise

rather than a prospective strategic constraint.
Conversely, the study finds that the EU's liability model, pioneered by the French Duty of Vigilance Law, is

successfully driving tangible changes in operational behavior. By shifting the legal standard from a
subjective "business judgment" to an objective "obligation of means," the mHREDD regime empowers
victims to hold corporations civilly liable for failures to prevent harm, as evidenced by recent judicial rulings
against major energy corporations. However, this transition to "hard law" introduces significant economic
friction; the data indicates that 77% of large firms within the directive's scope anticipate annual compliance
costs exceeding €100,000, raising valid concerns regarding market consolidation and the potential exclusion
of suppliers from the Global South. Consequently, the research concludes that while the "enlightened"
model preserves managerial flexibility, it is empirically insufficient to address systemic sustainability
risks. As aresult, the transition to objective, legally enforceable due diligence duties represents a necessary
evolution of corporate law, effectively monetizing social and environmental externalities and forcing them
onto the corporate balance sheet.
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1001 Emerging Role of Al in Project Management Dr. Khushboo Jain, 1

Bhavana Jain

1002 Transforming HR Functions Through Artificial Ms. Veena CVS Prakash Rao,
Intelligence: A Focus on Recruitment and Operations Dr. Dhaval Pandya 1

1003 Corporate Social Responsibility (CSR) and Sustainable Krittika Das
Business Practices in the Indian Banking Sector 2

1004 Demographic Determinants and Investment Objective: A | Dr. Neha Jain
Study of Working Women in Madhya Pradesh’s ELSS 2
Market

1005 The Impact of Heuristic Biases and Parental Influence on | Dr. Shivani Shah 3
Investment Decision of Millennial Female Investor

1006 Influence of Compensation on Job Satisfaction: A Study of | Vanchhit Tangri,
Public and Private Sector Employees in the Solar Energy Dr. Anuradha Sharma 3
Sector of Uttar Pradesh

1007 Role of ‘Start Ups’ Through Environmental Soumita Chatterjee
Entrepreneurial Activities for Economic Growth 4
Addressing Sustainable Development Goals (SDGs)

1008 From Cash to Clicks: The Role of Digital Payment Vikram Kumar Khelniwar,
Systems in Promoting Sustainable Economic Growth in Dr. Deepa Bakhshi 4
Rural India

1009 A Study of Psychological and Economic Influences on Dr. Kalam Singh Dudve 5
Investor Behavior and Market Movements

1010 Altman’s Z — Score Model — A Key Indicator To Measure | Payal Siddhpura, 5
the Financial Distress Dr. Ashvin Solanki

1011 A Study on Financial Independence and Investment Ankita Goyal, 5
Decision-Making of Working Women Dr. H.L .Anijwal

1012 The Evolution of International Business (2015-2025): Rashi Shah 6
Transitioning Toward the Digital Age of 2035

1013 MUDRA Finance: A Catalyst for MSME Expansion Dr.Mumna Nazar 6

1014 Market Volatility : An Empirical Analysis of Selected it B.N.V Yeshwanth,
Stocks in NSE 50 K. Naga Pavan Kumar Reddy 6

1015 Human Resource Analytics and Artificial Intelligence: A | Dr. Satish Kumar, 7
Pathway to Evidence-Based HR Decision-Making Dr.Dipak Makwana

1016 Determinants Influencing Online Shopping Behaviour in Mohd. Hanif, 7
Azamgarh District: A Demographic Analysis Aishwarya Yadav
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1017 An Empirical Study on Factors Influencing the Adoption Shamith Shashi Kumar,
of Fintech-Enabled Banking and NBFC Services among Dr. Prerna Kumar 8
young consumer in India
1018 Impact of Artificial Intelligence on Human Resource Dr. Manisha Parmar ]
Practices
1019 Analysis of the Relationship Between Budget Variance Jalpa Shah,
and Quantitative—Qualitative Parameters of the Municipal | Dr. Hitesh Harwani 9
Program Budget of
the Ahmadabad Municipal Corporation (AMC) Based on
the Last Five Years’ Data
1020 Consumer Behavior Towards Direct-to-Consumer (D2C) Amit Patidar 9
Agri Brands
1021 Mobilizing Younger Voter: A Systematic Literature Rajat Yadav,
Review of Political Marketing Strategies For Youth Dhruvraj Singh, 10
Engagement Prof. Preeti Singh,
Mohit Chandel
1022 Impact of Al Chatbots on Operational Efficiency, Lead Manepalli Sai Sriram Swaroop,
Time Reduction and Service Productivity in 3PL Pothula Reethu Akanksha, 10
Companies Basa Karthik Reddy,
Subhodeep Mukherjee
1023 Leveraging Financial Analytics for ESG Integration: A Bhumika Shah 11
Study of Stress Reduction in Investment Decision -Making
1024 A Comparative Study of Al-Based Portfolio Optimization | Tadisetti Ajay Kumar,
and Human Decision- Making in Investment Tadikonda Pavan Kalyan, 11
Dr. S. Venkata Ramana
1025 Digital vs. Physical: A Comparative Study of Customer Mohita Kushwaha 12
Preferences in Online and Offline Shopping
1026 Impact of Human Resource Policies on Worker Manish Pareek
Productivity and Job Satisfaction in Burhanpur Power 12
Loom Industries
1027 How Al is Reshaping Retail Experiences in India Manya Tamrakar 12
1028 A Study on Consumer Trust, Security And Privacy Chilukoti Satwik,
Concerns of Neo Banking Services In India Gundapu Ganapathi Sai Kumar, 13
Dr. TVSS Swathi
1029 India’s Logistic Industry: Leading & Crucial Element of Dr. Paresh Shantaram Khetal e
Economic Development
1030 A Study on Impact of Social Media Influencers towards Brohit Sai Koushik Nallajerla,
Consumer Buying Decisions on Electronic Gadgets Yemineni Gayathri, 13
Dr. TVSS Swathi
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1031 The Nexus of Language, Literacy, and Livelihood: Sophianne Job, 14
Quantifying Multilingual Education under NEP to Dr. Minnie Matthews
Employability
1032 Evaluating How Employee Development and Training Rajdeep Prajapati ,
Affects Organizational Productivity Anusha Sachan, 14
Jahanvi Nagar,
Ms. Priyanka Patel
1033 Women Entrepreneurs In India: Challenges And Economic | Dr. Megha Bhatt 15
Contributions
1034 Role of Family and Social Support Systems in Yeleswarapu Krishna Pranathi,
Overcoming Gender Barriers for Women Entrepreneurs in | Konduri Apoorva,
Andhra Pradesh. Alli Mamatha, 15
Dr Shyamasundar Tripathy,
Dr B.Vamsi Krishna
1035 User Experience on Net-Banking on Customer Satisfaction | Krishna Raj Singh Tomar 15
in Net-Banking
1036 Micro-Level Sustainability Training: Effectiveness In Kamma Praveena,
Employee Behavior A Study In Specific In Health Care Siripurapu Kandala Harini, 16
Industry Ogirala Sathvik
1037 A Study on Impact of Short-Form Video Marketing on Nikitha Chandanala,
Brand Awareness Among Gen Z and Millennials Tejasree Mamidi, 16
Dr. Udayashankar
1038 A Study on CRM Practices of Amazon and Impact on Narra Vindyasri 17
Consumer Satisfaction In Vijayawada
1039 The Role of Private Equity Investment on The Financial Muddineni Naga Veera
Performance of SMEs Raghavaiah, 17
D Ragha Suma
1040 Role of Artificial Intelligence In Credit Scoring And M.S.S. Keerthana, 17
Digital Lending Dr. Ch. Balaji
1041 Intellectual Property Due Diligence in Transactions: Legal | Remya Vijay 18
Framework, Risk Mitigation, and Best Practices
1042 Export Competitiveness of Indian Agricultural Products in | Dr. Aakanchha Rathore, 19
the Global Market Shahbaz Khan
1043 A Study on Influence of CSR Activities on Consumer Dega Venkata Sudheer 19
Buying Behaviour with Reference to FMCG Products
1044 The Impact of Blockchain Technology on Supply Chain Yalakala Easwanth
Management: Enhancing Transparency, Traceability and 20
Efficiency
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1045 A Study of Financial Awareness and Investment Pattern of | Seema Hussain
Working Women: A Behavioral Finance Approach 20
1046 A Conceptual Framework for Sustainable Human Anjali Khandelwal,
Resource Practices Dr. Vishal Mehta, 21
Prathmesh Joshi
1047 A Conceptual Understanding of FinTech MSME CA Girraj Khandelwal,
Financing in India Drashti N. Patel, 21
Chinmaya Mandloi
1048 Indian Retailing Industry in the Era of Globalisation — Dr.Uma Gummadi 21
Analysis
1049 Impact of Financial Literacy on Investment Decisions Bommu Sai Ganesh 23
Among Young Professionals In Vijayawada
1050 Psychological and Business Model Determinants of Digital | Alla Sasi Kiran
Piracy Intention and Engagement in India: A Structural 23
Equation Modelling Approach
1051 Financial literacy and its relevance among self-help group | Prof. (Dr.) Dileepa S Hari
women in Trivandrum District, Kerala 23
1052 A Study on Psychological Capital and Work Attitude Dr. Anoop K G
among Employees of South Indian Bank in Thrissur 24
District.
1053 A Study on Semiotics of Eco-Conscious Packaging and Its | K.Tharun Kumar Reddy,
Impact on Consumer Purchase Decisions Using the EKB Manukonda Kesa HarshaVenkat, 24
Model P.Shameeruddin
1054 Women in Political Journalism: Opportunities in the Age | Nikhat Khan 25
of Digital Media
1055 Impact Of Fintech Adoption on the Growth Of Micro- Dr. Neeradi Karthik,
Retail Entrepreneurs - A Study in Nizamabad And Prof. Anjaneyulu Chandupatla 25
Kamareddy Districts, Telangana State
1056 A Study on Factors Driving SIP Adoption Behaviour Shivani Mishra 26
Among Beginner Investors in Indore City
1057 A Study on Customer Perception Towards Vande Bharat Ujjini Lohith Ram
Trains in Andhra Pradesh 26
1058 Women’s Role in Banking: A Holistic Analysis Of Dr. Chandani Srivastava,
Empowerment and Progress Dr Shilpi Saxena, 26
Raghvender Singh Yadav
1059 A Conceptual Study on Employee Psychological well- Shikha Jain Choudhary, 27
being and its Components Dr. Prerna Kumar
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1060 Digital Accounting in India: A necessity to remain Dr. Paresh Shantaram Khetal
Competitive and Adaptable 27
1061 Artificial Intelligence and Machine Learning For Vallence Peter Langeni
Regulatory Compliance: Adoption, Challenges, and Future 27
Prospects in Tanzania’s Banking Sector
1062 Digital Payment Innovations and Local Economic Sayali Kharpate, 28
Empowerment: Evidence from Indian Kirana Stores. Dr. Ashutosh Shukla
1063 The FinTech Divide in Karnataka: A Comparative Dr. Zabiulla
Analysis of Drivers and Infrastructural Barriers to 28
Adoption
1064 Effectiveness of Influencer Marketing in Building Brand | Manikanta Kukunuri 29
Trust
1065 To Explore the Applicability of Vehicle Accident Sanjay Kumar Joharam, 29
Intimation System and Computing Technology by Dr. Nidhi Sedhi
Analyzing Secondary Data Related to Vehicle Accidents
in India
1066 | GRel-Sft HU H IJeTa SR 3MYfcl 3aell Yeie &1 TROT TSy, 30
facivuaT® Sy 81 STarol 93t
1067 A Study on Consumer Awareness of Influencer Anushka Naidu, 30
Advertising on Health Supplement Brands Dr.S.M. Anas Igbal
1068 A Study on the Impact of Safety and Comfort Features on | Priyanshi Dubey,
Women’s Perception and Brand Loyalty Towards Cars: A | Dr. Jayesh Shah 30
Special Reference to Indore City
1069 Study of Indian Retail Markets Challenges and Adaption Akshat Pandey 31
of E- commerce Platforms in 2025
1070 The Role of Intellectual Property Rights (IPR) in Aishwary Chittoda
Promoting Global Trade in the Electronics & Technology 31
Sector
1071 Digital Banking Challenges and Opportunities in India Heena Parmar 32
1072 A Study of Herding Behaviour in Indian Stocks During the | Gayatri Meher,
Pandemic Dr. Anuradha Samal 32
1073 Influence of Social Media Micro-Influencers on Gen Z Kolla Mani Satwika,
Purchase Intentions Mugada Harshitha, 32
Dr.J.V. Ramana
1074 Digital Marketing Strategies for Generation Z Siddharth Jain 33
1075 How Financial Knowledge Shapes Investment Decisions Ravipati Eka Vardhan,
of Young Professionals in India Allada Sai Teja, 33
G Surya
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1076 Rural Credit System in India: A Swot Analysis Poornima Thampy 34
1077 The Comeback of Campa Cola: A Study of Consumer Kuricheti Durga Pradeep,
Adaptation and Brand Switching Tenali Bala Manikanta Reddy, 34
Dr. S. Ramesh Babu
1078 Emotion-Driven Al in Advertising: Transformative Mahuya Pal
Impacts on Consumer Insights and Decisions 35
1079 Reframing Risk and Return through ESG: Transforming Yarramsetti Akash, 16
Financial Decision-Making Dr.Venugopal Chowdary
1080 Portfolio Optimization Model Selection: A Comparative Dr. Yamini Karmarkar,
Study of Risk-Return Performance Across Leading Models | ShubhibSinhal, 36
Sarthak Sahu,
Divya Sahu
1081 Sustainable Global Business Practices and Inclusive Anjali Raghuwanshi 37
Growth: An Indian Banking Sector Perspective
1082 The Circular Economy Business Model : A Path Way to Vishwa Prakash 37
Sustainable Growth
1083 Corporate Social Responsibility- Impact on Business Dr. Deepika Kulkarni 38
1084 | g7 Yex H I¢d Graui-e BT &1 3 fagavur: te | Hfasy I, 28
fa%qa srema S, Sl 93t
1085 Transportation Cost Reduction Techniques in Logistics Yash Chouhan 38
1086 Rebranding Strategies and Their Effect on Consumer Sakina Barod Wala, 39
Perception Ruqaiya Gautampura Wala
1087 Adoption and Perception of Digital Payment Systems Vishuapal Singh, 39
Among Government Employees in Indore Dr Anjali Pandey
1088 Employee Satisfaction in the Hotel Industry: An Empirical | Farheen,
Study in the Context of New Delhi NCR Region Dr. S M Anas Iqabal 40
1089 The Role of NGOs in Corporate Social Responsibility Jaya Acharjee 40
(CSR) with Reference to Bhopal Office
1090 Effectiveness of Content Marketing in Building Customer | Hemanth Bokkena , 40
Trust Dr. S. Ramesh Babu
1091 | vq Fwfor v & Herwr siffep! & SiiboudgR: JUHNT | ST, SRR &l Al
Td §9d PT faRayor
1092 Study on Effects of Climate Change in International Niharika Sharma, 41
Trades Priyanshi Dubey
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1093 Digital Transformation In International Businesses:- Mohit Chouhan 41
Opportunities and Challenges
1094 Prioritizing Critical Success Factors of Fintech Startups Dr. Swati Gautam, 42
using the Garrett Ranking Approach Dr. Priyank Kulshreshtha,
Satyendra Kumar Srivastava
1095 The Impact of Influencer Marketing on Brand Switching Garikapati Ramya Sree 42
Behavior of Gen Z Consumers
1096 Cyber Security, Data Protection and Sustainable Trust in Gayatri Rane, 43
Online Banking Dr. Sapna Soni
1097 The Impact of U.S. Tariff Announcements on Indian Stock | Tarigopula Jyothi Gowthami,
Market: A Sectoral Analysis 43
1098 | TGP aTg ! &1 grToie-3fdes fRufd®dr | Pifd IR,
3{HT: Teh [IRAVUTHD EPDI0T S, STl 4t 43
1099 Impact of Social Media Scrolling of Self Perception Riya Patidar, 44
Among College Amrit Kaur Saluja
1100 A Case Study on Gen Z Financial Behaviour, Expectations | Dr. S. Venkata Ramana,
and Loyalty in the Indian Neobanking Context Nissi Shekinah K 44
1101 Influence of Macroeconomic Factors on the Indian Stock Dr.Akondi Srikanth,
Market Shaik Umera Azmi 45
1102 Acceptance of Gender-Equal Roles Among Students Aaditya Mishra,
Tarushi Khandelwal, 45
Dr. Poonam Jadhav
1103 Impact of Consumer Perception and Brand Preference in Priyal Dubey,
the Indian Electric Scooter Market Eashan Mantri, 46
Yash Shrivastava
1104 Digital Financial Literacy and Women’s Investment Neetu Sharma,
Behaviour in Emerging Economics: An Evidence-Based Dr. Shalini 46
Analysis
1105 Impact of Social Media Scrolling of Self Perception Priyal Dubey,
Among College Students Riya Patidar, 47
Amrit kour Saluja
1106 Impact of Employee Engagement on Organisational Dr S. Padma, 48
Performance in Indian Startups: A Human Resource M.Sai Sathwika
Perspective
1107 Micro-Level Sustainability Training: Effectiveness in Dr. Shyam Sundar Tripathy, 48
Employee Behavior A Study in Specific in Health Care Kamma Praveena
Industry
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1108 A Study on the Impact of Artificial Intelligence on Kondru Praneeth Joel, 49
Personalized Marketing Strategies and Consumer Trust Jakkireddy Ravtiteja Kiran Reddy
Dr. Archana Nag
1109 A Research Study on the Role of Digital Banking in Aashiq Hussain Thoker 49
Shaping Customer Satisfaction
1110 Evaluating Quality of Work Life and Its Effect on Job Dr. Rajesh Jain 50
Satisfaction: A Faculty-Centric Study of SAGE University
Indore
1111 Impact of Green Banking Practices on Bank Profitability Dr Rahul Yadav, 50
in India: An Empirical Analysis (2014-2025) Mr Vishal Agarwal
1112 Likes to Leads: Social Media Engagement and Conversion | Tanvi Shah, 51
Strategy in the Digital Marketing Ecosystem of Lakme Dr. Hitesh Harwani
1113 | R NI & 3¢ yg! &1 yafarofig gume : T I USTUd,
[EESEIICCAC LR | SEREE! 51
1114 Impact of Artificial Intelligence on Shaping Consumer Priyal Dubey,
Behavior and Decision Making Shruti Singh, 52
Sonal Kumari
1115 Analyzing Labor Rights and Fair Wages in the Indian Gig- | Gopal ji Sharma,
Economy through the Lens of Justice-Driven Social Pragati Saini, 52
Development Dr. Richa Darshan,
1116 Corporate Social Responsibility - Socio-Economic Impact, | Dr. Arpna Kadu
Issues and Challenges. 53
1117 Digital Spending Behaviour of Gen Z College Students Dr. Poonam Jadhav,
inIndore: Patterns, Drivers, Platforms, and Implications for | Sarvagya Kansal,
Emerging Businesses (Digital Gen Z SpendVerse) Devagya Kansal, 53
Insiya Lokhandwala
1118 Bridging Operational Strength and Brand Limits Rohan Kothari,
Harshit Singh,
Raghuraj Singh, 54
Divya Mishra,
Pritam Rajput
1119 Financial Literacy and Investment Decision of Young Sakshee Yadav,
Investors Vishal Agarwal >4
1120 E-Commerce and Modern Retailing: A Theoretical Prof.(Dr.) Suhas Dhande,
Exploration of Opportunities and Challenges Vishal Agarwal, SR
Shalini Singh
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1121 Innovations in CSR Practices: Conceptual Insights into Vishal Agarwal 56
Ethical, Social, and Environmental Responsibility Dr Rahul Yadav

1122 A Fuzzy Smart-Based Supplier Evaluation Framework for | Guvvala Leela Kumar Reddy,
a Mid-Level Electronics Manufacturing Company Chikkam Sri Harsha, 56

Dr. Kanagala Anusha

1123 A Study on Cryptocurrency’s Impact on Traditional Harshita Manore 57
Banking Siddharth Jain

1124 Role of Virtual Reality in Hotel Marketing and Guest Nupur Mahaske 57
Engagement

1125 Digital Transformation in Indian Banking: A Management | Aditi Jaiswal
Perspective >8

1126 Role of Emotional Intelligence in Balancing Empathy and | Khushi Mahadik, 53
Authority in Leadership Siddharth Jain

1127 How Social Media Marketing Affects Small Business Siddhant Sunhare 5Q
Growth

1128 Consumer Sentiment Analysis: What Social Media Data Samyak Jain 59
Shapes Brand Perception

1129 Sustainable Branding How an Eco-Friendly Image Impacts | Shraddha Rao,
Consumer Choice Worldwide Priyanshi Dubey 59

1130 Using Workforce Analytics to Enhance Diversity and B. Harshini,
Inclusion Initiatives Dr Archana Nag 59

1131 A Study of the Linkage between Macroeconomic Factors | Rishabh Dayma, 60
and Indian/ Nifty Sectoral Index Using the ARDL Model | Nitesh Keswani

1132 Linking Organizational and Social Resources to PsyCap: Prof. C.M Thyagaraja, 60
A Theory-Driven Model for the IT Sector Bharathi. Polisgowdar

1133 Evaluating E-CRM Effectiveness: A Comparative Study of | Prof. (Dr.) Pawan Tiwari, 61
Public and Private Sector Banks in Indore District Dr. Rupesh Bhawsar

1134 The Impact of Government Policies and Subsidies on Robin Neema,
Electric Vehicle Purchase Decision in Madhya Pradesh Dr. S.M. Anas Igbal 61
with reference to Indore City

1135 Price Value, Habit, Attitude, and FOMO: Understanding Dr. Shraddha Purandare,
Drivers of Technology Adoption in Management Prof.SandipGajendragadkar, 62
Education Prof. Swati Bedekar

1136 Business Environment Drivers Of Mergers And Jnana Ranjan Dhal, 62
Acquisitions In India Dr. Ajeet Singh

1137 A Conceptual Framework Analyzing Consumer Attitude Dr. Gagan Mittal, 62
and to Buy Eco-Friendly Products Prof. Vidhi Paryani
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2001 A Study on the Role of Professional Development in Strengthening | Ms. Poonam Gupta, 64
Educator Readiness for Digital Literacy: A Case of the Indore Dr. Dhanashree Nagar
Region
2002 | qRYRM YA B 91 IS BRI BT HINT BT ST faur <, 64
ST g High
2003 Measuring Last-Mile Delivery Challenges and Impact in Andhra Narra Sai Kumar
Pradesh: A Multi-Dimensional Analysis Velusami Mani Kanta, 64
Dusanapudi Satya Sai Sampath
2004 | Al-Driven Library Management System Dr. Naresh Dembla
. 65
Ravindra Yadav
2005 Sustainable Marketing Practices in Rural Women-Owned Mehfuza Sultana 65
Enterprises: Challenges and Opportunities
2006 | Comparative Study of Agriculture Credit Facilities For Men and Neelam Naik 66
Women in Madhya Pradesh Dr. Nidhi Sharma
2007 | YReta I TR SR Aoy RISAERITCIA 66
I Hfa o=
2008 Integrating Artificial Intelligence into Indian Agriculture: A Dr. Deepa Joshi
Pathway to Sustainable Productivity and Rural Empowerment Dr. Mandip Gill 66
2009 | ¥ GETAT WG] gRT ATHIU Agarsil & e TRIGamxur &1 | JeT Ade! -
3T SI. TI. T, 3T
2010 | EduRoots: Integrating Indigenous Knowledge Systems for Future- | Dr. Satish Kumar,
Ready Skill Learning Nidhi Saini 67
2011 | forml B oM gf A S B WewhH & aNTgH - 3R S & | A-1eR ara aHf, -
T o I ARGIRIINEIEIS
2012 | An Empirical study on Green marketing wrt Sustainable global Dimple Meena 68
business.
2013 Sutras of Sustainability and Sustainable development from the Ram Bhavesh Sharan 69
Mahabharata
2014 | Economic Growth and Health Sector Development in Tamil Nadu: | Dr. A. Abdul Kareem
An Analysis of Health Outcomes, Infrastructure, and Policy 69
Implication — An Empirical Assessment
2015 | The Contribution of Cloud Computing to the Role of Libraries and | Ajay Patel 70
Librarians in Promoting Research and Innovation Dr. Ashwini Yadav
2016 | Al-Driven Teaching Techniques and the Evolving Role of Library | Ravi Verma 70
Services in Modern Education Dr. Ashwani Yadav
2017 | lich RIS H SHTIT AIRAT HHATRAT BT YHTG ST Ty e 71
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2018 | A Roadmap for Viksit Bharat 2047: Themes, Gaps, and Policy Pankaj Kulkarni 71
Interventions
2019 | Impact of Globalization on Affiliate Marketing in E-Commerce Gangumolu Pavan Kumar,
Platforms: Evidence from Andhra Pradesh Venkanna Dora, 71
Dumanthu Setha Vardhan,
Padamati Vamsi
2020 | Consumer Behavior Towards Direct-to-Consumer (D2C) Agri Amit Patidar 7
Brands
2021 A comprehensive study on the Role of Employee Experience in Mr. K. Mouli Sri Krishna Manoj,
retention intentions. Dr. S Padma 72
2022 | A Study of Effect of Personalized Algorithmic Nudging on Dr Ankita Gupta, 73
Beverage Add-on Sales in Daily Food Orders on A Mid-Size Mr Saurabh Sharma,
Food-Aggregator and Delivery Platform in India Dr Narayan Patidar
2023 | Beyond the Label: Harnessing Neuro-Aesthetics For Emotionally | Prof. Mansi Ranawat 74
Driven Food and Beverage Branding
2024 | Bridging Communication Skill Gaps to Enhance Employability: A | Dimple shah 74
Study
on MBA Students in Ahmedabad
2025 | A Descriptive Study on the Importance of Soft Skills in the Pavan Dhodia 75
Modern Workforce — With Reference to Ahmedabad City
2026 | Perception and Motivation Toward Menopausal Well- being: A Charu Jain, 76
Community Health Study in Rural India Siddharth Jain
2027 | Digital Consumer Behaviour and Market Trends in the Cloud Kartik Mundra 76
Kitchen Industry: A Study of Technology-Driven Business
Practices
2028 | Caste Census and Policy Reform: The Debate over Expanding Bhimasheppa Muddapur 77
OBC Quotas to 51% in Karnataka
2030 | The Role and Influence of Al-Powered Personalized Advertising T. Yaswanth, 77
on Consumer Engagement in the Fashion Apparel Industry Dr. B. Kishore Babu
2031 Innovative Teaching Methods and Use of Artificial Intelligence in | Dr. Devendra Singh Bagri 78
Higher Education
2032 | Using Indian Knowledge System Narratives to Foster Critical Kratika Gangwani, 78
Thinking in ELT
2033 | Learning Beyond Boundaries: A Case of Women Prisoners of Dr. Chandrikkumar Rajdeep,
Central Prison, Vadodara Dr. Sarika Patel , 79
Dr. Deepti Singh
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2034 | Barriers in Scaling Green Bonds in Renewal Energy with Special Dr. Nidhi Shrivastava, 79
Reference to Medium and Small Scale Projects
2035 Bridging The Digital Divide: Pathways to Inclusive Growth in the | Samarpit Kumar Shrivastava,
Digital Economy Dr. Neha Soni, 80
Saloni Balwani
2036 | Mapping Rural-Urban Disparities through Social Work Theories Dr. Harshita Vijayvargiya 80
and Evidence
2037 | Health Consciousness and Nutritional Labelling as Predictors of Subendu Kumar Brahma,
Consumer Acceptance of Fortified Foods in India Abhinav Kumar 81
Shandilya,
Md. Iftekhar Ahmad
2038 | Reimagining Schooling as an Entrepreneurial Ecosystem: A Case | Bhumika Chouhan,
Study of Riverside School Ahmedabad’s ‘I CAN’ Pedagogy and Vinayak Chouhan, 82
Its Impact on Economic Reskilling among Learners Divyaraj Singh Gour
2039 | Inclusion and Accessibility in the NEP 2020: Opportunities and Dr. Ushma Modi, ]2
Challenges for Children with Disabilities Dr. Jayalaxmi R.Mahanty
2040 | faenifar & grex s & o IeTR A fowe  gqwanr | ST et ucd 83
2041 Sacred Remnants: Streamlining Repurposed Offerings Through Archit Chopra,
Circular Economy and Waste Management in India Prof (Dr.) Dharmendra Mehta, 3
Dr. Jyotsana Soni
2042 | Digital India and Trade Transformation Opportunities, Challenges, | Preeti Vaishya ’4
and Policy Directions Dr. Pradeep Kumar Soni
2043 Rape Offences in India: AComparitive study of pre-Nirbhaya and Manmohan Joshi, 84
Post- Nirbhaya Case Puneet Pathak
2044 Assessing SDG Progress in Madhya Pradesh: A Multi-Method Pallavi Chouhan,
Statistical Approach (2018-2030) Nisha Patidar 85
2045 Impact of the Adoption of Electrical Vehicle Sustainable Mobility | Rajni Jainwal,
on the Environment Prof.Dr.Dharmendra Mehta,
Dr.Jyotasana Soni 85
2046 | Understanding Listening Styles: A Comprehensive Exploration Major General (Dr)
Rajesh Chaba (Retd) , 85
Colonel (Dr) VK Gautam (Retd)
2047 | Analysis of Crime Rate Using Powerbi Mohammad Rehaman Sharif,
Yalamati Gnana Deepthi, 86
Dr. Archana Nag




9

) ¥

9

29 o

2 QD) 7 NSO 07 QU 0 QU v, QD S, IO o QS 0, QEURD -, D 07 QB et RSO 05 QEUED) (0 QU 0o, IO 0 QRSO

0—( 12th International Conference “Sustainable Global Business Practices & Inclusive Growth” ]—0

Paper . Pg.
- Auth
Code Title- INDEX uthor(s) No.
2048 | Model Development For Predicting Online Student Performance Based | Saarika Iluri, 86
on Student Engagement Determinants Chejarla Sai Vinathi,
Sundari Dadhabai
2049 | A Study on Impact of Cybersecurity and Networking: Trends, Threats, | Akshat Richhariya ]7
and Modern Defense Mechanisms
2050 A Global Review of Financial Literacy Studies and Trends Dr. Shailendra,
Dr. Vineet Singh, g7
Dr. Manish Seth,
Dr. Munshi Ram
2051 | YRA A A & YY1 A0 SERT 1 fahr SR AR H 171 T, -
SIEKEEE]
2052 | AR H IUHIGIT TREHUT BT ST SGIR foral & IUHTeT Rt =y, 88
Sl & faRiy dayf & ST STeret W3t
2053 Role of Youth In Viksit Bharat 2047 Shriyansh Pushpad 88
2054 | YN GEATdol SR SR fefored it aRgeT HRUT & H1egw § et faed,
YRetg HTsrait 3R U forftrat ar wReor S wierT A 89
2055 Toward A Theoretical Model of Al Adoption Among Service Sector Monika Jhadane
Entrepreneurs: Integrating Technology Acceptance And 89
Entrepreneurial Orientation Perspectives
2056 Empowering Youth in Developing Nations: Evaluating the Role of the | Anees ur Rehman,
Gig Economy in Reducing Unemployment and Enhancing Labour Dr. Anupama 90
Market Opportunities
2057 | From Local to Global: Digital Platforms Drive Market Expansion and Divyanshi Soni, 91
Revenue Growth in Women-Led Startups in Context to Financial Harshita Patidar
Sector
2058 Human Resource Analytics as a Strategic Capability For Sustainable S. Vasanthi, 91
and Inclusive Growth: A Scopus-Based Bibliometric Study Dr. S. Thilagavathy
2059 Building Tomorrow Responsibly: Youth Understanding of Sustainable | Nidhi Agrawal, 92
Tourism and SDG Goals Komal Gupta
2060 The Spillover Effect of Digital Freemium Engagement on Offline Sontyana Dheeraj
FMCG Sales Channels Anjan Brahmaiji, 92
Dr. B Kishore Babu
2061 Driving Sustainable Growth through Green HR Practices: Enhancing Rohini Murthy 93
Employee Engagement and Retention in the IT Sector
2062 | Financial Inclusion Through Public and Private Banks: A Comparative | Thakkar Bindiyaben B,
Study in Semi-Urban and Rural Areas of Banas kantha and Patan Dr. Hitesh Harwani 93
2063 A Study on the Contribution of Religious Tourism in Indian Tourism Pragya Pathak,
94
Dr. S. M. Anas Igbal
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2064 | Growth of Digital Wallets (Phonepe,Google Pay,Paytm) Islavath Umasri, 94
Dr.K.V.V. Raju
2065 | E-Commerce as a Catalyst for Empowering Rural Women in India: Preeti Akhre,
Opportunities, Barriers, and Sustainable Pathways Dr.Tara Trivedi 94
2066 | Bridging the Rural-Urban Startup Divide through Generative Al Tools Chitransh Sahu 95
2067 | Social Equality: Sustainable Business Practices and Inclusive Growth on | Eit Jain
Visit Bharat 95
2068 | Viksit Bharat: An Analysis of Headwinds, Tailwinds and Imperatives Dr. Swati Batra 95
2069 Exploring Cultural Intelligence and Its Influence on Remote Team Sachira Girish Bapat
Collaboration 96
2070 | AT USRI B $-TTG-9 &1 THTG:TH Ul iFars; Uicd &1 guasiaar | e aig,
3R T o1 U fawaivunatds sreaa I STt T3t 97
2071 Sustainability-Driven Entrepreneurship: Evaluation the Role of Green Dr. Jaya Bajpai,
Startups in Achieving SDGs in India Rupalee Sav 97
2072 | The Role of Carbon Credits in Promoting Green MSMEs in India: Dr. Vaishali Sharma,
Opportunities Challenges and Insights from Madhya Pradesh Soumya Jain 98
2073 | Digital Platform—Driven Inclusive Growth: Impact of E- Commerce on Gangotri Rane, 98
Small and Rural Enterprises Dr. N. L. Gupta
2074 | From Classroom to Green Enterprise: How Entrepreneurship Education CA Jeena Agrawal
Drives Sustainable Business Growth in Emerging Economies (With 99
Reference to India)
2075 Shaping Sustainable Futures: A Bibliometric Study on Women’s Sajan Varghese
. ; . o 100
Empowerment and Children’s Involvement in Sustainability
2076 | Comparison of Concept Mapping Strategy andConventional Method in Palak Bercha
Terms of Achievement in Science 100
2077 | Threads of Tradition, Knots of Challenges: The Strategic Journey of Akshay Lakhani
Abha Emporium Niket Jaiswal, 101
Shriya Bairagi,
Pari Khandelwal,
Somya Rawka,
Sonal Gupta
2078 | Flexibility as Control: Re-thinking Bias and Wage Suppression in India’s | Shirin AkhterNaqvi,
Gig Economy 102
Vineeta Sharma,
Ganita Bhupal
2079 The Empirical Study on Personal and Social Factors on Psychological Keshvi Sharma 102
Capital of Students Aditi Sharma
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2080 | Trends in Fertilizer Consumption in India: A Secondary Data Nidhi Saini, 103
Analysis Dr. Satish Kumar
2081 | A Study on Effect of Al Tools on Student’s Learning and Dr. Poonam Jadhav 103
Assignments Nehal Bobde,
Yashasvi Gandhi
2082 | Holistic Education in the Light of National Education Policy Paromita Das 103
(NEP) 2020 for Sustainable Management
2083 | E-Commerce Adoption and Challenges in Rural Madhya Pradesh: | Dr. Harshit Kumar Sharma, 104
A Qualitative and Exploratory Assessment Swati Mahajan,
Priyanka Tantwar
2084 | A Critical Analysis of Government Schemes Effectiveness in CA Kushboo Senani 105

MSME Sector

2085 | ST QVNIGd & HgI-dl § Tl UM & bR U SIRMe Diddl Hd 105

2086 | Enhancing Machine Learning Optimization Using Quantum- Amit Prajapati, 106
Inspired Evolutionary Strategies Rajendra Malaviya
2087 | Limitations of Machine Learning in Modern Optimization Rajendra Malaviya,
Frameworks: A Review- Based Analysis Dr. Chaitali Uikey 106
2088 Date Seeds: A Pleasant and Healthful Alternative to Coffee Nisha Kumari Sinha,
Machhi Aditya Dilip, 107
Mayuri Mahto,
Dr. Ashutosh Shukla
2089 | Meta Analysis of WebQuest Related Studies Amber Warsi, 107
Dr. Madhulika Varma Vaish
2090 | Social Equality and Gender Equality: Prime Concern For Our Niddhi Sinha 107
Country
2091 | Integrating Artificial Intelligence into Portfolio Management in Anne Akhil
the Indian Market: Impact, Challenges, and Adoption Framework 108
2092 Smart or Swayed? Behavioral Biases, Financial Literacy, and Neha Burhanpurkar, 108
Uses of Robo Advisory: Impact on Investment Decisions Dr. Kshama Ganjiwale
2093 | Artificial Intelligence Empowered NOMA: LSTM Approach for | Seema Patidar, 109
Improved Performance Dr. P. Ashok Dahat
2094 Long-Term Trend Analysis of Solar Radiation, Temperature, and | Himanshu Patsariya, 109
Cloud Cover for Solar Energy Planning in Indore (1990-2024) Dr. Bhakti Chourey
2095 Strengthening Agricultural Credit Systems for Farmer Welfare: A | Hemendra Birla, 110

Pillar of Socio-Economic Advancement in Viksit Bharat Dr.T.R. Brahamne
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2096 | Achieving Rural Prosperity For Viksit Bharat through PR Verma, 110
MGNREGA (Implementation in the Western Region of Khandwa | T.R Brahamne
District)
2097 Status and Condition of Women Workers in Agriculture Sector in | Renu, 110
India: A Review Dr. Ram Kishan
2098 | Blockchain and Indian Agriculture: An Empirical Feasibility Kulbhushan Chand 111
Study
2099 | Scaling Blockchain in Indian Agriculture: Policy Framework and | Kulbhushan Chand 111
Roadmap
2100 | Role of Skill Development in Business Growth Dr. Sangeeta Gour 111
2101 [ A Study on Vikshit Bharat @2047: Blueprint for a Developed Laxmi Dhruw
India 112
2102 | TR Y& B ST oD HoT! Bt UINT BT ST ICERICTIA -
S HeT H
2103 | AI MI and Emerging Trends Dr.Amit Phillora,
Akansha Shekhawat 113
2105 | Exploring the Impact of Al and ICT Integration on Academic Sweta Malviya,
Performance in High School Students Dr. Kavita Padegaonkar 13
2106 | YR ¥ GrgaRgfenT: fafde gifaai, wifereta vom iR A oy,
RERUKES 3Tl BIfS T, 113
Sl.5Terol Y3t
2107 | The Impact of Digital Payments on Consumer Spending Habits Sajan Kumar, 114
Parida Dr. S. Venkata Ramana
2 1 08 A. f ? . ﬂ ﬁ 1 ?0 ﬁ 1- . @ th 1- $|_ . ﬂ ﬂ :
ST SAEREE 114
2109 | Breaking the Silence: A Critical Analysis of the Implementation Dipti Sitole,
and Effectiveness of the Protection of Women from Domestic Anshulika Sitole, 115
Violence Act, 2005 in India Dr.Jalaj Sethi
2110 | RITY el H HRTY TRURS FSHTE 1 Gty qreft e,
I 31 STt 3t 1S
2111 | P BRIRI W dpilep! UREH BT THTd BT T,
3T Tea, 116
Sl.5Terol Y3t
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2112 | An Empirical Study on Government and Private Hospital in Pashupati Nath Tripathi, 116
Chhattisgarh with Special Reference to Raipur City Dr. Deepa Bakshi
2113 | g¥t ud oy faenffat ot piaR vrufiisarsli &1 garas | dkad R¥g, e
T ST, Biddr
2114 | Embracing Al for Sustainable Fashion Marketing: A Systematic | Pankhuri Soni,
Review Dr. Shradhha Sharma 117
2115 | JEHTeTe Ioifa: af¥es R H Sraaier iR A iftar HART
117
2116 | Addressing the Sustainable development Goals with the Wisdom | Dr. Yogesh Mahajan 117
of Shrimad Bhagavad Gita Dr. Manish Joshi
2117 | DIfeey 3R Wil & R TaRT BT JaTHS 3T IR e, s
SIREILEINE
2118 | Simulation Times of Smoke Voxels and FLIP Particles in Hemaksh Gandhi 118
Houdini FX
2119 | AR H YDy Td YT fOx RIGT S U R TH | HeW FAR TG
T ST, Gt e 119
2120 | Assessment of Spatiotemporal Glacier and Glacial Lake Heeralal Patel,
Dynamics in the Dhauliganga River Basin, Uttarakhand (1995- Dr. Archana Purohit 119
2025)
2121 | The Evolution of Patta Chitra: Navigating Tradition, Kasak Kuvade, 120
Commercialisation, and the Digital Marketplace Dr. Jalaj Sethi
2122 | Mapping Future-Proof Career with Human Centric Roles That Shalini Singh ,
Artificial Intelligence Cannot Replace. Megha Patidar, 120
Vishal Agarwal,
Dr. Asgher Ali Adil
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[1001]

Emerging Role of Al in Project Management
Dr. Khushboo Jain, Assistant Professor, Shri Vaishnav Institute of Management & Science,
Indore, M.P
Bhavana Jain, Assistant Professor, Shri Vaishnav Institute of Management & Science,
Indore, M.P

Artificial intelligence is changing the modus operandi of many management domains in order to mimic
human intelligence. The current study examines the dynamic role of Artificial Intelligence in the field of
Project Management, positioning its impact on project workflow, current managerial roles and
responsibilities and related challenges and benefits. A systematic literature review is being performed to
analyse the research studies from 2021 to 2025 using databases such as Google Scholar, Qualytics articles,
arXiv, etc. For the comprehensive examination of the subject bibliometric analysis of selected research
papers and thematic analysis are being conducted to achieve the research purpose. The findings indicate
that Al i1s now enhancing the efficiency of projects with its real-time forecasting and predictive risk
management features, while the burden on the project manager has been relieved compared to the past.
However, the hurdles of skill gap, ethical concern and quality of data remain under discussion.

[1002]
Transforming HR Functions Through Artificial Intelligence: A Focus on
Recruitment and Operations
Ms. Veena CVS Prakash Rao, Research Scholar, School of Commerce and Management,
Dr. Babasahebh Ambedkar Open University, Ahmadabad, Gujarat
Dr. Dhaval Pandya, Assistant Professor, School of Commerce and Management,

Dr. Babasaheb Ambedkar Open University, Ahmadabad, Gujarat

Artificial intelligence (Al) is having a significant impact on human resources (HR) in today's fast evolving
workplace. This review paper, titled &quot; Transforming HR Functions through Artificial Intelligence: A
Focus on Recruitment and Operations” explores how Al is reshaping HR practices, particularly in
recruitment and day-to-day operations. The first section of the paper examines how HR is being redefined
by digital transformation, presenting Al as a tool that will increase the field's efficiency, accuracy, and
strategic value. By automating routine and administrative tasks, Al enables HR professionals to devote
more time to value adding tasks like enhancing employee engagement and driving organizational
development. Recruitment is one of the main topics of this paper. Through tools that automatically screen
resumes, identify qualified candidates, and even set up interviews, it looks at how Al is simplifying the
talent acquisition process. Hiring procedures are becoming quicker, more data-driven, and possibly less
biased thanks to technologies like machine learning and natural language processing. The study also
examines how Al improves HR operations, which in turn improves the employee experience. It draws
attention to the expanding function of chatbots and virtual assistants in responding to staff inquiries,
offering immediate assistance, and enhancing responsiveness in general. Furthermore, by forecasting
patterns in employee performance, engagement, and retention, Al-powered analytics assist HR directors in
making more informed choices. The ethical issues surrounding Al in HR are also openly discussed in the
paper. It also highlights the need for openness, justice, and responsible Al implementation while talking
about the risks of algorithmic bias and privacy concerns. In conclusion, the integration of Al into HR is not
just a trend, it’s a fundamental transformation. Al enhances the efficiency of HR functions while also
reinforcing HR’s role as a strategic partner in the organization. As Al continues to advance, it is essential for
HR professionals and leaders to adopt it wisely, maintaining the importance of the human element in
managing people. This study provides valuable perspectives for HR practitioners, leaders, and researchers
operating at the crossroads of technology and talent.

a8
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[1003]
Corporate Social Responsibility (CSR) and Sustainable Business Practices in the

Indian Banking Sector
Krittika Das, Research Scholar, Techno India University, Kolkata, West Bengal

The study critically explored the integration of Corporate Social Responsibility (CSR) and the sustainable
business strategies for the Indian banking sector. The introduction chapter outlined the research
background, rationale, aims and objectives. This emphasised the growing importance of sustainable
finance. The literature review evaluated global and national perspectives on CSR and identified best
practices, highlighting key implementation barriers. The methodology chapter adopted an interpretivist
philosophy with the qualitative strategy, using secondary data and thematic analysis for drawing insights.
The findings chapter revealed that Indian banks comply with the mandated CSR spending. This visualised
true strategic integration within core operations was limited. Banks have aligned partially with national
and global sustainability frameworks, but faced challenges. This involved issues such as inconsistent
reporting, symbolic CSR practices and lack of expertise. The discussion linked these findings to the study
objectives while offering practical recommendations. This included leadership commitment, standardised
reporting and ESG integration. The study concluded that deeper strategic attributes were vital for long-
term sustainable banking transformation.

[1004]
Demographic Determinants and Investment Objective: A Study of Working

Women in M.P’s ELSS Market
Dr. Neha Jain, Assistant Professor, PMB Gujarati Commerce College, Indore, M.P

Investment plays a significant role in today’s economic scenario. The investment behaviour of women,
particularly working women have gained significant attention in past years as a result economic
participation of women increases. Equity Linked Saving Scheme or instrument under section 80 C of
Income Tax Act. ELSS have merged as a popular tax saving mutual fund scheme that basically invests in
the stock market or Equity also it has potential for higher returns. ELSS is an open-ended scheme which
diversifies its investment in blue-chip companies. Returns are determined by the return of the stock market.
Investments amounting to 1.5 Lac is done in ELSS Mutual Funds are tax deductible under section 80C of
the Income Tax Act1961. ELSS has a tax advantage, instruments are the shortest lock-in period of 3 years.
The study aims to analyse the impact of key demographic variables- age, income, occupation, education,
marital status and professional background on the investment objective factor related to ELSS among
working women in state of M.P. This research employs a descriptive approach to understand the
relationship between demographic factors and investment objectives. Data was collected from structured
questionnaires from a representative sample of 351 working women across urban centres in M.P including,
Indore, Bhopal, Jabalpur and Gwalior. The study utilizes statistical tools like Anova, T- Test, Post Hoc test,
on special investment objectives like capital appreciation, tax benefits, wealth creation, child education
and retirement planning The findings reveal that investment objectives significantly vary across different
demographic segments. Younger women, particularly those between the ages of 30-45 years , prioritize
capital appreciation and wealth creation, while senior citizens focus on financial security and retirement
planning. Qualification, Marital Status and Income were insignificant factors as per the test, they are not
major decisive factors among working women in their decision-making process. Furthermore, women
employed in professional services show greater engagement with ELSS compared to government or
traditional employment sectors, thus this highlights the role of occupational exposure in shaping financial
decisions. The study contributes to the literature on gender and investment behaviour by highlighting the
importance of demographic variables and understanding the investment motive among working women. It
future recognizes the need of financial literacy programs and personalized investment advisory services for
working women. Financial institutions and policymakers can leverage these insights to design special
needs products and spread awareness to cater to specific financial goal attainment. In conclusion, this

(2
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research highlights that working women in M.P. are not homogeneous groups when it comes to investment
decisions, thus demographic diversity must be acknowledged in financial planning strategies.
Understanding these influences can lead to financial empowerment and more active investment
participation among women in India.

[1005]
The Impact of Heuristic Biases and Parental Influence on Investment Decision of

Millennial Female Investor
Dr. Shivani Shah, Assistant Professor, GLS University, Ahmedabad, Gujarat

Purpose: To study the impact of heuristic biases and parental influence on investment decisions of
millennial female investors who are staying in Ahmadabad City is the stated goal of the research paper. The
behavioural biases in this study are Anchoring bias, Availability Bias, Overconfidence bias, Gamble
Fallacy and representativeness bias and parental influence.

Design/Methodology/Approach: A study questionnaire was distributed to female members of Generation
Y (ages 26 to 40) who invest in stocks, mutual funds, or both. To choose female investors from Ahmedabad,
a convenience sampling method was used. Investors who own stocks, mutual funds, or both kinds of
investments received 97 questionnaires in total. The data was analysed using Excel and SmartPLS 4.0, and
the hypotheses were tested using PLS-SEM bootstrapping.

Result/Finding: - It concludes that while Anchoring and Availability biases do not significantly affect
Millennial investors decisions whereas Overconfidence, Gamble fallacy, and Representativeness biases,
Parental Influence play a substantial role. These findings are particularly relevant for Generation Y
individual female investors who are investing in mutual funds, equity, or both. They can leverage these
insights as areference point when constructing their investment portfolios.

Limitations - The study lasted three months, and only individual female investors from Ahmedabad’s
Generation Y those between the ages of 26 and 40 were subjected to the random sample technique used to
gather data. Further studies can collect larger-scale data to validate the proposed model once more.

[1006]

Influence of Compensation on Job Satisfaction: A Study of Public and Private
Sector Employees in the Solar Energy Sector of Uttar Pradesh
Vanchhit Tangri, Research Scholar, Department of Commerce, University of Lucknow,
Lucknow, Uttar Pradesh

Dr. Anuradha Sharma, Assistant Professor, Department of Commerce, National PG College,
University of Lucknow, Lucknow, Uttar Pradesh

The study investigates the influence of compensation on job satisfaction among employees in the solar
energy sector of Uttar Pradesh, encompassing both public and private sector companies. A descriptive and
analytical research design was employed and data were collected from 120 employees (60 from public and
60 from private sector companies) through a structured questionnaire based on a five-point Likert scale.
Statistical tools such as Cronbach’s Alpha, Correlation Analysis, and Independent Sample t-Test were used
to test the reliability, relationships, and differences among variables. The findings revealed a positive
relationship between compensation and job satisfaction, indicating that fair and competitive compensation
enhances employee job satisfaction levels. However, differences were observed between public and
private sector employees regarding their job satisfaction in context to their compensation practices wherein
private sector employees reported higher job satisfaction than those of public sector employees The
findings emphasize the importance of fair and performance-based compensation practices in enhancing
employee satisfaction and retention within the solar energy sector of Uttar Pradesh.

(3]
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[1007]
Role of ‘Start Ups’ Through Environmental Entrepreneurial Activities for
Economic Growth Addressing Sustainable Development Goals (SDGs)
Soumita Chatterjee, Student , University of Calcutta, Kolkata, West Bengal

Analyzing various economic challenges, it appears that various sustainable development goals (SDGs)
could not have been reached because of weakened environmental policies which surfaced through negative
economic consequences. In studying the economic challenges at both micro and macro- levels, it is found
that such economic challenges can be considered as an opportunity if it is integrated with
environmental/ecological challenges which can well lead to the economic growth initially at the local level
and finally at the national level. Just at this point, this paper examines that SDG can be better addressed
through management education and can be successful in operation in society through entrepreneurial
initiatives called ‘environmental start-ups’. It has been revealed from the present study that such
challenges can be converted into socio-economic opportunities by the reduction of negative environmental
and social impacts through considering ‘start up’ by special entrepreneurial orientation(s) for faster
revenue and employment generations from which local vis-a-vis national economic growth can be
expected. This paper is a primary outcome of a research where 3 parameters have been considered by a
model comprising of : (a) degradation of environment from/of a specific natural ecosystem, (b)
deforestation or cutting of trees or degradation of forest quality, and (c) innovative consideration of
economic convertibility of (a) and (b) lead to the success of environmental entrepreneurial activities by
encouraging economic growth and employment generation.

[1008]
From Cash to Clicks: The Role of Digital Payment Systems in Promoting
Sustainable Economic Growth in Rural India
Vikram Kumar Khelniwar, Research Scholar, Faculty of Management, Bhabha University,
Bhopal, M.P
Dr. Deepa Bakhshi, Professor, Faculty of Management, Bhabha University, Bhopal, M.P

The transformation from a cash-dependent to a digitally enabled economy marks one of the most profound
shifts in India’s developmental trajectory. This paper explores the pivotal role of digital payment systems in
fostering sustainable economic growth and inclusive entrepreneurship within rural India, with special
reference to the Narmadapuram District of M.P. The study investigates how digital payment adoption-
through platforms such as UPI, Aadhaar-enabled Payment Systems, and mobile banking-has enhanced
financial inclusion, business transparency, and efficiency in rural enterprises. Drawing on both primary and
secondary data, the research employs a mixed-method approach to analyze the socio-economic outcomes
of digital payment integration among rural entrepreneurs, self-help groups, and micro enterprises.
Findings reveal that digital payment systems have significantly contributed to the ease of doing business,
reduced transaction costs, and improved access to financial services. Moreover, they have enabled rural
entrepreneurs, particularly women and youth, to participate more actively in formal economic activities,
thereby aligning with the principles of inclusive and sustainable growth. However, the study also identifies
persistent challenges, including digital literacy gaps, infrastructural limitations, and cyber-security
concerns, which must be addressed to ensure equitable benefits. The paper concludes by presenting a
policy framework that links digital financial inclusion with long-term sustainability goals, emphasizing the
need for digital capacity building, rural fintech infrastructure, and supportive regulatory mechanisms. This
research contributes to the broader discourse on how digital transformation can serve as a catalyst for
inclusive development and sustainable economic empowerment in emerging rural economies.
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[1009]
A Study of Psychological and Economic Influences on Investor Behavior and
Market Movements
Dr. Kalam Singh Dudve, Head and Assistant Professor, Govt. Nehru PG College Deori, Sagar, M.P

This study examines the key factors shaping investment behavior and patterns in emerging markets,
emphasizing the complex interplay between economic, political, and structural determinants.
Macroeconomic stability, regulatory transparency, political risk, and market liquidity are identified as
primary drivers influencing investor decisions, while technological advancements, demographic trends,
and skilled labor availability affect long-term investment trends. Additionally, the study explores the
influence of psychological biases, risk tolerance, market volatility, and interactions between institutional
and retail investors on investment behavior. Findings highlight how stable conditions encourage higher-
risk investments, whereas volatile markets prompt a shift toward conservative assets, and how institutional
activity can drive broader market movements. The insights offer valuable guidance for policymakers,
investors, and financial analysts seeking to optimize investment strategies and enhance market stability in
dynamic environments. Future research could further investigate the role of emerging technologies, such
as algorithmic trading and Al in shaping market dynamics and investor behavior.

[1010]

Altman’s Z — Score Model — A Key Indicator To Measure the Financial Distress
Payal Siddhpura, Research Scholar, Saurashtra University, Rajkot, Gujarat
Dr. Ashvin Solanki, Professor, Department of Commerce and Business Administration,
Surastra, Gujarat

This paper aims to predict the financial distress of two most important paper manufacturing companies in
India namely Orient Paper & Industries Ltd. and Jk Paper Ltd. In this paper the researcher has tried to
identify the symptoms of bankruptcy. There are more than 500 mills operating in India from which 80%
works on recycled paper 5% on woods and remaining on agro residues. For this research the study period
taken is 2017-18 to 2021-2022. Additionally, a very small amount of study has taken place in this region
including paper industries.

[1011]
A Study on Financial Independence and Investment Decision-Making of
Working Women

Ankita Goyal, Additional Director, Department of Higher Education, Ujjain, M.P
Dr. H .L .Anijwal, Professor, School of Studies in Commerce, Vikram University, Ujjain, M.P

The financial independence of working women has become a significant determinant of their investment
behavior and overall economic empowerment. With increasing education and employment opportunities,
women today earn, save, and invest more than before. However, their investment choices are still
influenced by factors such as risk perception, financial literacy, and social responsibilities. This study aims
to analyze the relationship between financial independence and investment decision- making among
working women, exploring key determinants such as income level, awareness, and attitude towards risk.
Findings indicate that while financial independence enhances confidence and participation in investment
activities, cultural and informational barriers continue to influence women’s financial decisions.
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[1012]
The Evolution of International Business (2015-2025): Transitioning

Toward The Digital Age of 2035
Rashi Shah, Researcher, Cheeky Scientist,Leed AP O&M, Jodhpur, Rajasthan

In the past decade, international business has undergone a profound transformation, shaped by rapid
technological advancement, shifting geopolitical dynamics, and growing sustainability imperatives. This
research paper examines the evolution of international business between 2015 and 2025, focusing on how
digitalization, artificial intelligence (Al), global supply chain restructuring, and Environmental, Social, and
Governance (ESG) integration have redefined global trade and corporate strategy. Using a qualitative research
approach supported by secondary data from international trade organizations, case studies, and academic
literature, the study identifies key drivers of change, including digital globalization, Al-enabled supply chain
optimization, resilience in global value chains, and the rise of responsible business models. The findings suggest
that by 2035, international business will enter a new digital era characterized by Al-powered trade ecosystems,
data-driven decision-making, and cross-border digital platforms. The paper concludes that firms integrating Al,
digital innovation, and sustainability practices will spearhead global competitiveness in the 2035 digital age.

[1013]

MUDRA Finance: A Catalyst for MSME Expansion
Dr. Mumna Nazar, Assistant Professor, MES College Nedumkandam, Idukki, Kerala

In a developing country having a large population like India, MSMEs play a significant role not only in
increasing gross domestic product but also for providing larger employment opportunities. MSMEs
provide a platform for new entrepreneurs to start businesses with limited capital and risk. They encourage
individuals to turn innovative ideas into viable enterprises. After realising the importance of MSMEs,
Government of India started MUDRA Yojana to help the entrepreneurs who are struggling to raise finance for
their venture. The major beneficiaries of the PMMY Scheme are women entrepreneurs. Out of the total
beneficiaries, women receive more than half share in the scheme. This paper studies the impact of MUDRA
loans on women-owned MSMEs in terms of access to credit, profit generation, business growth and job
creation. In this research the mean difference method is used for quantitative data analysis and relative
importance index method is used for qualitative analysis. 100 respondents were selected by using a
convenience sampling method. The study found out that the scheme has been successful in providing loans to
women-owned MSMEs in Kerala. The entrepreneurs in the MSME sector had a great help with the collateral
free MUDRA loan in terms of increased access to credit, improved profitability and business growth. But
there was no significant impact on job creation. Similarly, there is no significant advancement in the human
development index found among the women entrepreneurs. Even though there is a significant
improvement in the standard of living, the social status of the entrepreneurs has not improved. Moreover,
there is no such remarkable betterment in the confidence level and financial stability of women
entrepreneurs. However, there is a significant impact on their financial independence.

[1014]

Market Volatility : An Empirical Analysis of Selected it Stocks in NSE 50
B.N.V Yeshwanth, KLU University, Krishnankoil, Tamil Nadu
K. Naga Pavan Kumar Reddy, KLU University, Krishnankoil, Tamil Nadu

Market fluctuations are an essential aspect of financial markets and affect investment choices, portfolio
construction, and strategies for managing risk. In the Indian financial landscape, the Information
Technology (IT) sector is especially responsive to international economic trends, technological progress,
and external market disturbances. Consequently, IT stocks often exhibit unique volatility trends that
necessitate methodical analysis. This research offers an empirical examination of chosen IT stocks found in
the NSE 50 index, aiming to comprehend their volatility patterns over a defined timeframe. The study
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employs historical stock price information and implements recognized econometric models, such as ARCH
and GARCH, to assess the size, duration, and clustering tendencies of volatility. These models allow for the
recognition of how current volatility is affected by historical market shocks and if volatility tends to manifest in
clusters over time. The empirical results demonstrate significant evidence of volatility clustering, showing that
high-volatility intervals often succeed earlier high-volatility phases, while stable periods also tend to endure
over time. The findings further emphasize that worldwide economic disruptions, currency changes,
geopolitical occurrences, and industry-specific trends greatly influence the price variability of IT shares. This
sensitivity highlights the necessity for ongoing monitoring and sophisticated modeling methods when
evaluating the risk factors linked to investments in the I'T sector. The findings derived from this research hold
significant value for investors, portfolio managers, financial analysts, and policymakers. Grasping volatility
trends enables market players to create informed strategies, distribute assets more effectively, and improve
risk- management practices. From an academic viewpoint, the research enhances current literature by offering
new, evidence-driven perspectives on the changing characteristics of stock market volatility in one of India's
key sectors.

[1015]
Human Resource Analytics and Artificial Intelligence: A Pathway to
Evidence-Based HR Decision-Making

Dr. Satish Kumar, Assistant Professor, Department of Social Work, Kurukshetra University,
Kurukshetra, Haryana
Dr. Dipak Makwana, Associate Professor, Faculty of Social Work Parul University,
Vadodara, Gujarat

The present study examines how Human Resource Analytics and Artificial Intelligence (Al) serve as critical
pathways for advancing evidence-based decision-making in Human Resource Management (HRM). It
highlights the transformative role of analytics and Al in improving the accuracy, transparency, and strategic
value of HR decisions, while enhancing employee outcomes and overall organizational performance.
Drawing on data from 62 HR professionals, business analysts, data scientists, and Al specialists selected
through convenience sampling, the study employs an exploratory and descriptive design to assess current
usage patterns, challenges, and the extent of adoption of HR analytics and Al tools. Findings show that while
92% of organizations identify as data-driven and 72% use advanced tools such as Power BI, HR analytics is
still predominantly applied to recruitment and task automation, with limited utilization in areas such as
retention, employee experience, and workforce planning. Key barriers include budget constraints, limited
training, and implementation complexity. The study underscores the significant potential of Al-enabled
predictive models and automated systems to strengthen evidence-based HR practices. It recommends
broadening the scope of analytics, investing in Al capabilities, overcoming organizational barriers through
leadership support and training, and fostering a data-driven culture to enhance strategic decision-making and
organizational effectiveness.

[1016]
Determinants Influencing Online Shopping Behaviour in Azamgarh District: A
Demographic Analysis
Mohd. Hanif, Professor, Vidyant Hindu PG College, Lucknow, Uttar Pradesh
Aishwarya Yadav, Research Scholar, University of Lucknow, Lucknow, Uttar Pradesh

The research report helps us understand how many non-demographic factors affect how people shop
online. But there hasn’t been any specific research done to look at how the demographic traits of Azamgarh buyers
affect their online shopping habits. As a result, the goal of this study was to examine the relationship between
online purchasing activity and the demographic aspects of buyers in Azamgarh. We looked into how six
demographic characteristics, like age, gender, income, education, occupation, and marital status, affect how often
people shop online. A structured questionnaire was utilized to gather primary data from 200 people in both urban
and rural regions of Azamgarh district, as well as through online surveys. The chi-square test was used to
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evaluate the association between consumers’ demographic features and their online buying patterns. According to
the survey, female and unmarried consumers, as well as students with higher education levels, are more likely to
shop online. But the age and income of consumers don’t have a big effect on how they shop online. The study’s
findings are likely to provide e-commerce enterprises with insight into customers’ online buying behaviour,
allowing them to design appropriate business strategies customised to the consumers’ behaviour and preferences,
resulting in a competitive edge over competitors in a variety of areas. Ping. We got the data by sending out surveys.
The study’s results show that a number of demographic factors, including age, gender, marital status, family size,
and income, have a big effect on Indian online shopping. Researchers and practitioners could use the study’s
findings to perform other enquiries in the same field.

[1017]

An Empirical Study on Factors Influencing the Adoption of FinTech-Enabled
Banking and NBFC Services Among Young Consumer in India
Shamith Shashi Kumar, Student, International Institute of Professional Studies, Devi Ahilya
Vishwavidyalaya, Indore, M.P

Dr. Prerna Kumar, Associate Professor, International Institute of Professional Studies, Devi
Ahilya Vishwavidyalaya, Indore, M.P

The rapid growth of Financial Technology (FinTech) has transformed India’s financial services landscape,
particularly among young consumers who increasingly rely on mobile banking, UPI platforms, and digital
lending solutions. Despite this widespread adoption, variations in trust, usability perception, cost awareness,
and risk concerns continue to influence user behaviour. This study examines the key factors that drive the
adoption of FinTech-enabled banking and NBFC services among young consumers in India, focusing on both
demographic and perception-based determinants.Primary data was collected from 156 respondents aged
18-32 years through a structured online questionnaire using a five-point Likert scale. The data was analysed
using SPSS through reliability testing, factor analysis, correlation and multiple regression. Reliability analysis
confirmed strong internal consistency. Principal Component Analysis (PCA) with Varimax rotation extracted
three underlying dimensions influencing FinTech adoption—Perceived Ease of Use & Trust, Behavioral
Intention & Cost Awareness, and Perceived Risk & Fear— explaining over 60% of the total
variance.Correlation and regression analyses were conducted to examine the influence of demographic
variables such as age, education level, monthly income, and FinTech usage frequency. Results indicate that
education and usage frequency significantly enhance Perceived Ease of Use & Trust, while age positively
affects Behavioral Intention & Cost Awareness. However, none of the demographic factors significantly
predicted Perceived Risk & Fear, suggesting that security-related concerns are similar across young users
irrespective of background.The study highlights the importance of digital literacy, user experience design,
and platform transparency in strengthening FinTech adoption. It also emphasizes the need for robust
security measures and regulatory assurance to reduce perceived risks. Overall, the findings provide
meaningful insights for banks, NBFCs, and FinTech companies seeking to improve trust, usability, and
engagement among young digital financial users in India.

[1018]

Impact of Artificial Intelligence on Human Resource Practices
Dr. Manisha Parmar, Assistant Professor, Department of Social Work, Sardar Patel
University, Anand, Gujarat

In today's advanced technological era, the Human Resources (HR) department plays a crucial role in
connecting technology with people. Even though technology now handles many tasks that were traditionally
done by humans, there’s still a growing need for flexible HR approaches to deal with managing people. To be
flexible, technology can make HR processes more agile, meaning they can adjust quickly and smoothly. Big
companies like Google, Apple, Facebook, Amazon, and Microsoft already use agility in their HR practices. In

(8 )



e QD) o, SO 07 QD 0 QOO 0o IO o QSO 7 QB et IO 0 RS (et IO 00, CRNED QBN < QU 07 RO

O Q Q > % ) X5 Cy 55 % “* X )y

o 12th International Conference “Sustainable Global Business Practices & Inclusive Growth” }——e

HR, agility means being able to adapt and improve individuals and processes when faced with fast and
unexpected changes. This helps support employees, key strategies, and the organization's ability to adapt. This
research study aims to delve into the multifaceted implications of Al technology on HR functions within
organizations. By examining factors such as age, gender, industry sector, and familiarity with Al, this study
seeks to elucidate the diverse perspectives surrounding the adoption and implementation of Al in HR
practices. Through an exploration of real-world experiences and perceptions, this research endeavours to
provide insights into the opportunities, challenges, and considerations associated with the integration of Al
into HR processes.The objective behind the study are: To identify the current Al technologies being applied in
human resources practice, To understand participants’ perception about Al, To study the concept of artificial
intelligence, To study the benefits of artificial intelligence in human resource management. The researcher
has chosen samples from various organizations including the manufacturing service sector in Vadodara
city by using simple random sampling methods.

[1019]
Analysis of the Relationship Between Budget Variance and
Quantitative—Qualitative Parameters of the Municipal Program Budget of the
Ahmedabad Municipal Corporation (AMC) Based on the Last Five Year’s Data

Jalpa Shah, Research Scholar, JG University, Ahmedabad, Gujarat
Dr. Hitesh Harwani, Asst. Professor, JG University, Ahmedabad, Gujarat

This research investigates the connection between budget variance and both quantitative and qualitative
performance indicators within the Municipal Program Budget of the Ahmedabad Municipal Corporation
(AMC) spanning five years from FY 2018-19 to FY 2023-24. The study assesses trends in budgeted versus
actual expenditures and explores how these financial discrepancies relate to service delivery outcomes,
citizen satisfaction, and the quality of infrastructure. The results indicate persistent revenue shortfalls and
underutilization of funds in development projects, frequently attributed to overly optimistic budgeting and
delays in execution. Although there has been an increase in expenditures in recent years, qualitative
indicators such as complaints, road conditions, and the delivery of basic services continue to reveal
deficiencies, highlighting inefficiencies in project execution. The study concludes that While precise
budgeting and effective management of expenditures are crucial, they must be supported by enhanced
governance, accountability, and active citizen engagement to improve municipal performance.

[1020]

Consumer Behavior Towards Direct-to-Consumer (D2C) Agri Brands
Amit Patidar, Research Scholar, Shri Vaishnav Vidhyapeeth Vishwavidhalay, Indore, M.P

The emergence of Direct-to-Consumer (D2C) agri brands is redefining India’s agricultural value chain by
enabling producers to connect directly with end consumers through digital and social commerce platforms.
This study explores the evolving patterns of consumer behavior towards D2C agri brands, focusing on
motivational and psychological dimensions such as trust, authenticity, perceived quality, digital
interaction, and convenience. Drawing insights from 1,200 respondents across five major Indian
states—Maharashtra, Gujarat, M.P, Karnataka, and Uttar Pradesh—the research examines how these
factors collectively shape consumer perception, brand preference, and purchasing intent. The study
integrates behavioral theory and digital marketing perspectives to understand how D2C models influence
consumer confidence, reshape expectations, and create new forms of loyalty in agri-based commerce. It
also identifies critical adoption challenges, including low digital inclusion, limited awareness, and
inconsistent product standardization, which hinder large-scale participation. The paper proposes strategic
interventions for agri-entrepreneurs and policymakers, emphasizing transparency, digital literacy, and
sustainable branding practices as key enablers for growth. Overall, the study contributes to understanding
how D2C agri ecosystems can enhance rural income opportunities while offering consumers high-quality,
traceable, and ethically sourced agricultural products.

(9]
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[1021]
Mobilizing Younger Voter: A Systematic Literature Review of Political

Marketing Strategies for Youth Engagement
Rajat Yadav, Scholar IIPS, Devi Ahilya Vishwavidyalaya , Indore, M.P
Dhruvraj Singh, Assistant Professor IMS, Sage University, Indore, M.P
Prof. Preeti Singh, Professor, IIPS , Devi Ahilya Vishwavidyalaya, Indore, M.P
Mohit Chandel, Scholar, IIPS, Devi Ahilya Vishwavidyalaya, Indore, M.P

India hosts the world’s largest youth population, yet young voters remain an underutilized force within its
democratic system. Despite being digitally active, Indian youth often demonstrate political disengagement
driven by institutional distrust, limited issue-based outreach, and inadequate communication strategies by
political actors. This study conducts a Systematic Literature Review (SLR) to analyze political marketing
approaches that influence youth engagement, with a specific emphasis on the Indian socio-political
environment. Findings highlight how young Indians evaluate political content, the themes that shape their
participation, and the platforms that most effectively influence their political attitudes. Evidence points
toward the effectiveness of localized and language-adaptive messaging, influencer-led outreach, and
participatory digital content in stimulating deeper political interest. Further, the review underscores the
importance of integrating civic education with continuous online engagement to build long-term political
awareness. The study contributes to an India-centric strategic framework for political marketing that aligns
with the cultural, technological, and aspirational realities of young citizens, offering actionable pathways
for transforming youth from passive observers into active democratic participants.

[1022]
Impact of AI Chatbots on Operational Efficiency, Lead Time Reduction and
Service Productivity in 3PL. Companies
Manepalli Sai Sriram Swaroop, KL University, Vaddeswaram, Andhra Pradesh
Pothula Reethu Akanksha, KL University, Vaddeswaram, Andhra Pradesh
Basa Karthik Reddy, KL University, Vaddeswaram, Andhra Pradesh
Subhodeep Mukherjee, KL University, Vaddeswaram, Andhra Pradesh

Artificial Intelligence (Al)-powered chatbots are increasingly transforming customer service delivery and
digital communication interfaces in Third-Party Logistics (3PL) companies. In a situation where logistics
service providers are faced with increasing customer expectations for real-time updates, operational
accuracy, visibility, and service responsiveness, Al-driven conversational agents are becoming an
important strategic tool to enhance process efficiency and productivity performance. However, evidence
on the size, direction, and dimensionality of impacts enabled by chatbots on operations and lead time
outcomes in logistics contexts remains fragmented. This study performs a systematic literature review
using PRISMA guidelines to synthesize empirical and conceptual research between 2018 and 2025 on the
deployment of Al chatbots in logistics, automation of digital services, intelligent virtual assistants, and
conversational Al adoption. A structured multistage screening was conducted across Scopus, Web of
Science, ScienceDirect, Emerald, and IEEE Xplore databases. A total final articles were included after
removing duplicates, performing eligibility checks, and applying inclusion-exclusion criteria. The review
identifies and categorizes the key outcome pathways at operational efficiency, lead time reduction, logistics
customer satisfaction benefits, service productivity enhancement, and capability scaling. Findings indicate
that Al chatbots enable service cycle compression, faster enquiry response times, lower manual
intervention costs, improved shipment status visibility, and enhanced digital workflow orchestration
throughout the logistics service chain. This study, therefore, develops an integrated conceptual model that
links chatbot service attributes with operational performance constructs in 3PL environments. The paper
discusses practical implications for logistics managers, technology architects, digital service strategists,
and future Al-enabled supply chain research, while also discussing theoretical implications. Lastly,
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research gaps and avenues for future studies on generative Al, multimodal agent intelligence, human-Al
orchestration, and explainability dimensions in 3PLs have been presented.

[1023]
Leveraging Financial Analytics for ESG Integration: A Study of Stress Reduction
in Investment Decision -Making
Bhumika Shah, Research Scholar, JG University, Ahmedabad, Gujarat

Financial analytics has currently become an emergent and critical part in the development of
Environmental, Social and Governance (ESG) integrations within decision-making activities for
investments. ESG as an integration criteria have become essential for alignment of societal and
environmental impacts of firms with values of investors, contributing to investment decision-making.
Financial performance and its evaluations have an impact on the assessment of investment decision making
for stakeholders. ESG integrations have become essential with the growing demand and concern among
stakeholders regarding sustainable practices. With the increasing influence of ESG factors into investment
strategies and decision-making of investors, the traditional financial metrics as concern for investment
decisions have shifted into more non-financial metrics such as ESG integrations, in alignment of investors
values related to sustainability. However, ESG integrations solely based on the conventional ratings are
considered limited in terms of its translation into investment decision-making, needing leveraging financial
performance and analytics for reducing stress in investment decision-making. Hence to become increasingly
influenced with the integration of financial analytics due to the opportunity of expanding ESG evaluations in
relation to investment decision-making. The following research focuses on the aim of exploring the
phenomenon of stress reduction within investment decision- making through leveraging financial analytics
into ESG integrations. The research method involves integration of primary data collection and analysis for
the purpose of the research. An online survey for accumulation of data from a sample population of 101
participants with expertise and knowledge in investment decision-making, financial analytics and ESG
integrations. The data hence accumulated provides empirical insights regarding ESG integrations and
financial analytics as leverage for ESG integration and its probable influence in reduction of stress into the
practices of investment decision- making. The findings further on, under evaluation, present statistical
insights into the influence of financial analytics as leveraged innovations and improvements into ESG
integrations for reducing investor stress.

[1024]
A Comparative Study of AI-Based Portfolio Optimization and Human

Decision- Making in Investment
Tadisetti Ajay Kumar, KL University, Vaddeswaram, Andhra Pradesh
Tadikonda Pavan Kalyan, KL University, Vaddeswaram, Andhra Pradesh
Dr. §. Venkata Ramana, KL University, Vaddeswaram, Andhra Pradesh

The phenomenon of Artificial Intelligence (Al) has turned into a revolution in the contemporary
investment management industry, providing improved accuracy, speed, and objectivity in the optimization
of the portfolio. Nonetheless, in the current technological strength, the investor trust and acceptance of Al-
managed portfolio remain low, especially in the emerging market such as India. The proposed research
examines the behavioural, psychological, and demographic characteristics of the people that affect the use
of the Al-based investment tools by investors. Based on behavioural financial and technology adoption
models, the study focuses on the main determinants including that of perceived trust, risk, usefulness, ease of
use, ethical issues, social norms, transparency, and technological trust. A structured questionnaire that was
used to gather primary data among the participants in the domain of finance such as bankers, chartered
accountants, analysts and experts of the domain will offer information on the attitude towards Al in portfolio
decisions. The paper also tests the moderating effect of financial literacy and demographic factors on these
relationships. Results will serve to fill the missing knowledge gaps by refocusing current research concepts
beyond the technical performance of Al to investor behaviour and trust. The results will benefit the financial
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institutions, fintech firms, policymakers, and educators in creating user-focused, clear, and responsible Al
investment systems that can encourage digital inclusion and appropriate use of Al in the changing financial
context in India.

[1025]
Digital vs. Physical: A Comparative Study of Customer Preferences in Online and
Offline Shopping
Mohita Kushwaha, Academician, Indore, M.P

This study explores consumer behaviours, attitudes, and preferences regarding both digital and traditional
shopping modes. Key elements including trust, purchasing motivations, platform selections, shopping
experiences, and the overall perceived advantages of each mode are all examined in this study. According to
the study, internet shopping has gained widespread acceptance and preference because of its convenience,
greater selection of products, ease of comparison, benefits from promotions, and flexibility. Although
problems with product quality, shipping delays, and mismatches were occasionally mentioned, consumers
usually showed faith in online platforms and reported pleasant prior experiences. According to statistical
analysis, trust in online purchasing and the frequency of shopping are not considerably impacted by
demographic parameters like age or educational attainment. Even if the majority of participants found
online shopping to be more beneficial, physical shopping is still relevant for some needs and
circumstances. Overall, the results point to an increasing trend towards internet buying, which is reinforced
by positive consumer evaluations but counterbalanced by the persistence of traditional in-store shopping as
acomponent of a hybrid purchasing behaviour.

[1026]
Impact of Human Resource Policies on Worker Productivity and Job Satisfaction

in Burhanpur Power Loom Industries
Manish Pareek, Research Scholar, SBN Govt. PG College, Barwani , M.P

The power loom industry is one of the most important pillars of India’s textile sector, providing large- scale
employment and supporting the livelihoods of millions. In M.P, the Burhanpur district has emerged as a
major hub for power loom activities, where thousands of workers, small entrepreneurs, and weaving units
depend on this sector for their economic well-being. Despite its economic significance, the industry struggles
with persistent human resource management (HRM) challenges, including low wages, irregular working
hours, limited welfare measures, absence of formal HR systems, and inadequate skill development
opportunities. These issues directly affect employee morale, job satisfaction, and overall productivity. This
research paper explores how human resource policies influence worker performance in the power loom
industry of Burhanpur. The study is based on a primary survey of 100 respondents, comprising unit owners,
supervisors, and workers, and uses both descriptive and analytical approaches to examine HRM practices.
The findings clearly indicate that well-structured HR policies—particularly those related to recruitment
procedures, training and skill development, motivational strategies, and employee welfare—have a strong
positive impact on worker satisfaction, performance, and retention. The study highlights the urgent need
for systematic HRM frameworks to address long-standing labour issues. It concludes with practical policy
recommendations aimed at improving HR practices and fostering sustainable growth of the power loom
sector in Burhanpur.

[1027]

How Al is Reshaping Retail Experiences in India
Manya Tamrakar, Student, Vishisht School of Management, Indore, M.P

Artificial Intelligence (AI) is transforming India’s retail sector by enabling hyper-personalization,
optimizing supply chains, enhancing omnichannel experiences, and automating operations. This paper

(12)



e QD) o, SO 07 QD 0 QOO 0o IO o QSO 7 QB et IO 0 RS (et IO 00, CRNED QBN < QU 07 RO

O Q Q Q % Q * 55 % “* X )y

o 12th International Conference “Sustainable Global Business Practices & Inclusive Growth” }——e

examines the key Al applications in Indian retail, their business impact, implementation challenges, and future
trajectory. Using secondary research, Industry cases, and market insights, the study highlights how Al-
driven technologies—such as machine learning, computer vision, NLP, and generative Al—are reshaping
customer journeys, merchandising, pricing, fulfillment, and fraud management. The paper concludes with a
roadmap for retailers to adopt Al responsibly, focusing on data readiness, ethical governance, and measurable
value creation.

[1028]
A Study on Consumer Trust, Security and Privacy Concerns of

Neo Banking Services in India
Chilukoti Satwik, Student, KL University, Vaddeswaram, Andhra Pradesh
Gundapu Ganapathi Sai Kumar, Student, KL University, Vaddeswaram, Andhra Pradesh
Dr. TVSS Swathi, Assistant Professor, KL University, Vaddeswaram, Andhra Pradesh

This study examines how consumer trust, security assurance, and privacy expectations shape confidence in
neo-banking services in India. The purpose is to reposition these concerns not as barriers to adoption, but as
core design elements that determine the long-term viability of digital- only banking models. People
generally feel more secure when the platform makes its safety measures clear and shows that their money
and information are being protected. Privacy concerns also matter a lot, because users share their details
only when they feel the platform is careful and responsible with their data. When these aspects come
together, they help build a sense of confidence and make consumers more comfortable using neo-banking
services. What makes this study different is the way it connects trust, security, and privacy as three related
ideas that shape how people accept and approach neo-banks in the Indian context.

[1029]

India’s Logistic Industry: Leading & Crucial Element of Economic Development
Dr. Paresh Shantaram Khetal, Assistant Professor, M. N. College, Visnagar, Gujarat

India’s logistics industry plays a crucial role in the country’s economy, contributing around 14% to the
GDP and providing employment for over 22 million individuals. This sector encompasses transportation,
warehousing, and value-added services such as packaging, labeling, and inventory management. It also
includes prominent third-party logistics (3PL) providers that offer flexible and scalable logistics services to
meet the increasing demand. Furthermore, innovative startups are introducing technology-driven solutions
to enhance efficiency. Although the sector is quite fragmented, with 1,000 active logistics companies in
India, India’s logistics industry is on the path of transformative growth. The logistics service sector has
rebounded strongly post covid, emerging as a key player in India’s ambition to achieve a $7 trillion
economy by 2030. Notably, warehousing and transportation are experiencing substantial growth. As
reported by IBEF, the Indian warehousing market is expected to hit $34.99 billion by 2027, with a
compound annual growth rate (CAGR) of 15.64%. Global investors have a growing interest, resulting in
significant investments in the sector and enhancing the presence of logistics service providers.

[1030]
A Study on Impact of Social Media Influencers towards Consumer Buying
Decisions on Electronic Gadgets
Brohit Sai Koushik Nallajerla, Student, KL University, Vaddeswaram, Andhra Pradesh
Yemineni Gayathri, Student, KL University, Vaddeswaram, Andhra Pradesh
Dr. TVSS Swathi, Assistant Professor, KL University, Vaddeswaram, Andhra Pradesh

Social media sites have become the prime source for learning about and deciding on electronic gadgets-
from smart phones to wearables. Instead of relying solely on ads or brand promotions, many customers
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today look at influencers on platforms such as Instagram and YouTube whose reviews and personal
experiences sound much more genuine and relatable. The study sought to find out how consumers
purchasing decisions in the Indian gadget market get influenced by an influencer's qualities such as
credibility, authenticity, expertise, and style of interaction. Unlike previous studies, which focused on a
very narrow age group of Gen Zs, this study adopts a diversified age bracket to understand the response of
various groups to influencer content. Secondly, it also looks at how aspects such as engaging content,
emotional connect, and continued digital engagement build trust that guides consumers from interest to
actual purchase. Recent literature insights 2021-2025 demonstrate that relatable influencers, more so
micro- influencers, who advocate from their real experience rather than from general popularity, are
driving gadget purchases more powerfully. Finally, this will contribute to useful takeaways for marketers
in planning campaigns using influencers, add to the academic discussions of digital buying behaviour, and
help everyday consumers in making better and more-informed gadget choices.

[1031]
The Nexus of Language, Literacy, and Livelihood: Quantifying Multilingual
Education under NEP to Employability
Sophianne Job, Research Scholar, JG University, Ahmadabad, Gujarat
Dr. Minnie Matthews, Principal, JG University, Ahmadabad, Gujarat

This study aims to investigate the quantifiable contribution of English proficiency to graduate employability
within the multilingual educational (NEP) context. Driven by globalization and the demands of international
business, English has become a crucial language for professional success, yet a significant skill gap exists
among graduates lacking the necessary communicative competence. The research has an objective to
determine how English acts as a catalytic skill for accessing high-value jobs and to identify the optimal balance
in a multilingual curriculum that supports both mother-tongue development and professional English (L2)
competence. It seeks to provide empirical evidence of English proficiency Return on Investment (ROI) in
terms of employment rate, starting salary, and career progression. Adopting a Secondary Data Analysis
(SDA), the study will collect research articles and data from websites, measuring how standardized English
proficiency can score and correlate these with employability outcomes (e.g., time to first job, initial pay). The
framework is based on positing English proficiency as an economic asset. Regression analysis will be used to
isolate the predictive power of English proficiency, controlling for academic and socio-economic variables.
The core hypothesis anticipates a strong, statistically significant positive correlation between higher English
proficiency and enhanced employability, especially in globally integrated sectors. The findings are expected to
offer evidence-based recommendations for policymakers and educators, helping to strategically manage the
nexus of language, literacy, and livelihood to maximize the economic potential of the graduate workforce.

[1032]
Evaluating How Employee Development and Training Affects

Organizational Productivity
Rajdeep Prajapati, Student , Parul University, Vadodara, Gujarat
Anusha Sachan, Student, Parul University, Vadodara, Gujarat
Jahanvi Nagar, Student, Parul University, Vadodara, Gujarat
Priyanka Patel, Assistant Professor, Parul University, Vadodara, Gujarat

In today's fast-moving and competitive business environment, employee training and development have
emerged as crucial strategic tools that enable organizations to achieve more in terms of productivity and
performance. This paper researches the impact that structured training and development programs have on
employee productivity within Indian organizations for the aforementioned business functions. A descriptive
quantitative research design was adopted, where responses from 74 employees were collected through
structured questionnaires. Descriptive analysis and independent samples t-tests were conducted to examine
whether perceptions on training effectiveness differ across demographic groups. The findings show that 80%
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of the total participants strongly agreed to the fact that training improves productivity, motivation, and
adaptability. The t-test results did not indicate any significant variation in perceived productivity improvement
by male and female respondents. This study ends with the conclusion that training and development
initiatives act as long-term investments that enhance human capital and achieve measurable organizational
benefits.

[1033]

Women Entrepreneurs in India: Challenges And Economic Contributions
Dr. Megha Bhatt, Assistant Professor,School of Management, JG University, Ahmedabad, Gujarat

Women entrepreneurship plays a significant role in economic growth. Entrepreneurship can produce new
profitable openings for women and contribute to overall growth and leaving poverty and urbanization also.
It also provides a good opportunity in the present time for the progress of the economy. Nowadays, women
are getting socially and economically empowered through forming their own business. In addition, females
face more difficulties and challenges in India. This study concentrated on the status of female entrepreneurs
and their involvement in the economic development of India. This study focuses about some of the most
successful women entrepreneurs in India and the opportunities and challenges those female entrepreneurs
face in the country.

[1034]
Role of Family and Social Support Systems in Overcoming Gender Barriers for
Women Entrepreneurs in Andhra Pradesh.
Yeleswarapu Krishna Pranathi, Student, KL University, Vaddeswaram, Andhra Pradesh
Konduri Apoorva,Student, KL University, Vaddeswaram, Andhra Pradesh
Alli Mamatha, Student, KL University, Vaddeswaram, Andhra Pradesh

Dr Shyamasundar Tripathy, Assistant Professor, KL University, Vaddeswaram, Andhra Pradesh

Dr B.Vamsi Krishna, Assistant Professor, KL University, Vaddeswaram, Andhra Pradesh

This paper discusses how family and social support systems help women entrepreneurs overcome deeply
entrenched gender barriers in Andhra Pradesh. Drawing from real-life experiences, it highlights the crucial
roles that encouraging spouses, relatives, and networks of fellow women play in instilling confidence,
mobilizing funding, and overcoming social stigma. The family that divides responsibilities and offers
emotional support enables women to balance successfully between aspirations for entrepreneurial growth
and household duties. The methodology combines qualitative interviews with women entrepreneurs and
focus group discussions with Self Help Groups, along with quantitative surveys measuring the impact of
these support systems on business outcomes and women’s empowerment. Meanwhile, Self Help Groups
and community programs provide relevant training, mentorship, and a vital sense of sohdarlty All of this
collective support not only changes business outcomes but also shifts societal attitudes towards women. By
framing entrepreneurship through the lens of women's empowerment, this study reveals how nurturing
environments can spur resilience, inclusion, and sustained economic change. Beyond that, the research
recognizes that additional challenges like societal pressure and the lack of resources easily accessible make
these support systems even more important. These findings underscore the need for strengthening family
and social support networks so that more and more women can initiate, maintain, and grow in business to
contribute toward greater economic empowerment and social progress in Andhra Pradesh. By identifying
and reinforcing such pillars of support, the region can create an enabling path toward a more inclusive and
vibrant entrepreneurial ecosystem, wherein women are fully empowered to realize their potential.

[1035]
User Experience on Net-Banking on Customer Satisfaction in Net-Banking
Krishna Raj Singh Tomar, Research Scholar, Shri Vaishnav Vidhyapeeth Vishvavidhyaly, Indore, M.P

The rapid adoption of digital technologies has transformed the financial services landscape, making net
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banking a core component of modern banking. Customers now expect seamless, efficient, and secure
online interactions. As competition intensifies among financial institutions, improving the user experience
of net banking platforms has become a strategic priority. User experience encompasses various
attributes—such as ease of use, interface design, loading speed, features, and perceived security—each
influencing customer satisfaction. The study presents that the impact of user experience on consumer
satisfaction with online banking services is quantitatively analysed. Using a structured questionnaire
approach, findings indicate that all user experience dimensions, such as simple use, interactive design,
reliability, and security from all anti-social pecuniary activities, are significantly and positively impacted by
satisfaction, with reliability and ease of use as the fundamental predictors. The digital transformation in the
banking landscape has significantly increased the significance of net-banking platforms.

[1036]
Micro-Level Sustainability Training: Effectiveness in Employee Behavior A Study
in Specific in Health Care Industry
Kamma Praveena, Student, KLUniversity, Vaddeswaram, Andhra Pradesh
Siripurapu Kandala Harini, Student, KL University, Vaddeswaram, Andhra Pradesh
Ogirala Sathvik, Student, KLUniversity, Vaddeswaram, Andhra Pradesh

This examines the effectiveness of micro-degree sustainability schooling in shaping Worker conduct in the
fitness care industry. It investigates how centredschoolingpackagesaffectgreen practices, aid optimization,
and waste control amongst fitness-care employees. Using Kirkpatrick's Four-Level Evaluation Model and
the Theory of Planned Behaviour, the studiesevaluateschoolingresults in phrases of knowledge,
engagement, and behavioural change. A mixed-strategies technique combining surveys, interviews, and
case research from main hospitals together with Apollo, Fortis, and AIIMS changed into used to evaluate
schooling impact. Results monitor that sustainability schooling drastically complements employees
environmental awareness, engagement, and adoption of inexperienced practices, with skilled groups of
workers displaying better sustainable conduct ratings than untrained counterparts. Regression evaluation
confirms that schooling and organizational guidemutuallyexpectconduct and engagement, which in flippower
long- time period sustainability results. The examination concludes that non-stop reinforcement, management
commitment, and sensible schooling strategies are vital for maintaining green behaviours and embedding a
lifestyle of sustainability in fitness-care operations.

[1037]
A Study on Impact of Short-Form Video Marketing on Brand Awareness
Among Gen Z and Millennials
Nikitha Chandanala, Student, KL University, Vaddeswaram, Andhra Pradesh
Tejasree Mamidi, Student, KL University, Vaddeswaram, Andhra Pradesh
Dr. Udayashankar, Associate Professor, KL University, Vaddeswaram, Andhra Pradesh

In the last few years, short video platforms like Instagram Reels and YouTube Shorts have become a key
communicative medium for brands due to the increasing demand from Gen Z and Millennial audiences for
short, visually appealing content. The research investigates the role of specific elements within short-form
videos, namely emotive storytelling, interactivity elements, and the credibility of influencers, in driving brand
perception and buying behavior among young consumers in India. Whereas previous research recognizes that
short videos are superior to traditional static posts in terms of reaching and remembering, limited work
explicitly contrasts the ways in which different age segments within younger audiences perceive this format. With
this in mind, this study adopts a descriptive survey methodology with 250 participants from each generational
segment to analyze how content format and engagement signals convert into brand awareness and eventual
purchase interest. The insights are expected to advise marketers on crafting more effective short-form video
strategies that fortify online engagement and translate digital attention to meaningful consumer action.

(16)
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[1038]
A Study on CRM Practices of Amazon and Impact on Consumer

Satisfaction in Vijayawada
Narra Vindyasri, Student, KL University, Vaddeswaram, Andhra Pradesh

Customer Relationship Management (CRM) has advanced into an imperative issue of contemporary-day
enterprise strategy, transcending its preliminary definition as an insignificant technological device to turn out to be
a holistic control philosophy centered on understanding, predicting, and handing over cost to clients. This
examination investigates the particular CRM practices hired with the aid of using Amazon and analyses their
direct effect on purchaser pride withinside the dynamic e-trade marketplace of Vijayawada. CRM, leveraging
technology, records analysis, and purchaser-centric processes, targets to domesticate strong, long-time period
relationships with the aid of improving personalization, carrier quality, responsiveness, and green coping with
problems like grievance decision and shipping control. The powerful implementation of those practices is
paramount for Amazon to stabilize an aggressive edge, foster purchaser loyalty, and make certain sustainable
profitability with the aid of gaining vital insights into localized purchaser behavior and shopping trends. The
studies followed a descriptive layout of the usage of a dependent questionnaire administered to Amazon clients in
Vijayawada to evaluate their perceptions of the 5 key CRM dimensions: Personalization, Service Quality,
Responsiveness, Complaint Resolution, and Delivery & Return Management. Findings screen that each one 5 CRM
dimensions undoubtedly impact purchaser pride, with Delivery &amp; Return Management rising because the
maximum vital aspect influences nearby purchaser perceptions of consideration and reliability. This final result
underscores that whilst technological personalization is valuable, operational excellence in logistics and green carrier
restoration mechanisms (like grievance decision) are the non-negotiable foundations for constructing lasting
relationships and using ordinary purchaser pride withinside the context of Indian e-trade.

[1039]

The Role of Private Equity Investment on the Financial Performance of SMEs
Muddineni Naga Veera Raghavaiah, Student, KL University, Vaddeswaram, Andhra Pradesh
D Ragha Suma, Student, KL University, Vaddeswaram, Andhra Pradesh

This study investigates the results of personal equity (PE) funding at the economic overall performance of
small and medium-sized enterprises (SMEs) in India, specializing in sectoral, regional, and firm-stage
variation. Using a matched pattern of one hundred forty SMEs (a hundred PE-subsidized, forty controls)
from 2015 to 2024, and sturdy statistical techniques—inclusive of difference-in-variations regressions and
ANOVA—the take a look at identifies that PE-subsidized SMEs revel in drastically better upgrades in key
economic signs inclusive of go back on assets, sales growth, earnings margin, EBITDA margin, and worker
growth, as compared to non-PE firms. Technology-pushed and concrete SMEs in states like Maharashtra
and Karnataka display the maximum said gains, with rural areas and non-tech sectors seeing modest, but
positive, impacts. The studies highlight the cost of PE in fostering SME innovation, growth, and
competitiveness, and recommends focused regulations to incentivize broader PE participation throughout
underserved sectors and areas. Limitations springing up from choice bias and information constraints are
acknowledged, with tips for destiny longitudinal studies.

[1040]
Role of Artificial Intelligence in Credit Scoring and Digital Lending
M.S.S. Keerthana, Student, KL University, Vaddeswaram, Andhra Pradesh
Dr. Ch. Balaji, Associate Professor, KL University, Vaddeswaram, Andhra Pradesh

The rapid expansion of digital lending platforms has transformed the financial landscape by enabling fast,
convenient, and accessible credit services to diverse customer segments. Traditional credit scoring
models—primarily dependent on historical financial records and manual assessment—often face
limitations such as long processing time, restricted data sources, and high risk of mis judgment, especially
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for new-to-credit and underserved borrowers. In this context, Artificial Intelligence (Al) has emerged as a
powerful solution to enhance accuracy, efficiency, and fairness in lending decisions. This study explores
the role of Al-driven techniques such as machine learning, deep learning, natural language processing
(NLP), and predictive analytics in improving credit scoring models. Al algorithms analyse large and
diverse data types, including digital footprints, transaction patterns, behavioural indicators, and alternative
data sources such as social media activity and mobile usage behaviour. These insights enable lenders to
build more comprehensive borrower profiles and predict creditworthiness with higher precision. Al further
supports automated loan approvals, fraud detection, personalised risk-based pricing, and real-time
decision making, resulting in reduced operational costs and improved customer experience The paper also
discusses key applications by digital lenders, fintech firms, and Non-Banking Financial Companies
(NBFCs), along with regulatory considerations and ethical concerns such as data privacy, algorithmic bias,
and transparency. The findings highlight that Al-enabled credit scoring significantly strengthens digital
lending ecosystems by enabling financial inclusion and reducing non-performing assets (NPAs),
especially in emerging markets . Keywords: Artificial Intelligence (Al); Credit Scoring; Digital Lending;
Machine Learning; FinTech; NBFCs; Predictive Analytics; Alternative Data; Risk Management; Financial
Inclusion; Fraud Detection

[1041]
Intellectual Property Due Diligence in Transactions: Legal Framework, Risk

Mitigation, and Best Practices
Remya Vijay, Assistant Professor, Government Law College, Kozhikode, Kerala

Intellectual property assets such as patents, trademarks, copyrights, and trade secrets are considered as the
backbone of modern business and competitive advantage. In today's knowledge-driven economy,
intangible assets often represent the credit worthiness of the company. The increase of global transactions
has necessitated the comprehensive knowledge of due diligence to protect buyers, investors, and
businesses from hidden risks and to maximize transaction value. This article examines the critical role of IP
due diligence across legal, financial, technical, and commercial dimensions, which provides practical
frameworks for risk identification and mitigation. IP due diligence involves several interconnected aspects
that collectively offer a thorough risk assessment. Legal due diligence confirms the credibility of
ownership through documents related to registration, assignment agreements, and licensing contracts. It
also detects encumbrances such as liens or security interests that could limit the rights of a buyer. Freedom-
to-operate analysis ensures that IP use does not infringe third-party rights, thereby avoiding costly
litigation. Financial due diligence assesses economic value, which helps to determine revenue streams,
royalty payments, and market positioning. Proper valuation determines fair purchase prices and identifies
whether [P generates sufficient returns to justify acquisition costs. Technical due diligence assesses quality
and lifespan of an IP, by analysing the technological relevance, remaining patent life, and obsolescence
risk. Technical experts evaluate whether IP provides genuine competitive advantages or if alternative
technologies could replace it. Commercial due diligence determines the market potential, competitor
landscapes, customer perception of trademarks, and strategic alignment with business goals.Successful IP
transactions require strong protective measures at every stage: pre-closing due diligence, transaction
execution, and post-closing monitoring. Contractual safeguards include detailed representations and
warranties from sellers, indemnity clauses for potential claims, and escrow arrangements to hold funds
until ownership transfer is finalised. Insurance mechanisms such as IP infringement cover and warranty
policies offer financial protection against unforeseen liabilities. Post-closing monitoring ensures ongoing
[P protection, including tracking maintenance deadlines, observing competitor activities, enforcing rights
against infringers, and reviewing licensing compliance. Regular audits help identify emerging risks and
opportunities for portfolio optimisation. International IP transactions require complex procedures
involving a thorough understanding of different registration requirements, enforcement mechanisms, and
legal standards across jurisdictions. Cross-border deals require tailored protection strategies for each
market. Intangible assets now play a dominant role in corporate value and competitive positioning.
Conducting comprehensive IP due diligence has become essential rather than optional. This paper focuses
on legal, financial, technical, and commercial analysis through a multi-dimensional approach. Due
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diligence reveals hidden value and challenges and is crucial for effective decision-making.The article
presents structured methodologies for risk identification and mitigation, including contractual safeguards,
insurance mechanisms, and post-closing monitoring protocols. For legal practitioners, business
executives, and investors operating worldwide, mastering IP due diligence is vital for safeguarding
investments, preventing costly disputes, and maximising value in the intangible economy.

[1042]

Export Competitiveness of Indian Agricultural Products in the Global Market
Dr.Aakanchha Rathore, Assistant Professor, PMCoE Govt. Tulsi College, Anuppur, M.P
Shahbaz Khan, Assistant Professor, PMCoE Govt. Tulsi College, Anuppur, M.P

The competitiveness of Indian agro-exports has been the focus of significant academic research,
demonstrating its strategic value to international trade and rural development. Research points out that
India's agro-exports have both opportunities and challenges, which are influenced by comparative
advantage, market forces, trade agreements, and structural inefficiencies.Studies utilizing Constant
Market Share (CMS) models, relative competitiveness indices, and product mapping identify high export
potential in horticulture, plantation crops, fruits, and vegetables, especially in ASEAN and Asian
destinations. But volatile productivity, quality issues, and non-tariff barriers tend to undermine India's
position. Current studies stress the contributions of bilateral trade arrangements, dynamic panel data
analysis, and value-chain integration to competitiveness. Policy initiatives, such as the Agricultural Export
Policy 2018, emphasize cluster-based approaches, diversification, and sustainability to enhance export
performance. New research further extends the impact of macroeconomic conditions, innovation, and
supply chain efficiency on international competitiveness. Indian agricultural exports overall reflect high
potential, but structural bottlenecks need to be addressed, market access needs to be enhanced, and
technology-enabled solutions must be adopted to realize long-term gains. A concerted strategy
incorporating policy assistance, trade facilitation, and agribusiness innovation is necessary to increase
India's agricultural export competitiveness in the changing world economy.

[1043]
A Study on Influence of CSR Activities on Consumer Buying Behaviour with
Reference to FMCG Products
Dega Venkata Sudheer, Student, KL University, Vaddeswaram, Andhra Pradesh

Corporate Social Responsibility (CSR) has evolved into a strategic requirement for firms operating in the
highly competitive Fast-Moving Consumer Goods (FMCG) sector. As consumer expectations
increasingly include ethical sourcing, environmental sustainability, community development, and
responsible business practices, CSR initiatives are becoming an essential dimension shaping consumer
preferences and purchase decisions. However, the magnitude, consistency, and pathways through which
CSR influences buying behaviour in the Indian FMCG context remain underexplored. This study examines
the influence of CSR activities on consumer buying behaviour, focusing on awareness, perception, trust,
and purchase intention among FMCG consumers in the Vijayawada region. A descriptive research design
was adopted, supported by primary data collected through a structured questionnaire and supplemented by
a systematic review of CSR and consumer behaviour literature published between 2016 and 2025. The
analysis identifies key CSR dimensions—environmental responsibility, ethical conduct, and community
welfare— that significantly shape consumer attitudes toward FMCG brands. Findings indicate that CSR
positively contributes to improved brand perception, higher trust, and increased willingness to purchase
and recommend FMCG products. Younger consumers, in particular, exhibit strong responsiveness toward
socially responsible brands. The study conceptualizes an integrated CSR—Perception—Buying Behavior
framework, highlighting the mediating role of consumer perception. Practical implications for FMCG
managers, CSR strategists, policymakers, and marketing professionals are discussed, along with directions
for future research involving cross-regional comparisons and advanced behavioral modeling.
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[1044]
The Impact of Blockchain Technology on Supply Chain Management: Enhancing
Transparency, Traceability and Efficiency
Yalakala Easwanth, Student, KL University, Vaddeswaram, Andhra Pradesh

Blockchain technology has emerged as a transformative digital innovation with the potential to
revolutionize Supply Chain Management (SCM) by enhancing transparency, traceability, and operational
efficiency. In traditional supply chains, issues such as lack of visibility, counterfeiting, fraud, information
asymmetry, and process delays continue to hinder effective coordination among stakeholders. With
increasing globalization and digitalization, the demand for secure, trustworthy, and real-time supply chain
systems has grown significantly. However, despite its strong potential, blockchain adoption in developing
economies like India remains at an early stage. This study examines the impact of blockchain technology
on supply chain management, with specific emphasis on transparency, traceability, and efficiency. A
descriptive research design was adopted, supported by both primary and secondary data. Primary data was
collected using a structured questionnaire administered to 50—100 supply chain professionals and MBA
students, while secondary data was obtained from reputed academic journals, industry reports, and real-
world case studies involving companies such as Walmart, Maersk, and IBM published between 2018 and
2025. The study identifies blockchain adoption as the independent variable, with transparency, traceability,
and efficiency as key dependent variables, and cost, awareness, and regulatory support as moderating
factors. The findings indicate that blockchain technology significantly improves real-time visibility,
product authentication, fraud prevention, documentation accuracy, and transaction speed across supply
chain operations. However, the research also highlights critical barriers to adoption, including high
implementation cost, limited awareness, interoperability issues, and regulatory ambiguity. The study
proposes an integrated blockchain—performance framework that explains how blockchain adoption
positively influences supply chain outcomes under suitable organizational and regulatory conditions. The
research offers valuable implications for business organizations, technology providers, policymakers, and
researchers, emphasizing the need for awareness programs, government support, and cost-effective
implementation strategies. Future research directions include cross-industry analysis, large-scale
empirical validation, and long-term performance measurement of blockchain-enabled supply chains.

[1045]
A Study of Financial Awareness and Investment Pattern of Working Women: A

Behavioral Finance Approach
Seema Hussain, Assistant Professor, SGSITS , Indore, M.P

Purpose-This study investigates the level of financial awareness and investment patterns of working
women through the lens of behavioral finance. The financial landscape has witnessed a significant shift
with the increasing participation of women in the workforce. Despite growing income levels and financial
independence, the investment behavior of working women often reflects distinct patterns influenced not
only by economic factors but also by psychological and behavioral dimensions.

Method -The paper explores how behavioral biases such as risk aversion, overconfidence, mental
accounting, and loss aversion influence their investment decisions. Based on survey data collected from
200 working women across various sectors, the study identifies key factors affecting financial behavior and
provides suggestions to enhance financial literacy and investment efficiency among women. The research
adopts a descriptive and exploratory approach, utilizing primary data collected through a structured
questionnaire administered to a sample of working women across various sectors. The study evaluates the
level of financial awareness, preferred investment avenues, and the influence of behavioral biases.
Statistical tools including descriptive analysis, chi-square tests, correlation, and regression analysis are
employed to identify significant relationships between financial awareness, demographic factors, and
behavioral tendencies. Key Findings - The findings reveal that while many working women possess basic
financial knowledge, their investment decisions are often conservative and influenced by behavioral biases.
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Demographic factors such as age, education, and income also show a significant correlation with investment
choices.Conclusion- The study underscores the need for targeted financial literacy programs and behavioral
finance education to empower women in making informed and rational investment decisions.

[1046]

A Conceptual Framework for Sustainable Human Resource Practices
Anjali Khandelwal, Research Scholar, Devi Ahilya Vishwavidyalaya, Indore, M.P
Dr. Vishal Mehta, Principal, College of Professional Studies, Indore, M.P
Prathmesh Joshi, Assistant Professor, Abhyuday University, Khargone, M.P

This paper develops an integrated conceptual framework for Sustainable Human Resource Practices
(SHRPs) to address growing organisational demands for environmental stewardship, social responsibility,
and ethical governance. Drawing from the Triple Bottom Line, stakeholder theory, and strategic HRM, the
framework synthesises four core dimensions—Green HRM, Socially Responsible HRM, Employee
Development, and Ethical HR Governance—into a unified higher-order construct. It further explains how
SHRPs influence organisational sustainability outcomes through two mediating mechanisms: Employee
Engagement and Green Organisational Culture. To capture contextual complexity, the model incorporates
Leadership Commitment, Industry/Institutional Context, and Employee Green Values as moderators that
shape the strength of SHRPs’ effects. The proposed framework responds to critical gaps in existing
literature, which is fragmented and heavily focused on singular HR dimensions. This study offers a
comprehensive, context-sensitive foundation for future empirical research and provides practitioners with
strategic insights for embedding sustainability into HRM systems.

[1047]

A Conceptual Understanding of FinTech MSME Financing in India
CA Girraj Khandelwal, Research Scholar, Devi Ahilya Vishwavidyalaya, Indore, M.P.
Drashti N. Patel, Assistant Professor, M.H. Kadakia College of Management & Computer Science,
Ankleshwar, Gujarat
Chinmaya Mandloi, Assistant Professor, Abhyuday University, Magriya, M.P

This paper provides a comprehensive conceptual understanding of FinTech-enabled MSME financing in
India by examining the structural credit challenges faced by small enterprises, the technological
innovations reshaping digital lending, and the evolving regulatory environment supporting financial
inclusion. MSMEs have historically struggled to access formal credit due to information asymmetry, lack
of collateral, and rigid banking processes. The emergence of FinTech—powered by alternative data,
artificial intelligence, and cash-flow—based underwriting—offers new pathways for addressing these gaps.
Supported by digital infrastructure such as Aadhaar, UPI, GST systems, the Account Aggregator
framework, and OCEN, FinTech models are transforming how credit is assessed and delivered. Drawing
from existing literature, policy documents, and industry reports, this study constructs a conceptual
framework that illustrates the interaction between enterprise needs, technological capabilities, and
institutional support. The findings underscore FinTech’s potential to expand credit access, enhance MSME
formalisation, and strengthen India’s digital financial ecosystem.

[1048]
Indian Retailing Industry in the Era of Globalisation — Analysis
Dr.Uma Gummadi, Sr.Faculty,Aharya Nagarjuna University, Guntur, Andhra Pradesh

India is one of the most attractive destinations for retailers from all across the globe. Thanks to the entry of

corporate, changing consumer behaviour and lifestyle, increasing influence of western culture and rising
income, the Indian retail industry has seen phenomenal growth during the year 2001-2006. Organised
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retailing has finally emerged from the shadows of unorganised retailing and is contributing significantly to the
growth of the overall retail sector. The Indian retailing industry is the most dynamic and faster growing
industry. A look at the list of Fortune 500 companies reveals that ten percent of them are Retail Organisations-
Wal-Mart (The Retail Giant) remains the first among the fortune 500 companies. Again, 25 of the Asian Top
200 companies are retailing companies. In India, the Retailing Sector currently employs around 8 per cent of
the labour, this is six times bigger than in Thailand five times larger than South Korea and Taiwan. Retail is the
second largest employment provider in India ( Agriculture is the largest ) and the total domestic retail market,
estimated to be around Rs/- 9,300 billion in 2003-04, has shown a steady annual growth rate of around 4 to 6
per cent. Price Water House Coopers (PWC) has placed India among the six most attractive world destinations
inretailing alongside China, Turkey, Thailand, Malaysia and Hungary. There are over 4.3 million retail outlets
in India and yet, organised retailing in India accounts for only two per cent of the total, which compared to other
south Asian countries, is dismal. For, instance, in Malaysia organised retailing accounts for 50% of retail
business. This per cartage is 40 in Thailand, 35 in Philippines, 25 in Indonesia, 20 in China and 15 in South
Korea. India has around 200 shopping malls presently located in cities. A sharp growth rate of 35-40% across
the country is a positive sign of where organised retailing is headed in India. Business houses in India like
reliance, Godrej, Mahendra, Wadia, Tata, Hero and Malhotra are now actively involved in the retail sector.
Reliance India is entering into the sector with an initial investment of Rs/- 25,000 crore and with an estimated
employment of around 10 lakhs. Pantaloon, Shoppers Stop, RPG Group. Trent, Lifestyle and a horde of others
have already established retail networks in the country in a big way. The International players who have
already entered into retailing business in India include McDonald’s, Pizza Hut, Dominos, Levis, Lee, Nike,
Adidas, TGIF, Benetton, Sony. Like other industries, the Indian retailing industry, tackles new challenges and
confronts rapid transactions brought on by the onslaught of globalisation. The phase of high growth of the
Indian retail sector is expected to continue due to huge amounts of investments and bricking up of traditional
concepts in this sector. These are leading to various changes and are providing further boost to the growth of the
Indian Retail Sector. The Indian Retail Sector that includes the traditional retail and the modern retail is
estimated to grow ata very fast pace from US$ 336 billion, in 2006 to US$ 590 billion, by 2011. The traditional
retail sector is expected to increase from US$ 324 billion. In 2006 to US$ 493 billion, by 2011. The share of
modern retail in the Indian Retail Sector is also estimated to increase from 4% in 2008, to 16% in the next five
years. This exceptional growth is expected to take place in the retail sector due to a large amount of investment
which is estimated to be about US$ 35 billion in the next five years. The “cash- and- carry “activities are
expected to receive the majority of investment. The maximum amount of growth in the Indian Retail Sector
will be registered in the topmost 50 to 60 markets that are located in the urban areas. These markets would be
mostly super markets and hyper markets. However, these super markets and hyper markets will also witness
fast erosions in their margins. Further, it is estimated that in the longer run, the convenient stores that are
located in the local neighbourhood will continue to survive. A major focus area in the Indian Retail Sector is
supply chain management. In the western countries, the retail sector has a highly developed system of supply
chain. However, developments in the supply chain in the Indian Retail Sector have been quite slow. Other areas
that need attention for the growth of the Indian Retail Sector to continue includes duty and tax structures,
infrastructures, raising land prices and effective trade forecasting. Trend forecasting needs to be done in the
country especially in the segments of cosmetics, apparel and footwear for this will help the retail companies to
curtail their expenses substantially. Also another area that requires attention is manpower for it is estimated that
the Sector of Indian Retail will suffer from shortage of manpower by about a million people, by 2022. The
chains in the Indian Retail Sector need to frequently change their stocks and also adopt concepts like home
delivery. If all these areas are given immediate attention then the growth phase of the Indian Retail Sector
would continue at a very fast pace. The Indian Retail Sector would then witness the setting up of retail parks
that are flourishing in Europe. Further, the growth of the Indian Retail Sector would help in making the
country ready for big retailers by 2023-2024.
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[1049]
Impact of Financial Literacy on Investment Decisions Among Young Professionals
in Vijayawada
Bommu Sai Ganesh, KL University, Vaddeswaram, Andhra Pradesh

Financial literacy has become a critical prerequisite for young professionals who increasingly engage with
diverse investment avenues such as mutual funds, equities, SIPs, and digital platforms. As access to investment
information expands through fintech applications and social media, understanding how financial knowledge
shapes investment decisions has gained substantial importance. However, the depth of financial awareness, its
influence on risk-taking behavior, and the role of peer or digital guidance in shaping investment outcomes among
young professionals in Vijayawada remain insufficiently explored. This study investigates the impact of financial
literacy on the investment decision-making patterns of young professionals, with specific emphasis on financial
awareness, risk tolerance, portfolio preferences, and reliance on digital investment tools. A descriptive research
design was adopted, supported by primary data collected through a structured questionnaire distributed to
working professionals aged 25-35, and enriched by an extensive literature review conducted between 2017
and 2025. The analysis highlights key dimensions of financial literacy—including basic financial
knowledge, understanding of risk, and familiarity with investment instruments—that significantly
influence rational investment choices. Findings reveal that higher financial literacy contributes to
improved portfolio diversification, better risk assessment, and greater confidence in using digital trading
and investment platforms. Conversely, professionals with limited financial knowledge are more likely to
depend on peers, social media recommendations, or trial-and-error strategies, often resulting in
inconsistent or high-risk investment decisions. The study proposes a conceptual model linking financial
literacy with investment behaviour, moderated by demographic factors such as age, income, and
education. Practical implications for financial educators, policymakers, investment advisors, and fintech
platforms are discussed, along with future research directions focusing on behavioural influences and
cross-city comparisons.

[1050]

Psychological and Business Model Determinants of Digital Piracy Intention and
Engagement in India: A Structural Equation Modelling Approach
Alla Sasi Kiran, Student, KL University, Vaddeswaram, Andhra Pradesh

This study explores the psychological and business-model factors that shape digital piracy intentions and
behaviors among Indian digital content consumers. Drawing on the Theory of Planned Behavior (TPB) and
neutralization theory, the research analyzes how attitudes, subjective norms, perceived behavioral control, and
neutralization techniques contribute to an individual’s likelihood of engaging in digital piracy. The study also
examines how specific business model innovations—such as personalized content, flexible pricing, community-
driven platform features, and the availability of legal alternatives—moderate these psychological influences.
Using survey data collected from 300 respondents and employing regression-based hypothesis testing, ten
theoretical relationships were evaluated tounderstand the combined roles of psychological constructs and
platform-level interventions in predicting piracy behavior. The findings offer insights for digital platforms and
policymakers seeking to reduce piracy by addressing both consumer psychology and strategic business model
design.

[1051]
Financial Literacy and Its relevance among Self-Help Group women in
Trivandrum District, Kerala

Prof. (Dr.) Dileepa S Hari, Director, Cooperative College of Management and Technology,
Trivandrum, Kerala

Financial and personal management is essential for women to survive in this fast paced life. Money
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management is essential for achieving other life goals, such as health, education, or wealth. Household
financial management is a crucial aspect of economic growth. The management of funds affects savings
and investments. Hence it is imperative to understand financial literacy. The present study is made broadly
in the field of finance and personal finance in particular. Hence, the present study focuses on the factors of
money management practices of women in Trivandrum district in Kerala state. On the basis of a review of
previous research, demographics, financial knowledge have been selected as the antecedents of financial
literacy in the present study. While money management practices are proxy measures for financial
behaviour, financial well-being is the result of this. This study’s research design is descriptive design. The
study’s population includes women who are part of self-help groups in the Trivandrum district. The
samples are chosen using the multistage sampling method. At various stages, the lottery method of simple
random and systematic random sampling methods are used to select the sample size of 384 using Kerjice
Morgan formula. Primary data were collected using a personal interview approach. The data’s reliability
and validity are evaluated using appropriate tests. Apart from this, relevant statistical formulas and
techniques have been used for descriptive and inferential statistical analysis. The results revealed that
financial literacy directly affects financial well being and mediates the effect of financial attitude on the
respondents’ financial well- being.

[1052]
A Study on Psychological Capital and Work Attitude among Employees of South
Indian Bank in Thrissur District

Dr. Anoop K G, Assistant Professor, Department of Commerce, Sree Vivekananda College,
Kunnamkulam, Kerala

The study investigates the role of Psychological Capital (PsyCap) in shaping work attitudes among
employees of South Indian Bank in Thrissur district. PsyCap—comprising hope, resilience, optimism, and
self-efficacy—has been recognized as a critical determinant of employee performance and well- being in
high-pressure work environments. Using a descriptive and analytical research design, data were collected
from 50 permanent employees through a structured questionnaire and analysed using simple percentage
tools, weighted averages, and chi-square tests. The findings reveal no significant association between
demographic variables (gender and age) and factors such as stress-handling capacity, optimism, ability to
manage challenging customers, or intention to leave the job. This indicates that PsyCap-related attributes
are distributed uniformly across demographic groups. The study concludes that enhancing psychological
capital through supportive leadership, training, and positive organisational practices can contribute
substantially to employee well-being and organisational effectiveness. The results provide valuable
insights for designing PsyCap development programs in banking institutions.

[1053]
A Study on Semiotics of Eco-Conscious Packaging and Its Impact on Consumer
Purchase Decisions Using the EKB Model
K.Tharun Kumar Reddy, Student, KL University, Vaddeswaram, Andhra Pradesh
Manukonda Kesa Harsha Venkat, Student, KL University, Vaddeswaram, Andhra Pradesh
P.Shameeruddin, Student, KL University, Vaddeswaram, Andhra Pradesh

Currently, the emphasis on sustainability is much greater, and brands are truly making an effort to promote
eco-friendly packaging as one of the methods of promoting themselves. Packaging is not merely about
keeping things in, but rather conveying messages about being good to the planet, quality, and what the
brand is all about by signs, colors, and words.The focus of this paper is all about the effects of those
messages on the eco-friendly packages on what people purchase, based on a model of the way people make
their decision. The research paper examines the effect of viewing and reading about sustainability of every
stage of that model - realizing you need something, and after you purchase it. The data was collected based
on a solid survey that was established to determine how individuals perceive green signs and the way it
alters their purchasing behavior. The findings disclose the fact that eco-symbols such as recycled logos,
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natural coloring, simple designs and sayings about sustainability actually transform the minds, create trust
and make people desire to purchase things. The study concludes by stating that a good packaging approach
does not only drive the aspect of being environmentally friendly but also causes people to remain loyal to a
brand in this market where everyone prefers to be environmentally friendly.

[1054]

Women in Political Journalism: Opportunities in the Age of Digital Media
Nikhat Khan, Research Scholar, Department of Journalism and Mass Communication, Renaissance
University, Indore, M.P

The transformation of journalism in the digital era has opened new spaces for women who were once
restricted by traditional media's structural hierarchies. Political journalism, a field historically dominated
by men, is now witnessing a gradual yet meaningful inclusion of women through digital platforms. This
study explores how digital media provides women journalists in India with greater editorial freedom,
visibility, and opportunities in political reporting—spaces that were often inaccessible in legacy print and
television newsrooms. Through a qualitative analysis of interviews with women journalists who
transitioned from traditional to digital media, the research highlights how technology-driven storytelling,
social media engagement, and independent digital ventures have redefined women’s professional agency.
While challenges such as online harassment, pay insecurity, and gender bias persist, digital journalism has
allowed many women to reclaim their voices, report on governance issues, and participate more actively in
political discourse. The study concludes that digital media, despite its vulnerabilities, has emerged as a
powerful equalizer and a platform for women’s empowerment in political journalism.

[1055]
Impact of Fintech Adoption on the Growth of Micro- Retail Entrepreneurs - A
Study in Nizamabad And Kamareddy Districts, Telangana State
Dr. Neeradi Karthik, Faculty of Business Management, Government Arts & Science College
Kamareddy, Telangana

Prof. Anjaneyulu Chandupatla, Professor of Department of Business Management, Dean of UGC
Affairs, Telangana University, Nizamabad, Telangana

Fintech adoption has grown rapidly in India with the introduction of UPI, QR-based payments, mobile
wallets, and digital banking applications. Micro-retail entrepreneurs such as kirana shop owners, mobile
repair shops, hardware stores, tea stalls, textile outlets, and small provision shops are among the major
users of these digital tools. This study examines the effect of fintech adoption on the business growth of
micro-retail entrepreneurs in Nizamabad and Kamareddy districts of Telangana State. A primary survey of
200 micro-retail entrepreneurs was conducted using a structured questionnaire. Findings show that fintech
adoption has significantly improved sales, transaction speed, customer satisfaction, record maintenance,
and financial management practices. Retailers reported that digital payments increased customer trust,
reduced the need for cash, and supported smooth business operations. However, problems such as
inconsistent internet connectivity, fear of digital fraud, limited awareness of digital credit facilities, and
lack of training continue to restrict full adoption. Correlation and regression analyses indicate a strong
positive relationship between fintech usage and business growth indicators. The study highlights the need
for improved digital literacy, regular awareness programs, and stronger digital infrastructure to support
micro-retailers in both districts.
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[1056]
A Study on Factors Driving SIP Adoption Behaviour among Beginner

Investors in Indore City
Shivani Mishra, Assistant Professor, Acropolis Faculty of Management and Research, Indore, M.P

Systematic Investment Plans (SIPs) have emerged as a transformative tool for wealth creation among
Indian retail investors, yet beginner participation remains constrained by multifaceted barriers. This study
investigates the factors driving SIP adoption among novice investors in Indore through a comprehensive
analysis of four core dimensions. First, it identifies key factors influencing SIP adoption, revealing that financial
literacy, trust deficits, and digital accessibility significantly shape investment decisions. Second, the research
examines the critical role of financial literacy, evidencing that individuals with high financial literacy demonstrate
substantially greater SIP adoption compared to low-literacy counterparts. Third, the study analyzes perceived risk
and return expectations, finding that beginner investors market participation is significantly deterred by fear of
market volatility and liquidity concerns. Fourth, it evaluates digital platform influence, demonstrating that fintech
applications facilitate paperless on boarding and real-time tracking, substantially accounting for new SIP
registrations. Data will be collected from beginner investors across Indore using a structured questionnaire and
analysed to draw meaningful insights. The findings underscore the need for targeted financial education, enhanced
digital infrastructure, and realistic risk communication to foster sustainable SIP participation among beginner
investors.

[1057]

A Study on Customer Perception towards Vande Bharat Trains in Andhra Pradesh
Ujjini Lohith Ram, Student, KL University, Vaddeswaram, Andhra Pradesh

Vande Bharat trains represent a major advancement in India’s semi-high-speed rail network, offering
improved comfort, reduced travel time, and enhanced passenger experience. With Andhra Pradesh being one
of the key states served by multiple Vande Bharat routes, understanding customer perception becomes essential
for assessing service effectiveness and identifying areas for further improvement. This study aims to examine
customer perception towards Vande Bharat trains in Andhra Pradesh, focusing on key factors such as service
quality, comfort, safety, punctuality, technological features, and overall satisfaction. A descriptive research design
was employed, using primary data collected through a structured questionnaire from passengers traveling on
Vande Bharat routes within and passing through Andhra Pradesh. Secondary data sources, including government
reports, railway performance reviews, and existing literature on passenger satisfaction, were also utilized to
support the analysis. The findings reveal that passengers have a highly positive perception of Vande Bharat trains,
particularly appreciating features such as cleanliness, modern interiors, improved seating, and punctuality.
However, some concerns remain regarding ticket pricing, food quality, and availability of sufficient seating during
peak hours. The study concludes that customer perception is strongly influenced by service quality and
technological enhancements, which significantly contribute to passenger satisfaction and preference for Vande
Bharat over conventional trains. The research offers valuable insights for railway authorities, policymakers, and
transport planners to enhance operational efficiency, improve passenger experience, and expand semi-high-
speed rail connectivity in the region.

[1058]

Women’s Role in Banking: A Holistic Analysis of Empowerment and Progress
Dr. Chandani Srivastava, Assistant Professor, Mangalmay Institute of Management and Technology,
Greater Noida, Uttar Pradesh
Dr Shilpi Saxena, Associate Professor, Mangalmay Institute of Management and Technology,
Greater Noida, Uttar Pradesh
Raghvender Singh Yadav, Assistant Professor, Mangalmay Institute of Management and Technology,
Greater Noida, Uttar Pradesh

Women's empowerment in the banking sector is not only essential for achieving gender equality but also

(26)



e QD) o, SO 07 QD 0 QOO 0o IO o QSO 7 QB et IO 0 RS (et IO 00, CRNED QBN < QU 07 RO

O Q Q & % Q Q “ X )y

o 12th International Conference “Sustainable Global Business Practices & Inclusive Growth” }——e

for fostering economic growth and development. This research paper aims to explore the significant role
that women play in the banking sector and its implications for women's empowerment. It examines various
aspects such as leadership positions, workforce participation, challenges faced by women in banking, and
strategies for promoting gender diversity and inclusivity. By analysing existing literature, statistical data,
and case studies, this paper provides insights into the importance of empowering women in the banking
sector and offers recommendations for advancing gender equality and women's leadership in finance.

[1059]

A Conceptual Study on Employee Psychological Well-Being and its Components
Ms. Shikha Jain Choudhary, Assistant Professor- Shri Vaishnav Institute of Management &
Indore, Madhya Pradesh
Dr. Prerna Kumar, Professor- International Institute of Professional Studies, Indore, Madhya Pradesh

Employee psychological well-being has emerged as a cornerstone of sustainable organizational success, yet
its deeper components and their interconnections often remain underexplored. This conceptual study aims to
provide a holistic understanding of psychological well-being at the workplace by examining its core
dimensions—emotional balance, resilience, autonomy, competence, meaningful engagement, and the quality
of'social relationships. Drawing from contemporary research in organizational behavior, positive psychology,
and human resource management, the paper integrates multiple theoretical perspectives to map how these
components collectively influence an employee’s overall functioning and sense of fulfillment at work. The
study further highlights the growing relevance of psychological well-being in today’s dynamic work
environments marked by digital disruptions, role ambiguity, and rising mental health concerns. By presenting
an integrated conceptual model, this paper offers insights for HR practitioners, policymakers, and academic
scholars to design interventions that not only enhance employee well-being but also nurture more humane,
psychologically sustainable workplaces. This work ultimately underscores that employee well-being is not
justan organizational responsibility but a shared journey toward healthier, happier, and more resilient work
cultures.

[1060]
Digital Accounting in India: A Necessity to Remain Competitive and Adaptable
Dr. Paresh Shantaram Khetal, Assistant Professor, M. N. College Visnagar, Mahesana, Gujarat

Imagine managing your finances without mountains of paperwork or endless calculations. Digital accounting
makes this a reality! It utilizes software and online tools to automate tasks, store financial data electronically,
and generate reports with a few clicks. Think of it this way: instead of relying on pen-and-paper ledgers, digital
accounting software acts as your virtual financial recordkeeper. It streamlines processes like recording
transactions, categorizing expenses, and generating reports, saving you time and frustration. Digital
accounting is the process of creating, managing, and storing financial information in electronic format,
replacing traditional paper-based methods. It uses software and cloud technology to automate tasks like
invoicing and expense tracking, leading to increased efficiency, reduced errors, and better organization.
Benefits include lower storage costs, easier access to data, and improved collaboration, with systems ranging
from simple ledger keepers to complex, integrated platforms.

[1061]
Artificial Intelligence and Machine Learning For Regulatory Compliance:
Adoption, Challenges and Future Prospects in Tanzania’s Banking Sector
Vallence Peter Langeni, Student, KL University, Vaddeswaram, Andhra Pradesh

The rapid digital transformation of Tanzania’s banking sector has intensified regulatory demands,
compelling financial institutions to adopt innovative technologies for compliance management. This study
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examines the role of Artificial Intelligence (AI) and Machine Learning (ML) in enhancing RegTech
compliance among major Tanzanian commercial banksCRDB, NMB, NBC, and Exim during the period
2018-2024. Using a descriptive and comparative design based on secondary data from bank annual reports, Bank
of Tanzania (Bot) publications, and Financial Intelligence Unit (FIU) reports, the research analyses trends in
AI/ML adoption and its effect on compliance efficiency. The findings reveal that all sampled banks have
implemented Al-enabled systems for Anti-Money Laundering (AML), Know-Your-Customer (KYC), and fraud
detection, leading to measurable gains in accuracy, reduced false alerts, and faster processing times. However,
persistent challenges remain, including data-integration constraints, high implementation costs, limited technical
skills, and regulatory ambiguity. The study concludes that Al and ML adoption significantly improves RegTech
compliance efficiency but requires a cohesive governance framework, investment in data infrastructure, and
capacity building. The results provide actionable insights for policymakers, regulators, and financial institutions
seeking to advance responsible Al integration in Tanzania’s compliance ecosystem.

[1062]
Digital Payment Innovations and Local Economic Empowerment: Evidence from
Indian Kirana Stores
Ms. Sayali Kharpate, Assistant Professor, Parul Institute of Business Administration,

Parul University, Vadodara, Gujarat
Dr. Ashutosh Shukla, Associate Professor, Parul Institute of Business Administration,

Parul University, Vadodara, Gujarat

The rapid proliferation of digital payment systems in India has dramatically reshaped its retail and service
industries, with a focus on neighbourhood-centric commerce, where Kirana retailers continue to play an
integral socio-economic role. But while large-format retailers began embracing digital solutions some time
ago, over the last few years, small and micro- merchants have been gradually integrating tools like UPI-based
apps, QR code-based payments, mobile wallets, and point-of-sale systems into routine transactions. For the big
businesses this transition is compelled by the evolving nature of consumer behaviour, increasing adoption of
contactless payments, and the policy push for a formal digital economy. However, in the case of Kirana merchants,
the adoption of these new technologies is not just about upgrading technology, as it represents deeper changes in
the way local businesses operate, interact with their customers, and function within the broader economic
ecosystem. The case study examines the impact of digital payment innovations on the business practices, financial
resilience, and growth prospects of Kirana stores in selected urban and semi-urban localities. Based on secondary
data, industry analyses, and extant scholarly literature, this study attempts to chart the role played by evolving
digital tools in enhancing the operational efficiency of micro-retail units. The research analyzes how the rewards
of digitized transaction records, real-time payment confirmation, and efficient accounting procedures—when
combined with integration into value-added services like inventory credit, buy-now-pay-later options, micro
insurance, and loyalty programs-enable and expand the financial possibilities obtainable to store owners. The
study advances to investigate how the use of electronic payments builds mutual trust and transparency between
clients and retailers, which in turn increases sales and cash flow management. The case study identifies several
challenges that persist to influence adoption patterns. The study focuses on specific issues including insufficient
digital literacy among the older shop owners, intermittent technical glitches, concerns over transaction failures,
and the reluctance of a small subset of customers who still prefer cash. Secondly, although the availability of low-
cost digital solutions has widened the reach of financial inclusion, benefits remain disparate across regions,
especially in those places with weak internet connectivity.

[1063]
The FinTech Divide in Karnataka: A Comparative Analysis of Drivers and
Infrastructural Barriers to Adoption

Dr. Zabiulla, Assistant Professor, Department of Management Studies, Government First Grade
College, Gauribdanur, Karnataka

This study aims to examine the FinTech adoption gap between urban and rural bank customers and to
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compare the differential influence of perceptual drivers versus structural and infrastructural barriers on
FinTech adoption behaviour. Employing a comparative and cross-sectional survey design data was
collected from a stratified sample of 584 bank customers (286 Urban and 298 Rural) drawn explicitly from the
state of Karnataka, India. Independent samples t-tests were used to quantify the adoption gap. Multiple
regression analysis was performed on each segment to identify significant predictors based on an extended
UTAUT model. The results confirm a highly significant FinTech Divide with urban customers showing much
higher adoption scores. The primary inhibitors in the rural segment were structural factors. Although the
predictive models demonstrated weak overall fit, the analysis revealed that social influence is the strongest
predictive driver of FinTech adoption among rural customers. This study highlights that financial inclusion
efforts must prioritize investment in foundational digital and physical infrastructure over merely enhancing
technology perceptions.

[1064]

Effectiveness of Influencer Marketing in Building Brand Trust
Manikanta Kukunuri, Student, KL University, Vaddeswaram, Andhra Pradesh

Influencer marketing has become one of the most effective digital means of shaping customer perceptions
and improving brand credibility. With a further decline in traditional advertising, consumers are looking
more toward social media influencers whose authenticity and expertise are guiding their purchase
decisions. The study focuses on how effective influencer marketing is in building brand trust, with a focus on
influencer credibility, authenticity, transparency, and engagement. This review provides a comprehensive
examination of more than 40 national and international research articles from the last decade, indicating how
trusted influencers work as relationship-building agents between the brand and customers. The findings show
that influencer credibility significantly contributes to brand trust, while authenticity and disclosure of
sponsored content enhance consumer confidence. In addition, micro-influencers are viewed as generating
higher trust because of perceived relatability. This study offers valuable insights into designing trust-oriented
influencer campaigns for marketers and makes an academic contribution by establishing a clear link between
the characteristics of the influencer and brand trust. In general, the paper shows influencer marketing to be a
very critical strategic tool that could be used to achieve long-term trust and loyalty among consumers.

[1065]

To Explore the Applicability of Vehicle Accident Intimation System and Computing
Technology by Analyzing Secondary Data Related to Vehicle Accidents in India
Sanjay Kumar Joharam, Research Scholar, School of Computer Science, Renaissance University,

Indore, M.P
Dr. Nidhi Sedhi, Professor, School of Computer Science, Renaissance University, Indore, M.P

In this research paper, we have combined IOT policy, road construction and road accidents in India. We
have realized the need for a hybrid model in relation to vehicle accident intimation systems. In this context,
we will further work on our proposed model Vehicle Accident Intimation System (VAIS). According to the
annual report 2024-25 of the Ministry of Road Transport and Highways of the Government of India, a total of
6345453 km of highways have been constructed including all types of highways. Whereas, according to the
report-2023, a total of 172890 people lost their lives in India. In which, among the 10 selected states, Tamil
Nadu has the highest number of accidents and maximum deaths have occurred in Uttar Pradesh. Among the 20
countries of the world, India has the highest number of people losing their lives in vehicle accidents. Since [oV
technology, which is a part of [oT, helps in connecting vehicles via the internet, storing data on the cloud can
help, and sensors can help in making decisions in case of an emergency or an urgent event, but implementing
IoT and IoV technology in a diverse and complex geographical country like India is an expensive and
complex task. Keeping this scenario in mind, it is necessary to have an affordable and accessible vehicle
accident intimation system, through which intimation about the accident automatically reaches the help
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center. Therefore, by incorporating only the Part-by-Part approach or partial parts of the modern
computing technologies (such as IoT, oV & Cloud Computing) an inexpensive and easy inclusive
proposed model can be created, which we can consider as a Hybrid Model. Its main function will be to
automatically send intimation about the accident to the Help-Center (e.g. Help-C). This could possibly help
the injured person and thus save the life of the victim and reduce the number of deaths caused by vehicle
accidents.

[1066]
Rt Bt & 3cure 3R 3Myfd SRae HeE BT fafvcHe sreaaA
RO TT9d, BT31, fafere e 3t #7sTie, $aR, 7.uI.
ST, STeTsT ASY, TETId UTeATI, fafie Tpat 31t fAsThe, §6R, H.U.

URA-51 HRA & T8 UfafSa @rer sisi 7 4 v 8, Hadht wmuAa11929 W g8 &t | I8 e U URal- 5t bl 3cureH
gfehanst, 3Yfd sjaar g&ed (Supply Chain Management) 3R &T5TR # 33! fEifd &1 faQeor i & |
URA-511 7 et 3511 3R UIS0T Y& & €, sfed I8 34 fhthridt Hed 3R JUTdd &b BRUTHRA &l e
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TR |

[1067]
A Study on Consumer Awareness of Influencer Advertising on

Health Supplement Brands
Anushka Naidu, Research Scholar, Devi Ahilya Vishwavidyalaya, Indore, M.P.
Dr. S.M. Anas Igbal, Director (Academics), Vishisht School of Management, Indore, M.P.

Social media has transformed modern marketing practices, with influencers emerging as powerful
communicators between brands and consumers. Particularly in the health supplement industry, influencers
play a pivotal role in shaping consumer perceptions of product safety, effectiveness, and credibility.
However, as influencer marketing becomes more commercialized, the boundary between authentic content
and paid advertising often blurs. This study aims to explore consumer awareness of influencer advertising
on health supplement brands-specifically, how consumers recognize, interpret, and respond to promotional
content posted by social media influencers. A quantitative research design was adopted, using a structured
questionnaire distributed among social media users in India. The study measured awareness across four
dimensions: advertising identification, perceived transparency, understanding of advertising intent, and
consumer skepticism. Statistical analyses, including descriptive statistics, correlation, and regression.
Findings indicate that while most consumers can identify influencer advertising, awareness levels vary
significantly across age and education groups. Transparency and disclosure statements such as “ad” or
“paid partnership” were found to positively influence consumer awareness and trust. The study provides
recommendations for brands and regulatory authorities to enhance ethical practices and improve
disclosure standards in influencer marketing.

[1068]
A Study on the Impact of Safety and Comfort Features on Women’s Perception and
Brand Loyalty Towards Cars: A Special Reference to Indore City

Priyanshi Dubey, Research Scholar, Renaissance University, Indore, M.P
Dr. Jayesh Shah, Professor, School of Commerce, Renaissance University, Indore, M.P

India's automotive industry is the cornerstone of the country's manufacturing and economic development,
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contributing 7.1% to India's gross domestic product (GDP) and 49% to manufacturing GDP. As the fourth-
largest automobile producer globally, India has the scale and strategic depth to emerge as a global leader in
the automotive value chain. The sector spans a vast ecosystem ranging from vehicle assembly and auto
component manufacturing to deep inter- linkages with critical industries such as steel, electronics, rubber,
IT and logistics In recent years, India has seen exponential growth in vehicle production, with more than 28
million units to be manufactured in 2023-24 alone. The industry contribution goes beyond industrial
production. It supports millions of direct and indirect jobs, fostering innovation of safety and comfort
features in especially in car segment which shows wide scope for expansion, but since the last decade’s car
users and government are focusing safety and comfort features because of rate of growth of road accidents
in India, as per official statistics was published by the Ministry of Road Transport and Highways (MoRTH),
153,972 persons were death in road accidents in the year 2024. This is 11.3 percent of deaths per 100,000 of
the population. It is a horrible figure. Of those who died, only 14% were females, and the rest were males.
Internationally, females always have a low share of road deaths as compared to males. The car
manufacturers have been focusing more on government guidelines towards car build quality and safety
rating by using the latest technology and Al, by which road accidents may be reduced. They have been
using advanced safety features like ADAS 2-star, five-star, airbags, seat belts, and ABS. The presented
research study has been conducted using primary and secondary data.

[1069]
Study of Indian Retail Markets Challenges and Adaption of

E- commerce Platforms in 2025
Akshat Pandey, Student, Vishisht School of Management, Indore, M.P

This paper examines the increasing challenges faced by India’s traditional local retail markets, particularly
kirana stores, due to the rapid adoption and expansion of e-commerce and quick-commerce platforms in
2025. Using a literature review, secondary data, industry reports, and case-based analysis and Indian
government e- commerce rules and policies , the study identifies key issues such as revenue decline,
shrinking profit margins, cash-flow disruptions, and unsustainable competitive pressures. The research
also explores and mentions the various modern adaptive strategies undertaken by kirana stores along with
policy recommendations to enable more equitable co-existence. Finding and telling that e- commerce
provides unparalleled convenience to consumers, its accelerated growth poses an existential threat to small
retailers unless structural reforms, digital empowerment, and collaborative business models are adopted.

[1070]
The Role of Intellectual Property Rights (IPR) in Promoting Global Trade in the

Electronics & Technology Sector
Aishwary Chittoda, Student, Vishisht School of Management, Indore, M.P

The electronics and technology sector has become one of the most dynamic and influential parts of the
global economy. From smartphones and laptops to semiconductors and artificial intelligence systems,
modern technology relies heavily on continuous innovation. Since these innovations require high
investment and long development cycles, the need to protect them has become extremely important.
Intellectual Property Rights (IPR) offer this protection by ensuring that companies can safeguard their
inventions and have full control over their use. When companies know that their ideas cannot be copied or
misused, they feel more confident about investing in advanced technologies (WIPO, 2022). IPR also plays
a significant role in promoting global trade. Electronics are rarely produced in a single country; instead,
they move across global supply chains where components, designs, and technologies are shared and
assembled internationally. This system functions smoothly only when companies trust that their patents,
designs, and software will be protected. The WTO’s TRIPS Agreement has created a common international
framework that helps protect IPR across borders, encouraging countries to collaborate and trade more
freely (WTO, 2021). However, the electronics sector also faces challenges. Patent disputes between major
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companies, high licensing fees, unequal access to technology, and weak enforcement in some developing
countries continue to create barriers (UNCTAD, 2021). These challenges show that while IPR is crucial for
innovation, it must be implemented fairly to ensure that technology benefits everyone. Overall, this
research evaluates how IPR supports global trade, encourages innovation, prevents counterfeits, and
attracts foreign investment in the electronics and technology industry.

[1071]

Digital Banking Challenges and Opportunities in India
Heena Parmar, Student, Vishisht School of Management, Indore, M.P

In India, banks are essential to the country’s economic growth. The mobiles public savings and provide a range
of services. The banking industry saw new banking techniques after the economic change in 1991. The Saraf
committee, which was established by the Reserve Bank of India in 1994 and proposed the deployment of
Electronic Fund Transfer System (EFT). Digital Banking refers to financial transactions made online
customers may conduct financial transactions more easily thanks to digital banking services. Its establishment
of financial inclusion in the year 2005. The goal of the government is to digitise every transaction. Only when
the client is aware of the service and its mode of operation can digital banking services be used. Therefore, it is
important to understand how much people are aware of online banking services and the issues they encounter.
The study is restricted to the State Bank of India in Karnataka. According to the report. ATM cards are the
digital banking services that clients are most familiar with, and complicated transaction processes are the main
issue they encounter. There is a suggestion the SBI should increase public knowledge about all the Digital
Banking Services. Digital Banking has rapidly evolved over the past decade, driven by advancements in
technology, shifting consumer preferences, and regulatory change. This paper explores the current trends
shaping the digital banking landscape including artificial intelligence (Al), blockchain open banking and
cybersecurity measures. Additionally, it examines key challenges such as data security risks, regulatory
compliance, and digital divide concerns. Finally, the study highlights the opportunities for financial
institutions to leverage innovation technologies to enhance customer experience, improve operational
efficiency, and expand financial inclusion.

[1072]
A Study of Herding Behaviour in Indian Stocks during the Pandemic
Gayatri Meher, Research Scholar, Sambalpur University, Odisha
Dr. Anuradha Samal, Assistant Professor, Sambalpur University, Odisha

This study determines the extent of herding behavior in the Indian stock market by utilizing a
comprehensive dataset of daily stock returns across a half-decade. The analysis systematically divided the
observation period into the pre-COVID phase, the period of intense pandemic-related turmoil and the post-
pandemic recovery stage. The methodology relied on two well-established econometric tests for herding:
the Cross-Sectional Standard Deviation (CSSD) model, originally conceived by Christie and Huang
(1995), and the Cross-Sectional Absolute Deviation (CSAD) approach, developed by Chang et al. (2000).
The resultant empirical data emphatically confirm the absence of engaging in mimetic behavior. Both
models consistently suggest a robust pattern of autonomy. Consequently, this evidence strongly supports
the conclusion that market participants in India make rational approaches to decision, even during periods
of heightened volatility and uncertainty. This rational behavior was evident across normal, crisis, and
recovery conditions.

[1073]

Influence of Social Media Micro-Influencers on Gen Z Purchase Intentions
Kolla Mani Satwika, Student, KL University, Vaddeswaram, Andhra Pradesh
Mugada Harshitha, Student, KL University, Vaddeswaram, Andhra Pradesh

Dr.J.V. Ramana, Associate Professor, KL University, Vaddeswaram, Andhra Pradesh

In the digital age, social media has emerged as a powerful marketing platform where micro-
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influencers—individuals with niche audiences and authentic engagement—play a crucial role in shaping
consumer behavior. This study examines the influence of social media micro-influencers on the purchase
intentions of Generation Z consumers in India. The research adopts a mixed- method approach, combining
quantitative analysis of 100 survey responses with qualitative insights from structured interviews. Key
variables such as trust, credibility, relatability, and content quality are analyzed to determine their impact
on Gen Z’s buying decisions. Findings suggest that micro-influencers significantly affect brand perception
and purchase intent due to their perceived authenticity and personal connection with followers. The study
highlights that Gen Z consumers are more likely to act on influencer recommendations that align with their
values and lifestyle. The insights contribute to developing more targeted influencer marketing strategies
for brands seeking meaningful engagement with Gen Z audiences.

[1074]

Digital Marketing Strategies for Generation Z
Siddharth Jain, Assistant Professor, Vishisht School of Management, Indore, M.P

Marketing professionals face a unique set of challenges and opportunities when addressing Generation Z,
the first generation to have grown up entirely in the digital environment. This generation exhibits distinct
online behavior and preferences that differ from previous cohorts. The purpose of this study is to
investigate digital marketing strategies specifically designed for Generation Z, with particular focus on
personalized content, social media engagement, influencer marketing, and short-form video content.
Through analysis of the purchase patterns of this technologically aware demographic, the study
demonstrates the effectiveness of platforms such as YouTube, Instagram, and snapchat in reaching this
audience. Key strategies identified include the use of user-generated content, interactive content
experiences, and authentic brand messaging that resonates with Generation Z's values of honesty and
social responsibility. The research emphasizes the importance of data analytics in understanding
Generation Z preferences and enhancing engagement through tailored, value-driven content. Findings
indicate that businesses aligning with Generation Z's core values—diversity, sustainability, and
technological innovation—are more likely to attract and retain these consumers.

[1075]
How Financial Knowledge Shapes Investment Decisions of
Young Professionals in India
Ravipati Eka Vardhan, Student, KL university ,Vaddeswaram, Andhra Pradesh
Allada Sai Teja, Student, KL University, Vaddeswaram, Andhra Pradesh
G Surya,Student, KL University, Vaddeswaram, Andhra Pradesh

In today's increasingly complex financial landscape, financial literacy has emerged as a vital skill for young
professionals making early-stage investment decisions. This study examines the impact of financial literacy on the
investment behaviours of young professionals (aged 21-35) in India, focusing on their understanding of financial
instruments, risk tolerance, and long-term planning. Using a quantitative research design, data was collected froma
stratified sample of young professionals through structured questionnaires. The research evaluated the relationship
between financial literacy and investment decisions, also considering the influence of demographic and social
factors. Key Findings: Financial Literacy Levels: A significant majority of respondents exhibited moderate
(51%) or low (27%) financial literacy, highlighting a substantial gap in financial knowledge. Only 22%
demonstrated high financial literacy Correlation: The findings reveal a strong positive correlation between
financial literacy and sound investment behaviour. Investment Behaviour: Individuals with higher literacy
were more likely to invest regularly, diversify their portfolios, and use advanced instruments like mutual funds and
stocks. Financially literate respondents also showed a greater willingness to engage in risk-bearing investment
strategies, while those with low literacy tended to avoid riskier investments. Gaps: Key gaps were identified in
areas related to risk diversification and long-term planning. These insights underscore the need for targeted
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financial education programs and policy interventions aimed at enhancing financial literacy among this crucial
demographic. The research contributes to a better understanding of how financial knowledge can empower young
professionals to make informed investment choices, thereby promoting financial inclusion and long-term
economic stability in India.

[1076]
Rural Credit System in India: A Swot Analysis

Poornima Thampy, Assistant Professor, Mar Gregorios College of Law, Thiruvanathapuram, Kerala

Rural credit plays a very important role in the growth of the economy of the country. It refers to the loans
and financial support provided to people in rural areas to meet their agricultural and farming needs. It is
important not only for the agriculture sector but also for holistic economic development. Approximately 65
% of the population of the country lives in the villages. Even now a certain percentage of people in villages
solely rely on agriculture for their livelihood. But it’s a cumbersome task for the people in rural areas to get
adequate finance for their agriculture needs. Often, they have to face challenges such as high interest rates,
limited financial literacy, and insufficient collateral which act as hindrances to access credit. Studies reveal
that the rural credit system in India is still at a critical stage, though we witness adequate institutional and
technological growth. This article examines the lending structure in the rural credit system and the
strengths, weaknesses, opportunities and threats associated with the rural credit system. A study of the
lending structure of rural credit is highly essential because it provides clarity on credit flow, the
beneficiaries of it, the segments that are marginalized and what all steps are needed to strengthen the
lending system. Another critical reason for carrying out this study is the ricing rate of farmer suicides in
India, primarily due to financial constraints. So, conducting a study to find out the, major reasons why
farmers commit suicides, despite the existence of a well-defined lending structure is of utmost necessity of
the present. Hence, a study on the lending structure of rural credit is not only an economic necessity but also
a collective responsibility. A SWOT analysis of the lending structure of the rural credit system helps us to
understand the strength, weaknesses and threats associated with the existing system. Even though India’s
rural credit system has improved a lot, it still has many deficiencies. Strong new financing options and
proper financial literacy are needed to make the lending structure more equitable and sustainable. The
article argues that ensuring an equitable and hassle-free access to rural credit can skyrocket the
development of the agriculture sector in India, ensuring a steady and rapid economic growth.

[1077]
The Comeback of Campa Cola: A Study of Consumer
Adaptation and Brand Switching
Kuricheti Durga Pradeep, Student, KL University, Vaddeswaram, Andhra Pradesh
Tenali Bala Manikanta Reddy, Student, KL University, Vaddeswaram, Andhra Pradesh
Dr. S. Ramesh Babu, Professor, KL University, Vaddeswaram, Andhra Pradesh

Campa Cola relaunched in India and this is significant as the players in the soft drink market of India have
been dominated for years by strong players like Coca Cola, Pepsi and Thums Up. The interest and reactions
across cities have increased due to the brand slowly coming back to Reliance Industries. Guntur, a
developing city in Andhra Pradesh with an active consumer market, is one of the cities. The study examines
the response of the customers in Guntur towards the relaunching of Campa Cola and studies the
determinant of brand switching in the soft drink industry. Using brand loyalty, identity congruence, social
effects and desire for variety as a base; the current study investigates various emotional and socio-
psychological aspects affecting consumer choice. The data includes 150 respondents collected through
questionnaires. The analysis shows that Campa Cola’s comeback is initially exciting because of its novelty
and patriotic allure but its long-term commercial success will depend primarily on the product quality and
brand marketing and celebrity influence, within the community. The research helps us understand why
people switch to different brands in developing countries. It also gives marketers insights into how to
revive or reposition standard brands. According to the results, the customer behaviour is affected by price
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sensitivity, nostalgia and curiosity, enduring loyalty is mainly influenced by taste gratification, social
impact and symbolic meanings related to identity.

[1078]
Emotion-Driven Al in Advertising: Transformative Impacts on

Consumer Insights and Decisions
Mahuya Pal, Assistant Professor, Parul Institute of Business Administration, Waghodia, Gujarat

Advances in artificial intelligence have reshaped the foundations of contemporary marketing, particularly
through technologies designed to recognize and anticipate emotional responses. Predictive Emotion Al,
combining affective computing, behavioral analytics, and machine- learning models, enables advertisers
to move beyond traditional demographic or psychographic targeting. Instead, these systems evaluate
emotional cues from facial expressions, voice patterns, browsing behaviour, and past interactions to
forecast what a consumer may feel or choose next. This emerging capability marks a significant shift in
advertising practice, raising questions about how such emotionally intelligent systems influence decision-
making processes, conscious or unconscious. The present study examines these dynamics by exploring
both the persuasive impact and the ethical concerns associated with Predictive Emotion Al in digital
advertising. The growing interest in emotion-centred targeting stems from longstanding evidence that
emotions play a crucial role in consumption decisions. Advertising has always attempted to evoke
feelings—pleasure, fear, desire, aspiration—to shape attitudes and buying behaviour. However, the use of
Al to infer emotions in real time advances this practice to an unprecedented level. Predictive Emotion Al
does not simply respond to emotions already expressed; rather, it anticipates future emotional states and
delivers hyper-personalized content tailored to those predictions. This capability has intensified debates
around consumer autonomy, cognitive vulnerability, and the fine line between persuasion and
manipulation. Against this backdrop, the present research seeks to evaluate whether emotion-predictive
algorithms genuinely enhance advertising effectiveness or whether they introduce new layers of
psychological intrusion. The study positions itself at the intersection of affective science, digital marketing,
and behavioural economics. While earlier literature explains how emotional appeals shape persuasion,
fewer studies investigate how automated systems anticipate emotions and adjust advertising stimuli
accordingly. This research addresses that gap through an integrated analysis of emotional forecasting
models, algorithmic personalization, and consumer cognitive pathways. It proposes that Predictive
Emotion Al influences decision-making through three mechanisms: heightened personal relevance,
emotional synchronisation, and reduced cognitive resistance. When advertisements align closely with a
consumer’s emotional state, they may feel more relatable, more persuasive, and more difficult to
consciously critique. This raises important questions about the degree to which consumers remain in
control of their choices in Al-mediated environments. Methodologically, the study adopts a mixed-
methods design. The first phase involves a quantitative survey structured around experimental ad
simulations. Participants will be exposed to Al-generated promotional content varying in emotional tone,
personalization level, and delivery context. Measures of brand attitude, perceived relevance, emotional
engagement, and purchase intention will be recorded. This experimental approach allows for an
assessment of how different forms of emotional prediction shape behavioural outcomes. The second phase
consists of semi-structured interviews aimed at understanding deeper psychological reactions, including
perceived intrusiveness, comfort level, and trust. Combining numerical and narrative insights provides a
more complete understanding of how emotion-driven Al influences consumer thinking. Early expectations
suggest that Predictive Emotion Al may significantly enhance engagement, especially among younger
consumers comfortable with personalized technology. Yet, high personalization could also create
discomfort when consumers sense that advertisements are observing or interpreting their private feelings.
This tension between convenience and intrusion is central to modern digital ethics. Therefore, the study
also examines moderating factors such as individual privacy concerns, digital literacy, and emotional
susceptibility. Certain consumers may welcome emotionally relevant content, while others may feel that AI-
generated predictions cross personal boundaries. The theoretical contributions of this research lie in reframing
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emotional persuasion within an Al-driven context. Rather than treating emotions as static responses, the study
views them as dynamic signals that Al systems monitor and predict. The findings aim to clarify how predictive
emotional cues influence cognition, specifically focusing on attention, appraisal, and decision pathways. By
integrating behavioural models with technological insights, the research expands existing knowledge on how
emotions and algorithms jointly shape marketing effectiveness. On a practical level, the study offers
implications for advertisers, regulators, and technology designers. For marketers, the insights may guide the
development of emotionally responsive campaigns that are effective without compromising consumer trust.
For policymakers, the findings highlight the need for clearer guidelines on emotional data usage, transparency,
and consent. As Al systems become more sophisticated, ethical considerations—such as the risk of emotional
manipulation and unequal power dynamics—gain importance. This research therefore emphasises
responsible use of emotion-driven Al, advocating practices that balance innovation with fairness and
consumer autonomy. In conclusion, Predictive Emotion Al represents a new phase in digital advertising,
where technology not only observes but anticipates human emotions. By analysing its influence on consumer
decision-making, this study aims to contribute meaningful insights to academic debates and industry
practices. The research highlights both the potential benefits—greater relevance, improved engagement—and
the associated risks, including privacy concerns and diminished autonomy. Understanding these dual
dimensions is essential for guiding the future of advertising in an age where emotions are not just expressed but
algorithmically interpreted. The study ultimately calls for a thoughtful approach to designing and
regulating emotion- driven Al so that innovation serves consumers rather than undermines their
independence.

[1079]
Reframing Risk and Return through ESG: Transforming

Financial Decision-Making
Yarramsetti Akash, Student, KL University, Vaddeswaram, Andhra Pradesh
Dr.Venugopal Chowdary, Associate Professor, KL University, Vaddeswaram, Andhra Pradesh

Environmental, Social, and Governance (ESG) investing has evolved from a peripheral concern to a
central pillar of modern financial decision-making. This research aims to reframe the conventional
risk—return paradigm by integrating ESG dimensions into financial evaluation models. The study examines
how ESG factors influence investor perceptions, risk assessment, and portfolio performance in both
institutional and retail contexts. Using a mixed-method approach, data were collected through a structured
questionnaire from 100 investors and in-depth interviews with financial analysts. Quantitative analysis
measures the relationship between ESG awareness, perceived risk, and return expectations, while
qualitative insights highlight the behavioral and ethical motivations driving ESG adoption. The findings
are expected to demonstrate that ESG integration not only mitigates long-term financial risk but also
enhances sustainable value creation. This study contributes to the growing discourse on responsible
investing and provides actionable insights for investors, policymakers, and financial institutions.

[1080]
Portfolio Optimization Model Selection: A Comparative Study of Risk-Return
Performance Across Leading Models
Dr. Yamini Karmarkar, Director, IIPS, DAVV, Indore, M.P
Shubhi Sinhal, Student, IIPS, DAVV, Indore, M.P
Sarthak Sahu, Student, IIPS, DAVV, Indore, M.P
Divya Jain, Student, IIPS, DAVYV, Indore, M.P

Investors nowadays often face challenges in creating optimal portfolios due to several factors including
market complexities, challenging economic conditions, and inherent risks. The process of portfolio
selection involves analysing large amounts of data requiring a thorough understanding of asset classes and
portfolio analysis. In alignment with the Sustainable Development Goal of lifelong learning, this study aims to
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promote financially informed, data driven decision making by promoting financial awareness and enhancing
capabilities of investor to reduce financial vulnerability, and help to optimize their portfolio using four prominent
portfolio optimization models: the Sharpe Index Model, the Markowitz Mean-Variance Optimization Model, the
Black-Litterman Model, and the Capital Asset Pricing Model (CAPM) of the stocks from the BSE Sensex. By
employing descriptive and quantitative research methods and including stocks from the BSE Sensex for a period
of a year, the study selects securities based on each model's criteria and calculates the proportion of investment,
portfolio returns, and portfolio beta. This paper in the financial sector, assisting investors with data- oriented
strategies for portfolio optimization, to make informed investment decisions, and promoting financial inclusion
resonating with the goal of lifelong learning. The research evaluates and compares the efficacy of these models in
optimizing portfolios based on risk and returns of BSE Sensex stocks. Markowitz MVO Model is found suitable
for robust diversification while for evaluating and comparing the risk- adjusted performance of portfolios the
Sharpe Index Model could be preferred. The findings of the study help in selecting the optimal portfolio based on
the specific investment objectives, prevailing market conditions and the available market data.

[1081]
Sustainable Global Business Practices and Inclusive Growth: An Indian Banking

Sector Perspective
Anjali Raghuwanshi, Research Scholar, NITTTR, Bhopal, M.P

The Indian banking sector plays a critical catalytic role in steering the national economy toward
sustainability-oriented development pathways. Integration of Environmental, Social and Governance
(ESG) imperatives within Indian banks has intensified through climate- risk—aligned credit appraisal
norms, green finance instruments, priority-sector frameworks, and the adoption of sustainability
disclosure standards mandated by regulatory bodies such as the Reserve Bank of India (RBI), SEBI, and
the Ministry of Finance. The sector increasingly operationalizes sustainable business practices through
green lending, refinancing for renewable energy, social-impact credit lines, and the deployment of digital
financial inclusion architecture under initiatives like Jan Dhan—Aadhaar—Mobile (JAM), UPI, and PMJDY.
Evidence from recent policy developments indicates that Indian banks contribute significantly to inclusive growth
by enabling credit penetration in underserved regions, reducing financial exclusion through technology-driven
onboarding, and strengthening socio-economic resilience via microfinance, self-help group financing, and
targeted livelihood-support programs. Overall, the Indian banking ecosystem emerges as a pivotal
institutional pillar capable of accelerating sustainability transitions while simultaneously broadening
equitable access to financial opportunities across the economy.

[1082]

The Circular Economy Business Model : A Path Way to Sustainable Growth
Vishwa Prakash, Research Scholar, School of Commerce DAVYV, Indore, M.P

The circular economy is an economic concept that encourages the creation of regenerative and restorative
systems with the goal of extending the useful life of resources, maximizing their value, and recovering and
recreating materials when their useful lives are coming to an end. The take - make - dispose strategy of the
linear economy has significantly depleted resources and harmed the environment. A viable substitute that
encourages both economic expansion and sustainable development is the circular economy. In addition to
discussing implementation tactics like product design, business model innovation, and legislative
frameworks, this study examines the circular economy concept, its tenets, and its advantages. We examine
case studies of businesses that have effectively implemented circular economy principles, emphasizing both
potential and obstacles. The circular economy can be an essential method for accomplishing sustainable
development goals because it has the ability to generate new economic opportunities, cut waste, and encourage
sustainable consumption.
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[1083]
Corporate Social Responsibility- Impact on Business

Dr. Deepika Kulkarni, Assistant Professor, STHS Gujarati Innovative College of Commerce and
Science, Indore, M.P

Most of the businesses or corporations, small, medium or large, are focused on fulfilling needs and wants of
the customers and public (mostly humans) at large. This is resulting in mild to severe exploitation of the
environment and excess use of resources, renewable or non renewable. This poses a threat to the
availability of such resources and sustainability of the environment for future generations. Thus, arises the
extreme need for Corporate Social Responsibility. Corporate Social Responsibility is every business’s
conscious effort for sustainability and making the organisation less and less impactful on the environment,
and further adding to the betterment of our planet. Such sustainable efforts help in conserving the resources
for future generations. This paper deals with the impacts, positive and negative, economic and social from
growth prospects for the business houses. This literary piece deals with roles and responsibilities of
businesses in CSR, the mission and vision of business and the support of public and other allied agencies in
fulfilling the objective of Sustainability.

[1084]
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[1085]
Transportation Cost Reduction Techniques in Logistics
Yash Chouhan, Student, Vishisht School of Management, Indore, M.P

In today’s interconnected supply chains, transportation represents one of the most significant cost drivers,
profoundly influencing operational efficiency, customer satisfaction, and overall profitability. This paper
explores innovative and practical methods to curb transportation expenses without compromising service
quality. The discussion is structured across multiple layers: strategic, tactical, operational, technological,
and collaborative. At the strategic level, decisions on network design, facility placement, and modal
selection can drastically reduce distance travelled and leverage cost efficiencies. Tactically, route
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optimization, load consolidation, and backhaul management enhance fleet utilization and minimize empty
miles. Operational measures, including dynamic scheduling and cube utilization, further improve asset
productivity. Technological interventions—such as Transportation Management Systems (TMS), real-time
telematics, predictive analytics, and digital freight platforms—enable data-driven decision-making and
enhanced visibility across the supply chain. Collaboration with partners, carriers, and peer shippers
through freight pooling and performance-based agreements adds another dimension of cost containment
and operational resilience. Moreover, aligning transportation strategies with sustainability goals and
regulatory frameworks can simultaneously lower fuel consumption, reduce emissions, and generate long-
term savings. The paper emphasizes a phased implementation approach, starting with diagnostic
assessment, prioritization of high-impact opportunities, pilot testing, technology enablement, and scaling
successful initiatives. Illustrative case studies show tangible benefits, including significant reductions in
per-unit transport cost, improved service reliability, and enhanced environmental performance. By
integrating multi-level strategies and leveraging digital innovation, organizations can build a robust, cost-
efficient, and adaptable transportation network that supports both economic and environmental objectives.

[1086]

Rebranding Strategies and Their Effect on Consumer Perception
Sakina Barod Wala, Student, Vishisht School of Management, Indore, M.P
Rugqaiya Gautampura Wala, Student, Vishisht School of Management, Indore, M.P

Rebranding is when a company changes its identity or image to stay competitive. This includes modifying
its logo, message, or even its name. The goal is to make the brand more attractive and relevant for
customers and to maintain significance in the market. Rebranding can be successful and create a positive
impact if executed properly. However, if the outcome is negative, it can lead to customer confusion and
dissatisfaction. Companies need to understand customer perceptions before making major changes to a
brand. Clear communication about the purpose of rebranding is essential. Some companies have
successfully rebranded, such as Apple and Dunkin’ Donuts. On the other hand, Tropicana attempted a
rebrand that received negative feedback, forcing the company to revert to its original branding. For a
successful rebrand, companies should be transparent about their brand’s purpose. Additionally, before
launching a new image, logo, or packaging, they should test new branding elements with a small group of
consumers to gather feedback and make necessary improvements.

[1087]
Adoption and Perception of Digital Payment Systems among
Government Employees in Indore

Vishuapal Singh, Research Scholar, School of Commerce, DAVV, Indore,M.P
Dr Anjali Pandey, Assistant Professor, School of Commerce DAVYV, Indore, M.P

The study investigates the extent to which government employees in Indore adopt and perceive digital
payment systems. With the growing emphasis on cashless transactions and financial digitization,
understanding the perceptions and adoption patterns of employees in the public sector is crucial. The research
targets a sample of 176 government employees, representing diverse departments, age groups, and levels of
digital literacy, to capture a comprehensive view of usage patterns, attitudes, and challenges faced while using
digital payments. The study examines employees’ ease of use, time efficiency, security concerns, and overall
satisfaction with digital payment platforms, as well as the relationship between demographic factors and
perceptions of digital payment systems. Findings reveal that government employees generally perceive digital
payments as convenient and time-saving, yet concerns regarding fraud and errors persist. The study highlights the
need for awareness programs, training, and secure technological solutions to enhance adoption and confidence
among government employees. The significance of this research lies in its contribution to improving digital
payment initiatives, promoting financial inclusion, and supporting a cashless governance model.
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[1088]
Employee Satisfaction in the Hotel Industry: An Empirical Study in the Context of
New Delhi NCR Region
Farheen, Research Scholar, Devi Ahilya University, Indore, M.P
Dr. S M Anas Iqabal, Director, Vishisht School of Management, Indore, M.P

This study analyzes the level of employee satisfaction and its key determinants in selected five-star and
four-star hotels in the New Delhi NCR region. The hotel industry is a vital component of the service sector,
where organizational success depends on employee satisfaction, loyalty, and work motivation. This

empirical study included a total of 129 employees from Crowne Plaza (5%), The Eros Hotel (5%), The

Oberoi (5%), The Surya (5%), Sheraton Hotel (5%), and Svelte Hotel & Personal Suites (4%). A structured
questionnaire consisting of 25 statements on a five-point Likert scale was used for data collection. The
collected data was analyzed using SPSS software, using statistical techniques such as mean, standard
deviation, and correlation. The results revealed that work environment (r = 0.69), management support (r =
0.63), and training and development (r = 0.58) had a positive and statistically significant relationship (p <
0.05) with employee satisfaction. While factors such as compensation and career advancement had a
relatively low impact, the study also indicated that employee satisfaction levels in five-star hotels were
higher than in four-star hotels, as human resource policies there were more organized and employee-
focused. Overall, this study reinforces the fact that a positive work environment, effective leadership, and
continuous training are key components to strengthening employee satisfaction in the hotel industry.
Therefore, it is recommended that hotel management should adopt employee participation, transparency,
and incentive-based policies to achieve long-term improvements in both organizational performance and
service quality.

[1089]
The Role of NGOs in Corporate Social Responsibility (CSR) with

Reference to Bhopal Office
Jaya Acharjee, Senior Admin Officer — Tally Solutions Pvt. Ltd., Bhopal, M.P

Non-Governmental Organizations (NGOs) play a pivotal role in shaping, monitoring, and advancing
Corporate Social Responsibility (CSR) practices across sectors. Acting as catalysts for social behaviour,
NGOs influence corporations through advocacy, stakeholder engagement, and the promotion of
transparency and accountability. They help identify social and environmental issues, set standards for
responsible conduct, and facilitate dialogue between businesses and communities. Through partnerships,
NGOs also provide expertise and resources that enhance companies’ capacity to design and implement
effective CSR initiatives. Moreover, by conducting independent assessments and reporting, NGOs hold
firms accountable and encourage continuous improvement in sustainability performance. Overall, NGOs
serve as essential intermediaries that strengthen the legitimacy, effectiveness, and societal impact of CSR
efforts. Nevertheless, different types of NGOs attributed similar importance to a number of socially
responsible practices.

[1090]

Effectiveness of Content Marketing in Building Customer Trust
Hemanth Bokkena, Student, KL University, Vaddeswaram, Andhra Pradesh
Dr. S. Ramesh Babu, Professor, KL University, Vaddeswaram, Andhra Pradesh

In today’s digital era, content marketing has emerged as a key strategic tool for organizations to build and
sustain customer trust. This study examines how essential content marketing components—such as
content quality, authenticity, consistency, transparency, and value creation—shape customer trust in the
online environment. Secondary data from research journals, digital marketing reports, and industry
publications were systematically analyzed to understand the relationship between content-driven
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communication and trust formation. Findings reveal that authentic and high-quality content significantly
enhances customer trust, while misleading, inconsistent, or overly promotional content negatively affects
consumer perceptions. The study emphasizes that brands must focus on delivering relevant, credible, and
consistent content to foster long-term trust and customer loyalty. These insights provide valuable implications
for marketers, digital strategists, and organizations seeking to strengthen consumer relationships through
effective content marketing practices.

[1091]
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[1092]

Study on Effects of Climate Change in International Trades
Niharika Sharma, Student,Vishisht School of Management, Indore, M.P
Priyanshi Dubey, Assistant Professor, Vishisht School of Management, Indore, M.P.

Climate change is one of the most major global issues of the 21st century. It not only affects the
environment but also affects the trade relations between countries. Rising temperatures, extreme weather
changes, and new climate policies are changing production, transportation, and the flow of goods across
borders. This research is done to know how climate change affects international trade by analysing its
impact on agriculture, policy, and transport systems. Using secondary data from international
organizations such as the WTO, IPCC, and World Bank, the research adopts a qualitative approach to
analyse trends and draw meaningful insights. The findings highlight that climate-related risks not only
threaten export and import stability but also necessitate adaptive trade policies, sustainable production
practices, and international cooperation. The study concludes that addressing climate change through
green trade policies and innovation is crucial for ensuring long-term economic resilience and sustainable
global commerce.

[1093]
Digital Transformation In International Businesses:- Opportunities and Challenges
Mohit Chouhan, Student,Vishisht School of Management, Indore, M.P

At present digital transformation has become a key factor in shaping the strategies, operations, and
competitiveness of international businesses in the global marketplace. This paper examines how emerging
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digital technologies—such as artificial intelligence, cloud computing, big data analytics, the Internet of
Things, and blockchain—are reshaping cross- border business activities and global value chains. The study
explores the opportunities digital transformation creates for international firms, including enhanced
operational efficiency, improved decision-making, access to global markets, strengthened customer
engagement, and increased supply chain transparency. At the same time, this research highlights the
complex challenges associated with digital adoption across diverse global environments. These challenges
include cyber security risks, regulatory inconsistency across nations, high implementation costs, digital
skills gaps, organizational resistance to change, and ethical concerns related to data governance. By
analyzing both the transformative potential and the obstacles presented by digitalization, this paper
provides a comprehensive understanding of how digital technologies influence international business
strategies. The findings contribute to ongoing discussions on fostering innovation, promoting digital
readiness, and developing effective frameworks that support sustainable digital transformation within
multinational organizations.

[1094]
Prioritizing Critical Success Factors of Fintech Startups using the

Garrett Ranking Approach
Dr. Swati Gautam, Assistant Professor, GNIOT Institute of Management Studies, Greater Noida, U.P
Dr. Priyank Kulshreshtha, Assistant Professor, GNIOT Institute of Management Studies,
Greater Noida, U.P.
Satyendra Kumar Srivastava, Assistant Professor, GNIOT Institute of Management Studies,
Greater Noida, U.P

Fintech startups have experienced significant growth lately, thanks to their capacity to provide innovative
digital financial solutions for both individuals and businesses. Nevertheless, their success relies on several
factors that enable them to function effectively and remain competitive in the rapidly evolving financial
environment. This research seeks to identify and rank the key success factors that most significantly
influence the performance of fintech startups. Insights were collected from 120 founders of fintech startups,
and the data was assessed using the Garrett Ranking Method to determine the relative significance of
fourteen essential factors. The findings indicate that Revenue Model, User Adoption & Experience, and
Core Technology Adoption are regarded as the most vital contributors to success, while Value Proposition,
Operational Efficiency, and Cost Management are viewed as less impactful. These results provide
important insights for founders, investors, and policymakers as they aim to enhance their strategic
decisions and foster the sustainable growth of fintech companies.

[1095]
The Impact of Influencer Marketing on Brand Switching Behavior of

Gen Z Consumers
Garikapati Ramya Sree, Student, KL University, Vaddeswaram, Andhra Pradesh

Influencer marketing has emerged as a dominant promotional strategy in the digital era, particularly among
Generation Z (Gen Z) consumers who spend substantial time on social media platforms. This study
investigates how influencer marketing exposure and selects psychological, emotional and social factors
drive brand switching behaviour in Gen Z, even when they are aware that influencers may not genuinely
use the products they promote. A quantitative research design is adopted, using a structured questionnaire
administered to Gen Z social media users. The conceptual model considers influencer marketing exposure
and psychological/emotional/social factors (novelty-seeking, peer/social acceptance, trend- following) as
independent variables, brand switching behaviour as the dependent variable, and perceived influencer
authenticity as a moderating variable. The study aims to provide insights into the paradox of informed yet
influenced Gen Z consumers and to offer practical implications for marketers designing influencer-based
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[1096]

Cyber Security, Data Protection and Sustainable Trust in Online Banking
Gayatri Rane, Reskearch Scholar, PM Shree Govt. Girls Higher Secondary School, Maheshwer, M.P
Dr. Sapna Soni, Professor, PM Excellence S.B.N. Govt. P.G. College, Barwani, M.P

The rapid digital transformation of financial services has expanded the scope and complexity of
cybersecurity and data protection in online banking, making them essential pillars for fostering sustainable
trust among users. As financial institutions increasingly integrate advanced technologies such as cloud
computing, artificial intelligence, biometric authentication, and mobile banking platforms, the risks associated
with cyberattacks, data breaches, identity theft, and fraud have intensified. This study examines the
interconnected roles of cybersecurity practices, regulatory compliance, and data protection frameworks in
building long-term customer confidence in digital banking ecosystems. It explores how robust encryption
protocols, multi-factor authentication, real-time threat detection, and secure data governance significantly
improve consumer perceptions of safety and reliability. The research also highlights the importance of global
and national data protection regulations—such as GDPR, RBI cybersecurity guidelines, and ISO security
standards—in shaping institutional transparency and accountability. The paper emphasizes how
sustainable trust is not solely dependent on technical safeguards but also on user awareness, ethical data
handling, proactive communication, and continuous system resilience. Findings from this work suggest
that institutions that prioritize integrated cybersecurity strategies and transparent data protection policies
are better positioned to maintain customer loyalty and withstand evolving cyber threats. Strengthening
cybersecurity and data protection is indispensable for ensuring sustainable trust, operational continuity,
and the future growth of online banking services.

[1097]
The Impact of U.S. Tariff Announcements on Indian Stock

Market: A Sectoral Analysis
Tarigopula Jyothi Gowthami, Student, KL University, Vaddeswaram, Andhra Pradesh

Aims: This study investigates the impact of U.S. tariff announcements on the Indian stock market, focusing
specifically on sectoral differences Data and Methodology: Employing an event study methodology, the
research aims to determine if tariffs had a statistically significant impact on the overall market (Nifty 50) and
whether this impact varied across different economic sectors. The event window is defined as 40 trading days
(20 days before and 20 days after a key tariff announcement) and the estimation window spans 120 trading
days prior to the event window. Results: The results showed no statistically significant impact, suggesting the
Indian market was resilient to the U.S. tariff announcements. Conclusion: The study concludes that the U.S.
tariff announcements did not generate statistically significant abnormal returns in the Nifty 50 or the examined
sectoral indices, suggesting the Indian stock market was largely resilient to this specific external shock

[1098]
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[1099]

Impact of Social Media Scrolling of Self Perception Among College
Riya Patidar, Students,Acropolis Institute of Management Studies and Research, Indore, M.P
Amvrit Kaur Saluja, Acropolis Institute of Management Studies and Research, Indore, M.P

The increasing use of social media among college students has raised concerns regarding its potential
influence on psychological outcomes, particularly self-perception. This study aims to examine the impact
of'social media scrolling behavior on the self-perception of college students. A quantitative research design
was employed, and data were collected from 56 respondents through a structured Google Forms
questionnaire measuring scrolling duration, purpose of use, platform preference, and self-perception
indicators. The data were analyzed using descriptive statistics, Pearson correlation, and multiple
regression analysis. The correlation results revealed no significant relationship between daily social media
scrolling time, purpose of use, platform preference, and self-perception (all p &gt; 0.05). Similarly,
regression analysis indicated that social media usage variables collectively explained only 6.8% of the
variance in self-perception, and none emerged as significant predictors. These findings suggest that general
social media scrolling patterns do not have a measurable impact on how college students perceive
themselves. The study concludes that self-perception among college students may be influenced more
strongly by offline experiences and personal psychological factors than by routine social media scrolling
behaviors. The results highlight the need for future research to explore deeper emotional, contextual, and
behavioral variables associated with digital media use.

[1100]
A Case Study on Gen Z Financial Behaviour, Expectations
and Loyalty in the Indian Neobanking Context

Dr. S. Venkata Ramana, Associate Professor, KL University, Vaddeswaram, Andhra Pradesh
Nissi Shekinah K, Student, KL University, Vaddeswaram, Andhra Pradesh

The banking industry in India has turned a new leaf in the wake of rapid advances in technology and the
evolution of consumer expectations. Neobanks, without physical branches and offering their entire gamut
of banking services through mobile and web platforms, are gaining increasing attention from the most
digitally active consumer segment: Gen Z. Instant access, personalized services, seamless interfaces, and
transparency make them the forerunners of digital banking evolution. Yet, notwithstanding growing
adoption, neobanks face challenges in building sustained satisfaction and long-term loyalty on the back of
concerns related to trust, security, lack of awareness, and limited perceived value. The present The study
attempts to analyze the financial behavior of Gen Z towards neobanking in India, assess how service
expectations influence satisfaction and loyalty, and identify the relationship among financial behavior,
satisfaction, and loyalty regarding Indian neobanking. In support, the study is based on secondary data
sourced from academic articles, research reports, and industry insights. Findings indicate that Gen Z gives
more importance to fast on-boarding, modern app design, zero fees, real-time support, and high data
security. It emerges from this study that service expectations significantly affect satisfaction, while greater
satisfaction positively affects loyalty towards neobanks. The present research offers meaningful
implications for neobanks in the development of customer experience and retention strategies, while it sets
a strong foundation for future primary research using survey analysis among Indian Gen Z users.
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[1101]

Influence of Macroeconomic Factors on the Indian Stock Market
Dr.Akondi Srikanth, Associate Professor, KL University, Vaddeswaram, Andhra Pradesh
Shaik Umera Azmi, Student, KL University, Vaddeswaram, Andhra Pradesh

According to earlier research, key economic indicators such as crude oil prices, exchange rates, inflation,
the unemployment rate, and GDP affect the Indian stock market, specifically the Nifty. The present study
aims to analyse the effects of select major economic indicators on Nifty stocks. This study has chosen
monthly data from January 2015 to December 2025, 120 instances per variable, such as the Nifty index,
crude oil prices, exchange rates, GDP, unemployment rate and inflation. The dataset was transformed into a
time series data, conducting both the ADF test and KPSS test for its stability assessment. Upon verifying
stationarity, an econometric analysis MIDAS regression framework, unrestricted MIDAS is conducted to
account for simultaneous impacts over time frames ranging from 3,6,8,10 & 11 years. This research reveals
that crude oil prices and exchange rates influence the Nifty index across most lag models. In contrast, crude
oil prices show a strong positive impact and exchange rates exhibit a negative impact. The unemployment
rate and GDP exhibit a moderate positive effect at shorter lags, whereas inflation shows a weak negative
effect. In 2016 the oil cost increased around $30 per barrel and in 2022 $100 per barrel this showed an effect
on nifty and show an upward trend this reflects investors can grow within the sector of Energy companies
also exchange rates in 2018 to 2020 during periods of the Indian rupee depreciation X74 to 76 for each U.S.
dollar Nifty experienced declines due to capital outflows but investors can invest in pharmaceuticals and IT
which benefits due to devaluation of exchange rates. While in 2022, when India's inflation peaked at 7.8%,
creating a shift towards Sectors like healthcare. For investors, who can utilize these data points to create
Effective investment ideas. This research says that fluctuations in crude oil prices and currency values have
the strongest influence over the Nifty index, whereas factors like GDP, inflation, and employment rate
show less effect. Future study can add other Macroeconomic factors, expanding time frame.

[1102]

Acceptance of Gender-Equal Roles Among Students
Aaditya Mishra, Research Scholars, Acropolis Institute of Management Studies and Research, Indore, M.P
Tarushi Khandelwal, Research Scholars, Acropolis Institute of Management Studies and Research, Indore, M.P
Dr. Poonam Jadhav, Assistant Professor, Acropolis Institute of Management Studies and Research, Indore, M.P

Acceptance of gender-equal roles among college students is critical for promoting inclusive campuses and
equitable future workplaces. This study examines the extent to which undergraduate and postgraduate
students endorse equal opportunities, shared domestic responsibilities, and non-traditional gender roles in
everyday life. Using a structured questionnaire, data were collected from college students across
programmes such as BBA, BCom, BTech and other disciplines, capturing demographics (age, gender,
department) and responses to multiple Likert-scale items on gender equality, institutional support and
comfort discussing gender issues. Overall acceptance scores and sub-scales were computed, and group
differences across gender, age group and programme, as well as the association between perceived
institutional promotion of equality and personal acceptance of non-traditional roles, were analysed.
Preliminary patterns in the dataset indicate generally high support for equal opportunities, shared
household and parenting responsibilities, and leadership roles being open to all genders, though a minority
of students express neutral or rejecting views and some items show noticeable disagreement clusters.
Differences in acceptance appear across gender, programmes and age bands, and students who perceive
their institution as actively promoting gender equality tend to report higher acceptance of non-traditional
roles. These findings suggest that while many college students endorse gender-equal norms, targeted
institutional initiatives remain important to address pockets of resistance and strengthen gender-equality
competencies during the college years.
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[1103]
Impact of Consumer Perception and Brand Preference in the

Indian Electric Scooter Market
Priyal Dubey, Professor, Acropolis Institute of Management Studies and Research, Indore, M.P
Eashan Mantri, Student, Acropolis Institute of Management Studies and Research, Indore, M.P
Yash Shrivastava, Student, Acropolis Institute of Management Studies and Research, Indore, M.P

The Indian electric scooter market has undergone a remarkable transformation in recent years, fuelled by
increasing environmental awareness, rising fuel costs, supportive government initiatives, and rapid
advancements in electric mobility technology. As consumers explore alternatives to traditional internal
combustion engine vehicles, electric scooters have emerged as a preferred choice for urban commuting. In this
evolving landscape, understanding how consumer perception shapes brand preference has become essential
for manufacturers, policymakers, and marketers. This study aims to examine the influence of consumer
perception on brand preference, identify key factors guiding consumer attitudes, and determine whether these
perceptions differ meaningfully across major electric scooter brands in India. The research is based on primary
data collected through a structured Google Forms questionnaire administered to a diverse sample representing
various age groups, income levels, and user categories. Consumer perception was measured across twelve
variables, including performance, battery life, design, comfort, pricing fairness, safety, environmental impact,
and technological features. Brand preference data was gathered for leading EV brands such as Ather, Ola,
TVS, Bajaj, and Hero. The responses were evaluated using descriptive statistics, reliability checks, and
additional statistical methods to explore differences and relationships within the dataset. The descriptive
results indicate that consumers generally hold a positive view of electric scooters, particularly appreciating
their environmental benefits, innovative features, and overall cost-effectiveness compared to petrol vehicles.
Reliability analysis confirms strong internal consistency among the perception variables, validating the
suitability of the data for further examination. The findings also show noticeable differences in how consumers
perceive individual brands, with each brand being associated with distinct attributes. For instance, Ather is
linked with advanced technology and premium quality, Ola with innovation and range, TV'S with reliability,
and Hero with affordability. These variations highlight the importance of brand image in shaping overall
consumer perception. The analysis further suggests that consumer perception plays a significant role in driving
brand preference. Respondents with favourable perceptions tend to choose brands known for superior
technology, better battery performance, and enhanced riding experience. These results lead to the rejection of
the null hypotheses and reaffirm that both consumer perception and brand-specific differences meaningfully
influence purchasing decisions. In conclusion, the study underscores that consumer perception is a key
determinant of brand preference in the Indian electric scooter market. To strengthen consumer trust and
improve market positioning, manufacturers should focus on enhancing battery efficiency, overall product
quality, pricing strategies, and post-sales support. The insights from this research contribute to a deeper
understanding of consumer behaviour within India’s rapidly expanding electric mobility sector and offer
valuable guidance for industry stakeholders.

[1104]
Digital Financial Literacy and Women’s Investment Behaviour in Emerging
Economics: An Evidence-Based Analysis
Neetu Sharma, Research Scholar Department of Commerce, School of Commerce and
Management, [IMT University, Meerut, Uttar Pradesh
Dr. Shalini, Assistant Professor Department of Commerce, School of Commerce and
Management, IIMT University, Meerut, Uttar Pradesh

The swift progression of digital finance has significantly reformed the financial landscape across emerging
economies, providing new opportunities for effective and comprehensive financial participation. Despite
this development, women continue to appear determined structural, social, and technological constraints
that limit their engagement in prescribed investment activities. Limited digital financial literacy, unequal

(26



e QD) o, SO 07 QD 0 QOO 0o IO o QSO 7 QB et IO 0 RS (et IO 00, CRNED QBN < QU 07 RO

A A A R &3 & &3 ) < < & oS

o 12th International Conference “Sustainable Global Business Practices & Inclusive Growth” }——e

digital access, and socioeconomic disadvantages collectively reduce women’s ability to benefit from
digital financial innovations. Addressing these gaps, this study investigates the influence of digital
financial literacy (DFL) on women’s investment behaviour in emerging economies, with particular
emphasis on the mediating role of digital access and the moderating effects of socioeconomic factors. This
research utilizes secondary data obtained from internationally recognized datasets, including the World
Bank Global Findex Database, GSMA Mobile Gender Gap Reports, OECD financial literacy indicators,
and United Nations gender development statistics. These sources provide reliable, gender-disaggregated
data relevant to digital financial capability, economic participation, and social development. Delegation
indicators for DFL are constructed using measures of women’s engagement with digital banking systems,
mobile money platforms, fintech applications, and online financial tools. Measures of digital
access—smartphone ownership, mobile internet penetration, and mobile money usage—are unified to
appraise their arbitrating effect. Furthermore, socioeconomic factors such as female education, income,
and employment serve as moderating variables to assess their conditional influence on the primary
relationship. A cross-country comparative research design is executed, integrating econometric techniques
to explore variations across multiple emerging economies. The analytical framework enables examination
of how digital capability influences financial confidence, risk tolerance, and investment decision-making
autonomy across diverse socio-economic contexts. The discoveries demonstrate a solid, optimistic, and
statistically significant association between digital financial literacy and women’s investment
participation. Women with higher digital capability show increased financial confidence, reduced risk
aversion, and greater autonomy in making investment decisions. Outcomes further establish that digital
access plays a critical mediating role; women are more likely to translate digital financial knowledge into
investment action when they possess adequate access to smartphones, internet connectivity, and mobile
money facilities. Moreover, socioeconomic factors significantly moderate these relationships, indicating
that higher levels of education, income, and employment strengthen the positive effects of DFL on
investment behaviour. These moderating dynamics suggest that women from more advantaged
socioeconomic backgrounds can leverage digital financial literacy more effectively than those facing
systemic inequalities. Overall, this study highlights the transformative potential of digital financial literacy
in closing the gender investment gap and promoting equitable financial participation in emerging
economies. The results underscore the importance of designing gender-responsive financial literacy
programs, enhancing inclusive fintech ecosystems, and implementing supportive policy frameworks that
improve digital access and economic opportunities for women. The insights contribute to global policy and
academic discourse on digital inclusion, women’s economic empowerment, and the development of
resilient digital financial systems.

[1105]

Impact of Social Media Scrolling of Self Perception Among College Students
Priyal Dubey, Professor, Acropolis Institute of Management Studies and Research, Indore, M.P
Riya Patidar, Student, Acropolis Institute of Management Studies and Research, Indore, M.P
Amrit kour Saluja, Student, Acropolis Institute of Management Studies and Research, Indore, M.P

The increasing use of social media among college students has raised concerns regarding its potential
influence on psychological outcomes, particularly self-perception. This study aims to examine the impact
of social media scrolling behavior on the self-perception of college students. A quantitative research design
was employed, and data were collected from 56 respondents through a structured Google Forms
questionnaire measuring scrolling duration, purpose of use, platform preference, and self-perception
indicators. The data were analyzed using descriptive statistics, Pearson correlation, and multiple
regression analysis.The correlation results revealed no significant relationship between daily social media
scrolling time, purpose of use, platform preference, and self-perception (all p > 0.05). Similarly, regression
analysis indicated that social media usage variables collectively explained only 6.8% of the variance in
self-perception, and none emerged as significant predictors. These findings suggest that general social
media scrolling patterns do not have a measurable impact on how college students perceive
themselves.The study concludes that self-perception among college students may be influenced more
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strongly by offline experiences and personal psychological factors than by routine social media scrolling
behaviors. The results highlight the need for future research to explore deeper emotional, contextual, and
behavioral variables associated with digital media use.

[1106]
Impact of Employee Engagement on Organisational Performance in Indian
Startups: A Human Resource Perspective

Dr. S. Padma, Professor, KL University, Vaddeswaram, Andhra Pradesh
M. Sai Sathwika, Student, KL University, Vaddeswaram, Andhra Pradesh

In the fast-evolving and competitive startup ecosystem of India, employee engagement has emerged as a
pivotal factor influencing organisational performance. As startups face unique challenges such as limited
resources, rapid scaling demands, and high attrition rates, maintaining a highly engaged workforce
becomes critical to sustaining growth and innovation. This study investigates the impact of employee
engagement on organisational performance in Indian startups, viewed through the lens of human resource
(HR) practices and strategies. The primary objective of this research is to examine the relationship between
various dimensions of employee engagement—including emotional commitment, job involvement, and
organizational citizenship behavior—and key organisational performance indicators such as employee
productivity, innovation, retention, and overall business outcomes. Special emphasis is placed on how HR
policies, leadership styles, communication practices, and cultural elements within startups contribute to or
hinder employee engagement. A mixed-method research design was adopted to ensure both breadth and
depth of analysis. Quantitative data was collected through structured questionnaires administered to
employees across various Indian startups in sectors such as technology, e-commerce, and fintech.
Qualitative insights were gathered from in-depth interviews with HR managers and founders to better
understand strategic practices and engagement challenges. Statistical tools, including correlation and
regression analysis, were used to analyze the quantitative data, while thematic analysis was applied to
qualitative responses.Findings from the study indicate a strong positive correlation between employee
engagement and organisational performance. Startups that invest in transparent communication,
recognition programs, career development opportunities, and inclusive work environments tend to report
higher levels of employee motivation, innovation capacity, and customer satisfaction. Conversely,
neglecting engagement can lead to low morale, reduced productivity, and high turnover—issues
particularly detrimental to startups in their growth stages. The research contributes to the existing literature
by contextualizing employee engagement within the Indian startup environment, where traditional HR
models may not fully apply. It offers practical recommendations for HR professionals and startup leaders,
suggesting that employee engagement should be viewed not as a supplementary activity but as a strategic
priority aligned with long-term organisational goals. This study underscores the need for innovative, agile,
and employee-centric HR practices that align with the fast-paced and uncertain nature of startups,
ultimately demonstrating that employee engagement is not only a human resource concern but a
fundamental driver of startup success.

[1107]
Micro-Level Sustainability Training: Effectiveness in Employee Behavior A Study
in Specific in Health Care Industry

Dr. Shyam Sundar Tripathy, Professor, KL University, Vaddeswaram, Andhra Pradesh
Kamma Praveena, Student, KL University, Vaddeswaram, Andhra Pradesh

This study examines the effectiveness of micro-level sustainability training in shaping employee behavior
within the health care industry. It investigates how targeted training programs influence eco-friendly
practices, resource optimization, and waste management among health-care employees. Using
Kirkpatrick’s Four-Level Evaluation Model and the Theory of Planned Behavior, the research evaluates
training outcomes in terms of knowledge, engagement, and behavioral change. A mixed-methods approach
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combining surveys, interviews, and case studies from leading hospitals such as Apollo, Fortis, and AIIMS
was used to assess training impact. Results reveal that sustainability training significantly enhances
employees’ environmental awareness, engagement, and adoption of green practices, with trained staff
showing higher sustainable behavior scores than untrained counterparts. Regression analysis confirms that
training and organizational support jointly predict behavior and engagement, which in turn drive long-term
sustainability outcomes. The study concludes that continuous reinforcement, leadership commitment, and
practical training methods are crucial for sustaining eco-friendly behaviors and embedding a culture of
sustainability in health-care operations.

[1108]
A Study on the Impact of Artificial Intelligence on Personalized Marketing
Strategies and Consumer Trust
Kondru Praneeth Joel, Student, KL University, Vaddeswaram, Andhra Pradesh
Jakkireddy Ravtiteja Kiran Reddy, Student, KL University, Vaddeswaram, Andhra Pradesh
Dr. Archana Nag, Assistant Professor, KL University, Vaddeswaram, Andhra Pradesh

Artificial Intelligence has transformed modern marketing through hyper-personalized communication,
real-time customer profiling, and predictive consumer insights. In this study, the focus is on the effects of
Al-driven personalized marketing strategies on consumer trust, with particular emphasis on understanding
how recommendation systems enabled by Al, behavioural analytics, and automated customer engagement
influence perception, trust formation, and purchase intention among consumers. A quantitative descriptive
research design was adopted and data were collected from 385 respondents using a structured
questionnaire. Reliability, correlation, and regression analyses were therefore carried out to test four
hypotheses. Indeed, the results indicate that Al-powered personalization enhances the trust of consumers,
given that transparency, perceived usefulness, and assurance of data privacy are sustained. In addition, Al
personalization was strongly positively related to perceived relevance, satisfaction, and finally, to trust.
Trust turned out to be a strong predictor of purchase intention. Demographic evidence showed age and
digital literacy impact consumer trust levels, though there was no significant difference based on gender.
The study concludes that while Al-driven personalization increases marketing effectiveness, trust remains
a critical mediator and may be strengthened by ethical Al use, clear communication, and robust privacy
frameworks. This research contributes to the following practical implications for marketers to balance
personalization with transparency and responsible data handling.

[1109]

A Research Study on the Role of Digital Banking in Shaping Customer Satisfaction
Aashiq Hussain Thoker, Research Scholar, Devi Ahilya Vishwavidyalaya, Indore, M.P

This study takes an in-depth look at how digital banking influences customer satisfaction and emphasizes
its expanding role in today’s financial world. With rapid technological advancements, digital banking has
become an essential component of modern banking services, offering customers faster, more convenient,
and more efficient ways to manage their finances. Because of this growing dependence on digital
platforms, it has become increasingly important for financial institutions to understand how these services
affect customer experiences, expectations, and overall satisfaction levels. The research carefully
investigates several important elements that shape customer perceptions of digital banking. These include
convenience, which refers to the ease with which customers can access banking services from anywhere
and at any time; accessibility, which ensures that customers can use digital platforms without difficulty;
security, which plays a crucial role in protecting sensitive financial information; and responsiveness, which
reflects how quickly and effectively banks address customer needs and queries. Together, these factors help
determine whether customers view digital banking services as reliable and beneficial. To gather
meaningful insights, data was collected using a structured process, and participants were selected through
the snowball sampling method. This approach helped reach a diverse group of users who actively engage
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with digital banking platforms. The findings of the study reveal that most customers greatly appreciate the
convenience, speed, and time-saving benefits that digital banking provides. Features such as quick fund
transfers, instant balance checks, online statements, and round-the-clock access are highly valued by users.
However, the study also brings attention to certain concerns that still limit the full potential of digital
banking. Many customers worry about the safety of their personal and financial data, especially with the
increasing number of cyber threats. Additionally, the lack of human interaction in digital services makes
some customers feel disconnected, particularly when they require personalized guidance or support. These
issues suggest that while digital banking has made great progress, there is still a need for further
development. The insights gained from this study highlight the importance of improving digital banking
services to enhance customer satisfaction and build stronger trust. By addressing concerns related to
security, offering more personalized support, and ensuring user-friendly digital platforms, banks can
significantly improve the overall customer experience. In conclusion, this research contributes valuable
knowledge about the influence of digital banking on customer satisfaction and provides practical
recommendations for financial institutions. By strengthening their digital strategies and reducing service
gaps, banks can create more satisfying digital experiences, attract more users, and foster long-term
customer loyalty in an increasingly digital era.

[1110]
Evaluating Quality of Work Life and Its Effect on Job Satisfaction: A Faculty-
Centric Study of SAGE University Indore
Dr. Rajesh Jain, Associate Professor, Institute of Management Studies, SAGE University, Indore, M.P

Quality of Work Life (QWL) has emerged as a critical determinant of employee well-being, organizational
effectiveness, and long-term institutional sustainability, especially in academic environments where
faculty members play a foundational role in knowledge creation, student development, and institutional
reputation. This research paper aims to evaluate the Quality of Work Life and its effect on overall job
satisfaction among faculty members of SAGE University Indore. With the rapid expansion of private
universities in India and increasing expectations on faculty performance, understanding work-life
conditions, job perceptions, and factors affecting satisfaction has become essential for strategic HR
planning. The study adopts a descriptive and analytical research design, utilizing a structured questionnaire
administered to faculty members across various departments of SAGE University Indore. The
questionnaire measures multiple QWL dimensions such as work environment, compensation and benefits,
work-life balance, job security, professional growth opportunities, management support, autonomy in
decision-making, and interpersonal relations. Job satisfaction is measured using established indicators
including satisfaction with workload, recognition, career advancement, leadership behaviour, and
institutional policies. Data collection is followed by statistical analysis using correlation and regression
techniques to examine the strength of relationships and the impact of QWL dimensions on overall job
satisfaction. Preliminary findings indicate that faculty members perceive QWL as moderately favourable,
with strong satisfaction in areas such as workplace safety, team cooperation, and academic autonomy.

[1111]
Impact of Green Banking Practices on Bank Profitability in India: An Empirical
Analysis (2014-2025)
Dr Rahul Yadav, Assistant Professor, [IMT University Meerut, Meerut, Uttar Pradesh
Mr Vishal Agarwal, Assistant Professor, IMT University Meerut, Meerut, Uttar Pradesh

This research investigates how green banking would affect the profitability of the Indian commercial banks
between 2014 and 2024. A Green Banking Adoption Index (GBAI) is compiled with the help of green
credit share, financing renewable-energy projects, digital transactions, and environmental disclosure
scores. The analysis is based on fixed-effects, random-effects and system GMM models with the use of a
balanced panel of 42 banks. The findings indicate that banks that have embraced green have a much better
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ROA and ROE as a result of lower operating costs, increased digital efficiencies, and reputed benefits. The
public sector banks are slower adopters with high long run profitability returns. The results indicate that
green banking does not only have positive environmental impacts, but it is also economically favourable.

[1112]
Likes to Leads: Social Media Engagement and Conversion Strategy in the Digital
Marketing Ecosystem of Lakme
Tanvi Shah, Research scholar, JG University, Ahmadabad, Gujarat
Dr. Hitesh Harwani, Assistant Professor, JG University, Ahmadabad, Gujarat

This paper discusses the conversion of social media interaction, especially likes, into qualified marketing
leads and customer purchases by Lakme Cosmetics. It examines the online presence of Lakme, their
influencer based engagement practices, their lead generation techniques and how social proof can
influence consumer behaviour. The research design applied to assess how the brand successfully
transitions consumers into conversion is a mixed-method research design (survey, interviews, and
analytics). It is possible to state that the application of personalized content, influencer collaboration, and
incorporation of the Omni channel proves to be efficient in promoting the increase in sales outcomes of
Lakme. Keywords: The use of social media, lead conversion, online marketing, Lakme Cosmetics,
Influencer Marketing, Customer Behaviour.

[1113]
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[1114]
Impact of Artificial Intelligence on Shaping Consumer Behavior and

Decision Making
Prof. Priyal Dubey, Acropolis Institute of Management Studies and Research, Indore, M.P
Shruti Singh, Acropolis Institute of Management Studies and Research, Indore, M.P
Sonal Kumari, Acropolis Institute of Management Studies and Research, Indore, M.P

Artificial Intelligence (AI) has become a common part of online shopping, and many customers now use tools
like virtual try-on features, product recommendations, and Al-generated product images. This study aims to
understand how these Al tools affect the way people shop and make purchase decisions. A survey was
conducted using a questionnaire shared through Google Forms, and responses were collected from
participants who regularly shop online. The questions asked about their experience with Al tools, how useful
they find these features, and how much they trust them. The results from descriptive analysis showed that most
participants feel that Al tools make shopping easier, save time, and help them choose products with more
confidence. Pearson correlation analysis showed that Al features such as recommendations and try-on tools
have a positive relationship with consumer decision-making. This means that people who find these tools
helpful are more likely to rely on them while shopping. Regression analysis further showed that Al usefulness
and clear product information are strong predictors of whether customers will use Al tools again in the future.
However, concerns about data privacy and lack of transparency still affect trust in AL. Overall, the study found
that Al has a meaningful impact on consumer behavior by improving convenience and helping customers
make quicker decisions. At the same time, building trust through transparency and safe handling of personal
data is important for wider acceptance of Al in shopping. These findings suggest that companies should focus
on making Al tools simple, trustworthy, and user-friendly.

[1115]
Analyzing Labor Rights and Fair Wages in the Indian Gig-Economy through the
Lens of Justice-Driven Social Development
Gopal ji Sharma, Student, Sri Aurobindo Institute of Management & Science, Indore, M.P

Pragati Saini, Student, Sri Aurobindo Institute of Management &Science, Indore, M.P
Dr. Richa Darshan, Associate Professor, SAIT, Indore, M.P

No work is insignificant. All labor that uplifts humanity has dignity and importance and should be undertaken
with painstaking excellence.—Martin Luther King Jr. The rapid expansion of the gig economy in India, driven
by technology-enabled platforms such as Uber, Ola, Zomato, and Swiggy, has transformed the nature of work
and created new opportunities for millions of workers. Characterized by flexibility, autonomy, and task-based
engagement, gig work has emerged as a dominant mode of livelihood for urban youth and migrant labour.
However, this transformation is accompanied by systemic challenges: the absence of a comprehensive legal
framework, the ambiguous status of gig workers, and the lack of adequate social and economic protections.
While the gig economy promises efficiency and innovation, it simultaneously exposes workers to ProClarity,
informality, and the denial of fundamental labour rights. This study interrogates the position of gig workers
within India’s existing legal and constitutional framework. The central research objective is to examine the
legal status of gig workers under Indian labour laws, to analyse the constitutional dimensions of their rights
under Articles 14, 19, and 21, and to evaluate the barriers they face in accessing justice. This research paper
critically examines the state of labor rights and fair wages within this sector through the thematic lens of
&quot; Justice Driven Social Development. While platforms promise autonomy, evidence from the Fairwork
India Ratings 2024 and recent judicial interventions suggests a systemic deficit in distributive justice,
characterized by wage stagnation, algorithmic opacity, and the misclassification of workers as partners & quot;
to evade liability. This study analyzes the efficacy of the Code on Social Security, 2020 and the pioneering
Rajasthan Platform Based Gig Workers (Registration and Welfare) Act, 2023 as legislative responses to these
inequities. The paper argues that true social development cannot occur without a rights-based framework that
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guarantees a living wage, social security, and algorithmic accountability, transforming gig work from a
survival mechanism into a dignified livelihood.

[1116]
Corporate Social Responsibility - Socio-Economic Impact, Issues and Challenges

Dr. Arpna Kadu, Assistant Professor, Department of Commerce, Government Arts & Commerce
College, Bhopal, Madhya Pradesh

Corporate social responsibility (CSR) is a holistic business model where a company manages its operations to
create positive social, environmental, and economic value for its stakeholders. The Companies Act, 2013
introduced CSR as a mandatory provision for certain categories of companies Registered under the Act. These
companies are required to undertake CSR projects towards social welfare Activities. India is the first country
that has regulated and mandated CSR in this manner. .It examines the legal framework established under
Section 135 of the Act and the accompanying CSR Rules, which have recently been amended to enhance
transparency and accountability, notably through the introduction of the CSR-1 registration portal. The
research details the eligibility criteria, spending requirements (2% of average net profits), and the broad
categories of permissible activities outlined in Schedule VII. Furthermore, it explores the strategic importance
of CSR beyond mere compliance, positioning it as a tool for building brand equity, fostering community
relations, and creating long-term business value. This research paper aims to analyze the social and economic
impacts of Corporate Social Responsibility (CSR) initiatives. While assessing their broader effects on
community development and business performance, the study will also look at the issues and challenges that
hinder the effective implementation of CSR in the context of India.

[1117]

Digital Spending Behaviour of Gen Z College Students in Indore: Patterns, Drivers,
Platforms, and Implications for Emerging Businesses (Digital Gen Z Spend Verse)
Dr. Poonam Jadhav, Assistant Professor, Acropolis Institute of Management Studies and
Research, Indore, M.P
Sarvagya Kansal, Research Scholar, Acropolis Institute of Management Studies and
Research, Indore, M.P
Devagya Kansal, Research Scholar, Acropolis Institute of Management Studies and
Research, Indore, M.P
Insiya Lokhandwala, Research Scholar, Acropolis Institute of Management Studies and
Research, Indore, M.P

Digital spending has increasingly become a defining element of Gen Z’s everyday consumption patterns,
shaped by psychological motivations, platform experience, and the rapid expansion of digital businesses in
growing urban markets such as Indore. This study explores the behavioural drivers, platform-level
perceptions, and contextual influences that guide digital spending decisions among Gen Z college students
in Indore. A structured 21-item questionnaire having Likert Scale Questions mostly, was administered
across diverse colleges in the city to capture key constructs including discount sensitivity, convenience-
driven motives, mood-based impulses, platform trust, perceived reliability, delivery experience, reward
preferences and influencer cues, and exposure to local digital startups. Early response trends indicate that
students frequently engage in digital transactions, particularly in spending categories such as food delivery,
entertainment, and fashion. The findings also hlghhght strong responsiveness to discounts, seamless
checkout experiences, and platform rewards, alongside meaningful influence from social cues and peer or
influencer content.
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[1118]

Bridging Operational Strength and Brand Limits
Rohan Kothari, Student, Acropolis Institute of Management Studies and Research, Indore, M.P
Harshit Singh, Student, Acropolis Institute of Management Studies and Research, Indore, M.P
Raghuraj Singh, Student, Acropolis Institute of Management Studies and Research, Indore, M.P
Divya Mishra, Student, Acropolis Institute of Management Studies and Research, Indore, M.P
Pritam Rajput, Student, Acropolis Institute of Management Studies and Research, Indore, M.P

Bharat Lifestyle is a regional furniture manufacturer and retailer operating in Central India through a
hybrid business model that combines in-house manufacturing, physical showrooms, and direct-to-
consumer online sales. The brand primarily serves middle-income households by offering practical,
modern furniture at affordable prices, while also providing limited customisation options—an uncommon
combination within its segment. Supported by a structured manufacturing setup and consistent machine-
assisted finishing, Bharat Lifestyle presents itself as a value-driven and reliable furniture brand. Despite a
strong operational foundation, the company faces a set of nuanced challenges that are not rooted in product
quality or execution, but in customer perception and expectation. The first challenge can be described as the
Customisation Expectation Paradox. While customization helps differentiate the brand and increases
customer engagement, the term “customizable” often leads customers to imagine highly personalised and
idealised versions of the product. In reality, manufacturing is constrained by materials, design feasibility,
and standard production methods. Even when products are delivered exactly as approved, there can be mild
dissatisfaction if the final output does not match the customer’s internal imagination. This challenge
highlights the difficulty of aligning abstract expectations with tangible outcomes rather than any failure in
manufacturing. The second challenge is the Affordability Trap, which reflects the behaviour of the brand’s
core middle-class customer base. Bharat Lifestyle’s affordable positioning successfully attracts strong
footfall to its showrooms. However, because furniture is a high-ticket purchase, customers often
experience hesitation at the point of seeing the final price. Although the pricing is fair and the perceived
value is strong, financial caution and risk sensitivity lead many customers to delay their purchase decisions.
This results in high interest but slower conversion, driven more by mindset than by dissatisfaction. The
third challenge involves managing a wide inventory across multiple locations. To meet expectations of
choice, customisation, and quicker delivery, the company maintains a broad product assortment. While this
enhances customer experience, it also increases inventory holding costs and operational complexity,
requiring careful balancing between availability and efficiency. Overall, the case highlights how managing
perception, expectation, and decision psychology is just as critical as operational strength in the affordable
furniture segment.

[1119]
Financial Literacy and Investment Decision of Young Investors

Sakshee Yadav, Research Scholar, School of Commerce, Devi Ahilya Vishwavidyalaya, Indore, M.P
Vishal Agarwal, Research Scholar, School of Commerce, Devi Ahilya Vishwavidyalaya, Indore, M.P

Financial literacy has become a crucial determinant of financial behaviour in modern economies,
especially among young investors who have recently entered the investment world. With the increasing
complexity of financial products, digital investment platforms, and the growing emphasis on personal
financial planning, young individuals are now required to make informed financial decisions at an early
stage of their professional and personal life. This study examines the influence of financial literacy on the
investment decisions of young investors, emphasising how knowledge, awareness, attitudes, and
confidence toward financial instruments shape their investment behaviour. The research evaluates key
elements associated with financial literacy such as budgeting skills, understanding of financial markets,
risk—return perception, savings patterns, and familiarity with digital investment channels. It also identifies
socio-economic and behavioural factors—including income levels, academic background, peer influence,
and family exposure—that further shape financial decision-making. The study highlights that young
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investors with higher levels of financial literacy demonstrate a more systematic and rational approach in
their investment decisions. They tend to prioritise long- term wealth creation, diversification, and risk
assessment rather than making impulsive or speculative decisions. Conversely, individuals with lower
financial literacy rely more on subjective guidance, social media trends, peer recommendations, or short-
term high-risk opportunities, often resulting in sub-optimal investment outcomes. The paper also explores
the role of rapidly evolving financial technologies, such as mutual fund apps, digital banking, online
trading platforms, and robo-advisory services, which have made investing more accessible but also
increased exposure to risky decisions when adequate financial understanding is lacking. Furthermore, the
research identifies that educational initiatives, skill-based training programs, and financial inclusion
campaigns play a key role in strengthening financial literacy among the youth. There is a strong correlation
between awareness programs and the adoption of disciplined investment practices. The study concludes that
financial literacy not only influences investment decisions but also acts as a driving force in shaping overall
financial well-being. Enhancing financial literacy can lead to more informed investment selections, better
utilisation of financial instruments, lower investment anxiety, and improved confidence in handling personal
finances. Therefore, it is essential for policymakers, academic institutions, financial advisors, and regulators to
take collaborative steps toward integrating financial education into formal learning and accessible digital
resources. This research contributes to the ongoing discourse by underlining the importance of financial
literacy in the emerging investment landscape and provides meaningful insights for future policies and
practical implementation strategies. By analysing financial behaviour, decision- making patterns, and literacy
measures, the study reinforces that the financial empowerment of young investors serves not only personal
growth but also the broader economic development of the nation.

[1120]
E-Commerce and Modern Retailing: A Theoretical Exploration of

Opportunities and Challenges
Prof.(Dr.) Suhas Dhande, Principal & Professor of Commerce, Chameli Devi Institute of
Professional Studies, Indore, M.P
Vishal Agarwal, Research Scholar, School of Commerce, Devi Ahilya Vishwavidyalaya, Indore, M.P
Shalini Singh, Research Scholar, School of Commerce, Devi Ahilya Vishwavidyalaya, Indore, M.P

The rapid growth of digital technologies has fundamentally transformed the landscape of retailing, giving rise
to a new era characterized by e-commerce and digitally-enabled business models. This conceptual study
explores the evolving dynamics of modern retailing, emphasizing the opportunities and challenges that e-
commerce presents for businesses, consumers, and the broader economy. The research critically examines the
theoretical underpinnings of retail transformation, integrating perspectives from digital commerce, consumer
behavior, supply chain management, and technological adoption frameworks. E-commerce has enabled
retailers to expand their market reach beyond geographical boundaries, streamline operational processes, and
offer personalized consumer experiences through data-driven insights. The study highlights key
opportunities, including enhanced customer engagement, cost efficiency, scalability, and access to global
markets. It further addresses the challenges confronting modern retailers, such as cyber security risks, digital
payment complexities, intense competition, logistics and fulfillment issues, and the evolving expectations of
tech-savvy consumers. By synthesizing insights from existing literature and theoretical models, the paper
proposes a conceptual framework that illustrates the interplay between e-commerce strategies and retail
performance, emphasizing the role of technological innovation, digital marketing, and omni channel
integration. This study also identifies significant research gaps, particularly in understanding the long-term
impact of digital retailing on consumer loyalty, brand equity, and sustainable business practices. The
conceptual analysis underscores that while e-commerce offers transformative potential for modern retailing,
strategic planning, technological investment, and adaptive capabilities are essential to navigate the associated
challenges effectively. This research contributes to academic discourse by providing a comprehensive
theoretical exploration of contemporary retailing practices in the digital age and offers insights for
practitioners seeking to leverage e-commerce for competitive advantage. The findings of this study serve as a
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foundation for future empirical research and offer a roadmap for retailers, policymakers, and scholars to
understand, evaluate, and implement effective strategies in the rapidly evolving digital marketplace. In
conclusion, the study emphasizes that e-commerce is not merely a technological trend but a strategic
imperative that reshapes consumer behavior, operational dynamics, and competitive landscapes in modern
retailing.
[1121]
Innovations in CSR Practices: Conceptual Insights into Ethical, Social, and
Environmental Responsibility
Vishal Agarwal, Assistant Professor, [IMT University, Meerut, Uttar Pradesh
Dr Rahul Yadav, Assistant Professor, IIMT University, Meerut, Uttar Pradesh

Corporate Social Responsibility (CSR) has emerged as a pivotal framework through which organizations
integrate ethical, social, and environmental considerations into their operational and strategic decision-making.
Over the past decade, businesses worldwide have increasingly recognized that profitability alone does not define
long-term success; responsible corporate behavior significantly influences brand reputation, stakeholder trust,
and sustainable growth. The present study aims to explore the innovative practices in CSR adopted by
organizations, examining their effectiveness in addressing societal challenges, environmental sustainability, and
ethical governance. Through a comprehensive review of contemporary literature, corporate reports, and case
studies, the research identifies trends and patterns that illustrate how companies are redefining traditional CSR
approaches to align with evolving stakeholder expectations and global sustainability standards. The study
emphasizes that innovations in CSR are no longer limited to philanthropic activities or compliance-driven
initiatives but extend to strategic, systemic, and technology-enabled interventions that generate measurable social
and environmental impact. By analyzing diverse practices such as green supply chain management, community-
driven programs, employee engagement in social initiatives, and integration of digital tools for transparency and
accountability, the research highlights the multifaceted nature of modern CSR. Furthermore, the study
investigates the role of corporate governance, ethical leadership, and stakeholder collaboration in driving effective
CSR innovations. The findings suggest that organizations embracing proactive, innovative, and context-specific
CSR strategies are better positioned to enhance their corporate reputation, foster long-term stakeholder
relationships, and contribute meaningfully to sustainable development goals. Additionally, the research identifies
key challenges faced by corporations, including resource constraints, lack of standardized metrics for measuring
impact, and balancing short-term profitability with long-term social responsibility. By addressing these
challenges, companies can design CSR initiatives that are not only ethically sound but also strategically aligned
with their business objectives. The study concludes that innovation in CSR is a dynamic and continuous process
requiring commitment, creativity, and collaboration among all organizational levels and external stakeholders.
This research contributes to the existing body of knowledge by providing conceptual insights into how ethical,
social, and environmental considerations are integrated into contemporary corporate strategies, highlighting the
transformative potential of innovative CSR practices in fostering sustainable and inclusive growth. The study
further underscores the importance of aligning CSR initiatives with broader societal needs and global
sustainability priorities, suggesting that businesses that strategically innovate in their CSR approaches can
simultaneously achieve social impact and competitive advantage.

[1122]
A Fuzzy Smart-Based Supplier Evaluation Framework for a

Mid-Level Electronics Manufacturing Company
Guvvala Leela Kumar Reddy, Student, KL University, Vaddeswaram, Andhra Pradesh
Chikkam Sri Harsha, Student, KL University, Vaddeswaram, Andhra Pradesh
Dr. Kanagala Anusha, Assistant Professor, KL University, Vaddeswaram, Andhra Pradesh

The choice of the right suppliers is a key strategic project of the manufacturing companies located in the
middle of the electronic supply chain where a reliable supplier is being required who can provide products that
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are of acceptable quality, cost, and promptly. The existing methods of supplier evaluation often fail to reflect
the expert opinion in an appropriate way, since evaluations are usually presented in either imprecise or entirely
verbal form. This research study offers a supplier assessment model based on Fuzzy SMART which combines
the fuzzy logic and Simple Multi-Attribute Rating Technique, thus, allowing subjective commentary to be
used more realistically and eventually turned over to more definite quantitative measures. There are five active
suppliers that are analyzed in the study using eleven major criteria and fifty four sub-criteria in total and they
include the themes of quality, cost, delivery performance, sustainability, innovation capability, service
responsiveness, financial stability and overall reliability. Expert ratings have then been converted to Triangular
Fuzzy Numbers and have been used in the Fuzzy SMART model to obtain weighted sums and obtain crisp
(traditional) scores of performance. As the results show, Supplier S5 has the largest rating, which can be
explained by its great ability to innovate, be prepared to use digital supply chain, and produce quality output
regularly. This results in Supplier S5 being ranked higher than Supplier S2, S1, S4 and S3. The findings prove
that the Fuzzy SMART model provides procurement managers with a structured, accessible, and data-driven
decision-support system. The model makes the place of suppliers more accurate and allows them to make
sourcing decisions in a more reasonable way. Future studies can enhance the model with the addition of time-
varying criterion weighting or combine it with process-based electronic procurement systems. The strategy of
supplier selection is an important source of organizational competitiveness, where manufacturing markets that
are highly dependent on the performance of suppliers such as cost, quality, reliability, and customer
satisfaction are of much interest (Chopra and Meindl, 2023). This is particularly relevant to the electronics
manufacturers, which need accuracy and technologically advanced parts. In the existing literature, it is proven
that supplier capability returns an important impact on product performance and innovation potential of
electronics (Verma and Pullman, 1998; Manucharyan, 2018).

[1123]

A Study on Crypto Currency’s Impact on Traditional Banking
Harshita Manore, Student, Vishisht School of Management, Indore M.P
Siddharth Jain, Assistant Professor, Vishisht School of Management, Indore, M.P

In the last few years, crypto currencies have become one of the most talked-about financial innovations,
transforming financial services into a traditional banking system. This paper is to study how the rise of digital
currencies such as Bitcoin, Ethereum, and stable coins are affecting traditional banks in terms of deposits,
lending, and customer beliefs. The research highlights both the risks and new opportunities created by crypto
adoption and looks at how banks are acknowledged to this technological change. Using secondary data from
reports by the IMF, BIS, and World Bank, along with real-world case studies, this study finds that while crypto
currencies may reduce the reliance on banks for transactions and savings, they also promote quicker initiation
by banks. This paper suggests that cooperation between banks, regulators and fintech firms is essential for
setting up a stable and secure financial landscape and secure financial future.

[1124]

Role of Virtual Reality in Hotel Marketing and Guest Engagement
Nupur Mahaske, Student, Vishisht School of Management, Indore, M.P

Virtual reality hospitality is changing the industry experience from immersive guest experience and
marketing strategies. According to this paper, how to increase hotel marketing through VR technology like
360degree virtual tours, interactive pre arrival experience and personalized guest engagement. This
research tells us if we install VR facilities in hotels so we can increase booking by 70 to 130%, especially
among millennial travelers. And technology acceptance model (TAM) studies analyze how psychological
mechanisms such as perceived usefulness and enjoyment drive guest engagement and booking intent.
Some case studies are available in paper like Marriott’s VR post card, Virtual tours of Atlantis Dubai, Taj
Hotel in India. According to findings the travel market is expected to grow by 38.2% CAGR and reach 27.5
billion by 2029. So, the Indian hospitality chain has a big opportunity to increase competitive positioning.
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The study concludes with practical recommendations for cost-effective implementation, integration with
digital marketing strategies, and a measurement framework for ROI in emerging markets.

[1125]
Digital Transformation in Indian Banking: A Management Perspective
Aditi Jaiswal, Student, Vishisht School of Management, Indore, M.P

The Indian Finance Sector 1s meeting a major shift as digital technologies reduce traditional operations and
customer services. Online technologies change the way banking services are delivered. In recent years, tools
such as M- banking, artificial intelligence, online payments systems, and online customer support have pushed
banks to revise their traditional banking methods. This research paper studies how the Indian financial sector is
managing this digital transformation from a management's own belief. It focuses on how bank leaders take a
decision, how innovative technologies are adopted, and how banks keep a balance between innovation and
strict regulatory rules. All study is dependent on secondary data, industry surveys, government reports, and
existing literature. It finds changing customer anticipation, competition from fintech companies and
government initiatives like digital Bharat and UPI. The paper also highlights main challenges, including cyber
security risk, high investment costs in employee skill gaps, and remonstrance to change within association
(organization). The analysis shows that Digital transformation in Indian banking is not just about adopting
innovative technologies, but also managing people successfully, re-designing processes, and building a
culture that is open to innovation. This paper concludes that a bank with strong leadership, clear strategies,
continuous training and prioritizing consumer’s needs while planning helps to achieve long-term
achievement.

[1126]
Role of Emotional Intelligence in Balancing Empathy and

Authority in Leadership
Khushi Mahadik, Shivaji Rao Kadam Institute of Technology and Management, Indore, M.P
Siddharth Jain, Assistant Professor, Vishisht School of Management, Indore, M.P

This study explores how emotional intelligence enables leaders to balance empathy and authority effectively.
Using responses from 50 participants, including students and teachers, the research investigates the role of
emotional awareness, empathy, and control in shaping leadership outcomes. The findings reveal that most
respondents believe an emotionally intelligent leader who blends empathy with authority fosters a more
productive, motivated, and harmonious environment. The study emphasizes that neither empathy nor authority
alone is sufficient—Ileadership excellence lies in emotional balance and understanding. The research further
highlights that leaders who prove high emotional intelligence are better equipped to oversee conflicts,
communicate clearly, and build strong relationships within educational and professional settings. Respondents
noted that empathetic behaviour helps leaders understand individual needs, while authority ensures discipline,
boundaries, and decision-making effectiveness. This complementary relationship contributes to a healthier
organisational climate where individuals feel valued yet accountable. Additionally, the analysis shows that
emotional intelligence significantly changes team cooperation, trust, and performance. Participants shared that
emotionally balanced leaders not only inspire confidence but also encourage open dialogue and psychological
safety.

[1127]

How Social Media Marketing Affects Small Business Growth
Siddhant Sunhare, Student, Vishisht School of Management, Indore, M.P

Social media marketing has become a backbone of the modern enterprise or business, especially for small
businesses which work with limited and low budgets and limited resources. This study explores how social
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platforms help small businesses grow by looking at why they adopt these social media channels, how to use
them, and what outcomes they experience. Previous findings and existing analyses and existing frameworks
such as the Technology Acceptance Model (TAM) and the resource-based view help explain how digital tools
improve brand Awareness, brand visibility, customer engagement, and sales. The study also identifies key
challenges facing small businesses, including lack of digital skills, limited time, and weak strategic planning.
Opverall, findings explain that while social media platforms can significantly increase visibility and customer
connection, their benefits depend on factors like leadership support, organizational capacity, and digital literacy.
The study concludes by offering practical knowledge and strategies to help small business owners use social
media platforms more effectively and turn online engagement into sustainable growth.

[1128]

Consumer Sentiment Analysis: What Social Media Data Shapes Brand Perception
Samyak Jain, Student, Vishisht School of Management, Indore, M.P

In today's social media world, consumer sentiment about the brand's belief was standing a high- level position.
This study expresses how social media data inform sentiment analysis and after influences brand belief, marketing
strategy, and corporate decision-making. Through areview of existing literature, theoretical frameworks, research
on social media platforms like as (WhatsApp, Instagram, twitter, Facebook, LinkedIn) by the google form strategy
and illustrative case examples. Sentiment analysis, a subset of Natural Language Processing (NLP), involves
understanding the underlying emotional tone behind online discussions and opinions. This paper explores the
relationship between online sentiment signals and real-world consumer behavior. This finding tells us that continuous
monitoring and adaptation are essential to understanding the dynamic landscape of social media. This paper provides a
comprehensive overview of sentiment analysis tools and techniques to keep a positive brand image. It also provides
practical recommendations for brands to use social media sentiment data to protect their reputation.

[1129]
Sustainable Branding How an Eco-Friendly Image Impacts Consumer Choice
Worldwide
Shraddha Rao, Student, Vishisht School of Management, Indore, MP
Priyanshi Dubey, Assistant Professor, Student, Vishisht School of Management, Indore, M.P

This research explores how a brand’s eco-friendly and sustainable image influences consumers globally. Today’s
buyers are more aware and prefer brands that care for the environment. The purpose of this research is to
understand whether an eco-friendly image can shape customer decision, trust and loyalty towards a brand.
Consumers concerned about their health and the environment, expect brands to ensure that the products they
manufactured are environmentally friendly and have no adverse impact on the entire environment. They are
collecting responses that were analysed to understand their expectations from brands regarding sustainability, product
safety, and green manufacturing practices. The results also indicate that customers are associated with eco- friendly
brands with higher trust and long-term health benefits. Sustainable branding positively affects customer satisfaction
and helps companies to build stronger emotional connection with their targeted market and targeted group of
audience. Overall, the study concludes that eco-friendly branding has significant impacts on consumer
preferences and plays an essential role in shaping modern buying behaviour. Companies adopting sustainable
practices are more likely to gain competitive advantages and long-term customer loyalty.

[1130]

Using Workforce Analytics to Enhance Diversity and Inclusion Initiatives
B. Harshini, Student, KL University, Vaddeswaram, Andhra Pradesh
Dr Archana Nag, Assistant Professor, KL University, Vaddeswaram, Andhra Pradesh

Workforce analytics is becoming a powerful driving force towards diverse, equitable, and inclusive (DEI)
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workplaces. This paper delves into the use of high-analytic methods and delivers insights into predictive
modelling, sentiment analysis, and interactive diversity dashboards as the means of providing evidence-based
decision-making strength that enhances DEI initiatives. Mining rich employee data recruitment trends,
promotions, performance ratios, pay equity, scores, and experience of employees will allow organizations to
reveal the underlying obstacles in their systems, highlight subtle biases, and unearth gaps that would otherwise
remain unseen through traditional HR prism data collection methods. Workforce analytics can enable leaders
to keep track of demographic representation at each career level, audit equity in talent-management practices,
and measure the efficacy of DEI initiatives as never before with greater accuracy and clarity. Accountability
can be increased, and strategic planning can be enhanced with the help of analytics used wisely: HR
professionals will be able to anticipate risks with talent and predict turnover rates on underrepresented
populations and develop specific interventions that will allow enhancing the outcomes of inclusion directly.
Additionally, real-time analytic insights develop the culture of continuous improvement, providing real-time
feedback about engagement, psychological safety, and belonging. In this paper, it is emphasised that to
establish trust and integrity, data stewardship, an ethical necessity, is strengthened as the practice of privacy
protection, maintaining the fairness of the algorithms and ethically governable authorities. After all, the
organisations that utilise workforce analytics will be in a better place to cultivate fair working environments,
promote inclusive leadership, and maintain diversity beneficial over time. When aligned with the culture and
higher- level strategic goals, workforce analytics is a potent force driving transformative DEI practices that can
transform performance levels, drive innovation and employee health.

[1131]
A Study of the Linkage between Macroeconomic Factors and Indian/ Nifty

Sectoral Index Using the ARDL Model
Rishabh Dayma, Student, Institute of Management Studies, DAVV University, Indore, M.P
Nitesh Keswani, Research Scholar, Prestige Institute of Management and Research, Indore, M.P

This study examines the influence of key macroeconomic variables—Index of Industrial Production (IIP),
Consumer Price Index (CPI), exchange rate, money supply, and gold spot price—on eight major Nifty sector
indices: Nifty 50, Auto, Bank, FMCG, Energy, IT, Metal, and Pharma, using the Auto-Regressive Distributed
Lag (ARDL) model from 2020 to 2025. The Bounds Cointegration Test confirms most variables are I(1), with
a few like Nifty IT being I(0), validating the ARDL approach. Findings reveal a long-run equilibrium between
macroeconomic indicators and sectoral stock performance, with varied responsiveness across sectors.
Banking and FMCG sectors show strong long-run ties to monetary factors like inflation and money supply,
while IT and Energy sectors are more sensitive to exchange rate changes. These insights underscore the
importance of sector-specific analysis in understanding market behaviour. The ARDL model effectively
captures these dynamics, offering valuable guidance for investors, analysts, and policymakers navigating
India’s evolving economic landscape.

[1132]
Linking Organizational and Social Resources to PsyCap: A Theory-Driven

Model for the IT Sector

Prof. C.M Thyagaraja, Rtd Senior Professor, Rani Channamma University, Belagavi, Karnataka
Bharathi. Polisgowdar, Research Scholar, Rani Channamma University, Belagavi, Karnataka

The IT sector in Bangalore functions in a rapid and demanding setting, rendering employees
psychological resources essential for maintaining well-being and effectiveness. This research investigates
the Antecedents and outcomes of Psychological Capital (PsyCap)-a constructive psychological state
encompassing hope, efficacy, resilience, and optimism-through the integration of Social Cognitive Theory
and the Job Demands—Resources paradigm. The study examines the impact of perceived organizational
support (POS), perceived social support (PSS), and leadership behavior on psychological capital
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(PsyCap), as well as the effects of PsyCap on work engagement, job performance, job satisfaction, and
innovative work behavior. A systematic questionnaire was used to gather data from IT professionals in
Bangalore, and Structural Equation Modeling was used to test the proposed relationships. The results
showed that POS, PSS, and leadership conduct all had a big and favorable effect on PsyCap. This shows
how important it is to have supportive work settings, strong social networks, and empowering leadership.
PsyCap was also found to improve engagement, performance, contentment, and innovation, which shows
how important it is for employees to be productive. This study enhances theoretical frameworks by
expanding PsyCap research into the Indian IT sector and provides actionable insights for HR managers to
fortify support systems, cultivate effective leadership, mitigate stress, and implement interventions that
enhance PsyCap, thereby improving employee well-being and organizational competitiveness.

[1133]
Evaluating E-CRM Effectiveness: A Comparative Study of Public and Private
Sector Banks in Indore District
Prof. (Dr.) Pawan Tiwari, Principal, K. K. Vigyan Avam Vyavsaik Adhyayan
Mahavidyalaya, Indore, M.P.
Dr. Rupesh Bhawsar, Principal, Parijat College, Indore, M.P

This paper investigates the effectiveness of Electronic Customer Relationship Management (E-CRM)
practices in the banking sector, focusing on public and private sector banks within Indore District, India. The
research aims to: (i) Understand the customer profile in the study area, (ii) Analyze the internet banking
systems, and (iii) Examine ATM services offered by both bank categories. A structured questionnaire was
administered to 400 respondents 200 from nationalised banks and 200 from private banks. The study evaluates
E-CRM dimensions including service quality, responsiveness, personalization, security, technological ease of
use, and communication. Descriptive statistics, independent/paired t-tests, correlation, and regression were
employed. Private banks significantly outperform nationalised banks in digital responsiveness,
personalization, and technological sophistication, while nationalised banks remain strong in customer trust,
reliability, and security. Hypothesis testing confirms a significant gap between the perceived and desired levels
of E-CRM across bank types. Managerial recommendations are proposed to enhance digital service quality,
integrate personalized experiences, and align technological innovations with customer expectations.

[1134]
The Impact of Government Policies and Subsidies on Electric Vehicle Purchase
Decision in Madhya Pradesh with reference to Indore City

Robin Neema, Research Scholar, Devi Ahilya Vishwavidyalaya, Indore, M.P
Dr. S\M, Anas Iqbal, Director (Academics), Vishisht School of Managment, Indore M.P

India has emerged as one of the fastest-growing markets for electric vehicles (EVs) globally, with subsidies
playing a central role in this transition. The provision of EV subsidies in India has been instrumental in making
electric mobility more accessible, reducing reliance on fossil fuels, and lowering carbon emissions. Backed by
robust government policies, these financial incentives not only stimulate consumer adoption but also motivate
manufacturers to pursue technological innovation. In the absence of such supportive measures, achieving
India’s ambitious objective of becoming a global leader in electric mobility would be significantly more
difficult. The presented research paper has been conducted for knowing the awareness among people in indore
of Madhya Pradesh about government policies and subsidies on EV. The presented research study was based
on primary and secondary data sources
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[1135]
Price Value, Habit, Attitude, and FOMO: Understanding Drivers of Technology
Adoption in Management Education
Dr. Shraddha Purandare, Professor, Institute for Future Education, Entrepreneurship and Leadership,
iIFEEL, Lonavala, Maharashtra
Prof. Sandip Gajendragadkar, Assistant Professor, Institute for Future Education, Entrepreneurship
and Leadership, iFEEL, Lonavala, Maharashtra

Prof. Swati Bedekar, Assistant Professor, Institute for Future Education, Entrepreneurship and
Leadership iFEEL, Lonavala, Maharashtra

The rapid evolution of technology & Artificial Intelligence (Al) is changing how youngsters, especially that
seeking management education, study, communicate, and behave in a particular manner. As digital platforms
&amp; Al tools become increasingly adopted into academic and professional contexts, understanding the
drivers that affect technology adoption behavior has become a crucial field of investigation. This study
examines how Price Value, Habit, and Attitude toward Technology &amp; Al influence Behavioral Intention
to adopt Al tools among management students, while Fear of Missing Out (FOMO) acts as a single mediating
variable that deepens these relationships. The study aims to provide insights into how psychological factors
such as FOMO interact with behavioral and economic determinants to shape technology &Al tools adoption
among management learners. The study undertakes a quantitative approach, collecting data from 200
management students across select institutions using a structured questionnaire. Structural Equation
Modelling (SEM) is utilized to test the hypothesised associations and mediation pathways, to assess both
direct and indirect effects. The study findings hold relevance for educators, and institutional leaders looking
forward to increasing digital engagement among management students. Implications and future research areas
are stated in the research paper to support further exploration in this emerging area.

[1136]

Business Environment Drivers of Mergers and Acquisitions in India
Jnana Ranjan Dhal, Research Scholar, School of Law Jurisprudence, Shri Venkateshwara University
Gajraula, Amroha, Uttar Pradesh
Dr. Ajeet Singh, Professor, Shri Venkateshwara University Gajraula, Amroha, Uttar Pradesh

Mergers and Acquisitions (M&A) in India have evolved into a powerful strategic tool for companies
seeking rapid expansion, technological capabilities, global competitiveness, and operational efficiencies. The
liberalization of the Indian economy, coupled with dynamic market forces, regulatory reforms, demographic
shifts, and rapid technological advancements, has contributed significantly to the rise of M&amp; A activity.
This thesis examines the business environment drivers that influence M&amp;A decisions in India, including
economic, regulatory, competitive, technological, and socio-political factors. It also analyses recent trends,
sectoral patterns, and challenges, while highlighting how the evolving business environment shapes corporate
consolidation strategies. The study concludes by noting that India’s robust economic growth, regulatory
maturity, and investor-friendly environment continue to position it as a promising destination for strategic
M&A activity.

[1137]
A Conceptual Framework Analyzing Consumer Attitude and Intention to
Buy Eco-Friendly Products
Dr. Gagan Mittal, Assistant Professor, St. Paul Institute of Professional Studies, Indore, M.P
Prof. Vidhi Paryani, Assistant Professor, St. Paul Institute of Professional Studies, Indore, M.P

The escalating concern over environmental deterioration and the global transition towards sustainability have
heightened interest in consumer behaviors regarding eco-friendly products. This conceptual research paper introduces a
detailed framework that examines how consumer attitudes are developed and how these attitudes subsequently influence
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the intention to purchase environmentally friendly products. Based on the Theory of Planned Behavior (TPB), the Value-
Belief-Norm (VBN) Theory, and the Stimulus—Organism—Response (S—O—R) model, the research combines cognitive,
emotional, ethical, and social factors to provide a comprehensive understanding of green consumer decision-making.
The framework identifies essential precursors to consumer attitude: environmental awareness, perceived environmental
responsibility, and green trust. Environmental awareness establishes a cognitive foundation for grasping ecological
challenges, whereas perceived environmental responsibility signifies a moral obligation towards personal consumption
decisions. In a time where greenwashing is increasingly prevalent, green trust becomes vital in fostering consumer
confidence in environmental claims. Additionally, the model includes subjective norms, perceived value, and green
marketing influences as external factors that affect behavioral intentions. Attitude functions as a key mediating factor,
transforming knowledge, beliefs, and feelings into motivations for behavior. Purchase intention is seen as the resultant
variable, directly affected by attitude and influenced by social factors and perceptions of value. The suggested
framework illustrates the relationship between internal drivers and external market signals, presenting significant
insights for marketers, sustainability advocates, and policymakers. This theoretical model adds to the current body of
literature by merging various theoretical viewpoints and highlighting the importance of trust, accountability, and
perceptions of value in sustainable consumption. It also lays the groundwork for forthcoming empirical research aimed
at confirming and refining the proposed connections. In general, the research deepens the understanding of the
psychological and marketing influences that inspire consumers to choose eco- friendly products, thereby promoting
wider objectives of sustainability and environmental responsibility.
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[2001]
A Study on the Role of Professional Development in Strengthening Educator

Readiness for Digital Literacy: A Case of the Indore Region
Poonam Gupta, Research Scholar, DAVV, Indore, M.P
Dr. Dhanashree Nagar, Associate Professor, IPS Academy, IBMR, Indore, M.P

In the 21st-century educational landscape, digital literacy has become essential for both students and
educators. This study investigates the role of professional development in enhancing educators readiness
for digital literacy, focusing on the Indore region. Using primary data collected from educators across
higher education institutions, the research evaluates current training initiatives, technological competence,
and barriers faced by educators in integrating digital tools into pedagogy. The findings indicate that while
most educators recognize the value of digital literacy, a lack of structured professional development and
institutional support hinders effective implementation. The study recommends targeted professional
development programs, resource allocation, and policy reform to bridge the digital gap in education.

[2002]

Relevance of Indian Knowledge System in Human Resource Management
Dr. Dhaval Pandya, Assistant Professor , Dr. Baba Saheb Ambedkar Open University,
Ahmedabad, Gujarat

The Indian Knowledge System, drawn from ancient scriptures like the Vedas, Upanishads, and Bhagavad
Gita, offers a distinctive approach to human resource management that contrasts sharply with Western
practices. While Western HRM focuses on efficiency and measurable performance, the Indian tradition
emphasizes harmony, values, self-realization, and collective welfare. This reflects a fundamentally
different understanding of work and human purpose.Indian wisdom views the workplace as an ecosystem
where individual aspirations and community spirit intertwine naturally. Leadership is guided by self-
awareness and compassionate duty rather than mere performance metrics. Motivation springs from
intrinsic purpose and righteous conduct rather than external rewards alone. Ethics emerges organically
through values like truth, non-violence, and service, shaping decision-making at all organizational
levels.Integrating Indian Knowledge Systems with contemporary HRM creates organizations that are
resilient, ethical, and genuinely people-centered. This synthesis enables businesses to pursue economic
goals while nurturing human potential and contributing to broader social development. By blending
ancient wisdom with modern management, organizations build workplaces where productivity and human
flourishing reinforce each other, creating sustainable value for individuals and society alike.

[2003]
Measuring Last-Mile Delivery Challenges and Impact in Andhra Pradesh:

A Multi-Dimensional Analysis
Narra Sai Kumar, Student, KL University, Vaddeswaram, Andhra Pradesh
Velusami Mani Kanta, Student, KL University, Vaddeswaram, Andhra Pradesh
Dusanapudi Satya Sai Sampath, Student, KL University, Vaddeswaram, Andhra Pradesh

Purpose: The study aims to examine the multi-dimensional challenges and impacts of last-mile delivery in
Andhra Pradesh, focusing on the disparities between urban and rural logistics performance. It seeks to
understand how infrastructural, technological, and operational factors influence delivery efficiency, costs,
and socioeconomic outcomes. Design/Methodology/Approach: A mixed-methods research design was
employed, integrating quantitative surveys with 405 respondents (logistics firms, business owners, and
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consumers) and qualitative interviews with 25 key stakeholders across urban, semi-urban, and rural
regions. Data were analyzed using descriptive statistics, correlation analysis, and thematic evaluation to
assess delivery costs, time, infrastructure quality, and digital adoption rates. Findings: The findings reveal
that rural delivery costs are 67—111% higher than urban areas, with delivery times averaging 4—6 days
versus same-day or next-day service in cities. Only 22% of rural deliveries use digital payments, compared
to 78% in urban regions. Infrastructure gaps—such as only 45% paved roads and limited
warehousing—significantly reduce delivery success rates to 65-70% in rural zones. These inefficiencies
create annual economic losses estimated at T450—600 crores, adversely affecting businesses, farmers, and
consumers. Research Limitations/Implications: The study is geographically limited to Andhra Pradesh and
relies primarily on primary data responses. Implications: The study underscores the need for targeted
policy interventions, including rural road development, micro- fulfillment centers, digital literacy
programs, and technology solutions adapted to low-connectivity areas. The results provide a state-specific
framework that can guide policymakers, logistics firms, and e-commerce businesses toward more
inclusive and efficient delivery systems in Andhra Pradesh.

[2004]

Al-Driven Library Management System
Dr. Naresh Dembla, Associate Professor, IIPS, DAVYV, Indore, M.P
Ravindra Yadav, Research Scholar, IET, DAVV, Indore, M.P

Artificial intelligence plays a crucial role in the transformation of library science by optimizing decision-
making, automation, and data management. The current study explores the different aspects of an Al-
driven framework for the improvement of academic libraries’ efficiency, resource allocation, and service
optimization. Other Al applications like learning analytics, virtual reality, recommendation systems,
reduction of the workload of administrators, and optimization of different library operations. The current
study highlights the technical challenges associated with metadata usages, semantic technologies, and the
adoption of fair technologies. Research findings suggest that integration of Artificial intelligence can
modernise library services, making them more adaptive and user friendly.

[2005]
Sustainable Marketing Practices in Rural Women-Owned

Enterprises: Challenges and Opportunities
Mehfuza Sultana, Research Scholar, Commerce and Management, Pacific Academy of Higher
Education and Research University, Udaipur, Rajasthan

Rural women entrepreneurs are instrumental in advancing both inclusive and sustainable economic
growth. Through job creation, use of local resources and preservation of traditional crafts these enterprises
strengthen rural communities. This review paper studies how rural women-owned enterprises in India
adopt sustainable marketing practices. The study draws on secondary sources including academic journals,
government reports, and institutional Publications The paper identifies the main challenges faced by rural
women entrepreneurs, such as lack of financial support, digital access and limited awareness of sustainable
branding. At the same time the review highlights strong opportunities. The increasing preference for eco-
friendly products, the rise of digital marketplaces, and active government initiatives have opened new
avenues for sustainable enterprise growth. Examples from Tripura show how women entrepreneurs use
local materials and culture-based marketing to reach wider markets. The paper concludes that sustainable
marketing can strengthen women-owned enterprises by building trust, improving competitiveness and
supporting long- term community development. It also suggests training cooperative marketing and
financial inclusion as key steps toward empowering rural women entrepreneurs in India.
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[2006]
Comparative Study of Agriculture Credit Facilities For Men and

Women in Madhya Pradesh
Neelam Naik, Research Scholar, Devi Ahilya Vishwavidyalaya, Indore, M.P
Dr. Nidhi Sharma, Sr. Assistant Professor, Prestige Institute of Management and Research,
Indore, Madhya Pradesh

Agricultural credit is fundamental to the development and sustainability of the agricultural sector, allowing
farmers to invest in skills, modern methods, equipment, and inputs. Nonetheless, there are still significant
differences in credit access between male and female farmers. This study offers a comparative analysis of
the agricultural credit facilities available to men and women in Madhya Pradesh, focusing on the variations
in accessibility, usage, and impact. The research employs a mixed-methods approach, integrating
quantitative data from financial institutions and agricultural departments with qualitative insights obtained
through surveys and interviews with male and female farmers across different districts in Madhya Pradesh.
The results indicate notable gender-based disparities in credit distribution, with male farmers typically
receiving higher credit approval rates, larger loan amounts, and easier access to institutional credit. In
contrast, female farmers encounter obstacles such as a lack of collateral, limited financial literacy, and
societal biases, leading to a greater dependence on informal credit sources. The study highlights positive
outcomes for women who obtain agricultural credit, including increased productivity, improved
livelihoods, and enhanced decision-making power within their households. The paper concludes with
recommendations for creating gender-inclusive credit policies, providing financial literacy programs, and
establishing credit schemes focused on women to close the gap. This research offers essential insights for
policymakers, financial institutions, and development agencies aiming to foster equitable growth in
Madhya Pradesh's agricultural sector.

[2007]
UG ST W1 3R arforsa

2re] faufam, e, A faaed fasm vd anfvrsw, Aerfdened, 353, 4.1
sT. §fd 31, TR UreATIs, AeH fadad st vd arfoisy, Rerfdeaned, 355, 4.

g MMl HRATI ST WRWRT 3R a1fUisy & offer Gael ol 383 81 UH 3897 & 3i=7fd I8 SiTd 8311 fdb Urefia
WRAT 2ft 51 312ferme, AgEfd o del § AR § Heifeld B8 Agid faemm & 51 Afded, Fifd, sik amifsia
IR W 3TETRd g1 fgdiar 3827 & 37avid Ig Te g31 fb HRdT ST IR0 317151 & ATATRS &l | Hi
NId Ui 81 3UMIhT Haly, URGRIdT, Sefdrfad dae 3R Afdd @R 14 f[Agid 3y AR Alsd
&Y 37fEies dgfcid 3R Rafid g add 21 31d: I e GRIfdT & b HRefa 5T W1 dhardt 37cftd o eRIgR e,
gfch IdHI 3R Hids & TuTRes &1 & fei Hi v s1e veameRfe (g g dbdt 2 |

[2008]
Integrating Artificial Intelligence into Indian Agriculture: A Pathway to

Sustainable Productivity and Rural Empowerment
Dr. Deepa Joshi, Professor, DoM ,Shri Vaishnav Institute of Management & Science,
Indore , M.P
Dr. Mandip Gill, Professor & Head DoM ,Shri Vaishnav Institute of Management & Science,
Indore, M.P

Agriculture continues to serve as the backbone of the Indian economy, employing nearly 58% of the
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population and contributing significantly to national GDP. However, the sector faces persistent challenges
such as erratic climatic conditions, limited land productivity, resource scarcity, and outdated traditional
practices. In this context, Artificial Intelligence (Al) emerges as a transformative tool capable of addressing
multidimensional agricultural challenges through data-driven decision-making, predictive analytics, and
smart automation. This study evaluates the role of Al in promoting sustainable agricultural development in
India, integrating technological, economic, and environmental perspectives. The research aims to examine
the extent of Al adoption among Indian farmers, identify key factors influencing its implementation, and
assess its impact on sustainability, productivity, and livelihood improvement. Quantitative empirical
surveys include farmers, agricultural officers, and agritech entrepreneurs across five districts of Madhya
Pradesh. Data were analyzed using descriptive statistics, correlation, and ANOVA tests to explore
relationships between Al adoption and indicators of sustainable agricultural growth. The findings indicate
astrong positive correlation between Al integration and agricultural efficiency, with statistically significant
improvements in resource optimization (water, fertilizer, and energy use), pest prediction accuracy, and
yield forecasting. Farmers adopting Al-based practices reported yield increases ranging from 12% to 27%,
alongside reduced input costs and improved environmental sustainability. However, the study also reveals
critical constraints such as lack of awareness, inadequate digital infrastructure, and affordability issues that
hinder widespread adoption among small and marginal farmers. From a sustainability standpoint, Al
contributes directly to multiple United Nations Sustainable Development Goals (SDGs) notably SDG 2
(Zero Hunger) by enhancing food security, SDG 9 (Industry, Innovation, and Infrastructure) through
digital transformation in farming, and SDG 13 (Climate Action) by promoting adaptive, climate-resilient
agricultural practices. The empirical evidence underscores Al’s capacity not only to improve productivity
but also to strengthen rural empowerment, knowledge dissemination, and income diversification. This
study analyses that sustainable agricultural transformation in India depends upon integrated policy
interventions, Al-based training and capacity building, and collaborative public—private partnerships that
democratize technology access. The study concludes that Al can redefine the contours of Indian agriculture
from subsistence-based to knowledge-driven, ensuring inclusive growth and environmental harmony. The
research thus offers both academic and practical insights into how India can leverage Al to realize the
vision of “Digital Agriculture for Sustainable Development.”

[2009]
TR WEIAT AEl gRT ATHIoT AT & 3nfeled Terftshior BT 3reaeA

HeT Gieint, 2N (anfoisw),auTe fawmfeer werfdeney, fawn fayufdene, 3554, 9.9.
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[2010]
EduRoots: Integrating Indigenous Knowledge Systems for
Future-Ready Skill Learning
Dr. Satish Kumar, Assistant Professor, Department of Social Work, Kurukshetra University,
Kurukshetra, Haryana

Nidhi Saini, Research Scholar,Department of Social Work, Kurukshetra University,
Kurukshetra,Haryana

This study investigates the integration of Indigenous Knowledge (IK) systems into skill-based education to

(67)
-9



e QD) o, SO 07 QD 0 QOO 0o IO o QSO 7 QB et IO 0 RS (et IO 00, CRNED QBN < QU 07 RO

Q Q % Q % “* X )y

o 12th International Conference “Sustainable Global Business Practices & Inclusive Growth” }——e

enhance culturally grounded learning among students in Gujarat. Using a mixed-method approach, the
research examined students’ awareness and understanding of Indigenous knowledge and its application in
developing practical skills. The study encompassed secondary and higher secondary students across Gujarat,
with Ahmedabad district—selected purposely for its highest Gross Enrolment Ratio (GER)—serving as the
study site. A simple random sample representing 5% of secondary and 5% of higher secondary schools yielded
data from 369 students aged 13—18 years. Data were collected from primary and secondary sources using pre-
tested questionnaires,interviews, discussions, and observations. Analysis through percentages and
frequencies revealed limited awareness of the philosophical foundations of Indigenous knowledge—only
12.2% of younger and 16.4% of older students recognized its inseparability and embodied nature. Awareness
of ethnoveterinary practices, intergenerational knowledge transfer, and rainwater management was low,
whereas understanding of traditional games and family occupations was moderate. Older students exhibited
greater recognition of livestock-related Indigenous practices and knowledge transmission across generations.
Overall, the findings indicate notable gaps between cultural understanding and practical skill application,
underscoring the need for structured educational interventions. The study recommends a three-tier strategy:
(1) short-term awareness programs and experiential demonstrations; (2) medium-term curriculum integration
and school-community partnerships; and (3) long-term institutionalization of Indigenous knowledge within
education and sustainability frameworks. Guided by the EduRoots framework, these measures aim to foster
culturally grounded, future-ready competencies and strengthen the link between traditional wisdom and
modern education.

[2011]

Al & 311 gfg A S prd wiednd & AP - 3IPR Fat & daf &
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[2012]

An Empirical Study on Green Marketing wrt Sustainable Global Business.
Dimple Meena, Assistant Professor, Department of Business Administration, University of
Rajasthan, Rajasthan

Green marketing is the process of planning and executing the marketing mix to facilitate consumption,
production, distribution, promotion, packaging and product reclamation in a manner i.e. sensitive or
responsive to ecological concerns. Sustainability initiatives are being developed to address a host of
situations in which efforts are focused on current development without repercussions for future
generations. Green marketing wrt sustainable global business is an important perspective to stand in a
sustainable global business. It enhances sustainability aspects with green marketing initiatives This paper
has a focus on Sustainable global business but has taken in context to green marketing. Through empirical
study it gives numerous studies about the given aspect This paper provides an insight for managing
standing on sustainable global business.
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[2013]

Sutras of Sustainability and Sustainable development from the Mahabharata

Ram Bhavesh Sharan, Assistant Professor, Shri Vaishnav Institute of Management & Science,
Indore, Madhya Pradesh

Sustainability and Sustainable development mean the preservation of development for future and future
generations. As the resources are depleting, Sustainable development is required to carry forward the present
development that is taking place. But the principle of Sustainable development is not limited only to material
development, satisfaction through material pleasure. It also means to carry forward the good practices, carry
forward the tradition of knowledge and wisdom in the future. This paper discusses the lessons of Sustainable
development established in ancient scriptures the Mahabharata. Stories are narrated briefly, and the messages
hidden in the story about Sustainable development and sustainability are extracted from those stories. For
example, the story of Akshay Patra from the Mahabharata gives the message of dependency on renewable
sources of energy. It also gives the message of valuing a single grain of food, a single drop, a single effort, a
small piece of work, a small step. It is explained in detail in the paper. The story of Chakravyuh gives the
message of not exploiting the resources excessively for achieving the target because then the future target
comes under risk.

[2014]
Economic Growth and Health Sector Development in Tamil Nadu: An Analysis of
Health Qutcomes, Infrastructure, and Policy Implication - An Empirical

Assessment

Dr. A. Abdul Kareem, Guest Lecturer, Department of Economics, Thiruvalluvar University,
Vellore, Tamil Nadu.

This empirical study explores the intricate relationship between Tamil Nadu’s economic growth and its
health sector development, emphasizing health outcomes, infrastructure, and policy implications. Tamil
Nadu, a leading Indian state, has experienced robust economic expansion, driven by a diversified economy
with significant contributions from services, industry, and agriculture. This growth has facilitated
increased healthcare investments, improved infrastructure, and better health outcomes, including higher
life expectancy and reduced infant and maternal mortality. However, disparities persist between urban and
rural areas, with challenges such as inadequate infrastructure, workforce shortages, and high out-of-pocket
expenses hampering equitable access. The study employs econometric models to analyze the impact of
economic variables, such as GDP and health expenditure, on health outcomes, highlighting the influence of
technological innovations like telemedicine and digital health records in enhancing service delivery and
cost-efficiency. Public and private sector synergies, along with preventive healthcare programs, have
contributed to social and economic gains, although regional disparities and budget constraints remain
pressing issues. The findings suggest that sustained economic growth, strategic policy interventions, and
technological adoption are essential for improving health equity and outcomes. This research offers
actionable insights for policymakers to leverage economic capacity for health sector advancements,
promoting inclusive and sustainable development in Tamil Nadu. The research highlights pressing and
newly developing challenges that are increasingly significant in our fast-paced, interconnected world,
emphasizing their importance in the current global context.
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[2015]
The Contribution of Cloud Computing to the Role of Libraries and

Librarians in Promoting Research and Innovation
Ajay Patel, Researcher, Malvanchal University, Indore, M.P
Dr. Ashwini Yadav, Associate Professor, Department of Library and Information Sciences,
Malvanchal University, Indore, M.P

In the modern era, the library has become an extremely important resource for research, innovation,
technological, economic and social development. Today's library is no longer just a storage centre, it has
become a major platform of knowledge for researchers. The librarian provides the researchers with the
necessary information, research-related databases and digital resources through cloud computing, which
speeds up the research work and moves it towards progress. This research paper reviews the various roles
played by libraries and librarians in promoting research and innovation. It also shows how the flow of
information and knowledge is becoming progressive in the present times, and how important is the
contribution of libraries and librarians in the techniques of research and innovation. Cloud computing has
made a special contribution in the field of data use and preservation, through which any data can be used
from anywhere through the Internet or cloud as per requirement. This utility of cloud computing will prove
to be an important focal point for knowledge-sharing and research in the times to come.

[2016]
Al-Driven Teaching Techniques and the Evolving Role of Library Services in
Modern Education
Ravi Verma, Researcher, Malwanchal University, Indore, M.P

Dr. Ashwani Yadav, Associate Professor,Department of Library and Information Sciences, Malwanchal
University, Indore, M.P

Analyses the growing role of artificial intelligence (AI) in the modern education system and the resulting
changes in library services. Al-powered learning technologies, such as personalized learning, learning
analytics, catboats, automated reference services, and smart content recommendations, are making
learning processes more user-centric, flexible, and effective. These technologies have transformed
libraries from traditional information- gathering centres to &quot;smart knowledge hubs; where
information organization, search, access, and user assistance have become more automated and accurate.
This paper presents an analysis of the growing role of artificial intelligence (Al) in the modern education
system and the resulting changes in library services. Al-powered learning technologies - such as
personalized learning, learning analytics, catboats, automated reference services, and smart content
recommendations - are making educational processes more effective, flexible, and user-centric. These
technologies have transformed libraries from traditional information-gathering centers to &quot;smart
knowledge hubs,& quot; where information organization, search, access, and user support have become
more accurate and automated. The study also found that AI makes libraries active collaborators in
teaching-learning, creating personalized study paths for students and researchers. At the same time, the
expansion of digital resources, inclusion of emerging technologies and user engagement have also seen
significant growth. However, some challenges such as data security, ethics, and technical infrastructure
also come up. Overall, this study demonstrates that Al-driven learning technologies make both education
and library services more intelligent, accessible, and future-oriented, creating new possibilities in the
knowledge-creation and learning process.
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[2018]
A Roadmap for Viksit Bharat 2047: Themes, Gaps, and Policy Interventions

Pankaj Kulkarni, Assistant Professor,Chetana’s Institute of Management and Research,
Mumbai, Maharashtra

There is just over a decade left for 2047, India’s centenary of independence, to this end it is focusing on
ambitious goals of achieving a status of developed nation , high human development and a global
leadership in technology and climate action. Thus, in this context the term Viksit Bharat encapsulates these
ambitions namely economic prosperity, wide coverage of human capability, use of resources in sustainable
manner, technology leadership, and a transparent and effective governance. This paper presents a vision for
a Viksit Bharat (Developed India) by 2047, and maps the policy, institutional and societal pathways needed
to realize it. The research analyses recent government vision documents, policy analyses, and academic
literature to define how India should look across five themes - Human Development (empowered Indians),
Thriving and Sustainable Economy, Innovation, Science &amp; Technology; Gratifying Governance and
Security and India; s role in the World. For each theme, the paper outlines the 2047 end-state, current gaps,
enabling actions, metrics for progress, and policy recommendations. The paper concludes with short-,
medium-, and long-term interventions that together form a suitable roadmap to Viksit Bharat.

[2019]
Impact of Globalization on Affiliate Marketing in E-Commerce Platforms:

from Andhra Pradesh
Gangumolu Pavan Kumar, Student, KL University, Vaddeswaram, Andhra Pradesh
Venkanna Dora, Student, KL University, Vaddeswaram, Andhra Pradesh
Dumanthu Setha Vardhan, Student, KL University, Vaddeswaram, Andhra Pradesh
Padamati Vamsi, Student, KL University, Vaddeswaram, Andhra Pradesh

Purpose:The purpose of this study is to analyze the impact of globalization on affiliate marketing within e-
commerce platforms, with specific reference to consumer behavior in Andhra Pradesh. The research aims
to evaluate how affiliate marketing strategies, social media integration, and service features influence
online purchase intention among digital consumers in the state.

Design/Methodology/Approach: The study follows a quantitative research design using a structured
questionnaire distributed among 389+ respondents across Andhra Pradesh. The survey includes Likert-
scale items measuring perceptions of affiliate marketing, social media influence, service features, and
buying interest. Data were analyzed using descriptive statistics, correlation analysis, reliability testing
(Cronbach’s Alpha), and hypothesis testing to identify significant relationships between variables.
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Findings: The results reveal that affiliate marketing has a strong positive effect on consumer buying
interest. Social media influencers, promotional links, and personalized recommendations significantly
enhance purchase intention.Service features such as website usability, secure payment systems, and timely
delivery also contribute positively to consumer decisions. All hypotheses of the study were accepted,
confirming that globalization- supported affiliate marketing plays a crucial role in shaping online consumer
behavior in Andhra Pradesh. Research Limitations/Implications: The study is limited to respondents from
Andhra Pradesh and relies primarily on self-reported survey data. The sample size may not fully represent
all e-commerce users in the state. Implications:The findings highlight the importance of strengthening
affiliate networks, improving service features, investing in trustworthy influencers, and enhancing digital
marketing strategies to align with globalization trends. The insights can assist e-commerce companies,
marketers, and policymakers in optimizing promotional practices and boosting online consumer
engagement across Andhra Pradesh.

[2020]

Consumer Behavior Towards Direct-to-Consumer (D2C) Agri Brands

Amit Patidar, Research Scholar, Shri Vaishnav Vidhyapeeth Vishwavidhyalay,
Indore, M.P

The emergence of Direct-to-Consumer (D2C) agri brands is redefining India’s agricultural value chain by
enabling producers to connect directly with end consumers through digital and social commerce platforms.
This study explores the evolving patterns of consumer behavior towards D2C agri brands, focusing on
motivational and psychological dimensions such as trust, authenticity, perceived quality, digital
interaction, and convenience. Drawing insights from 1,200 respondents across five major Indian
states—Mabharashtra, Gujarat, Madhya Pradesh, Karnataka, and Uttar Pradesh—the research examines
how these factors collectively shape consumer perception, brand preference, and purchasing intent. The
study integrates behavioral theory and digital marketing perspectives to understand how D2C models
influence consumer confidence, reshape expectations, and create new forms of loyalty in agri-based
commerce. It also identifies critical adoption challenges, including low digital inclusion, limited
awareness, and inconsistent product standardization, which hinder large-scale participation. The paper
proposes strategic interventions for agri-entrepreneurs and policymakers, emphasizing transparency,
digital literacy, and sustainable branding practices as key enablers for growth.Overall, the study
contributes to understanding how D2C agri ecosystems can enhance rural income opportunities while
offering consumers high-quality, traceable, and ethically sourced agricultural products.

[2021]
A Comprehensive Study on the Role of Employee Experience in

Retention Intentions
K. Mouli Sri Krishna Manoj, Student ,KL University, Vaddeswaram, Andhra Pradesh
Dr. S Padma, Associate Professor, KL University, Vaddeswaram, Andhra Pradesh

This study focuses on “why employee experience” is significant for continuing in their profession in the IT
sector, especially during tough times like the COVID-19 pandemic and fast changes in technology. Even
though the IT industry is growing, companies like Infosys and TCS have recently laid off many employees.
This shows that growth alone doesn’t guarantee job security. During the pandemic, many companies
focused on cutting costs and adopting new technologies, sometimes ignoring the experience and loyalty of
their workers. This research offers understanding of employee experience as multidimensional in
knowledge context. The research suggests an actionable framework for HR leaders to diagnose retention
exposures, prioritize interventions, and comprehensive experience Strategies. By studying recent trends,
the research demonstrates that employees shall focus more on acquiring the latest programming/coding
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skills, good communication, training, and fair treatment to build long-term growth in the sector. By
analysing case data and HR trends, it proposes that employee experience is crucial and a customised core
asset for organizational strengthening.

[2022]
A Study of Effect of Personalized Algorithmic Nudging on Beverage Add-on Sales
in Daily Food Orders on A Mid-Size Food-Aggregator and Delivery

Platform in India
Dr. Ankita Gupta, Founder-The Fat Girlz Kitchen ,Founder - Homefoodi
Saurabh Sharma, Director (Sales & Operations- India) Red Bull
Dr. Narayan Patidar, Program Coordinator, Educational Multimedia Research Centre Devi Ahilya
Vishwavidyalaya, Indore, M.P

The rapid expansion of India’s online food delivery ecosystem has created new opportunities for platforms
to optimize revenue through strategic cross-selling and personalized recommendations. Among these,
beverage add-ons represent a high-margin but underutilized category where customer conversion remains
significantly lower compared to food items. This study investigates the impact of personalized algorithmic
nudging on beverage add-on sales within a mid-size food aggregator and delivery platform in India. While
global research has explored the influence of recommendation systems on consumer choice, limited
empirical evidence exists in the Indian market—particularly concerning beverages purchased alongside
routine food orders. This research addresses that gap by analyzing whether personalization-driven nudging
mechanisms can meaningfully alter user behavior, increase average order value (AOV), and improve
platform-level revenue performance. The study A/B and multivariate testing across a sample of 59313310
real customer orders over a 24 months period. Four types of nudges were examined: (1) generic beverage
prompts (2) personalized behavioral nudges based on past purchases and taste preferences, (3) combo-
based nudges featuring curated food-beverage pairings, and (4) price nudges offering limited-time
beverage discounts. A control group received no nudges to establish baseline conversion. Data collected
included order-level attributes, user demographics, cuisine type, historical purchase behavior, click-
through rates on nudges, and beverage conversion outcomes. The impact was studied using measurable
metrics like impressions, CTR, CVR, Clicks, CPC, Number of leads, Number of orders, ARPU. Analytical
techniques such as simple statistical analysis, Content analysis, NLP techniques of Sentiment analysis,
Hybrid narrative analysis, and inferential statistical (Paired sample t-test) analysis were used to evaluate
the statistical significance and strength of the nudging interventions. Findings from the study reveal that
personalized algorithmic nudges significantly increase beverage add-on conversion, with an observed
uplift of 22-35% compared to the control group. Among nudge categories, combo-based suggestions
emerged as the most effective, particularly for North Indian, Italian, Chinese, Street Food, Biryani, and
Fast-Food Cuisine orders. Time-of-day personalization—especially afternoon cold beverage nudges, late-
night energy drink, morning juice prompts and evening warm hot beverages —also demonstrated high
responsiveness. Furthermore, high-frequency users and customers with historically larger basket sizes
reacted more positively to personalized nudges, validating the hypothesis that habituated app users are
more susceptible to behavioral triggers. In contrast, generic nudges had minimal impact, while heavy
discount-based nudges produced short-term gains but suppressed beverage sales once discounts were
removed, highlighting the importance of sustainable and value-driven personalization over price-driven
tactics. The study contributes to both academic literature and industry practice. Academically, it offers
novel insights into the role of algorithmic choice architecture in Indian food-tech platforms, particularly in
the context of beverage ordering-a category largely overlooked in prior research. For practitioners, the
study provides a practical framework to optimize beverage sales through ethically designed nudging
strategies that enhance customer experience without inducing pressure or misleading claims. The findings
underscore the potential for mid-size food aggregators to enhance profitability through intelligent design of
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personalization systems, ultimately achieving higher engagement, increased AOV, and improved customer
satisfaction. Overall, this research establishes that well-calibrated, personalized nudges can meaningfully
shift consumer behavior in the online food-ordering journey, offering substantial implications for the
future of recommendation engines, digital menu design, and revenue optimization strategies in India’s
rapidly evolving food delivery market.

[2023]
Beyond the Label: Harnessing Neuro-Aesthetics for Emotionally Driven Food and

Beverage Branding
Prof. Mansi Ranawat, Lecturer, Bhavans College, Andheri, Maharashtra

The oversaturated food and beverage sector today demands more from its consumers than just basic
functionality. In order to differentiate themselves from competitors, brands need to go beyond simple
product descriptions and turn into storytellers who craft emotional narratives that go beyond the plate. In
order to analyse the complex relationship between emotions and brand perception in culinary branding,
this research investigates the application of neuro-aesthetics. It explores the world of brain reactions to
unearth tactics for increased brand engagement. A road map for developing emotionally compelling food
and beverage brands is provided in the research's conclusion, with a focus on strong storytelling,
immersive sensory experiences, and long-lasting emotional bonds.

[2024]
Bridging Communication Skill Gaps to Enhance Employability: A Study

on MBA Students in Ahmedabad
Dimple Shah, Assistant Professor,JG University, Ahmedabad, Gujarat

MBA graduates in India are among the most employable groups across all academic streams, with their
employability rate reaching an all-time high of 78% in 2025. Communication skills were identified as one
of the top three critical competencies employers sought in MBA graduates in 2025, especially for roles in
banking, sales, consulting, and leadership. To ensure that MBA students are ready for the workforce and
capable of performing effectively in diverse business environments, management schools in India are
increasingly investing in soft-skill development initiatives such as corporate presentations,
communication training, and experiential learning programs.The purpose of this study is to examine the
role of communication skills in enhancing the employability of MBA students in Ahmedabad. The primary
research method employed is a structured questionnaire used to collect data. The study evaluates students’
current communication proficiency and identifies areas where skill gaps exist. It also explores the
importance of effective communication in job interviews, workplace interactions, and overall professional
development. Additionally, the study assesses the effectiveness of communication-related training
programs offered by universities in improving students’ communication capabilities. The findings reveal
that students significantly lack fundamental communication skills such as speaking, listening, politeness,
tone modulation, and paralanguage. The results emphasize the need for these abilities to be integrated into
students' everyday academic and personal activities. Adhering to basic communication principles is now
essential in both personal and professional contexts. Communication skills play a crucial role in overall
personality development. The study recommends implementing industry-driven curricula that introduce
communication -oriented assignments and assessments at the undergraduate level. Soft-skill training
workshops should prioritize hands-on learning supported by real-world examples. Activities such as TED-
style talks, panel discussions, and group debates help students enhance their managerial abilities while
simultaneously improving internal communication. Moreover, individual viva examinations and
vocational assessments serve as effective tools for strengthening and evaluating communication
proficiency. According to the study’s findings, communication skills have a significant impact on the career
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advancement of MBA students in Ahmedabad. Despite the strong focus on technical and managerial skill
development within MBA programs, the study shows a clear deficiency in basic communication
abilities—especially speaking, listening, tone modulation, politeness, and the appropriate use of
paralanguage. These shortcomings directly affect students’ performance in interviews, workplace
interactions, and long-term career growth. The study further reveals that employers consistently rank
communication as one of the most essential skills required for roles in banking, sales, consulting, and
leadership. Therefore, improving communication skills is not merely an additional requirement but a
critical determinant of employability and career success. Overall, the study highlights the importance of
structured, industry-relevant communication training beginning early in higher education. Practical
strategies such as group discussions, presentations, panel sessions, mock interviews, and vocational viva
tests can significantly enhance students’ confidence and competence. The study concludes that effective
communication is a foundational component of managerial success and personality development, and
continuous, hands-on training is essential to prepare MBA graduates for the rapidly evolving and highly
competitive corporate world.

[2025]
A Descriptive Study on the Importance of Soft Skills in the Modern Workforce —

With Reference to Ahmedabad City
Pavan Dhodia, Assistant Professor,JG University, Ahmedabad, Gujarat

In the current era of globalization and technological advancement, success in the workplace is determined
not only by technical expertise but also by an individual’s ability to communicate, collaborate, and adapt
effectively. These attributes, collectively known as soft skills, have emerged as essential components of
professional competence. The present study aims to explore the importance of soft skills in the modern
workforce, specifically focusing on working people in Ahmedabad city, a rapidly growing economic and
educational hub of Gujarat, India. The main objective of this descriptive research is to assess the level of
awareness, application, and significance of soft skills among employees and employers in Ahmedabad,
while identifying the key soft skills most valued across industries. The study also seeks to examine the
existing gap between employer expectations and employee competencies. The study employs a descriptive
research design, collecting both primary data. Primary data were gathered through a structured
questionnaire distributed to employees and HR professionals working in diverse sectors including
information technology, education, healthcare, manufacturing, and finance within Ahmedabad. The
findings of the study reveal that professionals in Ahmedabad widely acknowledge soft skills as essential for
career advancement and workplace success. Among the various skills, communication, teamwork,
adaptability, and leadership were identified as the most significant. Respondents indicated that individuals
possessing strong interpersonal and emotional intelligence skills tend to achieve higher job satisfaction,
improved productivity, and better professional relationships. However, the research also uncovers a
notable skill gap, where a considerable number of Employees, especially new graduates, lack adequate
training in communication, teamwork, and problem-solving skills. This gap suggests a disconnect between
academic education and the practical requirements of the workplace. Furthermore, while most
organizations recognize the need for soft skill development, formal training initiatives in Ahmedabad
remain limited. Employees often learn soft skills informally through workplace interactions, mentorship,
or self-learning, rather than through structured institutional programs. The study emphasizes that both
educational institutions and employers in Ahmedabad need to work collaboratively to integrate skill-based
learning into their systems. Workshops, internships, experiential projects, and communication training can
significantly enhance employability and workplace performance. In conclusion, the research highlights
that soft skills act as a vital bridge between education and employment in Ahmedabad’s evolving economy.
As industries in the city become more competitive and customer-driven, the demand for professionals with
strong interpersonal and adaptive skills continues to grow. Therefore, integrating soft skill development
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into educational curricula and professional training programs is not only beneficial but essential for
sustaining long-term organizational success. The findings of this study will assist policymakers, educators,
and corporate leaders in Ahmedabad in formulating targeted strategies to strengthen the city’s human
resource capabilities and promote holistic workforce development.

[2026]
Perception and Motivation Toward Menopausal Well- being: A Community

Health Study in Rural India

Charu Jain, Research Scholar, Shri Vaishnav Vidyapeeth Vishwavidyalaya, Indore, M.P
Siddharth Jain, Assistant Professor, Vishisht School of Management, Indore, M.P

Menopause in an Indian woman's life is a significant transition but it is still frequently neglected by the rural
population mainly due to cultural practices and limited health awareness which are obstacles to the
women's well-being. The paper analyses how rural Indian women perceive menopause and deal with their
health during the period and how this, in turn, affects both community health and human resource
management. A conceptual model is built which scrutinizes the menopausal health of the women using
community health theories merging with gender studies and behavioural motivation models that evaluate
the social factors and the knowledge gaps together with stigma and healthcare availability .The research
suggests three main approaches, which include community programs, workplace HR policies for midlife
women, and public health initiatives to teach menopause and offer psychological assistance.

[2027]
Digital Consumer Behaviour and Market Trends in the Cloud Kitchen Industry: A

Study of Technology-Driven Business Practices
Kartik Mundra, Research Scholar, JG University, Ahmedabad, Gujarat

Introduction to Cloud kitchen concept: Cloud kitchen concept is now a very famous and well known
concept in India as well as the international market as per the need of time. Cloud kitchen also known as
Virtual kitchen is a Place from where you can supply food to various places. It is a Take away or online
delivery option, it doesn't have a dine-in facility which becomes a boon for this business, as a big place or
prime location is not required for this business, no need to pay huge amount for its location. Complete
business is dependent on Takeaway, delivery through Swiggy/Zomato or personal delivery. The Cloud
kitchen concept is working from 2015-16. It started with the name of rebel foods and then slowly and
gradually it started covering the market, although it was a good concept but still it did not had the pace what
was expected because of few things, it was a new concept, it had yet to prove it's worth, people required
time to understand this new form of business, Doing business from home at that time was not accepted as a
very good idea. Cloud kitchen became very famous after the COVID 19 also termed as Pandemic. After the
lockdown when people weren't able to access restaurant food, The cloud kitchen business took its flight and
became the best solution for the people who were in need of food. Digital Transformation: Along with the
shift in the business format from the Restaurant to Cloud kitchen concept, we saw a dynamic
transformation in Digital payments, In the pre-demonetization era we could see a lot of cash with the
people using for every purpose and a very restrictive use of online method for payment even after so much
of the awareness campaign of the government to Curb Black money by Using only Online tools for
payment like Paytm/Phonepe or Google pay. But after Demonetization we could see a big difference in the
payment method by the people. Nowadays even the street vendors keep QR machines to receive payments
and you will face trouble for change and so even the smallest of the amounts are being paid through online
sources. Now people use digital platforms for their every need. Maybe it is Recharge, paying bills, payment
at Petrol pump, restaurant, online shopping etc. this transformation has also affected the paying habits of
the individual. Why is it important to study consumer behaviour in this digital environment? Previously
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when online payment options were not so famous and available at all the places, people used to keep cash
with them and used to pay from their own hands which would psychologically give them an alarm that they
are spending from their savings. Post COVID 19, since when people have started using online transactions,
they will pay even the smallest amount through online sources and now we can see the situation where
maximum people do not have any cash in their pockets and they are completely dependent on online
sources in their mobile phones. We need to study how this shift has taken place and what effects have been
experienced through such changes. As the payments are, digitally made, the feeling that I have spent
sufficient money has been lost. We all have to sacrifice our one need to satisfy another.

[2028]
Caste Census and Policy Reform: The Debate over Expanding OBC

Quotas to 51% in Karnataka
Bhimasheppa Muddapur, Research Scholar, DOSR in Political Science,
University Tumkur, Karnataka

Indian caste-related controversies have sparked off once again with the Karnataka caste census and its
suggestion to increase the OBC quota of reservation to 51% instead of 32%. The report under the
Jayaprakash Hegde Commission based on statistics of more than 13.8 million households indicates that
backward classes take about 70 percent of the population in Karnataka which has brought significant
demographic changes. The commission suggests the internal reorganization of OBC subcategories (1A-
3B) to provide equal benefits distribution within the small castes, and the rigid implementation of the
principle of the so-called cremy layer. Advocates assert that the reform matches the proportions of
representation and eliminates historical injustices which are not considered in the existing system. But
critics, especially the Lingayat and Vokkaliga groups, who form most of the population reject the findings
as unscientific and politically inclined leading to a major backlash by opposition parties and the civil
societies. The suggested quota increase would increase the overall reservation of Karnataka to 85, which
would outstretch the 50- percent limit of the Supreme Court in Indra Sawhney v. Union of India (1992). The
legal opinionists state that it would have to be implemented with constitutional protection under the Ninth
Schedule as Tamil Nadu has done. Politically, the discussion highlights tensions between the dominant
communities that want to protect their positions and the arising OBC coalitions that require evidence-based
changes. The government is confronted with the two challenges of policy proportionality defense and
social harmony and compliance with the constitution. This case is a perfect example of Karnataka rewriting
the affirmative action history of India--of putting information-based governance over established caste
hierarchies. How much democratic institutions can adapt to regional demographic reality under the
constraints of constitutional equality will be determined by the resolution of this policy

impasse.

[2030]
The Role and Influence of AI-Powered Personalized Advertising on Consumer

Engagement in the Fashion Apparel Industry
T. Yaswanth, Student, KL University, Vaddeswaram, Andhra Pradesh
Dr. B. Kishore Babu, Associate Professor, KL University, Vaddeswaram, Andhra Pradesh

The use of Al to develop customized advertisements that offer incredibly more personalized consumer
experiences has completely revolutionized the fashion apparel industry through their rapid adoption by the
growing use of Al. This paper examines how the aspects of Al- enhanced personalization, ad relevance,
interactivity, and transparency of data affect consumer interest, buying intention, and loyalty to a brand.
With a quantitative research design, the study gathered data on 300 online fashion customers by way of a
structured online questionnaire by implementing Likert-scale measurements. The findings reveal that Al
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personalization (B =0.32), ad relevance ( = 0.28) interactivity (8 -0.21), and trust (0.24) have a significant
opportunity to boost consumer engagement, which accounts for 62 percent of its variation. The mediation
analysis also shows that personalization and engagement also have a positive relationship that is mediated
by trust to some extent, which means that transparency in data use reinforces consumer reactions to Al-
generated adverts. It was found that engagement has a great positive impact on purchase intention (= 0.48)
and brand loyalty (=0.44). The research also concludes that Al-based advertising is a potent tool that can be
used to develop meaningful consumer relationships and lead to a long-term brand outcome in the fashion
apparel industry. Nevertheless, restrictions in the domains of sample diversity,self-report data, and cross-
sectional design imply that future research may be conducted to understand cultural differences and other
psychological variables, and longitudinal consumer behaviour in the context of Al mediation.

[2031]

Innovative Teaching Methods and Use of Artificial Intelligence in Higher Education
Dr. Devendra Singh Bagri, Assistant Professor ,Government Tulsi College Anuppur (PMCOE),
Anuppur, M.P

In the present era, Artificial Intelligence (Al) and innovative teaching methods are changing the nature of
higher education at a rapid pace. Moving away from traditional teaching methods, education has now
become digital, data-driven and student-centric. Al based tools like — smart classrooms, chatbots, virtual
labs, and automated assessment systems have made teaching more effective, accessible, and adaptive.
Through these, students get the experience of personalized learning, which increases their learning ability
and interest. Innovative teaching methods—such as blended learning, flipped classrooms, and project-
based learning—make education more interactive and hands-on. In a developing country like India, the use
of Al and technological innovations is proving helpful in taking education to remote and deprived areas,
thereby realizing the objective of “equal and quality education”. However, these advances also come with
challenges—such as lack of technical literacy, data privacy, and questions of ethical use. Therefore, it is
essential that educational institutions give priority to ethical standards in teacher training, development of
digital infrastructure and policy-making. The findings of this study show that a balanced and responsible
integration of artificial intelligence and innovative teaching methods can make higher education more
inclusive, quality and forward-looking. This change will not only bring innovation in the teaching
methodology, but will also move India towards building a knowledge-based society.

[2032]

Using Indian Knowledge System Narratives to Foster Critical Thinking in ELT

Kratika Gangwani, Assistant Professor, Chameli Devi Institute of Professional Studies,
Indore, M.P

English Language Teaching (ELT) in India has been focused on the linguistic aspects of language like
grammar, comprehension and vocabulary. While these methods have been centrally focused on developing
the linguistic competence of the students, it lacks the socio- cultural depth and seems distant. While reading
the western texts, the student may develop the ability to read and write but to think better and analyse it, the
texts must be familiar to their own experiences so that they can relate to the text better and analyse it
effectively. Learners can only engage with texts critically and develop deeper thinking skills only when
they resonate with it culturally and cognitively. Modern English Language Teaching has shifted its focus
from rote learning to developing critical thinking. As per NEP 2020 and global ELT structures, language
classrooms must not only focus on the spoken aspect of language but also help the learners to analyse and
question the information they read and learn. India’s indigenous tales such as the Panchtantra, Tenali Rama
Tales and Simhasana Battisi along with the folklore, oral epics and narratives rooted in the ancient art of
storytelling have the capability to bring the students to reason, to question and to introspect. These stories
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based on morals and ethics make them understand the moral dilemma, question it, reason with it and also
make them understand how to think better and from a different point of view. These stories can make them
learn how to think critically and reflect upon the character’s integrity and sense of righteousness. It helps
them to predict the moral compass and when compared to the real life situations or any text, the student can
better apply his skills. This research paper aims to bridge the gap between these stories and the human
mind. It seeks the help of IKS stories to present them as a pedagogical tool and make English language
learning not only confined to teacher centric process but also make it student centred. The research also
tries to explore the realm where the teachers and experience the progress and also get to know some of the
news methods.

[2033]
Learning Beyond Boundaries: A Case of Women Prisoners of

Central Prison, Vadodara
Dr. Chandrikkumar Rajdeep, Assistant Professors, The Maharaja Sayajirao, of Vadodra,
Vadodara, Gujarat
Dr. Sarika Patel, Assistant Professors, The Maharaja Sayajirao,of Vadodra, Vadodara, Gujarat
Dr. Deepti Singh, Assistant Professors, The Maharaja Sayajirao,of Vadodra, Vadodara, Gujarat

Adulteducation plays an indirect but significant role in the educational as well as economic development of
a nation. As adult education begins where vocational education leaves off. Adult education offers some,
who were not privileged, a last chance to learn. Nowadays various NGOs, Government Organizations and
CSR have remarkable contributions in changing the lives of women prisoners to fight for health, nutrition
and for their legal rights. As an educational institution working in collaboration with Government, NGOs
and other departments or agencies can be a strategic in the development of prisoners’ life where they are
struggling with their basic needs and human rights. Department of Extension and Communication under
the course of “Workshop in Adult Education” offers experiential learning to Third Year Graduate students.
In collaboration with the District Legal Services Authority, Vadodara 15 students were placed in the central
women prison, Vadodara to provide vocational training to 75 women prisoners. The present article focuses
on enhancement of knowledge regarding menstrual health and hygiene, PCOD and PCOS, basic rights of
women prisoners, importance of yoga and meditation and mental health and betterment as well as skills for
personal and vocational development of women prisoners. It also depicts the experiences and reflections of
students and women prisoners during the programme.

[2034]
Barriers in Scaling Green Bonds in Renewal Energy with Special

Reference to Medium and Small Scale Projects
Dr. Nidhi Shrivastava, Assistant Professor, GNIOT Institute of Professional Studies,
Greater Noida, NCR

The transition to a low-carbon economy has boosted global interest in green bonds as a
financing instrument for renewable energy projects. However, despite their potential,
Medium and Small Scale Enterprises (MSMESs) continue to have limited adoption and
scalability of green bonds. This report investigates the primary challenges inhibiting
MSMEs from leveraging green bonds to finance renewable energy initiatives. Findings
emphasise structural restrictions such as high certification and compliance costs, poor
financial awareness regarding green financing instruments, and inadequate
creditworthiness that inhibits MSMESs’ access to capital markets. Demand and participation

(75)
L/



e QD) o, SO 07 QD 0 QOO 0o IO o QSO 7 QB et IO 0 RS (et IO 00, CRNED QBN < QU 07 RO

O Q Q Q % Q * Q % “* X )y

o 12th International Conference “Sustainable Global Business Practices & Inclusive Growth” }——e

are further undermined by regulatory uncertainty, a lack of standardised frameworks, and
low investor confidence. The study also cites operational constraints including small
project sizes, fragmented supply chains, and limited availability of pooled finance solutions
geared to MSMEs. By analysing these hurdles, the research underlines the need for targeted
legislative reforms, improved financial intermediaries, greater transparency measures, and
new financing structures—such as pooled green bond issuances—to expand accessibility.
By strengthening these sectors, MSMEs' position in the renewable energy sector may be
further expanded, and the overall expansion and efficacy of green bond markets can be
accelerated.

[2035]
Bridging The Digital Divide: Pathways to Inclusive Growth in the Digital Economy
Samarpit Kumar Shrivastava, Assistant Professor, Chameli Devi Group of Institution,
Indore, M.P
Dr. Neha Soni, Assistant Professor, Chameli Devi Group of Institution, Indore, M.P
Saloni Balwani, Assistant Professor, Chameli Devi Group of Institution, Indore, M.P

Digital technologies are reshaping economic landscapes, yet access to and benefits from the digital
economy remain unevenly distributed. This study examines Digital Economy Inclusion (DEI),
emphasizing the interplay between access, digital literacy, usage of digital financial services, and socio-
economic outcomes. Drawing on a mixed-methods approach, the research integrates econometric analysis
of household and regional-level data with qualitative insights from case studies and interviews to identify
the determinants, opportunities, and challenges of digital inclusion. Results highlight that enhanced digital
access and literacy significantly increase participation in the digital economy, fostering financial
empowerment, entrepreneurship, and reduced income inequality, particularly among disadvantaged
groups. However, infrastructural gaps, socio-cultural barriers, and inadequate regulatory frameworks
mediate these benefits, limiting equitable inclusion. The study also identifies risks such as over-
indebtedness and exclusion due to low digital proficiency, underscoring the need for careful policy design.
Building on these findings, the paper proposes a comprehensive framework for promoting inclusive digital
growth through targeted infrastructure investment, capacity-building initiatives, financial literacy
programs, and supportive regulatory policies. By linking digital inclusion with economic development and
social equity, this research provides actionable insights for policymakers, financial institutions, and
development practitioners seeking to harness digital technologies for sustainable and inclusive growth.

[2036]
Mapping Rural-Urban Disparities through Social Work Theories and
Evidence

Dr. Harshita Vijayvargiya, Assistant Professor, Social Work,Devi Ahilya Vishwavidyalay,
Indore, M.P

Rural—urban disparities in India continue to shape unequal trajectories of wellbeing, access, and
opportunity, despite ongoing development reforms. This review article critically maps these disparities
through established social work theories-person-in-environment, systems theory, ecological perspective,
and rights-based practice-to offer a holistic understanding of structural and psychosocial differences across
spaces. Using a narrative review method, the study synthesises evidence from government datasets,
national surveys, and peer-reviewed literature published between 2015 and 2024. The analysis highlights
persistent gaps in education, healthcare, livelihoods, social protection, and digital infrastructure, alongside
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emerging challenges related to migration, urban precarity, agrarian distress, and community disintegration.
Findings reveal how intersecting inequalities reinforce marginalisation for rural populations and create
new vulnerabilities for urban poor households. The review underscores the need for context-responsive,
development-oriented social work interventions aimed at strengthening community resilience, enhancing
service delivery, and promoting social justice.

[2037]
Health Consciousness and Nutritional Labelling as Predictors of Consumer

Acceptance of Fortified Foods in India
Subendu Kumar Brahma, Research Scholar, Birla Institute of Technology, Mesra,Bihar
Abhinav Kumar Shandilya, Associate Professor, Birla Institute of Technology, Mesra,Bihar
Md. Iftekhar Ahmad, Assistant Professor, Birla Institute of Technology, Mesra, Bihar

One of the main reasons for the worldwide demand for healthier food alternatives has been the growing
health awareness and the concerns over unhealthy dietary habits. India has become one of the key markets
in this global transformation. This paper studies how consumers accept fortified foods and beverages
(FFBs) in India and relates the study to the health and wellness (H&W) industry. Using data from
Euromonitor International, the paper presents that India is growing faster than the average, and in the H&W
sector, packaged; processed foods and beverages are the growth contributors, while naturally healthy and
fortified/functional products are the fastest expanding and most preferred by consumers. Theory of
Planned Behavior (TPB) forms the basis of the conceptual framework with additional features such as
health consciousness and nutritional labelling to give a more detailed explanation of consumer choices.
The independent variables are sociodemographic characteristics, health consciousness, and labelling
practices, while consumer attitudes as an intermediate variable affect purchase intention. Some factors like
taste and price, although not the main variables, are considered to give a better picture of the situation. To
complement this review, a comprehensive research of literature from 1975 to 2023 was undertaken in major
academic databases and through well-known secondary sources. The review analyzed 70 research papers
dealing with consumer behavior in relation to functional, organic, natural, and fortified foods. The results show
that consumer acceptance of FFBs is dependent on psychological, social, and contextual factors that
intermingle. Health consciousness was always cited as the most influential factor leading to positive consumer
attitudes, while also clear nutritional labelling had the strongest effect on purchase intentions. Subjective
norms, i.e., family, friends, and community opinion, were also considered to have a big influence on
consumers' choices. The collected data confirm five hypotheses: (1) sociodemographic characteristics
influence consumer attitudes, (2) health consciousness is positively related to attitudes toward FFBs, (3) good
attitudes lead to purchase intention, (4) subjective norms significantly influence purchase decisions, and (5)
clear nutritional labelling facilitates adoption. These findings emphasize the roles of consumer psychology,
social environment, and communication strategies in the acceptance of fortified foods and beverages. This
research extends TPB in the Indian setting and thus theoretically contributes to the international literature by
addressing the scarcity of the FFBs topic in the economies of the Global South. On the practical side, it
empowers marketers to decide the target segments, create effective positioning strategies, and communicate
product benefits more convincingly. The implementation of the policy comprises stipulating regulatory
frameworks and public health campaigns that allow for a safe fortification process and consumer
education.Additionally, the industry stakeholders, comprising agribusinesses and international food retailers,
can use this research to adjust their product innovation, development and marketing strategies accordingly to
fit the Indian market. The next study should conduct an empirical test of the proposed model through
longitudinal and cross-cultural investigations which includes variables such as brand trust, consumer
knowledge about fortification, and perceived value for money. The present research combines behavioral
theory and market insights to lay a foundation for the consumer acceptance of fortified foods and beverages in
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India and thus makes a contribution to the implementation of healthy dietary practices and sustainable
expansion of the health food sector.

[2038]
Reimagining Schooling as an Entrepreneurial Ecosystem: A Case Study of
Riverside School Ahmedabad’s ‘I CAN’ Pedagogy and Its Impact on Economic

Reskilling among Learners
Bhumika Chouhan, Crayons International School, Indore, M.P
Vinayak Chouhan, Crayons International School, Indore, M.P
Divyaraj Singh Gour, Crayons International School, Indore, M.P

The objective of the paper is to Prepare children for an uncertain economic future demands pedagogies that
go beyond academic content. This research paper examines how Riverside School, Ahmedabad, positions
itself as an entrepreneurial ecosystem through its globally recognised “I CAN” pedagogy. Using a
qualitative case study approach, the paper explores how student-led projects, community problem-solving
cycles, and real-life market simulations cultivate entrepreneurial mind-sets and economically relevant
skills among learners. Primary observational insights and secondary analyses of publicly available
Riverside documentation indicate that students develop confidence, financial awareness, opportunity
recognition, collaboration, and ethical judgement. The study argues that Riverside’s approach is a viable
model for rethinking mainstream education, making it more relevant to 2 1st-century economic challenges.
The findings highlight how experiential, agency-driven learning can reskill young students to navigate an
innovation-based economy with responsibility and empathy.

[2039]
Inclusion and Accessibility in the NEP 2020: Opportunities and

Challenges for Children with Disabilities
Dr. Ushma Modi, Assistant Professor, Faculty of Social Work, The Maharaja Sayajirao University of
Baroda, Vadodara,Gujarat
Dr. Jayalaxmi R.Mahanty, Assistant Professor, Faculty of Social Work, The Maharaja Sayajirao
University of Baroda, Vadodara,Gujarat

The presence of a disability can disrupt children's typical developmental trajectory, adversely influencing
multiple dimensions of holistic growth, including academic achievement, social interaction, behavioral
adjustment, and emotional well-being. Inclusive and equitable education is a fundamental right and a
foundation of sustainable development of children. In India, despite the Right to Education (RTE) Act
(2009) and the Rights of Persons with Disabilities (RPwD) Act (2016), children with disabilities continue
to face barriers that hinder full participation in mainstream schooling. The National Education Policy
(NEP) 2020 envisions “barrier-free access to education for all children with disabilities,” emphasizing
inclusion through curriculum flexibility, teacher preparedness, and the use of assistive technologies
(Government of India, 2020). However, persistent challenges such as infrastructural inaccessibility,
inadequate training of educators, limited resources, and deep-rooted social stigma continue to impede the
realization of'this vision (UNESCO, 2020).This paper critically examines the opportunities and challenges
of implementing NEP 2020 in the context of inclusive education. It highlights the policy’s transformative
potential while identifying gaps in its operationalization. This paper critically examines the opportunities
and challenges presented by NEP 2020 in promoting inclusion and accessibility for children with
disabilities. It also reviews key government acts, policies, and programs aimed at ensuring educational
equity and empowerment. The paper concludes with recommendations for fostering inclusive school
cultures, strengthening teacher preparedness, multi-stakeholder collaboration, and developing barrier-free
educational environments to realize NEP 2020’s vision of inclusive education.
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[2040]
faenfert & et ufasy ¥ fere AsvrR ffia faw : swawen

1. T le, favmmezel, 77 fas favmT, seqremm, ¥a s, $aR, AW

BT Pt HERIAT A, IRWRITA debrtebl 3R fafeidl gRT BelTcHd Td 3udpit a3 BT AT BAT s&ddbell
BEATdT ® | TG THI H SRIFPTRI T TR amTf5ics T0EaT & B9 § o511 & 98 & & | O JHd B Heg Ueel 3
forefr faHmT gRT AETfdaTeral 7 exadal B! ATadTdd [duT 3720dT BIiel Haef UTeddhd &b U H YRY BAT
A d TTEAT 3R e uge 81 53 fawa & arew & feemeif 3197 &= # 37wt & 3uciee LRIt SaTed] &
3T PR 7 e e 3ud Pt vd 3Tt ATt a1 fAATUT B2 Tdbd 7, dfcds 81 3Tl i AT T 3TaRga Tl
T UEITaR 39t fafere ggem v g7 Oepd €1 530 3 TSR, 07g] 3eTH qeT gxddbel-ATemRa 3ai & wform
A3TITR 37K YT &R Tobd 8 3R 3= @ P ! Hi A5PTR I 57e # Gefd eld | o as i ATdd 33 & 12l
XD fASg BT AT WiRieoT faenfeia ol Jerffar, TRISHR, 3R Wi deftaor dt fgem o etk
SATATE | IE 7 bdel 37! TTATHD AT B! fdiFd BdT €, Sfeh 378 T ST5TR B HiTT b 377HU TS bt
3, 3R 370 FIAT &1 faRaR &3 o Wi &M gATdT 81 37d: &xddbatT (s faeferal & dira, 51 3R
ASPTR—d A1 TR R IR TATAT & 3R 32 3171 $U T WA aATTHIS H APTGH e AP dATar e |

[2041]
Sacred Remnants: Streamlining Repurposed Offerings Through Circular Economy

and Waste Management in India
Archit Chopra, Research Scholar, Prestige Institute of Management, Dewas, Ujjain, M.P
Prof (Dr.) Dharmendra Mehta, Director, FMS,Pt. Jawaharlal Nehru Institute of Business
Management, Vikram University, Ujjain, M. P
Dr. Jyotsana Soni, Assistant Professor, Prestige Institute of Management, Dewas
Affiliated to Vikram University, Ujjain, M.P

India’s vibrant spiritual heritage results in the creation of large quantities of sacred waste expenditure
involving material remnants like used flowers, tender coconut shells, resin from incense sticks and feed
offerings made during religious activism. Although culturally significant, this type of waste and its
burial in rivers such as the Ganges causes major environmental issues including water pollution, toxic
chemical contamination, and greenhouse gas generation. Nevertheless, holy remains are largely
biodegradable and nutrient rich, providing a virgin resource base for the re-valorisation of waste in the
Indian but circular economy. This paper articulates the pressing need to reconcile traditional practices of
sacred waste disposal with modern environmental sustainability imperatives. The intention is to
investigate how organized circular economy solutions can prevent the pollution liability for sacred
remnants and transform them into new resource streams, while respecting their religious- and cultural
relatedness. The study is based on mixed-method research comprising extensive literature review,
estimation of waste quantities empirical data collection from the major pilgrim centres across India and
case studies of social enterprises and temple-based waste management practices. Approaches include
waste characterization study, stakeholder interviews and examination of circular economy models
practiced by entities including Phool and HelpUsGreen. The results show that temples in India create, on
average 2,000-3,000 tons of sacred waste/day and 70-80% of the total is flowers/botanicals and
damned material suitable for reuse. Exemplars show how discarding of floral waste into water bodies can
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be redirected effectively through flowercycling, composting, and deriving bio-products that
offer environmental advantages in the form of lesser pollution of rivers and methane emissions.
Economically, they are economically feasible with return from the businesses of organic fertilizer, incense
sticks and natural dye production. They generate socially viable employment, notably empowering
underprivileged women who earn at least three to five times more than they would through informal waste
picking. The study presents an integrated scalable model of technological innovation, community
participation, and policy framework for sacred waste circularity in India’s heterogeneous temple
landscape. If we acknowledge that sacred waste is a separate category in the national policies, if we invest
in infrastructure and support social enterprises, it will be possible to promote inclusive green growth
which will increase environmental stewardship while conserving cultural values. This study highlights
sacred residues as a singular node where tradition and sustainability can meet and serve as an example for
establishing replicable models of circular economy in culturally sensitive situations.

[2042]
Digital India and Trade Transformation Opportunities, Challenges, and

Policy Directions
Preeti Vaishya, Assistant professor,PMCoE Govt. Tulsi College, Anuppur, M.P
Dr. Pradeep Kumar Soni, Assistant professor,PMCoE Govt. Tulsi College, Anuppur, M.P

India’s economic digitalization has become a key driver of trade, industrialization, and sustainable
economic development. Digital India initiatives, along with e-commerce’s strong growth, have enhanced
international trade engagement, competitiveness in manufacturing, and administrative efficacy. Digital
technology integration has facilitated optimized supply chains, enhanced business market access, and
promoted innovation-driven economic development. At the same time, digital infrastructure and Al
solutions are opening new frontiers to policy innovation, industrial change, and global connectivity.
Alongside these developments, there remain challenges. Fragmentation of regulation, intricate taxation
frameworks, and digital exclusion still constrain inclusive benefits to regions and socio-economic
segments. In addition, cybersecurity vulnerabilities, data privacy issues, and uneven digital literacy
undermine the resilience of digital ecosystems. The development of digital trade agreements and Al-
facilitated industrial practices offers India increasing opportunities to reinforce its global economic
position, but also calls for adaptive governance, resilient policy structures, and inclusive approaches.
Focusing on infrastructural modernization, industrial digitization, and digital collaborations, India can
potentially leverage digitalization as a means for inclusive growth, greater global competitiveness, and
sustainable trade. Long-term digital resilience can be achieved through concerted measures to provide
inclusive access, secure systems, and synchronized governance.

[2043]
Rape Offences in India : A Comparitive Study of Pre-Nirbhaya and
Post- Nirbhaya Case

Dr. Manmohan Joshi, Chief Mentor, IILR, Indore, M.P
Puneet Pathak, Student, APS University, Rewa, M.P

The 16 December 2012 Delhi gang rape (“Nirbhaya” case) triggered unprecedented public outrage and led
to major criminal-law reforms in India. This paper compares the legal framework and NCRB-reported rape
statistics in the pre-Nirbhaya period (roughly up to 2012) and the post-Nirbhaya period (2013 onwards),
and briefly examines conviction trends and systemic challenges.
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[2044]
Assessing SDG Progress in Madhya Pradesh: A Multi-Method Statistical

Approach (2018-2030)
Pallavi Chouhan, Research Scholars, Mata Jijabai Govt. Girls P.G. College, Indore, M.P
Nisha Patidar, Research Scholars, Mata Jijabai Govt. Girls P.G. College, Indore, M.

A global framework for assessing inclusive and sustainable development is provided by the Sustainable
Development Goals (SDGs). The SDG India Index, created by NITI Aayog, uses goal-wise performance
scores to assess state-level development in India. Madhya Pradesh is a state with persistent challenges in
health, education, and economic growth, provides an intriguing case for examining long-term development
performance. The present study examines SDG progress of Madhya Pradesh from the year 2018-2024 based
on the secondary data from NITI Aayog, using the statistical methods along with descriptive comparison.
Time-trend analysis is employed to evaluate changes in overall and goal-specific SDG performance over the
study period. Moreover, forecasting methods are applied to estimate expected performance up to 2030 based
on observed trends. Correlation analysis is employed to examine inter-goal relationships. Additionally,
multivariate statistical techniques are applied to group multiple SDGs into broader underlying themes, helping
to identify which goals exhibit similar patterns and are influenced by common development factors such as
social progress or economic growth. The finding aims to identify goals showing faster improvement, goals
lagging behind, and broader development patterns, while also assessing whether current trends suggest
progress towards SDG targets by 2030.

[2045]
Impact of the Adoption of Electrical Vehicle Sustainable

Mobility on the Environment
Rajni Jainwal, Research Scholar, Vikram University, Ujjain, M.P
Prof. (Dr.) Dharmendra Mehta, Director, FMS-PtJNIBM SVVV, Ujjain, M.P
Dr. Jyotasana Soni, Assistant Professor, Prestige Institute of management and research,
Dewas, M.P

This study explores rapid adoption of electric vehicles (EVs) is transforming the landscape of sustainable
transportation, offering a promising pathway toward reducing the environmental impacts of traditional, fossil-
fuel-powered vehicles. This study evaluates the environmental implications of the widespread integration of
EVs, focusing on greenhouse gas (GHG) emissions, energy consumption, air quality, and resource
sustainability. Through a comprehensive analysis, the research highlights that EV adoption significantly
reduces tailpipe emissions, contributing to improved air quality and decreased urban pollution. However, the
net environmental benefit depends on several factors, including the electricity generation mix, battery
production processes, and the lifecycle management of EV components. The findings suggest that while EVs
present a cleaner alternative, sustainable mobility will require advancements in renewable energy, battery
recycling, and supportive infrastructure. Policy measures and strategic investments in green energy are crucial
to maximize the positive environmental impacts of electric vehicle adoption and support the transition to a
sustainable transportation system.

[2046]
Understanding Listening Styles: A Comprehensive Exploration
Major General (Dr.) Rajesh Chaba (Retd), Principal, Acropolis Institute of Management Studies and
Research, Indore, M.P
Colonel (Dr.) V K Gautam (Retd), Director CAPE, Ahmedabad, Gujrat

Listening, a fundamental yet often overlooked communication skill, represents a complex intellectual and
emotional process that has a significant impact on personal and professional interactions. This
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comprehensive study explores the multi-natured nature of listening styles, presenting a sophisticated
framework that identifies six distinct approaches to listening: comprehensive, evaluative, empathetic,
appreciative, reflective, and passive listening. Through an in-depth theoretical analysis, the research
examines the intricate mechanisms by which individuals receive, interpret, and respond to communicative
inputs. The study bridges critical gaps in communication research by demonstrating how listening styles
influence interpersonal dynamics, organizational effectiveness, and individual intellectual development.
By examining the psychological and social factors that shape listening behaviours, this research provides
insights into the cognitive mechanisms defining effective communication. This investigation not only
contributes to the theoretical understanding of communication processes but also provides practical
strategies for developing better listening skills, challenging existing paradigms of interpersonal
communication and human interaction.

[2047]

Analysis of Crime Rate Using Powerbi
Mohammad Rehaman Sharif, Student, KL University, Vaddeswaram, Andhra Pradesh
Yalamati Gnana Deepthi, Student, KL University, Vaddeswaram, Andhra Pradesh
Dr. Archana Nag, Assistant Professor, KL University, Vaddeswaram, Andhra Pradesh

The following project uses Power BI to transform large, complex datasets into clear and engaging insights
regarding the changing face of global crime over the past fifteen years. This is significant in a world where
the calls for safety are increasingly in the fore, and crime is increasing diversity between countries. Based
on secondary data emanating from major international crime databases, the study adopts a quantitative
approach and reveals key indicators that include crime rates per 100,000 people, regional hotspots, and
country comparisons. The dashboard visually articulates various crime types, including violent, property,
and organized crimes, in such a way that important trends, such as falling crime rates across many of the
developed regions and an upsurge in specific developing nations due to socio-economic pressures, emerge.
Evidence analysed discloses the strong associations that exist between crime and other variables such as
unemployment, rapid urbanization, inequality, and political instability. The ability of telling visual stories
with numbers helps this study demonstrate the capability of Power BI in underpinning smarter and better-
informed decision-making that can improve the understanding of global crime dynamics among policy
thinkers and help the thinkers in formulating more useful crime prevention strategies.

[2048]
Model Development For Predicting Online Student Performance Based on

Student Engagement Determinants
Saarika Iluri, Student, KL University, Vaddeswaram, Andhra Pradesh
Chejarla Sai Vinathi, Student, KL University, Vaddeswaram, Andhra Pradesh
Sundari Dadhabai, Associate Professor, KL University, Vaddeswaram, Andhra Pradesh

Online student engagement is one of the challenges to take into account in this era of digital learning, where
learning is flexible and accessible. When compared to offline learning and education, many students
continue to feel disengaged, have very low motivation, and participate inconsistently, which directly
affects their learning and academic outcomes. To overcome this challenge the current study develops a
validated parsimonious model for predicting student performance in order to suggest suitable parameters
to flourish. This major objective is met by using Kaggle dataset named "Predict Online Course Engagement
Dataset" with 9000 observations under 9 variables, that predicts student performance based on student
engagement determinants. This predictive model development is based on classification models under
supervised Machine Learning algorithms such as Logistic Regression, KNN classifier, Support vector
classifier, Decision Tree Classifier, Bagging Model (Random Forest Classifier), Boosting models (i.e.,
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XGBoost, ADA Boost, CatBoost) and stacking models, validated by using Confusion Matrix and ROC-
AUC. Even model tuning is performed for choosing the best model. Results showed that AdaBoost fits
better than Random Forest. This model helps faculty in identifying the parameters where they nurture their
pupils for better results. Similar kinds of models can be developed by Institutions in assessing and guiding
students.

[2049]
A Study on Impact of Cyber Security and Networking: Trends, Threats, and

Modern Defense Mechanisms
Akshat Richhariya, Student, Vishisht School of Management, Indore, M.P

Networking and cyber security have become inseparable in the digital world we live in today. As
organizations move to the cloud, connect billions of IoT devices, adopt 5G, and weave Al into everyday
operations, our networks grow larger and more complex. This paper looks at why modern networking
relies on solid cyber security, the kinds of threats that are becoming more common, and how advanced
approaches like no trust, intelligent threat detection, and modern Security protocols help keep systems
safe.

[2050]

A Global Review of Financial Literacy Studies and Trends
Dr. Shailendra, Assistant Professor, Govt Veer Gend College, Pakhanjore, Chhattisgarh
Dr. Vineet Singh, Associate Professor, Jananayak Chandrashekhar University, Ballia, Uttar Pradesh.
Dr. Manish Seth, Assistant Professor, Guru Ghasidas Vishwavidyalaya, Bilaspur, Chhattisgarh.
Dr. Munshi Ram, Associate Professor, Guru Ghasidas Vishwavidyalaya, Bilaspur, Chhattisgarh.

This review paper synthesizes existing research to explore the concept of financial literacy and its
importance in promoting informed financial decisions, economic stability, and overall well- being. Financial
literacy is examined through key aspects: financial knowledge, financial attitude, financial awareness, and
financial behavior. Its relevance extends across various demographic groups, including students, youth,
women, working professionals, investors, and the elderly. The paper aims to provide a comprehensive
overview of scholarly work on financial literacy, starting with its conceptual foundation, then outlining the
methodology used for the literature review, and concluding with a summary of key findings. The discussion
section highlights major themes and ends with reflections on future research directions.

[2051]
HRd & @ & 3myuor fAafor 3zivr &1 faea 3R A5PR A yffeT
Tl BT, fafers oot 31t A3sTie, 59K, WA
3T, STeTsT Q3t, TETID e, fafre wpat 311t AsTie, §4R, WAL

A BT 32T b HRA A dfes O3 T 7 37aRTE1T U A Sell 83118 | I8 WRd Hi Uga QR fdy A deardr |
TIuf YT HRd St TEBId BT TP Udtcp 21 5 ATel H Tuf 30T &7 fAATUT B aTet TofpR BRIRT 3R
L0 32T A 3] ATIRT FdHTY 3R 3B 3R IS[d BT eI fbdT I1T 8| 91d 3R 1 & d15TR b1 fwfd &bl
b1 STTE Al I 2025 ® HIA BT HId B8 T B HPlaet 3feid &1 a9 & I151R H g8 BhiHd 31feid & 5iad
BRUT BE AT bl JBAM ,al s @Il bl BIIG Hi g8 BRIR 3R EUTBR DI FI bt dedt biHdi b BROT
TRTR M5 G BT GTHAT BRAT UST s BRITRI 3R WUTBRI B 39AT ISR G SIGer-T H UsT| 59 2N
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H IR & fRIfd EoieRT St fRfd 58 38T A 5]3 ATURT 3R 3761 50 3ePT H IPTGH 3R Tof 3msoT s
&b 3TeffA T URUR D Ufcbarsil &1 gufd 81 fbd YR A T HRd bl TEh(d b1 Ul 2 3R Teb 31T 31TGHT 59
3ENTH UATTEd 1T b UbR A ¢ TehdT 8 87 dTal bl 84 e & HIEH A GHST ST Tbdl 8| SH3TITHBIC TS
7T R BT B & | i 1 hIHd d6 b RT3 IR a1 YHTI USdT & I8 HI 87 59 2iTe &b HTedq 3 90T
qbd el

[2052]
Ay 2l § STHIThT H&IUT BT 3T 2aR f5et A SNIThT SIPTShdT & fady def &
bt wegy, BT, fafre wpat 3T AAsTHe, $ER, AW
3T, STeTsT A3l, TEId UTeduds, [ARie et 3T AAsTHe, $6R, AU

TG P TE[fAD GIT H 3UHYTHI WR 31feld e dbfgd B 3R AT &6t 3197 Ireept &b Ufd Afdes ik amrisics
cIfdcal R fdaR &4 &t SRR & gerdT ST € 3uHIharc! Teled & 3¢ 7 3UHIhldle [dud WR 3{R
31feies A 31feidh M 3R fdbr Bl UicHTiEd fdoar e, 588 eaaral o 3uMThT Halfeld S15TR H HobardT UTd
& | Heg fAcil 21 fUsel $5 GRIbl # 3UHTHhIdIG Bt T & fdwa 81 & 58 HAIId 3Teiad —5ad
I foan @ - 50 fafia fawal & 2Nedmafsn grT fafeie 2er gfedm Y a1 3u=hT ads uteroT fhar T 8 59
MEBATN T HHY 3UHITHT 311G Ter 3R S8 31GTerd Bl I dTel FIT6A1, Afthdl 3R Hel & auid , e,
GatAT 3R {72507 A BT YT fhaT 8| GAR 2lec| W, UE el ST Hebd & fdb S ATe/dhd i3l 4 gee iR geH,
ST TRT W 3UHIHIAIG bl ATUD e T & dfd I15TR # 3uHIhIdre, 37 ddldl R dbigd & Ha
TG ATeh! b AT YA HeEiT Pl JEck g1 Hebd & 3R T Bl hd AdeR W faQooT 3(R Hl 3761 Fhd 2|
TR RISGT H , gg UHITHIAT Bt g3l 3R Jarsit # [fRaT, fAeTde 3R Ui fasTod] & faog gRam uer
dIdl 21 IE AfefFaw 3THIhN & 6t T 3ReT , &1 3R caRd Haror M eg 3uHihi & fev aer
G g3 81 3UMITHI3N & fEal &bl gramm & feiv 32 eiarest 3iR 3rfd ATUR FdeR @ Il 3R I157R H 38
3cUTG &b Ufd STHBRY , FRaf, fadbed 3R fFaRuT & 31fidR SATI 3UHYThT FRef0T 3ifefTaw o1 3623 fsuef 3R
AT IR FAMTE | 517 3UHTHT 3707 31T BRI &b Ufd STPTHd sl fdd Aufa et adb |

[2053]

Role of Youth in Viksit Bharat 2047
Shriyansh Pushpad, Student, Vishisht School of Management, Indore, M.P

Viksit Bharat 2047 outlines a comprehensive and ambitious national vision to transform India into a
developed, self-reliant, inclusive and globally respected nation by the year 2047- coinciding with its 100th
year of independence. The vision transcends mere economic growth; it aims for balanced progress across
economic prosperity, social equity, technological innovation, environmental sustainability, and good
governance. The foundation of Viksit Bharat lies in inclusive growth, ensuring that the benefits of
development reach all sections of society, particularly youth, women, the poor, and farmers, who are
identified as key pillars of the nation's progress. This requires equal access to quality education, skills
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training, and public services, which are critical for both rapid economic growth and equality of opportunity.
The focus is on empowering individuals through skill development, innovation, and entrepreneurship,
integrating technology skills and career training into the education system to prepare a dynamic workforce
capable of adapting to changing global economic models. Social equity is a core component, with an
emphasis on gender equality, women's empowerment through initiatives like Beti Bachao Beti Padhao and
Ujjwala Yojana and ensuring access to education and healthcare for all. The vision also prioritizes
environmental sustainability, advocating for renewable energy adoption, biodiversity conservation, and
waste management to achieve long-term, sustainable development. Addressing climate change and
pollution through sustainable practices is essential for a healthy and resilient nation. Environmental
sustainability is paramount, with a commitment to achieving net-zero carbon emissions and promoting
green growth across all sectors. The vision also seeks to strengthen governance through transparent,
efficient, and citizen-centric systems. This holistic approach,which includes modernizing agriculture,
expanding infrastructure, and enhancing public services, is designed to create a prosperous, self-reliant,
andresilient India.

[2054]
HTYT STt BRYT 3R fEf5ieet 3nft AfEedt FRoT & Arezm @ URd
HTST3Y 3R A fefoa o1 w@reamor
Afet facd, s, fafe wpat 31 AAsTie, $6R, 7.1.
15761 5T QS1, TErIE UTeuds, fafre Tpe 3T AAsTie, §ER, AW

AR SR A HTYT3T BT Uch HEcAYUT T & HTST3T &bl HTATT>IchdT T U HEcaqUT fe&dT AT ITT 8 il HRd H
T3] &1 37 d Hecaqut I &1 eifes fepdit Wt eaafch bt Helle & b fefe gfan bl ars & feiv amfsic
BT &b T aT Tt fch Y gk Afch & Hud & & feie faset Wl Tes HINT T 30U ol 37a1e3 & BT
TSI & HTST &t HERIdT A Ueh Afth Gk fth & 370 faeRT HTeHT3i a 3/HdT &1 10 # ATETHT 4 3TeH-e
BId & HRA H s UBR HI 3TTTd e a1 Tepfd &b fch fHam aid 81 SHfE HRd A &g YR bl HTSTE 3THAR
R STl STt 81 HRA T e ® 22 HTST3T &l HI=IdT Ye ot 778 & 57 Al &t gt 8 & 3iavid geilae
AT T B HTNT3T b AT ST UBR & fact, STTett, iRist, de], affd, RT3, 698 AT , UsTTelt 31fe
T3 b1 WRA ® TreifAchdr St 778 81 3t TR Hedd Y2l A Hi s YbR &l HTHTE St STTdt € 5iH s UiebR bt
HTSTC 37fEdca H & TR o HTSTU R H 81 51 PRep, TS T, HiedT St 311 HTSTe faefe 81 & TR UR 8 S HTST37 bl
facd E17 A S & fIE &H SIS HTHT3T Bl Hi G&dTdsiteRoT (documentation) AT fis & TRINT H &l &
ToTC TrRIT & pfR1Rr At ST doT 5 HTHT3HT ot Hi 31 W Y8 b 31feipR BT TIMfE Ui I efR-eR 37uAm
AT Eldt el 8|

[2055]
Toward A Theoretical Model of Al Adoption Among Service Sector Entrepreneurs:

Integrating Technology Acceptance And Entrepreneurial Orientation Perspectives
Monika Jhadane, Research Scholar Prestige Institute of Management and Research, Indore, M.P

Artificial Intelligence (Al) is one of the groundbreaking technologies which is transforming most of the
industries including the service sector, but many entrepreneurs particularly in emerging economies are still
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hesitant to adopt it. This study explores why this gap exists by examining how entrepreneurs’ own
perceptions and ways of thinking influence their willingness to work with Al technologies. The paper will
explore how perceived usefulness, perceived ease of use, and entrepreneurial orientation shape
entrepreneurs’ attitudes toward Al, and how these attitudes influence their intention to adopt it, depending
on the Technology Acceptance Model (TAM) and the Entrepreneurial Orientation (EO) framework, the
paper looks at. The study also considers whether attitude acts as a bridge connecting technological
perceptions and entrepreneurial characteristics with actual adoption intentions. By bringing together
cognitive, attitudinal, and entrepreneurial viewpoints, the study offers a conceptual model relevant to
service-sector fields such as IT, healthcare, education, and hospitality. The insights presented here set the
stage for future empirical research and point to important considerations for policymakers, Al designers,
and organizations that support entrepreneurship.

[2056]
Empowering Youth in Developing Nations: Evaluating the Role of the Gig
Economy in Reducing Unemployment and Enhancing Labour Market

Opportunities
Anees ur Rehman, Research scholar, Department of Economics, Punjabi University, Patiala,Punjab
Dr. Anupama, Professor, Department of Economics, Punjabi University, Patiala, Punjab

Youth unemployment and underemployment are persistent global challenges, particularly in a rapidly
mobile and technology-driven workforce. The gig economy, characterized by short-term, flexible work
arrangements, presents both opportunities and challenges in addressing these issues. The gig economy
includes independent contractors, Delivering food online, Freelance writing, Software development,
Painting walls, Building furniture, Babysitter or childcare provider, Home health aide, Tutor,
Photographer, Graphic designer, Content writer or copywriter, Web developer, Editor, Consultant. This
research paper explores how the gig economy can be leveraged by providing income opportunities to
young workers, fostering entrepreneurship, and developing relevant skill sets. The study also examines
potential pitfalls such as job insecurity, lack of benefits, and regulatory challenges, offering
recommendations for improving gig work to empower young people. The modern workforce is evolving
rapidly due to technological advancements, globalization, and changing work preferences. Traditional
employment structures are being supplemented, and in some cases replaced, by gig-based work. This paper
explores how the gig economy can serve as a viable solution to youth unemployment and
underemployment by analyzing its benefits, challenges, and necessary policy frameworks to ensure its
effectiveness. The gig economy presents a viable solution to youth unemployment and underemployment
by offering flexible work options, promoting skill development, and fostering entrepreneurship. However,
itis essential to tackle the challenges associated with gig work to ensure it serves young people positively in
the long run. By effectively utilizing the gig economy, young individuals can acquire valuable experience,
build their careers, and contribute to economic growth. The gig economy continually adapts to new
technology, society, and policy trends. While it provides opportunities for flexibility and innovation, it also
brings forth challenges concerning worker rights, sustainability, and equity. Understanding these
intersections is vital for policymakers, businesses, and workers navigating the evolving work landscape.
Young people's involvement in gig work reflects a complex blend of economic conditions, personal goals,
and societal trends. Although they appreciate its flexibility and opportunities, their engagement is
multifaceted. This research aims to shed light on the role of the gig economy in shaping the future of work
for young people, offering insights that can inform policymakers, educators, and employers in creating
more inclusive and sustainable labour markets.
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[2057]
From Local to Global: Digital Platforms Drive Market Expansion and Revenue

Growth in Women-Led Startups in Context to Financial Sector
Divyanshi Soni, Student, Shri Vaishnav Institute of Management & Science, Indore, M.P

Harshita Patidar, Student, Shri Vaishnav Institute of Management & Science,
Indore, M.P

This study investigates how e-commerce and social media platforms are reshaping the growth trajectories
of women-led startups in India by enabling them to move from local, home-based ventures to scalable,
nationally visible businesses. The research examines how digital marketplaces, social commerce models,
and online branding tools expand customer reach, increase sales volumes, and lower entry barriers for
women founders across sectors such as retail, services, and lifestyle enterprises .It also analyses the role of
platforms in enhancing financial inclusion and entrepreneurial confidence, particularly for first-generation
and rural women entrepreneurs who previously faced restrictions related to mobility, capital, and market
access. Using a mixed-methods approach that combines survey data from women-led startups with
in-depth interviews of founders actively using e-commerce and social media, the study evaluates key
dimensions of scalability, including market expansion, revenue growth, operational efficiency, and brand
visibility. Additionally, the research considers the emerging role of fintech services—such as digital
payment systems, online lending platforms, and micro-credit facilities—in enabling smoother financial
operations for women-led startups. These tools not only simplify cashflow management but also improve
access to formal credit, helping founders scale more confidently within competitive markets The analysis
further explores platform-specific challenges such as algorithmic dependence, digital skill gaps, online
harassment, and high commission or logistics costs that can limit sustainable scaling despite initial growth.
Findings are expected to provide evidence-based insights for policymakers, ecosystem enablers, and
platform companies on how to design more inclusive digital infrastructures, targeted capacity-building,
and supportive regulatory frameworks that strengthen the long-term scalability of women-led startups in
India.

[2058]
Human Resource Analytics as a Strategic Capability for Sustainable and Inclusive

Growth: A Scopus-Based Bibliometric Study
8. Vasanthi, Research Scholar, SRM Institute of Science and Technology,
Chengalpattu, Tamil Nadu
Dr. S. Thilagavathy, Assistant Professor, SRM Institute of Science and Technology,
Chengalpattu, Tamil Nadu

In today's world, managing employees in an organization is not a one-man task. With the evolving business
and advancement in technologies, managing employees and tracking their performance can be performed
online with the help of Human Resource Analytics (HRA). There has been certain scepticism concerning
the use of HRA and its potential for meaningful impact on HR practices and operations. Therefore, the
objective of this study is to analyze the most relevant scientific work being undertaken in HR analytics and
to understand the evolution of the conceptual, intellectual, and social structure of this topic in a way that
allows the expansion of empirical and conceptual knowledge. This study combines a systematic literature
review with bibliometric analysis of HRA published between 2020 and 2026, using a Scopus-indexed
dataset. With bibliometric techniques, the study analyses publication trends, influential authors, journals,
keyword co- occurrence, and network clusters. VOS viewer was employed to perform co-authorship, co-
citation, and thematic evolution analyses. The results reveal significant growth in HRA, driven by digital
transformation and identified three major research clusters — technological enablers, strategic HR decision
making and analytics driven organisational transformation. Regardless of this growth, the analysis also
discloses critical gaps related to ethical data use, privacy issues, the involvement of emerging economies,
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and lack of HRA adoption in non-corporate and SME contexts. The literature review framework was
developed using the Dynamic Capabilities Theory to position HRA as a strategic capability that builds
organizational adaptability and resilience. Overall, this bibliometric study contributes to the growing
discourse on sustainable and inclusive HRM by offering a structured understanding of how HRA research
has evolved and where it is heading. It provides academics, practitioners, and policymakers with valuable
insights into the strategic role of analytics in shaping the future of equitable global business practices. The
findings support the idea that HRA, when implemented responsibly, can become a transformative
capability that supports long-term sustainability, organizational resilience, and inclusive growth.

[2059]
Building Tomorrow Responsibly: Youth Understanding of Sustainable

Tourism and SDG Goals
Nidhi Agrawal, Assistant Professor, School of Aviation, Tourism and Hospitality Management,
Indore, M.P

Komal Gupta, Assistant Professor, Acropolis Institute of Management Studies and Research,
Indore, M.P

As a global phenomenon, the tourism sector has played a very significant role in the global economic
development for the last three decades. The concept of sustainable tourism has gained much importance,
due to alarming environmental and social challenges arising from uncontrolled tourism activities. This
sector has become a major source of income to many countries all over the world. This research paper tries
to explain the concepts of sustainable development in the tourism sector and youths’ prospective for
sustainable tourism and its alignment to SDGs. Sustainable tourism aims to maintain a balance between
environmental protection, social and cultural well-being, and economic development, ensuring that all
three grow together in harmony for both present and future generations. Sustainable tourism should help
local people, support the government, and benefit investors, both now and in the years to come. The tourism
sector understands that sustainability is no longer just nice to have, but it is must to have. This study aims to
clarify the concept of sustainable tourism, examining the current factors influencing the intention to choose
sustainable tourism. This study also explores how young people understand and support sustainable
tourism in relation to the Sustainable Development Goals (SDGs). As awareness about responsible travel
and environmental protection grows, to find out how youth take part in eco-friendly and ethical tourism
practices in India. A structured questionnaire has been used to measure their awareness, attitudes, and
willingness to act toward sustainable tourism. The study revolves around five SDG areas: Responsible
Consumption and Production (SDG 12), Life on Land (SDG 15), Sustainable Cities and Communities
(SDG 11), Decent Work and Economic Growth (SDG 8), and Youth Innovation and Personal Choices in
Tourism (SDG 9). Using a Likert-scale survey, the study will look at how young people connect tourism
with environmental care, social responsibility, and local economic development. The expected results will
highlight the important role youth can play in making tourism more ethical, inclusive, and environmentally
friendly.

[2060]
The Spillover Effect of Digital Freemium Engagement on Offline
FMCG Sales Channels

Sontyana Dheeraj Anjan Brahmaji, Student, KL University, Vaddeswaram, Andhra Pradesh
Dr. B Kishore Babu, Associate Professor, KL University, Vaddeswaram, Andhra Pradesh

The research investigates the impact of freemium engagement, on buying behaviors within the Moving
Consumer Goods (FMCG) industry. As apps, gamification, loyalty initiatives and free offerings become
more prevalent FMCG firms are progressively implementing freemium approaches to draw in and keep
customers. While these engagements occur on platforms their effect reaches physical retail locations
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influencing consumer mindsets buying choices, preferences and store selection. Using a research approach
relying on secondary data, this study collects existing literature, theories and industry reports to explore the
spillover impacts of digital freemium engagement, on offline FMCG sales channels. The evaluation shows
that digital freemium interactions boost brand recall, trust and involvement which subsequently encourage
product trials and purchasing behavior. Furthermore the results demonstrate that offline retailers and
dealers gain from these campaigns via increased customer foot traffic, greater product sales and enhanced
sales outcomes. Overall, the study concludes that digital freemium engagement serves as an effective
bridge between online consumer interaction and offline FMCG market outcomes, offering strategic
advantages for brands, retailers, and channel partners.

[2061]
Driving Sustainable Growth through Green HR Practices: Enhancing Employee

Engagement and Retention in the IT Sector
Rohini Murthy, Research Scholar,School of Economics & Commerce, CMR University,
Bengaluru, Karnataka

The increasing focus on environmental sustainability has prompted organizations, especially in the IT
sector, to incorporate Green Human Resource (HR) practices into their operations. This study, titled
“Driving Sustainable Growth through Green HR Practices: Enhancing Employee Engagement and
Retention in the IT Sector,” aims to explore how green HR initiatives contribute to improved employee
engagement and retention, which ultimately supports long-term organizational sustainability. The research
utilizes a mixed-methods approach, combining both quantitative and qualitative methods to gather
comprehensive insights. Primary data is collected through a structured questionnaire distributed to IT
professionals selected via non-probability purposive sampling. The questionnaire measures essential
variables, such as environmental training, green recruitment and selection, green performance appraisal,
and green rewards, alongside indicators of employee engagement and retention. To analyze the data,
various statistical tools are employed, including descriptive analysis, correlation analysis, t-tests, ANOVA,
and regression analysis, to assess relationships and identify significant variations among the variables.
Additionally, qualitative interviews are conducted with HR managers to validate the findings and gain
deeper insights into green HR implementation strategies. The study is supported by an extensive review of
secondary data from academic journals, corporate sustainability reports. The findings are expected to
demonstrate a strong positive correlation between green HR practices and employee engagement and
retention, highlighting the vital role these practices play in enhancing workplace commitment and
advancing organizational environmental goals. This research offers practical recommendations for IT
firms to integrate sustainability into their HR functions, fostering a greener, more engaged, and loyal
workforce for sustainable growth in the future.

[2062]
Financial Inclusion Through Public and Private Banks: A Comparative Study in
Semi-Urban and Rural Areas of Banas kantha and Patan

Thakkar Bindiyaben B, Research Scholar, Ahmedabad, Gujarat
Dr. Hitesh Harwani, Assistant Professor, JG University, Ahmedabad, Gujarat

Financial inclusion is a critical driver of inclusive economic growth in India, especially in rural and semi-
urban regions where access to formal financial services remains limited. Public and private banks have
played important yet distinct roles in expanding the reach of financial services. This research paper
presents a comparative analysis of public and private sector banks in enhancing financial inclusion within
the semi-urban and rural areas of Banaskantha and Patan districts of Gujarat. Using a descriptive research
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design, primary data was collected from 40 respondents through a structured questionnaire. The study
evaluates key dimensions such as bank account ownership, access to credit, usage of digital banking,
awareness of financial inclusion schemes, customer satisfaction, and perceived service effectiveness.
Statistical tools including descriptive statistics, chi- square tests, ANOVA, and gap analysis were applied.
The findings reveal that public sector banks perform better in social banking initiatives, government
scheme outreach, and credit access, whereas private sector banks excel in digital banking usage, service
quality, and customer convenience. The paper concludes with recommendations to enhance inclusive
financial services, reduce digital divides, and improve the participation of private banks in deeper rural
markets

[2063]
A Study on the Contribution of Religious Tourism in Indian Tourism

Pragya Pathak, Research Scholar, School of Commerce DAVV, Indore, M.P
Dr. S. M. Anas Iqbal, Director, Vishisht School of Management, Indore, M.P

Religious tourism plays a pivotal role in shaping India’s tourism landscape, reflecting the country’s rich
spiritual, cultural, and historical heritage. This study explores the contribution of religious tourism to
India’s tourism industry using secondary data obtained from government reports, tourism statistics,
scholarly articles, and research studies. Analysis indicates that religious tourism significantly drives
economic growth by generating substantial revenue, creating employment opportunities, and promoting
regional development. Beyond economic benefits, it also fosters cultural preservation, strengthens local
traditions, and encourages community participation. India’s diverse religious sites—including temples,
mosques, gurudwaras, churches, and pilgrimage circuits—attract millions of domestic and international
visitors annually, reinforcing the country’s image as a global spiritual destination. The study emphasizes
that strategic planning, effective promotion, and sustainable management of these sites are essential to
maximize the benefits of religious tourism, enhance visitor experiences, and ensure the conservation of
cultural heritage for future generations. Overall, religious tourism emerges as not only an economic asset
but also a vital instrument for preserving India’s cultural identity and promoting social cohesion.

[2064]

Growth of Digital Wallets (Phonepe,Google Pay,Paytm)
Islavath Umasri, Student, KL University, Vaddeswaram, Andhra Pradesh
Dr. K.V.V. Raju, Assistant Professor, KL University, Vaddeswaram, Andhra Pradesh

The rapid expansion of digital wallets in India has transformed the country’s payment ecosystem, driven by
increasing smartphone penetration, affordable internet access, and government initiatives promoting
cashless transactions. Platforms such as PhonePe, Google Pay, and Paytm have emerged as leading players
by offering fast, secure, and user-friendly payment solutions based on the Unified Payments Interface
(UPI). Their widespread adoption has enabled seamless peer-to-peer transfers, bill payments, online
shopping, and merchant transactions. The COVID-19 pandemic further accelerated the shift toward
contactless payments, increasing consumer trust and usage frequency. This study examines the growth
trajectory of these digital wallets, factors driving adoption, competitive dynamics, technological
innovations, and their overall impact on financial inclusion and India’s digital economy.

[2065]
E-Commerce as a Catalyst for Empowering Rural Women in India: Opportunities,

Barriers, and Sustainable Pathways
Preeti Akhre, Research Scholar ,Oriental University, Indore, M.P
Dr.Tara Trivedi, Assistant Professor ,Oriental University, Indore, M.P

E-commerce is changing India's digital economy. Its helping rural women who face problems like moving
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around, getting to markets, and social rules with digital tools growing fast. Things like Digital India, ONDC,
and programs for women entrepreneurs are helping rural women make money, grow skills, and be more
independent. This study looks at how e-commerce helps empower rural women in India. It finds that e-
commerce creates chances like running businesses from home, selling to more people, lower cost, and more
control over our money through digital payments, but there are problems like not knowing technology well, a
few people owning smartphones, bad logistics, low trust in online deals, and old rules about gender. The study
says we need things like teaching digital skills, communities, E-commerce models, better digital set women-
focused logistics, and using Self-help groups with digital tools. Overall, E-commerce can help rural women
earn more, grow, and develop long-term if the government helps with rules and teaches digital skills.

[2066]

Bridging the Rural-Urban Startup Divide through Generative Al Tools
Chitransh Sahu, Student,Vishisht School of Management, Indore, M.P

The rural-urban divide creates systemic inequalities for startup founders, concentrating essential resources
such as funding, expert guidance, and specialized talent in urban centres while leaving rural areas underserved.
This paper proposes that Generative Al (GenAl) can act as a powerful Resource Virtualization (RV)
mechanism, effectively substituting these scarce urban resources and democratizing entrepreneurship across
geographical boundaries. I introduce a conceptual model postulating that rural GenAl adoption enhances
Rural Startup Success and Scalability (RSS), primarily mediated by the degree of resource virtualization
achieved. This relationship is moderated by Digital Ecosystem Factors (DEF), such as broadband
infrastructure and digital literacy, which determine the effectiveness of GenAl tools. To empirically test this
framework, a convergent mixed-methods (QUAN + QUAL) design is proposed. The quantitative phase
(survey research, N~ 300) will test causal links and hypotheses (H1-H4) using SEM/regression analyses. The
qualitative phase (semi-structured interviews, N = 20-30) will explore the mechanisms of RV (RQ1) and the
influence of DEF (RQ4) through rich narrative data. The findings inform a three-pronged intervention
strategy: 1. Direct GenAl Access (e.g., localized LLMs, content vouchers) to address resource scarcity; 2.
Capacity Building (e.g., prompt- engineering bootcamps) to strengthen digital literacy; and, 3. Enabling
Infrastructure and Policy Support (e.g., broadband subsidies, vernacular data policy) to improve the digital
ecosystem. In conclusion, this study positions GenAl not merely as an efficiency tool, but as a structural
equalizer capable of mitigating entrenched spatial resource disparities, fostering inclusive innovation and
more equitable economic growth.

[2067]
Social Equality: Sustainable Business Practices and Inclusive

Growth on Visit Bharat
Eit Jain, Student, Vishisht School of Management, Indore, M.P

This paper examines the role of sustainable business practices in fostering social equality and inclusive
growth in India, with a particular focus on gender equality. It highlights traditional models and approaches
that can be leveraged to create a more equitable and environmentally conscious business environment.

[2068]

Viksit Bharat: An Analysis of Headwinds, Tailwinds and Imperatives
Dr. Swati Batra, Assistant Professor,University of Rajasthan, Jaipur,Rajasthan

The idea of making India a developed nation by 2047, the 100 th year of its independence seems attainable
given the pace at which the Indian economy is progressing. The vision encompasses several aspects of
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development including economic growth, social progress, environment sustainability and good
governance. The NITI Aayog is working on a roadmap towards this end. The recent concern voiced by
former governor of RBI, Duvvuri Subbarao, is will this roadmap ““get us to Denmark™? This is a phrase
coined and popularized by Francis Fukuyama to describe the challenge confronted by developing countries
in transforming into developed nations. By ‘Denmark’ he meant a society which is prosperous, democratic
and secure, has good governance and low levels of corruption. Presently, India is one amongst the big
economic powerhouses and the second largest emerging economy. A faster rate of economic growth
coupled with a growing middle class, a larger proportion of young population enjoying an access to a better
quality of life reflected in both an increase in the longevity and improved literacy levels are some indices to
cheer upon. Undoubtedly, size is a useful index, yet it raises numerous concerns, challenges and issues as
GDP has its own limits. The progress on three Hs namely, Human Development Index, Human Happiness
Index and Hunger Index raise compelling doubts towards the attainment of this end. Additionally, ‘getting
to Denmark’ requires a well ordered society resting on three building blocks — the rule of law, a strong state
and democratic accountability. The sequence in which these blocks appear also influences the route to
Denmark. The complex journey to developed country status is not merely about high income, but bridging
sharp inequalities in health and education too. Inequalities of any form and degree are morally wrong and
hence it needs to be ensured that the benefits of growth are widely shared. The biggest growth driver of the
Indian economy is the huge consumption base of the bottom half of our population. Therefore, more
income needs to be put into their pockets. So, high growth must spread material prosperity. Development
experience also exhibits that the transit from low to middle income status is easy, but countries find it
exceedingly difficult to graduate from middle to high income. This middle-income trap can be overcome by
focusing on innovation and intellectual property which necessitates more brain power than muscle power.
Quality rather than quantity needs to be emphasized more. The present paper is an attempt to analyse the
progress of the economy in light of the goal of Viksit Bharat. The paper will be divided into five sections
viz., a) conceptual implications b) the tailwinds c) the head-winds d) the imperatives and e) concluding
remarks.

[2069]

Exploring Cultural Intelligence and Its Influence on Remote Team Collaboration
Sachira Girish Bapat, Assistant Professor,Department of Commerce and Business Management, The
Maharaja Sayajirao University of Baroda, Vadodara, Gujarat

The increasing prevalence of remote and hybrid workspaces has heightened the need for effective cross-
cultural collaboration. This phenomenon is leading organizations to adopt and improve a critical strategic
capability called “Cultural Intelligence (CQ) for effectively navigating in these newer environments in
digital offices. This paper has synthesised empirical evidence and theoretical models to examine how CQ
synergises remote team collaboration, digital communication and global leadership effectiveness. The
paper has focused on a wide body of published research between 2015 and 2024 to uncover the most recent
evidence in CQ. This paper also intends to propose an enriched conceptual framework that makes CQ
integral to an effective catalyser for trust-building, conflict management, adaptability and collaborative
performance in virtual businesses through an integration of Cultural Intelligence Theory, Hofstede’s
Cultural Dimensions, Social Learning Theory, and the Dynamic Constructivist Perspective. Findings from
diverse studies indicate that higher CQ strengthens digital adaptability, improves multicultural
communication, promotes inclusive leadership behaviours, and fosters innovation through culturally
diverse knowledge-sharing. The paper offers strategic organizational recommendations for embedding CQ
into recruitment, learning and development, leadership pipelines, and technology-mediated collaboration
practices. It concludes by identifying future research directions, particularly in the domains of
technology—culture interactions, virtual leadership development, and remote employee well-being.
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[2071]
Sustainability-Driven Entrepreneurship: Evaluation the Role of Green

Startups in Achieving SDGs in India
Dr. Jaya Bajpai, Assistant Professor, Government Mahamaya College, Bilaspur, Chhattisgarh
Rupalee Sav, Research Scholar, Atal Bihari Vajpayee University, Bilaspur, Chhattisgarh

Sustainable Development is becoming a guiding concept of nations looking to achieve balanced economic
growth, rather than merely being an environmental issue. This change has created new opportunities for
entrepreneurs in India who are creating companies that prioritize sustainability. This study examines how
important Sustainable Development Goals (SDGs) of the United Nations, particularly those related to
clean energy, climate action, responsible consumerism and equitable economic growth are being shaped by
green entrepreneurs. A mixed method approach was employed to comprehend their impact, including
surveys, interviews with start-up founders and examination of academic literature and policy paper.
According to the survey, green start-ups are changing how companies function in addition to offering
environmentally friendly goods and services. They are pushing resource-efficient industrial processes,
experimenting with renewable technology and cutting waste using circular economy concepts. These
initiatives are promoting more conscientious consumer behaviour, lowering carbon footprints and
reducing reliance on traditional energy sources. In addition to their contributions to the environment, green
entrepreneurs are opening up new job and skill-development opportunities, especially in industries like
sustainable manufacturing, waste management and renewable energy. Additionally, their efforts are
pushing markets in the directions of greater ethics and environmental consciousness. There are still
difficulties in spite of these encouraging advancements. Limited finance, complicated regulatory processes
and a lack of general consumer and investor understanding of sustainable alternatives are challenges faced
by many green firms. This study provides insight into how entrepreneurship is becoming a catalyst for long
term environmental and societal change and emphasizes the growing significance of sustainability-driven
initiatives in India's development journey.
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[2072]
The Role of Carbon Credits in Promoting Green MSMEs in India: Opportunities

Challenges and Insights from Madhya Pradesh
Dr. Vaishali Sharma, Professor and Principal, SDPS College of Commerce and Management,
Indore, M.P
Soumya Jain, Junior Research Fellow (JRF),School of Commerce,Devi Ahilya Vishwavidyalaya,
Indore, M.P

Micro, small and medium enterprises form the backbone of India’s industrial structure and contribute more
than one third of the country’s total manufacturing output. Despite their importance, several regions have
reported signs of strain. In Madhya Pradesh, the number of new MSME registrations fell from 2,49,009 in
2023 t0 2,31,164 in 2024, indicating that business growth has been slowing. In this situation, the adoption
of sustainable methods becomes difficult for enterprises that already face financial and technical
limitations. The emergence of carbon credit frameworks offers a possible way forward. India has been an
active participant in global carbon markets and issued roughly 278 million carbon credits between 2010
and 2022, indicating that the country already has experience in generating tradable emission reductions.
With the launch of the Carbon Credit Trading Scheme in 2024 and the MSE GIFT scheme supporting green
investment, MSMEs may now find opportunities to convert cleaner production into additional income
rather than seeing sustainability as an expense. The purpose of this study is to explore whether carbon credit
mechanisms can support MSMEs in adopting cleaner production processes while remaining competitive.
The paper relies on secondary information from government documents, sectoral reports and research
studies on sustainability practices. Certain MSME clusters that adopted efficient production systems with
institutional support have demonstrated measurable reductions in energy use and emissions, suggesting
that environmental improvements are possible even for smaller units. At the same time, there are
challenges. Limited awareness of carbon markets, complex certification procedures and fluctuating credit
prices make participation difficult for enterprises without guidance or financial support. The research
contributes to ongoing discussions on sustainable business by suggesting that carbon credits can act as a
practical incentive for MSMEs rather than a theoretical environmental idea. Madhya Pradesh, with its
combination of traditional industrial activity and emerging sustainability efforts, provides a suitable setting
to study this transition. If policy measures are implemented clearly and supported through institutions,
carbon finance can help MSMEs move towards environmentally responsible and economically stable
growth. This study offers a direction for understanding how smaller enterprises may become part of India’s
climate oriented industrial future.

[2073]
Digital Platform—Driven Inclusive Growth: Impact of E- Commerce on Small and

Rural Enterprises
Gangotri Rane, PM Excellence S.B.N Government P.G. College, Barwani, M.P
Dr. N. L. Gupta, Professor of Commerce- Government Girls College, Barwani, M.P

Digital platforms have emerged as powerful catalysts of inclusive economic growth, particularly through
the rapid expansion of e-commerce and its transformative impact on small and rural enterprises. This study
examines how e-commerce ecosystems enable micro and small businesses in rural regions to overcome
traditional barriers related to market access, distribution inefficiencies, information gaps, and high operational
costs. By leveraging online marketplaces, digital payments, logistics networks, and social commerce tools,
rural entrepreneurs gain the ability to reach wider consumer bases, enhance product visibility, and participate
competitively in national and global value chains. The research highlights how digital platforms reduce entry
barriers, promote financial inclusion, and stimulate local innovation by providing affordable technological
infrastructure and data- driven insights. At the same time, the paper analyzes challenges that continue to
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restrict full participation, including digital literacy gaps, inconsistent internet connectivity, inadequate
logistical support, and limited access to credit and training. The study underscores that the positive impact of e-
commerce on rural enterprises is maximized when supported by enabling policies, digital skill development
programs, rural broadband expansion, and the integration of small producers into platform-driven supply
chains. The results conclude that digital platforms significantly contribute to inclusive growth by empowering
rural enterprises, enhancing competitiveness, and fostering sustainable economic development across
underserved regions.

[2074]
From Classroom to Green Enterprise: How Entrepreneurship Education Drives

Sustainable Business Growth in Emerging Economies (With Reference to India)

CA Jeena Agrawal, Assistant Professor, Shri Vaishnav Institute of Management and Science,
Indore, M.P

Entrepreneurship education has emerged as a critical driver of sustainable business growth in emerging
economies, where rapid industrialization, demographic transformation, and environmental stress coexist.
This study explores how entrepreneurship education influences the creation and growth of environmentally
responsible and socially inclusive enterprises in India. It argues that when entrepreneurship education is
intentionally designed to integrate sustainability principles, experiential learning, and ecosystem linkages, it
can transform students from passive recipients of knowledge into proactive agents of “green” entrepreneurial
change. The paper first reviews the evolution of entrepreneurship education globally and in India, highlighting
the shift from traditional business training focused mainly on profit maximization towards broader models that
incorporate environmental stewardship and social responsibility. Drawing on literature on sustainable
entrepreneurship, triple bottom line performance, and human capital development, the study develops a
conceptual framework linking three key dimensions of entrepreneurship education—curriculum content,
pedagogy, and ecosystem engagement—to sustainable business outcomes. The framework suggests that
exposure to sustainability concepts (such as circular economy, green technologies, and inclusive business
models), combined with practical learning (incubation, live projects, community engagement) and access to
support networks (mentors, investors, government schemes), enhances students’ green entrepreneurial
intention, opportunity recognition, and capability to implement sustainable ventures. With reference to India,
the paper situates this framework within the current policy and institutional context. National initiatives
such as “Startup India,” “Atal Innovation Mission,” “Unnat Bharat Abhiyan,” and “Skill India,” alongside
the integration of entrepreneurship and innovation into the National Education Policy (NEP) 2020, have
provided a fertile ground for promoting sustainable entrepreneurship. Universities, technical institutes,
and business schools increasingly offer courses and programs on entrepreneurship and sustainability, often
supported by incubation centres, technology business incubators, and Centres of Excellence for clean
technologies and social innovation. The study analyses how these initiatives can contribute to sustainable
business growth, especially among youth-led start-ups and small and medium enterprises (SMEs) in
sectors like renewable energy, waste management, sustainable agriculture, and inclusive digital services.
The paper concludes that entrepreneurship education in India holds significant potential to drive
sustainable business growth, but its impact depends on the depth and coherence of sustainability
integration. Many programs still treat sustainability as an add-on topic rather than a core dimension of
business strategy and value creation. The study recommends embedding sustainability throughout
entrepreneurship curriculum, strengthening experiential and community-based learning, and building
stronger partnerships between educational institutions, industry, investors, and government bodies. It also
suggests the need for systematic assessment of learning outcomes related to green entrepreneurial intention
and sustainable venture performance. By aligning educational practices with the country’s broader
sustainable development goals, entrepreneurship education in India can play a pivotal role in moving
“from classroom to green enterprise,” contributing simultaneously to economic growth, environmental
protection, and social inclusion in an emerging economic context.
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[2075]
Shaping Sustainable Futures: A Bibliometric Study on Women’s Empowerment

and Children’s Involvement in Sustainability
Sajan Varghese, Research Scholar, University of Kerala, Kerala

This bibliometric analysis investigates the scholarly literature on the roles of women and children in
sustainable development practices from 2000 to 2024. The study examining 454 peer-reviewed articles
sourced from Scopus, Web of Science, and Google Scholar, employs bibliometric methodology mainly VOS
viewer software, citation analysis, and keyword co-occurrence mapping. Major findings indicate a marked
increase in research output post-2015, coinciding with the implementation of the United Nations Sustainable
Development Goals (SDGS), with India identified as the foremost contributor. The results underscore the
significance of women's empowerment and children's involvement in sustainability initiatives as key drivers
of progress across various SDGs, including poverty reduction (SDG 1), quality education (SDG 4), climate
action (SDG 13), and gender equahty (SDG 5). The analysis delineates five principal research clusters,
highlighting prevalent themes such as women's empowerment, environmental stewardship, gender equahty,
education, and climate action. The study also mentions some notable barriers to effective implementation,
including gender-based discrimination, social and cultural obstacles, limited resource access, and insufficient
funding. This bibliometric analysis emphasizes the urgent need for integrated, gender-sensitive strategies and
policy interventions to enhance the contributions of women and children to sustainable development on a
global scale.

[2076]
Comparison of Concept Mapping Strategy and Conventional Method in Terms of

Achievement in Science
Palak Bercha, Assistant Professor, Shri Gujarati Samaj B.Ed College, Indore, Madhya Pradesh

The present study was undertaken to develop and standardize achievement in science tests for students of
class VII students. A sample of 335 students was selected using random sampling techniques from the four
schools of Indore district to ensure representation across gender, socio- economic status, and academic
backgrounds. The test items were constructed to cover cognitive, affective and psychomotor domain
according to bloom taxonomy. The initial pool of items was subjected to expert validation conducted using
difficulty index and discrimination index, leading to the refinement of the test. Reliability was established
through test -Retest method, The correlation coefficient was established with the help of Pearson’s Product
moment correlation. The reliability coefficient was found to be 0. 846 Content and face validity was
established. Ensuring that the test measured the intended construct of science achievement. The
standardized science achievement test thus provides a reliable and valid tool for assessing the academic
performance of class VII students in science. It can be effectively utilized by teachers, researchers and
curriculum developers to evaluate learning outcomes, identify gaps in instruction, and design interventions
for improving science education at the middle -school level.
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[2077]
Threads of Tradition, Knots of Challenges: The Strategic Journey of Abha
Emporium

Akshay Lakhani, Student, Acropolis Institute of Management and Research, Indore, M.P
Niket Jaiswal, Student, Acropolis Institute of Management and Research, Indore, M.P
Shriya Bairagi, Student, Acropolis Institute of Management and Research, Indore, M.P

Pari Khandelwal, Student, Acropolis Institute of Management and Research, Indore, M.P
Somya Rawka, Student, Acropolis Institute of Management and Research, Indore, M.P

Sonal Gupta, Assistant Professor, Acropolis Institute of Management and Research, Indore, M.P

This case study explores the operations, challenges, and growth prospects of Abha Emporium, a family-run
home décor manufacturing unit established in 2005. Located in a 5,400 sq. ft. facility spread across three
floors and supported by two additional manufacturing units in Shikshak Nagar and Ashok Nagar, the firm
specializes in producing comforters, bed sheets, dohar, blankets, and handloom-based products. With
17-20 employees and a labour- intensive production process, the business relies on industrial sewing
machines, basic cutting tools, and manual operations to deliver handcrafted and affordable bedding
products. Its unique selling propositions include personalised supervision, trusted local relationships, good
product quality, and customization options for retailers and bulk buyers. The organizational structure is
simple, centralized, and closely-knit. The proprietor oversees all major business decisions and maintains
client and vendor relationships. The manufacturing head-his wife-manages the production floor, quality
control, and raw material usage. Their son handles accounts, billing, and basic financial documentation.
Supporting staff members execute tasks such as stitching, cutting, packaging, and inter-unit material
movement. This family-based system ensures quick decision-making but also limits professional
management and scalability. The firm faces several operational challenges that restrict its growth. Key
issues include raw material price fluctuations, limited working capital, high labour dependency, small
storage space, inventory management constraints, and competition from larger brands with advanced
technology and better market reach. Seasonal demand variations and lack of branding further impact sales
consistency. Competitors often benefit from superior packaging, online presence, and large-scale
production capacities, while smaller units like Abha Emporium rely mainly on trust, word-of-mouth, and
local market channels. While the business enjoys strengths such as flexibility, personal involvement, cost
efficiency, and strong retailer relations, it also suffers from weaknesses like minimal branding, limited
technology, and small-scale operations. Opportunities exist in expanding to online platforms such as
Amazon, Flipkart, Meesho, and Instagram, improving packaging to premium formats, and supplying to
institutions like hotels, PGs, and hostels. However, threats include rising input costs and online discount-
driven competition The company’s future plans focus on branding upgrades, better packaging, technology
adoption, improved warehouse organization, financial discipline, and expansion into digital marketing.
Additionally, environmental consciousness is reflected through fabric scrap reuse, reduced plastic usage,
and clean production practices. Customer care is primarily relationship-based, handled personally by the
owner and his wife through phone and WhatsApp. Overall, this case study provides a comprehensive
understanding of a small-scale manufacturing unit navigating operational limitations while leveraging
family-driven management, local market strength, and gradual modernization to build a sustainable path
forward.
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[2078]
Flexibility as Control: Re-thinking Bias and Wage Suppression in

India’s Gig Economy
Shirin Akhter Naqvi, Associate Professor, Department of Economics, Zakir Hussain Delhi College,
University of Delhi, Delhi
Vineeta Sharma, Associate Professor, Department of Economics, Kirori Mal College, University
of Delhi, Delhi
Ganita Bhupal, Associate Professor, Department of Economics, Rajdhani College, University of
Delhi, Delhi

The expansion of digital labour platforms has reconfigured the meaning of work, freedom, and control in
contemporary capitalism. Promoted as engines of inclusion and flexibility, platforms such as Uber,
Swiggy, and Urban Company claim to democratise employment by allowing workers to choose their hours
and become “micro-entrepreneurs.” Yet, this paper argues that flexibility functions less as freedom and
more as a sophisticated form of algorithmic control. Drawing on secondary data from the Periodic Labour
Force Survey (2022-23), International Labour Organisation (2021), Fairwork India (2022), and NITI
Aayog (2022), the study develops a conceptual framework that links the political economy of informality
with emerging forms of digital governance. Three hypotheses guide the analysis. First, flexibility conceals
new architectures of algorithmic discipline that regulate workers through data, ratings, and behavioural
nudges. Second, algorithmic evaluation amplifies pre-existing social and gender biases, leading to
systematic wage and visibility differentials. Third, the gig economy represents a digital continuation of
India’s informal sector, where risk is externalised onto workers and protections remain absent. Evidence
across datasets confirms that Indian platform workers face among the highest levels of monitoring and
precarity globally, with women and lower-caste workers disproportionately concentrated in low-wage
segments. The paper concludes that the platform economy does not democratise labour but digitises
inequality. Reclaiming rights in the digital age requires algorithmic transparency, portable social
protection, collective bargaining, and gender-sensitive governance to ensure that technological progress
serves justice rather than exploitation.

[2079]
The Empirical Study on Personal and Social Factors on
Psychological Capital of Students

Keshvi Sharma, Student, Acropolis Institute of Management Studies and Research, Indore, M.P
Aditi Sharma, Student, Acropolis Institute of Management Studies and Research, Indore, M.P

The present study investigates the influence of personal and social factors on the Psychological Capital
(PsyCap) of students. Psychological Capital, comprising hope, self-efficacy, resilience, and optimism, is
recognized as a key determinant of student well-being, academic adjustment, and overall performance. The
study adopted a quantitative, descriptive, and correlational research design to explore how gender, family
type, and place of residence contribute to variations in PsyCap levels among students. A structured
questionnaire using a 5-point Likert scale was administered to the sample. Data were analyzed using
descriptive statistics, correlation analysis, and independent samples t-tests. The results revealed that
gender exhibited a significant difference on only one psychological dimension (Subscale 4), with female
students scoring higher. Family type (nuclear vs. joint) did not show any significant influence on any of the
PsyCap dimensions. However, residence (urban vs. rural) emerged as a significant predictor, with urban
students scoring higher on Subscales 1, 2, and 8, indicating better psychological resources than their rural
counterparts. Correlation analysis showed weak to moderate associations between personal/social
variables and psychological capital, further highlighting the dominant role of environmental factors. The
findings suggest that psychological capital is shaped more by contextual and environmental influences than
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by inherent personal characteristics. The study concludes that targeted interventions—especially for rural
students—are essential to enhance psychological resources. The implications extend to educational
institutions, policymakers, counselors, and families, emphasizing the need to integrate positive
psychology practices into academic settings. Recommendations for future research include expanding the
sample, incorporating additional variables, and employing longitudinal designs.

[2080]

Trends in Fertilizer Consumption in India: A Secondary Data Analysis
Nidhi Saini, Research Scholar, Department of Social Work, Kurukshetra University,
Kurukshetra, Haryana
Dr. Satish Kumar, Assistant Professor, Department of Social Work, Kurukshetra University,
Kurukshetra, Haryana

Fertilizers have been instrumental in boosting agricultural productivity in India, where a significant
proportion of the population depends on farming for their livelihood. This paper analyzes long-term trends
in fertilizer consumption using secondary data from government publications, FAO databases, and national
agricultural surveys. The study explores changes in total fertilizer use, nutrient-wise consumption patterns,
regional variations, and the shifting NPK ratio over time. The findings reveal a consistent increase in fertilizer
consumption over the past five decades; however, issues such as nutrient imbalance, excessive reliance on
urea, regional disparities, and emerging environmental challenges persist. The study emphasizes the need for
promoting balanced nutrient application, enhancing soil health management, and adopting sustainable
fertilizer practices to ensure long-term agricultural growth and environmental sustainability in India.

[2081]

A Study on Effect of Al Tools on Student’s Learning and Assignments
Dr. Poonam Jadhav, Asst. Professor, Acropolis Institute of Management and Research, Indore, M.P
Nehal Bobd, Student, Acropolis Institute of Management and Research, Indore, M.P
Yashasvi Gandhi, Student, Acropolis Institute of Management and Research, Indore, M.P

This study investigates the impact of Al tools like ChatGPT on undergraduate students’ assignment
performance, learning outcomes, and academic integrity among 60 BBA students at Acropolis Institute. A
cross-sectional survey measured Al usage frequency (73% always/often, 90% ChatGPT), perceptions via
Likert scales, and tested two hypotheses using t-tests: higher frequency positively correlates with assignment
scores/quality (t=4.82, p&It;0.001) and enhances conceptual understanding (t=3.41, p=0.001), rejecting null
hypotheses, though critical thinking gains were neutral (mean=3.2) and over-reliance concerns rose (52-
58%).research-paper.docx Findings reveal improved efficiency and superficial performance but risks to
originality, plagiarism, and deep cognition, urging educators to integrate Al ethically with redesigned
assessments emphasizing reflection and application-based tasks. Descriptive statistics showed strong
central tendencies for workload management (mean=4.1) and quality (mean=3.9), supporting balanced
adoption over bans. Future longitudinal studies should link perceptions to actual grades across disciplines.

[2082]
Holistic Education in the Light of National Education Policy (NEP) 2020 for
Sustainable Management

Paromita Das, Assistant Professor & Former Head, Department of Education, University of North
Bengal, Kolkata, West Bengal

Holistic education is an educational philosophy that aims to develop the whole person: intellectually,
emotionally, socially, physically, creatively, and spiritually. It is sometimes described in academic
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literature as holistic learning theory. Holistic education under NEP 2020 supports the sub-concept of
sustainable management by integrating environmental, ethical, and life skills with traditional academics. It
promotes a flexible curriculum that includes vocational training, arts, and sports to develop critical
thinking, problem-solving, and a sense of responsibility towards the environment and society, thereby
creating well-rounded, ethical global citizens ready to address contemporary challenges like climate
change and resource management. The concept of Holistic Sustainability Frameworks, at its most
elemental level, represents a structured approach to consider environmental, social, and economic
dimensions as interconnected facets of organizational operation and societal progress. When educators
seek to address the emotional, social, ethical and academic needs of the students in an integrated form, such
an approach to teaching is called the Holistic approach to Education. A multidisciplinary education, as
envisaged in the NEP- 2020 aims to develop social, physical, intellectual, emotional, and moral capacities
of human beings in an integrated manner. A flexible curriculum will facilitate creative combinations of
various disciplines. The four major pillars that contribute to the holistic development of the child include
cognitive development, emotional development, social development, and physical development
Education's role in sustainable development is to empower individuals with the knowledge, skills, and
values needed to create a sustainable future by fostering environmental stewardship, social equity, and
economic well- being. It achieves this by developing critical thinking and problem-solving abilities,
promoting awareness of global challenges like climate change, encouraging ethical behavior, and inspiring
collective action to address these issues. Learning to do, learning to know, learning to be, learning to live
together and learning to transform oneself and the society are the five pillars of education. NEP 2020
emphasizes holistic assessment as a shift from rote memorization to a competency-based system that
evaluates students' overall development in cognitive, affective, and psychomotor domains. This approach
includes a 360- degree evaluation through a holistic progress card, incorporating factors like critical
thinking, creativity, problem-solving, and values, using tools like project- based learning, self-assessment,
peer assessment, and portfolios, alongside continuous, formative feedback

[2083]
E-Commerce Adoption and Challenges in Rural Madhya Pradesh: A Qualitative

and Exploratory Assessment
Dr. Harshit Kumar Sharma, Assistant Professor, Shri Dadaji Institute of Technology and Science,
Khandwa, M.P
Swati Mahajan, Assistant Professor, Shri Dadaji Institute of Technology and Science,
Khandwa, M.P
Priyanka Tantwar, Assistant Professor, Shri Dadaji Institute of Technology and Science,
Khandwa, M.P

Rural e-commerce refers to the use of online platforms for buying and selling products in village and semi-
urban areas. It allows people in rural regions to access a wider range of goods than what is available in local
markets and gives small sellers a chance to reach customers beyond their immediate surroundings.
Supported by smart phones, digital payments, and expanding delivery networks, rural e-commerce is
slowly reshaping traditional shopping habits and promoting digital participation in remote communities.
Rural e-commerce adoption in India is rising, yet many regions still face barriers that limit digital
participation. This qualitative study investigates the challenges and opportunity landscape of e-commerce
in rural Madhya Pradesh (MP). The qualitative data was collected during Aug-Sept 2025, through semi
structured interview and focused group discussion which includes 50 participants in total, from rural
shoppers, E-commerce sellers, and Small shop owners to local service providers. After gathering

All that input, using Thematic Analysis, looked for some categorical hypothesis tested .One thing jumped
out right away: 1.Reliable Internet Connection is associated with past online purchase behavior (Fisher’s
exact test, p=0.012). 2. Trust in digital payments is associated with willingness to adopt into e-commerce
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platforms (p = 0.021). But it’s not all smooth sailing. Spotty and unreliable network coverage is a real
headache. People still don’t totally trust digital transactions. Some e-commerce sellers struggle with
logistics, like high return-to-origin rates that eat into their profits. Many consumers/shoppers just aren’t
aware of what’s available online. Still, it’s not all doom and gloom. Smartphone use and social media influence
is shooting up. UPI payments are catching on fast. A lot of businesses are trying out hybrid
approaches—mixing offline shops with online listings. Plus, government and telecom companies are making
real efforts to improve connectivity. In the end, the study hands out some solid, practical advice for
policymakers, digital platforms, and local MSMEs. The goal? Get more rural consumers involved and
comfortable in the digital marketplace.

[2084]

A Critical Analysis of Government Schemes Effectiveness in MSME Sector
CA Kushboo Senani, Research Scholar, School of Commerce DAVV, Indore, M.P

The Micro, Small, and Medium Enterprises (MSME) sector constitutes a critical component of national
economic development, contributing significantly to employment generation, innovation, and inclusive
growth. In response to persistent structural challenges faced by MSMEs—such as restricted access to finance,
limited technological capability, inadequate market linkages, and regulatory complexities—governments
have introduced a wide array of policy interventions and support schemes. This literary piece presents a
scholarly, critical analysis of the effectiveness of these government schemes, assessing their design,
implementation, and impact on the sector’s performance. Drawing on existing literature, policy documents, and
empirical evidence, the study evaluates the extent to which such initiatives have succeeded in addressing sectoral
constraints and promoting sustainable MSME growth. Findings indicate that while several schemes have
achieved measurable progress, the overall efficacy remains constrained by gaps in awareness, uneven scheme
penetration, administrative inefficiencies, and challenges in policy coordination. The paper underscores the
necessity for evidence-based policy refinement, enhanced monitoring frameworks, and a more integrated,
technology-driven approach to ensure that government interventions translate into tangible and equitable
outcomes for the MSME sector.

[2085]
ST 39RITed 6 Fe1fal A St urA & UBR: T H7RMAe
Hfddr B, TETID UTEATIS fact Arfecy, Madh i AeTfdened 3Med, ¥R, 4.9

1. BT ATGa &t BETAAT THBICH (et dT-uRIRT # it 3gHa, TaeAsi 3R dersf &t werdh s1fveafts TRga
Bl 1 3T AN H Bl bact URURS HfHBIT dob HifAd TEt edl, sfed g 3117 31fedc, ggaH 3R
3fepRY &b feiw AR STSTd1 88 U Sitad 3R Sg3TITHT $U H 3Hd! € | I d 21Tel BT 38 31 BeTHal | wi
UTAT & UbRI b1 f[dduur AT 8, 588 T8 We 81 g b 31 &t -da1 fha su A arfe g # sifiarh gldi 21
e H I U IT b 3t BTl | it urail Bl H&d: IR YH A0idl # [T 511 Hebdl e —Fasitet &,
TATR i, Taearerd/ammt et sk faaret &t dedite St ur amifie, sifele qemarRarie cardl &
a5 8T &R URRRITT BT SeaR ATHAT a8 TR fET fRref, A5PTR 3R 3R 6 el qed ad
g Ut Sfa-am T fRuffRa adt &1 Gdedters 3k armedt f&ar uRar, Redt 3R Afde geat &
vTIfFeaT ot &, fohq 370 T o gaft §8 arfsies famfaar Wi TR eYdt €1 faget =it urs fogear 3k s
& fasg Ufare &t 31maTsT 38Td1 8, ST &t Tad=dT aT ATHTf1h URadT Brddd cdl 8 | 3Td: 3T Y WE eldT e
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e 1. 39T AT &1 BETfal # St UTs /IS B2il- YfH & HETID ded Tet, e GYof ATATIIh ardfdddT Pl
vfafafea aa areft afdsa, Tedfe 3R Aaeic swrear ¥1 37 werfTat & St urs FATsT & St 6t geerd!
AT 3R 30 fddad 81 3T -amH &1 THRAT A SPR B 8| I8 el it anfeca o St famef Y fkarar
HR ATABdT Bl TC TRV FHSIH A HERIB € |

[2086]
Enhancing Machine Learning Optimization Using Quantum-Inspired Evolutionary

Strategies
Amit Prajapati, Student, Vishisht School of Management, Indore, M.P
Rajendra Malaviya, Assistant Professor, Vishisht School of Management, Indore, M.P

Machine Learning has changed the world over the past few years. Optimization, which is responsible for its
performance, still faces some problems such as Local minima, slow convergence, and high computational
cost. This research proposes to integrate Quantum-Inspired Evolutionary Strategies to enhance
optimization of Machine Learning models. By implementing principles of quantum mechanics such as
superposition, amplitude measurement, rotation gate update and evolutionary selection. This study
explores that by implementing QIES optimization techniques in modern ML optimization problems such
as local minima and slow convergence can be solved. This study conducted an experiment using python,
and the results of the experiment compared traditional algorithms with QIES-enhanced methods to
measure improvements in accuracy, convergence time and robustness. This study used traditional
algorithms like Genetic algorithms (GA) and Particle Swarm Optimization (PSO) to compare with
Quantum Inspired Evolutionary Strategies (QIES).

[2087]
Limitations of Machine Learning in Modern Optimization Frameworks: A Review-
Based Analysis

Rajendra Malaviya, Research Scholar, School of Computer Science and Information Technology, Devi
Ahilya Vishwavidyalaya, Indore, M.P

Dr. Chaitali Uikey, Associate Professor, School of Computer Science and Information Technology, Devi
Ahilya Vishwavidyalaya, Indore, M.P

Machine Learning (ML) has become central to optimization-driven applications across domains such as
prediction, classification, data mining, and intelligent decision-making. However, despite rapid progress,
ML models continue to face significant limitations related to data dependency, computational cost,
overfitting, bias, interpretability, and real-world generalization. This paper presents a structured review of
key limitations affecting ML algorithms, especially in the context of optimization challenges. Using a
qualitative and exploratory approach, this paper identifies critical gaps in current ML approaches and
outlines future directions that can support the development of more robust and efficient optimization
frameworks. The findings serve as a background for advanced algorithmic improvements, including hybrid
and next-generation optimization models.
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[2088]

Date Seeds: A Pleasant and Healthful Alternative to Coffee
Nisha Kumari Sinha, Student, PIBA, Parul University, Vadodara, Gujarat
Machhi Aditya Dilip, Student, PIBA, Parul University, Vadodara, Gujarat
Mayuri Mahto, Student, PIBA, Parul University, Vadodara, Gujarat
Dr. Ashutosh Shukla, Associate Professor, PIBA, Parul University, Vadodara, Gujarat

This research evaluates the potential of roasted date seeds (Phoenix dactylifera) as a sustainable, cafteine-
free alternative to conventional coffee. Drawing on extensive literature review, laboratory nutritional
analysis, sensory evaluation, and urban consumer surveys, the study addresses core questions of nutritional
superiority, processing optimization, market feasibility, and consumer acceptance. The research confirms
that date seed coffee possesses remarkably high dietary fiber (25g/100g), is caffeine-free, and delivers
substantial antioxidant activity and bioactive compounds—including phenolics, ﬂavonoids, and
minerals—that position it as a premium health beverage. Sensory trials and survey data indicate moderate
but promising consumer acceptance, especially among health- conscious and female demographics, with
56.1% expressing positive motivation to switch, though main barriers relate to taste and aroma differences.
Market analysis highlights substantial global growth for caffeine- free alternatives, suggesting considerable
commercial opportunity for date seed coffee, provided sensory challenges are addressed and targeted
marketing adopted. Environmental and sustainability assessments demonstrate strong circular economy
benefits by upcycling agricultural waste and reducing water and carbon footprints compared to coffee
cultivation. In conclusion, roasted date seed coffee is found to be a scientifically valid and commercially
promising alternative, but successful adoption will depend on further sensory optimization and broadening of
consumer education and engagement strategies.

[2089]

Meta Analysis of WebQuest Related Studies
Amber Warsi, Research Scholar, School of Education, DAVV, Indore, M.P
Dr. Madhulika Varma Vaish, Professor, School of Education, DAVV, Indore, M.P

Web Quest-based learning is a technology-driven, inquiry-oriented approach where students use carefully
selected online resources to complete tasks, solve problems, and explore concepts independently. Research
from around the world shows that WebQuests can improve academic performance, critical thinking, problem-
solving, collaboration, and student engagement, particularly in STEM subjects. This review examines
international and Indian research, highlighting the benefits of WebQuest-based learning while identifying
gaps such as its use in Social Sciences, language learning, and culturally diverse classrooms. The paper
emphasizes the need for larger, contextually relevant studies in India to explore its impact on higher-order
thinking, digital literacy, teacher readiness, and equitable access. Filling these gaps will help design effective,
engaging, and culturally appropriate WebQuest activities, supporting evidence-based teaching, curriculum
development, and policy decisions for technology-enhanced learning.

[2090]

Social Equality and Gender Equality: Prime Concern for Our Country
Niddhi Sinha, Assistant Professor, Shri Gujarati Samaj B. Ed College, Indore, M.P

India’s Constitution promises equality to all citizens, but reality still diverges significantly from that
assurance, especially for women and groups positioned at caste-class margins. This study investigates the
persistence of inequality by studying demographic patterns, gender-linked economic participation, digital
access, institutional policy response, and social-attitudinal behaviour. Findings are made from primary survey
responses collected through a Google-form questionnaire administered to individuals aged 1830, supported by
secondary evidence from NFHS-5 (2019-21), Census projections, Ministry datasets, government indices, and
international comparative frameworks. The core question driving the research is,” why equality guaranteed on
paper continues to disappear in practice”? The SDG India Index for Gender Equality at49/100 (2023-24) reflects
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this problem significantly. Gender disparities appear as structural patterns throughout society: although the overall
sex ratio has risen to 1,020 females per 1,000 males, the sex ratio at birth remains skewed at 929, showing
persistent son preference. Women’s paid labour participation has increased from 23.3% (2017-18) to 41.7%
(2023-24), but still lies below the global 47% benchmark, while wage differences remain at roughly 76% of male
earnings. If we look at domestic care labour, which is nearly 3.1% of GDP, remains excluded from formal
economic accounting. Inferential analysis using T-tests and ANOVA across the primary data indicates noticeable
differences in perception regarding gendered labour distribution, opportunity access, and economic agency,
suggesting that inequality is reproduced not only through structural policy deficits but also through one’s
behaviour. Distinct marginalisation is particularly visible among Dalit women, who face a high percentage of
caste-gender discrimination, illustrated by an 89.9% rise in sexual-violence cases between 2014-2022.
Transgender persons and LGBTQ+ individuals, especially in rural contexts, continue to experience exclusion
across education, healthcare, employment, and digital access. The digital divide also shows disparity: 33% of
women use the internet compared to 57% of men, widening to 25% and 49% in rural regions. Government
programmes such as Beti Bachao Beti Padhao, Gender Budgeting, and NEP 2020 were introduced to decrease
these disparities; but field-level evaluations indicate that uneven implementation, weak monitoring, and
institutional resistance leads to persistence of problem. India’s positions — 108/193 on the UNDP Gender
Inequality Index and 131/148 in the WEF Global Gender Gap Report — shows these deficiencies. Yet , some
community initiatives demonstrate some changes as: SEWA, its reach to two million informal women workers
and Kudumbashree’s network of 3.7 million members illustrate the potential of collective resource ownership,
participatory governance, and local-scale empowerment. The study concludes that few reforms remain
insufficient. Positive concern is required toward recognising unpaid labour, securing women’s property and
digital rights, correcting gender-bias in educational content, and ensuring accountability within both
governmental and corporate structures. Achieving equal female labour force participation could contribute an
estimated USD 2.9 trillion to Indian GDP, affirming that gender equality is not symbolic but developmental in
measurable economic terms.

[2091]
Integrating Artificial Intelligence into Portfolio Management in the Indian Market:

Impact, Challenges, and Adoption Framework
Anne Akhil, Student, KL University, Vaddeswaram, Andhra Pradesh

This study examines the impact, applicability, and integration challenges of Artificial Intelligence (Al) in
portfolio management within the Indian financial market. With rising market volatility, rapid digitization, and
increased retail investor participation, the research explores how Al-driven models can enhance risk
assessment, predictive accuracy, and overall portfolio performance.

[2092]
Smart or Swayed? Behavioral Biases, Financial Literacy, and Uses of Robo

Advisory: Impact on Investment Decisions
Neha Burhanpurkar, Research Scholar, Shri Vaishnav Institute of Management and Science,
Indore, M.P
Dr. Kshama Ganjiwale, Professor, Shri Vaishnav Institute of Management and Science,
Indore, M.P

This study looks at how behavioural biases and financial literacy shape investment decisions for Millennials
and Gen Z, especially in the world of digital investing. The researchers got 100 responses through convenience
sampling and checked that the sample was good for analysis using the KMO and Bartlett’s tests. After digging
into the data, they pulled out some big themes: FOMO, digital trust, risk perception, impulsiveness, and
different levels of financial literacy. What stood out? About 60% of people knew about digital investment
platforms like Groww and Zerodha. Even so, only 32% actually used robo-advisory services—and most of
them didn’t use them often. There’s also a clear generational gap when it comes to using these automated tools.
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The stats back this up (¥*(2, N=100) =9.745, p=.008). Basically, younger and older folks don’t feel the same
about robo-advisors. On top of that, people with higher financial literacy were less likely to fall for common biases
and felt more confident using digital investment tools. In the end, this study adds something new to behavioural
finance by showing how psychology and knowledge play into how new investors make choices. It also points
out that there’s a real need for focused digital literacy programs and a mix of human and automated
advice—anything that helps people make smarter moves in digital investing.

[2093]
Artificial Intelligence Empowered NOMA: LSTM Approach

for Improved Performance
Seema Patidar, Research Scholar, IET, Devi Ahilya Vishwavidyalaya, Indore, M.P
Dr. P. Ashok Dahat, Assistant Professor, IET, Devi Ahilya Vishwavidyalaya, Indore, M.P

The rapidly increasing demand for high data rates and massive connectivity in today’s bandwidth- hungry
wireless environment has accelerated the need for advanced multiple access solutions. Non- Orthogonal
Multiple Access (NOMA) has emerged as a key enabling technology for 5G and beyond networks due to its
ability to simultaneously serve multiple users over the same time—frequency resources. However, traditional
NOMA approaches, including Conventional SIC based NOMA and clustering-based K-means NOMA, face
challenges such as increased computational complexity, reduced throughput, and poor scalability as the
number of users and SNR levels change. To address these limitations, this paper proposes an Artificial
Intelligence-driven NOMA framework that integrates Long Short-Term Memory (LSTM) networks for
intelligent power allocation and user clustering. The proposed LSTM-NOMA model significantly enhances
throughput, reduces simulation time, and adapts efficiently to varying SNR conditions and increased user counts.
Comparative analysis shows that LSTM-NOMA consistently outperforms Conventional NOMA and K-means
NOMA by delivering improved performance under dynamic channel environments. These results highlight
the potential of Al-enhanced NOMA as a promising solution for future large scale wireless communication
systems.

[2094]
Long-Term Trend Analysis of Solar Radiation, Temperature, and Cloud Cover for
Solar Energy Planning in Indore (1990-2024)

Himanshu Patsariya, Research scholar, Devi Ahilya Vishwavidhyalaya, Indore, M.P
Dr. Bhakti Chourey, Professor, Old GDC, Indore, M.P

This study analyses the long-term changes and seasonal behavior of Global Horizontal Irradiance, surface
air temperature, and cloud fraction in Indore City using NASA POWER reanalysis data for the period
1990-2024. Monthly GHI in kWh/m2/day, temperature in °C, and cloud amount in % were averaged into
annual means to investigate trends relevant for urban solar energy use. A significant negative trend was seen in
annual GHI at a rate of —0.0166 kWh/m2/day per year (R2 = 0.6849, p < 10-9), which clearly suggests that
surface solar radiation is steadily decreasing during the last three decades. By contrast, trends in temperature
and cloud fraction were statistically insignificant during the same period (p = 0.96, p = 0.99), indicating that
neither of the two variables explains the decline of GHI. Seasonal analysis revealed a pronounced summer
peak from March to May when GHI exceeds 6.4—7.2 kWh/m2/day and a strong monsoon-related minimum
during July—August. These months correspond closely to peak cloud cover. These observations support the
argument that increased aerosol loading and atmospheric pollution are more likely to be responsible for the
reduced GHI in Indore. These results bring forth the importance of integrating climatological assessment into
renewable energy planning in cities, particularly for PV performance forecasting, rooftop solar system
design, and improvements in air quality for enhancing the long-term solar energy potential.
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[2095]
Strengthening Agricultural Credit Systems for Farmer Welfare: A Pillar of Socio-

Economic Advancement in Viksit Bharat
Hemendra Birla, Research Scholar, PMCoE S.N. Govt. PG. College, Khandwa, M.P
Dr.T.R. Brahamne, Assistant Professor, PMCoE S.N. Govt. P.G. College, Khandwa, M.P

Agricultural credit constitutes a fundamental enabler of rural transformation in India, particularly as the nation
envisions a Viksit Bharat—a fully developed, inclusive, and resilient India by 2047. This research paper
critically examines the role of agricultural credit systems in enhancing farmer welfare and shaping socio-
economic development. By exploring institutional credit frameworks, government reforms, technological
interventions, and welfare-driven lending mechanisms, the study demonstrates that agricultural credit is not
merely a financial input but a catalyst for structural rural transformation. Through qualitative analysis and
conceptual data interpretation, the paper reveals how timely, adequate, and affordable credit contributes to
productivity gains, income stability, risk mitigation, social mobility, and rural prosperity. The paper concludes
that strengthening agricultural credit systems—through digital innovations, targeted subsidies, inclusive
financial models, and cooperative reforms—is central to positioning agriculture as a strong pillar of India’s
socio- economic advancement in the era of Viksit Bharat.

[2096]
Achieving Rural Prosperity for Viksit Bharat through MGNREGA
(Implementation in the Western Region of Khandwa District)
PR Verma, Assistant Professor, Pradhan Mantri College of Excellence Shri Neelkantheswar Govt
College, Khandwa , M.P

T.R Brahamne, Assistant Professor, Pradhan Mantri College of Excellence Shri Neelkantheswar Govt
College, Khandwa , M.P

The Mahatma Gandhi National Rural Employment Guarantee Act (MGNREGA) represents one of India’s
most ambitious rights-based social security and livelihood programs. By guaranteeing a minimum of 100 days
of wage employment to rural households, it seeks to reduce poverty, prevent distress migration, strengthen
local infrastructure, and empower marginalized communities. This study examines the impact of MGNREGA
on the rural prosperity of the western region of Khandwa district, Madhya Pradesh, an area characterized by semi-
tribal populations, agriculture-based livelihoods, and seasonal unemployment. The research analyses the
implementation framework, beneficiaries’ experiences, asset creation, wage distribution, transparency
mechanisms, and socio-economic changes in villages under the blocks of Harsud, Punasa, and Khandwa.
Using mixed methods involving primary surveys, interviews, and secondary government records, the study
highlights the strengths, challenges, and outcomes of MGNREGA in shaping Viksit Bharat at the grassroots.
The findings reveal substantial contribution of MGNREGA to income stability, women’s empowerment, and
rural infrastructure development, though constraints related to delayed payments, technical manpower
shortages, and awareness gaps persist. The paper concludes with policy suggestions to strengthen
MGNREGA as apowerful instrument of rural prosperity.

[2097]

Status and Condition of Women Workers in Agriculture Sector in India: A Review
Renu, Research Scholar, Baba Mastnath University, Rohtak, Haryana
Dr. Ram Kishan, Professor, Baba Mastnath University, Rohtak, Haryana

The Indian economy is an agricultural economy where most of the people are dependent on the agriculture
sector for their livelihood. Women form the backbone of India’s rural economy, contributing significantly
to crop production, livestock management and post-harvest operations. According to Periodic Labour
Force Survey (PLFS) data, women constitute a large share of the agricultural workforce, although much of
their work remains invisible, unpaid and undervalued. Despite their extensive involvement, women agricultural
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workers face structural disadvantages that limit their productivity and income. Women are mostly assigned
manual, time-intensive and repetitive tasks, which are often considered as unskilled and lowering their
perceived status. The condition of women workers vary from state to state and region to region. In the present
paper we discuss the various research papers related to the status and condition of women workers in the
agriculture sector in India.

[2098]

Blockchain and Indian Agriculture: An Empirical Feasibility Study
Kulbhushan Chand, Research Scholar, School of Data Science and Forecasting, DAVYV, Indore, M.P

Blockchain technology offers a robust digital architecture for enhancing trust, transparency, and data
integrity across agricultural value chains. This empirical study evaluates the feasibility of blockchain
adoption in Indian agriculture using a three-stage mixed-methods framework. Stage I examines ICT pre-
readiness (1993-2007) and confirms the presence of essential digital infrastructure. Stage II analyses the
current ecosystem (2018-2024), including national schemes, NITI Aayog reports, public—private MoUs, and
state-level pilots, to identify emerging blockchain use cases. Stage I1I incorporates expert insights from semi-
structured interviews to validate findings and assess perceived benefits and constraints. Results indicate that
India possesses the foundational ICT capacity and institutional momentum necessary for blockchain
deployment, with early adoption concentrated in states such as Andhra Pradesh and Telangana. Experts
recognize blockchain’s potential for strengthening traceability, transparency, and market linkages, while
highlighting challenges related to regulation, awareness, cost, and data governance. The study concludes that
blockchain deployment in Indian agriculture is technically feasible and recommends a structured, policy-
aligned implementation framework to support scalable and secure adoption.

[2099]

Scaling Blockchain in Indian Agriculture: Policy Framework and Roadmap
Kulbhushan Chand, Research Scholar, School of Data Science and Forecasting, DAVYV, Indore, M.P

Blockchain technology offers transformative potential to reshape Indian agriculture by enabling transparency,
strengthening trust, and improving the efficiency of complex and often fragmented value chains. As India
moves toward large-scale digital transformation through initiatives such as AgriStack, the National
Blockchain Strategy, and the India Digital Ecosystem of Agriculture (IDEA), blockchain emerges as a catalyst
capable of addressing persistent sectoral challenges, including supply-chain opacity, fraud, delayed payments,
and information asymmetry. Despite this promise, adoption remains limited to Indian states—centric isolated
pilots due to regulatory uncertainty, uneven digital readiness, and infrastructural constraints. This paper
presents a strategic, phased roadmap designed to unlock blockchain’s full potential in Indian agriculture.
Integrating extensive secondary research, evaluations of central and state government schemes, detailed case
studies, and expert insights, the study introduces a Blockchain Adoption Framework (BAF) tailored to India’s
agricultural landscape. The findings reiterate that India has achieved baseline ICT readiness, but scaling
blockchain requires targeted interventions in policy modernization, institutional capacity building, data and
interoperability standards, and strong public—private collaboration. The proposed framework provides a
coherent national strategy to accelerate blockchain adoption, enabling a more replicable, transparent, resilient,
and farmer-centric digital agriculture ecosystem.

[2100]

Role of Skill Development in Business Growth
Dr. Sangeeta Gour, Assistant Professor, Govt. Arts and Commerce Naveen College, Bhopal, M.P

Skill Development should not be separate from business. It is directly connected with business because
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every business grows through their employees. The qualities of workers like ability, confidence, talent and
skills play a very, very important role in growing the business. So business runs through their employees
and employees work through their skills. Therefore, skill development and business connect each other.
They both are independent. Skills support our mission, our ideas, our performance, our thoughts and our
problems. Skills drive our business successfully. Skilled workers give their 100 %. When our workers
apply new skills, practices, and new ideas in business, our business grows fast. Workers first work on small
projects then it will take big projects for successful business.

[2101]

A Study on Vikshit Bharat @2047: Blueprint for a Developed India
Laxmi Dhruw, Student, Vishisht School of Management, Indore, M.P

This strategic document outlines the commitment to realizing ‘Vikshit Bharat @2047°, a national
aspiration to elevate India to the status of a developed nation by the Hundredth anniversary of
independence. The transformation is predicated on a four-pillar strategy, integrating accelerated economic
growth with cutting-edge technological innovation, ensuring deep-seated social equity, and upholding
stringent environmental sustainability. Achieving this vision demands a comprehensive overhaul,
prioritizing robust policy architecture, massive strategic investments into both physical infrastructure and
human capital, and sweeping governance reforms designed to champion inclusive progress. We identify
critical levers for success- notably advancement in education, universal access to healthcare, rapid
expansion of renewable energy, and pervasive digitalization. The recommendations here serve as an
actionable strategic blueprint for all stakeholders. The path forward requires a singular, unified
collaborative effort spanning the government, private industry, and civil society. This combined force as
the key to unlocking a future defined by prosperity and genuine equity.

[2102]
WRRRT [ ht ATt AT BeTfal Bl HIST BT 37eaaT
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ST.aeuAT AT, T 3rezer fE<t anfecy, W™
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BTN BT &R, HId ST bl Teb 7T ITITH ST 5T HebdT & SHT ATLURUT A fa s It B bl s feare,
15188 ITet ISt BElfadl ol T 78 fGR fActt €1 31157 b I H fasT 3R SeAe 31Ul 35218l WX 8, AT St
PIGURA 3HDT HHbT Ht 3TEH 81 ST IRRRTH [T A 31U STt dsTTfHeb el b HTEH § AR, Afddbdl, SRt
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[T bl ST BETHAT H ST BT DI HTST &b HIEIH F Hedl-Hifd GIfam I 81 31Ut sheral &b ATeH
STeihl W SHMCRT, HEd, BBUI, ETH{d, G0 OH, FEdT 3R 9= 514 T[0T 1 HEsTdT 4 SIdTd €1 371 HINT 3R
AT H BeUAT 3R TT &1 e TS B1dT 8, 589 aedd 319t peuiRifch o fddbEid B ddbd & 137db! HTST
3R PETfa] srel Bl Hecayu! Sita el & 37aPTd aidt &1 511 sfeal § 8% Ud JerehdT I quf & 378 ailepivid
AT R &1 3T IRYRTH [T Y ST heTaT et aTeT ATfe e &t e ERTER &1
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[2103]

Al MI and Emerging Trends
Dr.Amit Phillora, Senior Escalation Specialist Amazon, Hyderabad, Telengana
Akansha Shekhawat, Research Scholar, APS University, Rewa, M.P

Artificial Intelligence (Al) refers to the capability of a digital computer or computer-controlled robot to
perform tasks commonly associated with intelligent beings. These tasks include reasoning, learning,
problem-solving, perception, and language understanding. Machine Learning (ML) enables systems to
learn patterns from data and make predictions without explicit programming. It’s widely applied in
recommendation systems, fraud detection, NLP, and computer vision, making it a core skill for modern
developers. Al and ML are being used in our day-to-day life as well as in our professional life. Example:
Doors of shopping malls open and close as we arrive close to it. It works on the Expert system which uses
AL Our Internet web browsers have inbuilt co-pilot technology which helps in getting information faster.
Samsung Android uses a Bixby feature like you give a voice command or click a picture and you will have
all the information. Al is part of the medical industry as well where many successful robotic surgeries have
been performed by surgeons by using Al as a feature. Concepts like Neuromarketing, Neurodiversity and
Neuroplasticity use Al and ML concepts. Amazon Go is one example which uses Al and an expert system
which gives a wonderful shopping experience. The research paper will be based on many meta-
applications used in different industries likeSunglasses, watches, computers, fitness industries etc.

[2105]
Exploring the Impact of AI and ICT Integration on Academic

Performance in High School Students
Sweta Malviya, Research Scholar, Education Bhabha University, Bhopal, M.P
Dr. Kavita Padegaonkar, Assistant Professor, Dean, Education Bhabha University, Bhopal, M.P

This research paper explores the impact of Artificial Intelligence (Al) and Information and Communication
Technology (ICT) integration on the academic performance of high school students. With the increasing
prevalence of digital tools in educational settings, this study examines the relationship between Al-
powered learning platforms, ICT tools, and student outcomes. The paper utilizes a mixed-methods
approach, combining quantitative data from academic performance records and qualitative insights from
student and teacher interviews. Findings indicate that while Al and ICT tools show a positive correlation
with academic improvement, challenges such as unequal access to technology and the need for teacher
training persist. This paper concludes by suggesting strategies for effective integration and highlights areas
for future research.

[2106]
WRd ¥ ArseRgfenT: fafte gfaai, Qifsadta s 3R faror d
fafer faewii}, BT, fafere wpot 3if A3sTie, R, 4.9
3rsTett BIfEan, B, fAfie wpe 31 AAsTie, $8R, W
sT.5TetsT A8, TeTad WAy, fafre wpet 3t AsTie, $ER, A.H

SCAC Bifd A HIE ST BT GITH ITIT &, S fch SHb 12 Bl ATgeRefei 514 f3f5ied st &1 Hi 3ga gsma
| 8 MTe U ATSERf AT bl 3TeTe/RUTT, $Hb fafces ST 3R HRA FHTST 0 $Hb YHTd BT faegd fagreor sar
g 12y # urar ar € P e wifsan, AT wiewy 3R e AAf50T & Areaw § far man 3disT
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[2107]
The Impact of Digital Payments on Consumer Spending Habits Parida
Sajan Kumar, Student, KL University, Vaddeswaram, Andhra Pradesh,
Dr. S. Venkata Ramana, Assistant Professor, KL University, Vaddeswaram, Andhra Pradesh

Purpose: The purpose of this study is to examine how digital payments affect consumer spending habits in
India. With the quick rise of UPI, mobile wallets, and online banking, digital payments have changed the
way consumers plan, spend, and manage their money. This research looks at how using digital payments
impacts spending frequency, impulse buying, financial discipline, convenience-driven behaviors, and
shifts in consumer decision-making patterns. Design/Methodology/Approach: The study follows a
descriptive and analytical research design. A structured questionnaire covering numerous digital payment
platforms, including Google Pay, PhonePe, Paytm, Amazon Pay, and banking apps, was used to gather
primary data from 120 respondents. Secondary data were sourced from RBI digital payment reports,
fintech industry publications, government documents, and previous research studies. Percentage analysis
and behavioural interpretations were used for data analysis. Findings: According to the study, the ease of
transactions and lower psychological barriers related to handling cash make digital payments a significant
increase in consumer spending frequency. About 67% of respondents reported an increase in impulse
purchases after shifting to digital payments. Convenience, cashback/rewards, and faster checkout
processes emerged as major behavioural drivers. However, because digital payments provide instant
transaction histories, 58% of respondents felt that they improved their budgeting and financial tracking.
Research Limitations/Implications: The study is limited to 120 respondents from urban regions, and
responses are self- reported, which may involve personal bias. The results reflect short-term behavioural
patterns and do not fully capture long-term financial discipline impacts. The findings provide useful
insights for policymakers, fintech providers, retailers, and behavioural researchers Studying consumer
spending trends in a cashless economy. Originality/Value: This research adds value to the existing
literature by linking digital payment adoption directly with consumer spending behaviour. It highlights the
dual nature of digital transactions promoting spending convenience while simultaneously improving
financial tracking. The findings contribute to understanding how digital payment ecosystems shape
modern consumer behaviour in the Indian context.

[2108]
giaaré dut A Brivd grea’) § Brf-aqfe 31k Srf-aAra &1 3reaaa
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[2109]
Breaking the Silence: A Critical Analysis of the Implementation and Effectiveness

of the Protection of Women from Domestic Violence Act, 2005 in India
Dipti Sitole, Student, Vishisht School of Management, Indore, M.P
Anshulika Sitole, Student, Vishisht School of Management, Indore, M.P
Dr.Jalaj Sethi, Assistant Professor, Vishisht School of Management, Indore, M.P

Violence within the domestic sphere is often normalized under the guise of family matters, forcing countless
women to suffer in silence. The Protection of Women from Domestic Violence Act, 2005 (PWDVA) was
enacted to shatter this silence, recognizing domestic violence not merely as a private dispute but as a
fundamental violation of human rights. This research paper critically examines the PWDVA, exploring its
legislative aims, the mechanism of Protection Orders, and the ground- level impact on women’s safety. By
synthesizing theoretical frameworks with practical realities, the study analyses key implementation
challenges, including a lack of legal awareness, deep-rooted social stigma, procedural delays, and
inadequate institutional responses. Furthermore, it evaluates the role of state agencies and Non-
Governmental Organizations (NGOs) in providing support services. Through an analysis of judicial
precedents, such as the Indra Sarma case, the paper highlights the complexities of non-traditional
relationships under the Act. The research argues that while the PWDVA is a powerful legislative tool, its
promise can only be fulfilled through a synchronized effort involving legal enforcement, policy reform,
and a change in basic assumptions in societal attitudes.

[2110]
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[2111]

P2A FRIRY W ddstdht afiard™ &1 yima
HRPB1A M, BT, fafiE wpat 31T AsTic, 36K, AW

P I1ed, BT, fAfIE Tpe 31Tt Asie, $aR, AU
ST, STeTsT Q3l, TETId ITeayds, fafre Tpat 31t AsTie, $6R, 7.II.

HRA H E&ARITT &1 U TRARITe! ST 8T 8 3R U8 HRd g T&hB(d &1 b 31Ha 3781 I pRIR tifeal & et
TR 3G d 1 PIRICT 3R dcbTeh] BT 3UTPT DI BTk SHTA &, 511 AR YATeRUT &b 37ped AT & IHTE 5TTd
EIhs BPRITR IS &F | BTH Bd & 3R TRR fea et gRT 3T NNUT fdoar siTar €, i1 e e o
STTd €, 579 BRITRI B 9gd & 31T W1 &idt 81 31fAafia 31 3R facta arerar &t wHt I 37! 3feid
3TERAT St g dt 81 AR 3R dfHds TR W 3 TA W 3T d T, ARiiipd BTer & Pal ufdeef &
BRUT XA HA BrATR dl AT H fTRTere 3178 1 3TE[fAd ST5TR &t aIgetdt 7T 3R ST b IR A STABRI A&
& BRUT 37U 3cUTGT DI YHTAT 7T F ST5TR H 7El SAR UTd 81 378 dbed HIed Bl 3eit AITd AT 3 cTeerdT, R
3M5TRY, 3R 31meffAds faUuT (marketing) P1RIcT Bt BT ST THTAT3I BT HE ATHAT BAT USdT 8187 ANl &b
SIId5]G, B&ddhell &1 H ATHIUT 811 H TRl Tl db fefe A5PTR & 31 T & bl 3R &HdT 81 5-BIHd 3R
TCPT3 TAT3TI H TGt 3UHTTHT Bid URURD Bl Bl HTE[fAP ST5TR A 51 3R BRITRI bl 317511 T Bl Sgal
AT P IR TG B & 8 I[HEU H, TRURD gEddbel] BTk BRIRI i ATt el AT 3R 3/aRi & st
Iqe IATE gC &, 51 36T Pett & TRefoT 3R 31feid FRifcheur & feT a15TR ugd, ddbid! Teridm 31k
AfarTa awe &t smaaddr gl

[2112]
An Empirical Study on Government and Private Hospital in Chhattisgarh with
Special Reference to Raipur City
Pashupati Nath Tripathi, Research Scholar, Bhabha University, Bhopal, M.P
Dr. Deepa Bakshi, HOD, Bhabha University, Bhopal, M.P

The quality of services in hospitals has been a major topic of discussion since the last decades, as it ensures
patient satisfaction, profitability, good market value, and better treatment for patients. This research paper
discusses the quality of services provided by major public and private hospitals in Raipur City of
Chhattisgarh — AIIMS and MMI Narayana Multispecialty Hospital, Raipur. In this research study, three
major variables have been examined: perception, service delivery, and patient satisfaction. Most quality
factors have been considered to study the quality of services. The study was conducted with 100 inpatients
of both hospitals, OPD patients who visited the facility for the second or third time, and the attendants who
accompanied the patients. Primary data was collected from them. The research hypothesis testing and data
analysis have been conducted by SPSS29.

[2113]
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Tl 3UCTEIdT a2 BRAR APfei it fafm uRkfeeifaar s sTerdt &1 5 3reaa f aufArerds ademrugfa
BT 30T T 71T it 2redt wd THioT YAl b TrafAa fdereral 3 faenfeat & 7 fofe el SRR urerfidsdr
HIGAT BT YU 3UBIT &b BU H U TRAT| 3768 A S1d 8317 b 2redt 3R urior faenfefat & SR
YRR AT H 3eeka1a 3TaR Hislq 21 2redt faameff simyfies vd URler &Xsi bt 31k 31felep 31repftid UTe ITC, STafds
Tt faenfiat &1 T URuRe 3R T Ye B3 aret BRI & 37R 31feia 811 gRomd &21fd & fb
UTRaTRes 8y, TATeAT Y 3ucTeerar 3R BReR STHBRY 61 uge BhRaR IaH &Y Hecaquf 59 & yHTfad a1
SEZ 38 A I 3HRAT & fob THTelt pRIR APTGRf 3R Tmet &t G 3ucteerar :redt iR aimetor fafenferat &
Sftel PRIBHTET TR Bl BH BA A AER—I B &l bl 8l
[2114]
Embracing Al for Sustainable Fashion Marketing: A Systematic Review

Pankhuri Soni, Research Scholar, [IPS, DAVYV, Indore, M.P
Dr. Shradhha Sharma, Professor, Shri RGP Gujarati Professional Institute, Indore, M.P

This paper presents a systematic review examining how Artificial Intelligence (Al) is transforming sustainable
fashion marketing. Taking insights from five key scholarly sources, this review explores how Al
technologies—ranging from machine learning to blockchain are being employed to address pressing
environmental barriers in the fashion industry. By integrating theoretical frameworks, empirical evidence, and
practical case studies, we identify core applications, emerging trends, challenges, and future directions. Our
findings underline the prospect of Al to enable circular business models, personalize consumer experiences, and
optimize supply chains, while also highlighting critical ethical and infrastructural considerations.

[2115]
qAATcHS TsFHIfG: AP A A raeilen 3R Aecd

Tritar AR, IS TheR, A5G fastH favmT, atees. 37 1o Wi Sy, TR
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37 31HEROT 3R et & feigsil Pl W51 &b 511 Febdt 21 derTcHd J5HITd fafia Goif &t ere] THiTd 1
eI 3R Ao 2| & SR bt EReIRISHITd, 5T e Sl iR Aef ol stz 21 gad fafHa g b aflar 3k
Tdhed il b HIdR JetTcH faQuuT fbam ST aebdr e, f5H itfdses 3R TR HHT3M BT 2TfHeT Bd §E AR
3R 3R &b 4T Ut W YBRI STAT 51T HbdT 81 e TcHD I5THITd I5THITd ST BT Th Agcayuf &4 8 3R
deTCH M 3T GRT 58! Ued 81 Ig MU= defipd 3R TfaRitet faey # detrcre IsrHId &
HEC &I eI BT

[2116]
Addressing the Sustainable Development Goals with the
Wisdom of Shrimad Bhagavad Gita

Dr. Yogesh Mahajan, Assistant. Professor, Dr. C V Raman University, Khandwa, M.P
Dr. Manish Joshi, Associate Professor, Shri Vaishnav Vidyapeeth Vishwavidyalaya, Indore, M.P

The world is going through a survival struggle whether it is war between different countries or issues of climate
change. The United Nations adopted the 17 SDGs (Sustainable Development Goals) in 2015 in order to
promote peace, progress and prosperity across the globe. This paper is an attempt to explore the role of
Shrimad Bhagavad Gita to achieve various SDGs. Shrimad Bhagavad Gita is a source of ancient Bhartiya

(117
-



e QD) o, SO 07 QD 0 QOO 0o IO o QSO 7 QB et IO 0 RS (et IO 00, CRNED QBN < QU 07 RO

Q Q % Q “* X )y

o 12th International Conference “Sustainable Global Business Practices & Inclusive Growth” }——e

wisdom and presents the solutions to many modern world’s problems. In this paper, researchers attempt to
establish a relationship between the wisdom of Shrimad Bhagavad Gita and various Sustainable Development
Goals.

[2117)
BIfecd 3R Q) Ft fRIeHT-TaeAT BT geATHD 7eaaT

TIoT e, 2Nemelf, 2t sifgean faufdema, &R, 9.0
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AR, TT0Td, SATH{E, T, ddbR T 3R gadTe dob il a e Ufdhan & HTegH A Afdd Td difg s U d URRshd
RTHB IR B3 b fGRITH 3RR BNt S IdeTcHD U J <A1 ST a1 Bblfced BT EfEhIvT 3ifeid YRITEfHb-34,
TaeTRep, GRaTl-bi<d 3R IHIfde-geumeldre @ 9Rd €, 518 fiam e 153 Pt ferdr, AsThia Teemi &
TlTet, TR ATHRD &THdT Bl AT d B I 5151 8 | 58 fawdid il 6l RiafT-cgararrfde sefdre, Arfdd fe,
~ama & it s, 3R Rifds Aqca R dbi<id 8, 5w felen o1 o1ea wafh ol ded, ST 3R =19 6l 3o dn
R I UgaT 81 SHY € faarast & fier-gefq & qerTcads faguoT & I weekdn & i Pifeey st
51 ATTRTRBATR e d 8, del il Afdep-eRiA 3R TR b URebed T I HTIfHebdT o d 81 SH YPR IE
e RIfdT e b pIfeed 3R weiel Hi Riaf-arAT I, M8, Agcd, TPTRBT, AdedT qeiTIs3 b 3aeRuT
DI FHS W RER b HeH Y™ Pt 81 3b faar 3meyfep fian-ifd, wemafie ufiem, iga faem 3R
A5HIde g Td R HI HEgui g ad 8|

[2118]

Simulation Times of Smoke Voxels and FLIP Particles in Houdini FX

Hemaksh Gandhi, Department of Information Technology, Somaiya School of Basic and Applied
Sciences, Somaiya Vidyavihar University, Mumbai, Maharashtra

Accurate estimation of simulation times of FX based visual effects like smoke, fire, water, destruction etc has
been a challenge ever since digital effects became the standard way to do visual effects in the early 1990s. Most
technological hurdles encountered since then have been eliminated but the long wait times for FX simulations
continue to persist. This is due to the ever increasing demand for better output where despite substantial
research and technological advancements in this field, simulation times continue to be a major cause of
frustration among artists. This research paper focuses on taking a different approach where instead of coming
up with methods to reduce wait times, it directly gives artists a quick glance athow long their simulations could
take based on the resolution of their effect. A basic simulation has been employed to obtain simulation times so
that this study caters to the widest audience possible. It has been found that simulation times roughly octuple
each time the resolution of the effect is halved. Furthermore, some unexpected findings are identified where
liquid simulations consistently take lesser time to simulate for a given resolution. This discovery possibly
opens avenues for further research into this phenomenon.
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[2119]
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UEIBIeT ST Bl HER BId © 3R BT Bl GEdb!, HeH AT deim fefsicet SameHT Bt fadgd SRae 3ucte
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flefuT T el BRIA H GUR B! WickTed Bd &1 Jradiad THT & fee §TH &1 Y8R 3d &, fasa sTH §8Td &,
AT feia ! fadiad ad & 3R AeifTic Tei Bl de s # Ferddb eld &1 e fasTe Riem # 3=
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Bt e, 511 5isTra, fa st ve e fidht 3menRRd sexfaee fRrarv, Tl gamT T 3HT Bl dHe ST 8 158 M
eI BT 36T HEAYGRI b SGR &3 H 1RId e 191 GEdebTorall A e fd st RIef o ITad BT faguor AT 2|
TEI A RMEH T Hb T fg1are 3ATeps | BT 3UIT B faQuuT fparirare|

[2120]
Assessment of Spatiotemporal Glacier and Glacial Lake Dynamics in the
Dhauliganga River Basin, Uttarakhand (1995-2025)
Heeralal Patel, Research Scholar, Department of Geography, Mata Jijabai Govt. PG Girls College,
DAVYV, Indore, M.P
Dr. Archana Purohit, Research Supervisor,Department of GeographyMata Jijabai Govt. PG Girls
College, DAVYV, Indore, M.P

The Dhauliganga river basin in Uttarakhand is a major Cryosphere zone and a recognized hotspot for natural
disasters. This study provides a comprehensive spatiotemporal assessment of the basin's glacier and glacial
lake dynamics over a 30-year period from 1995 to 2025. This study measures changes in glacier area and the
development of glacial lakes by examining a multi-temporal Landsat satellite imagery collection (Landsat 5, 7,
8, and 9). A hybrid automated-manual delineation process was adopted, utilizing spectral indices (NDSI, NDWI)
used with manual digitizing. The data demonstrate a consistent and accelerating pattern of glacier recession
throughout the basin. Glaciers exhibit notable area loss and snout retreat, maintaining and escalating the patterns
seen in previous research. A direct and disturbing consequence of this ice loss is the fast increase of glacial
lakes, particularly moraine-dammed lakes. The overall number and area of glacial lakes have increased, with a
notable acceleration in the 1995-2025. By quantitatively linking faster glacier retreat to proglacial lake
extension, this analysis validates the basin's elevated GLOF risk profile, which has recently been identified by
national monitoring agencies. These results highlight the critical need for improved in-situ monitoring and
hydrodynamic modelling tailored to individual lakes in order to reduce the danger of future GLOF.



e QD) o, SO 07 QD 0 QOO 0o IO o QSO 7 QB et IO 0 RS (et IO 00, CRNED QBN < QU 07 RO

O Q Q Q Q * Q Q )y

o 12th International Conference “Sustainable Global Business Practices & Inclusive Growth” }——e

[2121]
The Evolution of Patta Chitra: Navigating Tradition, Commercialisation, and the

Digital Marketplace
Kasak Kuvade, Student Vishisht School of Management, Indore, M.P
Dr. Jalaj Sethi, Assistant Professor, Vishisht School of Management, Indore, M.P

This research paper explores Patta Chitra, an ancient scroll painting tradition of Odisha and West Bengal,
analysing its transition from a ritualistic storytelling medium to a commercial commodity. The study
examines the distinct stylistic differences between Odisha and Bengal Patta Chitra, the traditional methods
of preparing natural colours and canvas, and the socio-economic shifts caused by modern market demands.
Furthermore, it investigates the impact of e- commerce on artisan livelihoods, highlighting the opportunities
for global exposure alongside the challenges of digital literacy and the preservation of authenticity. Using a
qualitative method based on secondary data, this paper concludes that while modernisation offers economic
sustenance, it poses a significant threat to the traditional integrity of this 3000-year-old art form.

[2122]
Mapping Future-Proof Career with Human Centric Roles That Artificial

Intelligence Cannot Replace
Shalini Singh, Research scholar, School of Commerce, DAVV, Indore, M.P
Megha Patidar, Research scholar, School of Commerce, DAVYV, Indore, M.P
Vishal Agarwal, Research scholar, School of Commerce, DAVYV, Indore, M.P
Dr. Asgher Ali Adil, Professor of Commerce, Shri Atal Bihari Vajpayee Government Arts and
Commerce College, Indore, M.P

Artificial intelligence is rapidly transforming the global work landscape yet much existing research focuses
primarily on quantitative automation forecasts and overlooks the deeper human-centric qualities that
safeguard certain professions. This study addresses that gap by conducting a qualitative analysis grounded
entirely in secondary data, drawing from global labour reports, academic literature, and task-based
occupational studies. Through thematic synthesis, the paper identifies the core human abilities—emotional
intelligence, ethical judgement, creativity, interpersonal communication, contextual reasoning, and tacit
knowledge—that remain difficult for Al to replicate. The findings classify future-proof careers into four
major clusters: Empathy-Driven Roles (healthcare, counselling), Creativity- Anchored Professions (arts,
design, and innovation), Judgement-Intensive Occupations (law, governance, leadership), Dexterity-
Based Skilled Trades (crafts, field technicians). Through emphasizing the mechanisms that protect these
roles from full automation, the study offers a conceptual roadmap for policymakers, educators, and
workforce planners. This research strengthens the existing literature by shifting emphasis from
technological capability to the unique, non-replicable dimensions of human work , providing a foundation
for developing resilient career pathways in an Al-driven future. This study will conclude the need for a
balanced perspective that embraces the benefit of human augmentation that AI will amplify the importance
of human skills, making such careers more valuable in the future.
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